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Section II Part C

Directions:
Read the following text carefully and then translate the underlined segments into Chinese. Write your
answers on the ANSWER SHEET. ( 10 points)

There has been some exploration around the use of artificial intelligence (AI) in digital marketing.
For example, Al can be used to analyse what type of advertising content or copy would be appropriate
to "speak" to a specific target customer group by revealing information about trends and preferences
through the analysis of big data. (46)Al can also be used to identify the lifestyle choices of customers

regarding their hobbies, favourite celebrities, and fashions to provide unique content in marketing

messages put out through social media. At the same time Al can also be used to generate content for

social media posts and chat sites.

ATERE (Al) EHFEETNNACEE 7T —LRR, A0, AIRLIBE S A SRS EBFIRT
=5, NMorAKERNT SRS RESSHERREFEHA YE". ARRILIBTRAIEFAES
¥F. EERRNBAMNESENEELUER, NMEESHREARMITERERTPRADMFINS. F
B, ARBRTLARF oAt s nhF RO M uGE RS

The main disadvantage of using Al to respond to customers is that there are concerns about trusting

personal interactions to machines, which could lead not only to the subsequent loss of interpersonal

connections, but also to a decrease in marketing personnel. (47)Some believe that Al is negatively

impacting on the marketer's role by reducing creativity and removing jobs, but they are aware that it is a

way of reducing costs and creating new information. By allowing Al to develop content some brand

marketers may find that they are losing control over the brand narrative. (48)Algorithms used to simulate

human interactions are creating many of these concerns, especially as no-one is quite sure what the

outcomes of using Al to interact with customers will be.

FERAIMNEFNERERRE, MBEOBMABIHETENEE, XM ESHARBKRINEEEX,
EATRESEHERARNRL . —SANNABEEEEENENFIRD TIERAUXEREARRIAEET RE
£, (B TRREX EREEAAFIANEREEN—MAN. BHILAFRAS, —LmEEHARRE
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SRIUBMNIEFEREXS mE RS, BT EUAREHNEREEFETFSIESEENT, BRI2EMR
BAG2HEERAISEFENNERSEM 4.

For AI to be successful, data needs to be accessible, but the use of personal data is becoming more

regulated and the automated sharing of data is becoming more difficult. (49)If customers are not willing

to share data, Al will be starved of essential information and will not be able to function effectively or

employ machine learning to improve its marketing content and communication. Therefore, unless

customers are prepared to sign release agreements, the use of Al may become somewhat restricted in the
future. Not only can Al help to create the marketing content, but it can also provide a non-intrusive way
of delivering the content to the target customers. Data can be gathered on where the customer can be
engaged, such as location, devices used, website interactions, and sites visited, to display marketing
messages in appropriate forms, including emails, social media posts, pop-up advertisements, and banners

at an appropriate frequency. (50)The non-intrusive delivery of the marketing messages in a way that is

sensitive to the needs of target customers is one of the critical challenges to the digital marketer.
BEAIBYSRI, BIEFEREANER, B ALENERELREENZEINE, BENEIHFIERSE
ENEME. MREFAEEHZHIE, ABRSVENEER, KBLEEEFEF BEEF IREHE
HRSHERE. AL, RIFEFESESRNUMY, BUAIRERERKATRESZE—ERS. AR
DEBEIEEHEAE, ELURH—MIFRANSERSTVSABEBEBERER. JUUEXTERELK
EMEIRMEREIE, IBEME. ERNRE. WILEMFIHEAIMNLG, LIESAIF (AR
. HEEANG . Sl SEE) LIESRERRETREHER. I BirsPHERERNAL AR
NEHEBEEREEEHFEHARAEIRRIREI M —.

==
(=1}
.,

e 35):
a1 (N) BIEENEDES, SEE FIET—XIA
DRED (k IRDREEE) .
[3RiE] T51%8 Marketing:A Very Short Introduction {FiaE#HEkEIAITY —BAIZE/\E The
Changing Nature of Marketing(F3aE $HAIZ(LNIER).

[£B] Al BF{FEHEASSH
EVERATERENFTESHEPINBREF, FRBIARR There has been some exploration
around the use of artificial intelligence (Al) in digital marketing., BEEFIBEHEE: Al BEDHT
REHE. RBIEFRE. ERERERS (B 1K)  BESIRNEENS. AREERE. KIS
BNENIFL. MEREAEINE (B2R) |, AZHTFIALETSEE (F3R) . (FEESES
UEM. AEAR, X—ERARETRIELSE negatively, concerns, challenges EaZEaN5LF
HEST, A0S,

"o 105, 89482 5, HEESOYIMEEHR
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[#81X] 58 48 £ these concerns [Al}5 EXXIBIR
28 48 g Algorithms used to simulate human interactions are creating many of these
concerns Y these concerns (IXL3BL) 2ETIENR, AES 2 BB ESGAR: 18R9IEZRIS!
ZAUBBLEFE——there are concerns about trusting personal interactions to machines (38
ANFRESHE(T451188) LAREILESSEARY the subsequent loss of interpersonal connections (A
PREEmK) . EREARRD. mEREXE, #FET these concerns BIiE)y [XEFEH / BT
Bl TR, (B EEETEE EX, A AREXGEERTL.
2% content —i¥ [RA]
content F2XREHMEAS Y —H, 0 to generate content for social media posts, By
allowing Al to develop content, &—i¥A [AE] (EEHRE. HERS) . 5 46 9
unique content, 55 47 GRS H, FRtGE—, BHE—=)L [RE] —=)L [EM] ExA
BRI,

(46) Al can also be used to identify the lifestyle choices of customers regarding their hobbies,
favourite celebrities, and fashions to provide unique content in marketing messages put out through
social media.

[EBf] Al can also be used to identify the lifestyle choices of customers (FF (7)) + FAELEIE)
* X5 — AL EREEBEM ARIRBIE FRIEE S TSR
YEr: #5h be used to ¥ )]
Al can also be used to identify the lifestyle choices of customers 2 be used to do #z&Eh4E
1, BiF [AWAk...| G8hFls, CETRED [AlETTLIAk... / B8ek...| EBA,
lifestyle choices BiF [EiFHNERE] BT, EEPEEEHR LHRET.

regarding their hobbies, favourite celebrities, and fashions (MMAEIE(EEIE (regarding=3%
F) ) * RG> XTHNINETF. EZRIBAFMESE
M regarding iF [T£...5H]
regarding Mid, BA [XF. #..M=] , X2 regarding their hobbies, favourite
celebrities, and fashions {&{HEIEAY lifestyle choices, BTEBRLLSEAGERR, LA [7E
2. EENBANERE (Bm) FoEl |, REFTMERRIZEREIR, celebrities 1% [
Al . fashions ttAMERTEIERTR.
to provide unique content in marketing messages (FEZAEEIPRE) * %4 —LMEESHE
BHRURFNNES
M. BBYIRIE to provide
XA to provide 2 [TRBIZFREF] RIERY, 1% [/ LUERM...] . content &% —iF
[RZ] . unique ¥ M%) , marketing messages iF [EHER] .

put out through social media. ((YESIFEEEEEEIE (1EiH marketing messages) ) * &4 —
B REARR R
YEr: put out RiAEX + REEE
put out EILAR NEXR. &£5] , MR (R, #HH] 2, BRiERY,; ebigdEsiE put
(put =EEF) (FEETEEEM marketing messages, BD [ (BiSHAciiR) KHHENE
WER] ., SMEHEXNEEEIERSE] marketing messages ZRl:  [EITHEIA LR
gHER] .
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(RF] BEEEN®
AOFBRARFMLL: @ regarding their hobbies, favourite celebrities, and fashions Z{&{f
lifestyle choices BIREIE, ZXEIERE [EEZF] /1, Fak [EEY. EENBANNEESE
RIERANEE] . @ put out through social media 21&1fh marketing messages FIEETE
15, &2 [EHER] A, F EBTHRERRTHNERERE] . ERRFEFEARIE,
[i#X] AIZREERILARRRNERERZYY. EENAANRERRSFAENERLE
#, NivAdEdiHt R LTmHERERRIIISHRR.

(47) Some believe that Al is negatively impacting on the marketer's role by reducing creativity and
removing jobs, but they are aware that it is a way of reducing costs and creating new information.
[E8] Some believe that Al is negatively impacting on the marketer's role (4] + that EENEG]) *

Fo ~—ENAAATLEREENEHARNAGE L RERN
YR impact on i 3.7 R0 ]
impact on & [X..77%500, 4] , negatively impacting on B [F4REmSE]
Some EHEIE [—&A/BEA] . marketer 8 [EHEAR / EHEE] | roleig [HE.

YEAI .
by reducing creativity and removing jobs, (by + #1Zi5, FKE) * %4 — @R EIES
FOEIREC/ERL

¥ by doing iF [ (Bil) f&...]

by reducing... and removing... %88 Al & ["Bif| FERERIN, ATVNE. IMHURETA
WEEE @], Eek [ (BD) HISSENEN. A (MiR) TERG] FANLSEIR.
removing jobs {8 [HfRGz. BOTIEN=] .

but they are aware that it is a way of reducing costs and creating new information. (but 5|89
BT E) + that RIENE) % R4 ~{EAETRIREIE R —FMIEERATIENERERNAR
MR they 5 it BIENIER
they EHEAIERI Some (BBLEA) |, % [tE1] BPRT; it #8ACRISCAY Al, BE [B] sEE
[ATE#E] . are aware thatiF [RIRZE. iE%] . away of doing iF [—F..HIAR /&
2] . X—oA5R1IE but #ifr, M6k [BINAEE, BHREREEF] AU,
LR (R but SIFHR
FOEATREFF, FRE(R(E but BT BI3 Al is negatively impacting on the
marketer's role by reducing creativity and removing jobs i% [Al HI358i&EH. REDRAL, 3T
HHEARERERNAESm] , B3 but they are aware that it is a way of reducing costs
and creating new information A [{B] F¥&H [{EBiIEELE.....] . by reducing... FIGFZ0R
IEAIRSHNRIHE, AEREFE @]
[EX] —LAINA, ATEEESETeIED, YT TR, EENEHARBIER~E
G, EfiltiEE, SR—MIEENES. EMERMNEE.
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(48) Algorithms used to simulate human interactions are creating many of these concerns, especially

as no-one is quite sure what the outcomes of using Al to interact with customers will be.

[EE¥]

(RRF]

[i¥X]

Algorithms used to simulate human interactions (=& + used to do IIEDEEETEIE) * X%

— FREM AR EINEE
MR used to LR [#AEK] E [BXEE]
PEBHAR: used to AR [BEEEMFEE] , MAEIEDIFREIE used to simulate... ($EF
KAR...) {EEEEEED Algorithms, FIiTikiE: SFETEIEREER are creating, Frld
XEBH used FRIBIE, REETEE. iF [AREUAREINEZE] | IBEERIFR. simulate
human interactions 1§ [#EIIASAZENER] .

are creating many of these concerns, (=TIEiE + =iE) * %4 —IEES | RIFSXFFRIEN
#ra: these concerns [Blig_ 32381
these concerns 2GS, MEISE 2 R EIGAR: 158X there are concerns about
trusting personal interactions to machines R AT RAAFRER K. EEARRLD. @
IERERIEEIE. SIFRFE X (XEER) 180/ ] BPe), FTAEF, (B EERE
TERE X, are creating ¥ [IEfE5|% /&R . tLEZE [€liE] 804 concerns,

especially as no-one is quite sure (as 3|SEFEMKIENG (especially 387) ) * %4 ~TLEHEEN
IRBATOHE
MR as i [EA]
as EttENBER, REH, ¥ [EA. BF] , 72 [{EA/ H] . especially as i [JTH
ZEA] . no-oneis quite sure 1I¥ [[FBATDHHE / HEE] |, quite (& sure, & 48
=Nl o M 8
what the outcomes of using Al to interact with customers will be. (what 5|SIEIENG (1E
sure (IEEIE) ) * R4 ~ERALERSEFPESINERESEMHA
M. what...will be FRiEN DEIEEER
X2 sure FEMNEIENG, IEFIERE the outcomes of using Al... will be what, IEfZATE
what XRZ will be f5: [ Al SEFESINEREEMHA] . outcomes i [ER. &
8] , of using Al to interact with customers 2{&{f outcomes FIEIE, ¥ [ Al 5EF
Bl (%) RI%SR] .
EIGANTE + A Sl
TR : @ used to simulate human interactions 211 Algorithms FIEEEIE, BIfEIE
[ ASREARESINEL] . @ EREME especially as no-one is quite sure what the
outcomes of using Al to interact with customers will be B{fEEFaZE, BYE [....., T
HERA......] ik, EPEPAY what...will be IRFEA [ERESEHA] .
AREYAGREIINEEIEES IR SXEFRHEN, REREDSBAGETHIEE,
FERAISRSEFEMRESHERTARNSESR.
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(49) If customers are not willing to share data, AI will be starved of essential information and will

not be able to function effectively or employ machine learning to improve its marketing content

and communication.

(EE¥]

(RF]

[i¥X]

If customers are not willing to share data, (if 5|SHIEKENG) * R4 ~UREFABED
=R

Mer: if REMNDEIE

if 3ISEMINENEG, iF MR/ —B] . be willing to do i% [FEEf#g] , not willing B [R
BE] . sharedataif [9= / HZ=HRE] . NEIJBREEKHNOE, EFSREXER, BiEFE
BlA],

Al will be starved of essential information (F4— (#71) ) * X4 > ALEHREBHEFITHVE
BEE

starve "X [#&f#] , be starved of sth 2EIEEE, BN [RERZ. #FHF (%) |
—IXEAERE XA, ABEE [Al2E] . EEER (REIENRER) 1F Al BR= /&
REIHEBRISE] . essential ¥ [WARADH), HERY] .
and will not be able to function effectively (=G (and 7)) ) * %4 ~>HEBLEEN
=1

function ttabEshiA ik, KRIE(EA] , A22i1E (T8 N —hbiEREE.. be able to
function effectively 1¥ [REBRUE(E / EEAIE(ERA] . BN not B [FiEBEIE] .

or employ machine learning to improve its marketing content and communication. (or 7%1E

B+ FEREIKE) * R4 —EIEAEYSREIREH N EERSTE

employ FItAZ [ (A) 1, M2 NEA. XA (%) 1 . EiBR& machine learning
(H28%3)) , X/ or SHIE will not be able to =&/, Bl [thFiLiEANES
3.....] ., toimprove 2BAVIRIE, its 181X Al, improve its marketing content and
communication ¥ [BUAHEHEASTSEE] .
i et T 3|
EERRAL: Al will be starved of essential information 25, Bif [Al HAFER] &£,

B®pk [Al B / SAREWERNER] BB, FMAMNG If customers are not willing to share
data SINiERFREE, THE. and / or 5|SHIAFIERZRFHEIT, or Bkh [B] &z

=
E=p=t

MREFAEESEHR, ALTSERSRZLATINER, NTTEEHEE,
X HEAINRFIRHEASHERSSE.
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(50) The non-intrusive delivery of the marketing messages in a way that is sensitive to the needs of

target customers is one of the critical challenges to the digital marketer.

[EE¥]

(RF]

[i¥X]

SENTENCE

The non-intrusive delivery of the marketing messages (FiE1Z) (Hi5iE delivery) ) * 4
—EHERIIFEHIIR
MR HMSBiA delivery BiSLHENE
delivery EHi5E1A (afid deliver RUFIENL) , HiF [, FiX] (W@, SJEMAMCE
258, 1538, #EX] . non-intrusive 1¥ [HEMNEN. FHTH (FF) B9 , WFREIX a
non-intrusive way of delivering the content, i [LAJEEMHNARIRKEHER] | 1B
#ia) delivery IR[RpkaE (1] |, KB,

in a way that is sensitive to the needs of target customers (/5=UIKE + that EENG (&%

way) ) * %4 — LMK BinERERNAR

that is sensitive to... 21&1f way BIEIEMNE, be sensitive to sth &~ [X.. 8% (&£

1#2) |, s MRz, k. KER (FEFRK) | . inaway thatis sensitive to the needs of
target customers i¥ [LA—MBIK / XEBEIrEPEKRNAC] . target customers 1% [BiR
=l

is one of the critical challenges to the digital marketer. (=FIEiE + FiE) * X4 R FEH

ARHEIERIRED b —

HFEEMNBERXAD is (RIE—IKBERZEIE) . one of the critical challenges 1% [XiEHE
fkz—] | critical i¥ [K$#RY. Z=XEEM] . challenges to the digital marketer & to &
[Xt....M5l ¥ [BFEHAREIGRRI] .
KEIBHFFA + BB
FERF: @ #1FEiE The non-intrusive delivery of the marketing messages in a way that is
sensitive to the needs of target customers B{MEFIE, MiEMA— M BIRPEAKRERE, TiEZE
delivery zfiiglt. #Hava [LAAHERMERN BIFERHEXRNATRMEHRER] . @ thatis
sensitive to the needs of target customers 21&1f% way FIEIENG, BIREFHN [H0] ¥k
[BA..... KA A] .
fILA—FEEIE. Bk BiIEERERNAIINERES, RHFEHAR@IG
RYKEEHbEkZ—.

INSIGHTS = ) T4t

o H]E AR ER
THEROEEMRNTFETTI—FPNENR. SMEEIREE. o SHE. EaiH
MEEREME., RaaFHENTEERT,
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For example, Al can be used to analyse what type of advertising content or copy

would be appropriate to "speak" to a specific target customer group by revealing

information about trends and preferences through the analysis of big data.

FE1B, F2h)

AFRETEE. BE BROKE. Ax0KE. EENG. BEFREE. FEXESHMS, RO
XFE. EEMNTPNFEEREKNRZTEE, REREXEAENNE, XEHEZHER. T
PESHESANEASHERESEINGE. BIMEARD D HI0EEREMNE.

Al can also be used to identify the lifestyle choices of customers regarding their

hobbies, favourite celebrities, and fashions to provide unique content in marketing

messages put out through social media.

1B, 34
BRI ENESHNEEEN N RFERERTSREN, AeFENREEEHETH; B
AFEREMMAEIENDIEEEEIRAR, KRETHRBXHELNERZEEERL, FIRF
AREEMA.

At the same time Al can also be used to generate content for social media posts

and chat sites.

1B, B4t

AR "ESNA + be + BEDE + RNEN B, BT RIETRAISATREHERIHE
A, FEANREREERRAEN. FEERMEREITNATSIMER, B —EiE%
fME.

The main disadvantage of using Al to respond to customers is that there are

concerns about trusting personal interactions to machines, which could lead not

only to the subsequent loss of interpersonal connections, but also to a decrease in

marketing personnel.

2B, 14
AOEEENNRAIE TSR AENL: ERREEINRENDIIRAEGFRIHEEUET, FFR
SIMEEMNDIN TR ES AN ANERFEE, notonly ... but also HFIEMIEEEMES, X
9 + FAMNG + BENTD NESEREKETNEETH, ERGEUERIBRIIAERE
TF, KERMERE.
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Algorithms used to simulate human interactions are creating many of these

concerns, especially as no-one is quite sure what the outcomes of using Al to

interact with customers will be.

2B, 4

FOREHREEEENEE. HTHBEE BE FRERNENISRREENTSIRENG, B
IENGNEEGEMIEEREEEERENE. NOoMEFE, BEEE. NE. BENGEED
R, BEHINRD TSN DIRE,

If customers are not willing to share data, AI will be starved of essential

information and will not be able to function effectively or employ machine

learning to improve its marketing content and communication.

H3B, M2k

AOZRIFFEHERT If., 9" FHE0, EEARIERERPRELI. FOER—RIERIIN
WahiES, BRBHEEINSESES. FHINBEZEM ("will be starved... and will not be able
to..") LARBERIAIE ("toimprove..") BRENGN. EERTNEIDITAE, ATLAEBEIX
BRMNEMG. WanTfFIEEaH,

Therefore, unless customers are prepared to sign release agreements, the use of Al

may become somewhat restricted in the future.

HIB, W3

"unless” 5|SAIFMNENDBATE. ESHAFRMEN. RREMARKATENE XLEZN
ANEAEIEETRERE N AR RERNREERMNE.

Not only can AI help to create the marketing content, but it can also provide a

non-intrusive way of delivering the content to the target customers.

HEIB, Hah)

"not only ... but (also)" 5ISAIAFIER EHMERIELERIISR, R\ FAIEHIPE. SIERRIEM
B, XMBHAFTIRREFANENENERFRAERL, EEETUERIBEIAEXNIGF
ROIEREAIS R, AOEMEESREMEEMFSTRAN.
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Data can be gathered on where the customer can be engaged, such as location,

devices used, website interactions, and sites visited, to display marketing messages

in appropriate forms, including emails, social media posts, pop-up

advertisements, and banners at an appropriate frequency.

HIB, H5H)

SDFRSFEBEIIE. BE. EEREMIREERENG). BRPKIEAREIED) RIEAHE
EBEFIFIEIEZIRES)IGFERIZ IR EX D RIESSEL) IEMMERS

HIGH-FREQUENCY - L 3 /5 45 i

ARSI 67 A% BIE — A R

THIRERAERNRRIGEX PN, X2 BHEE— HFEEENSME (EZE i EE
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