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HEIE ZH R (2022)
Section II Part A (3)

Directions:
Read the following four texts. Answer the questions after each text by choosing A, B, C or D. Mark
your answers on the ANSWER SHEET. (40 points)

Text 3

P1 We have all encountered them, in both our personal and professional lives. Think about the
times you felt tricked or frustrated by a membership or subscription that had a seamless sign-up process
but was later difficult to cancel. Something that should be simple and transparent can be complicated,
intentionally or unintentionally, in ways that impair consumer choice. These are examples of dark

patterns.

HAENANEFBRAEPENSRNT T, BEHPL M REE IR B RIS REESITHRS, ©
iITEAEFETEIN, BEREEEEE. AN ERERIERA s E RS LEERMY, NRE
IEEREANERIN, XL RS RE 6.

P2 First coined in 2010 by user experience expert Harry Brignull, "dark patterns" is a catch-all term
for practices that manipulate user interfaces to influence the decision-making ability of users. Brignull
identifies 12 types of common dark patterns, ranging from misdirection and hidden costs to "roach
motel", where a user experience seems easy and intuitive at the start, but turns difficult when the user
tries to get out.
2010FHAF AL EZHarry Brignull BRI, "BREEN"—MEEMUANE, SRMBRRELEE
FAFRRBEDRIMGE, BrignuliRBIH 127 E NAVEEERINRE, NRSHIRRGERAZ " EHiRiE", BIF
PAREF e EREREREN, (BESRAFHAEIR B RADZERE,

P3 In a 2019 study of 53,000 product pages and 11,000 websites, researchers found that about one

in 10 employs these design practices. Though widely prevalent, the concept of dark patterns is still not

512 - https:/english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section2-part-a-3/2f=p - TE£{E M B ELF



well understood. Business and nonprofit leaders should be aware of dark patterns and try to avoid the

gray areas they engender.

F£2019F—IIR$53000N = FAREF1 11000 MEEHIAR T, ARARKRLA 552 —RA TXEARIHS
%, RENZnT, BRENISDARADER. EWIFEFBANAMSENZEREEESE, 7
SR El I ERR BT,

P4 Where is the line between ethical, persuasive design and dark patterns? Businesses should
engage in conversations with IT, compliance, risk, and legal teams to review their privacy policy, and
include in the discussion the customer/user experience designers and coders responsible for the company's
user interface, as well as the marketers and advertisers responsible for sign-ups, checkout baskets,
pricing, and promotions. Any or all these teams can play a role in creating or avoiding "digital

deception."

EfER. BEERRONRITTSEBRENZERIFREMRE R NZSIT. &8 XIRHLEREEES
&, HEHREAMBER, FERRAERRRENER/BRAGZITHITIIRIEAR, LIRGASRER. 250K
%, ENFRENEBARI SHRAANTIE, XEFANFIHHI— 2 ABE AT e IEEE R
B " HR AR,

P5 Lawmakers and regulators are slowly starting to address the ambiguity around dark patterns,
most recently at the state level. In March, the California Attorney General announced the approval of
additional regulations under the California Consumer Privacy Act (CCPA) that "ensure that consumers
will not be confused or misled when seeking to exercise their data privacy rights. The regulations aim to
ban dark patterns—this means prohibiting companies from using confusing language or unnecessary steps

such as forcing them to click through multiple screens or listen to reasons why they shouldn't opt out."
EEMRETMIEERET AR RIEEE BRI TR, REEEEMN—R. 38, MM
KE7#ttiECalifornia Consumer Privacy Act (CCPA) FRIBTIIIERL, "HRIEEREES KITEREUESFA
A REIRAZRHHRS., XEENEERLLEER—XERER LA TERS ARRANES A
VERILZE, FINREMRES T EESITEM I ANGZE R EAIER,

P6 As more states consider promulgating additional regulations, there is a need for greater
accountability from within the business community. Dark patterns also can be addressed on a self-
regulatory basis, but only if organizations hold themselves accountable, not just to legal requirements but

also to industry best practices and standards.
BEEESMNERMMEIMNYEN, B RFEEARIEES. BEEBILEEEEM CERER,
BRIHRRELAMNEXEFREKNR, KEW T RELSERIIRERS,

B E SiZ A

31. It can be learned from the first two paragraphs that dark patterns
[ A ]improve user experiences
[ B ]leak user information for profit
[ C ] undermine users' decision-making

[ D ] remind users of hidden costs

MBI BCAT LA A, RRHERRE SR
A) BERFRRE  8) MERFEELEFR o HISSHPRUREREEND o) REERFTEFEZEA
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[&=x] C @wsH)

[#I8] It can be learned from the first two paragraphs that dark patterns BB SXI5RER
8%, BRIRNATIENENEGE, FTEKEREGS.

[IFFD] It can be learned from the first two paragraphs that dark patterns & it {EfZ={E
BRINGDEN, that FRIEFINEIRA,; EFAERFE dark patterns H{EEE, MIUMETER
PEHRE SRIRERIE EE FANBIE IERIT], TobaEbH.

[REfif] First coined in 2010 by user experience expert Harry Brignull, "dark patterns" is a catch-all

term for practices that manipulate user interfaces to influence the decision-making ability

of users.

FAFASE SR Harry Brignull 7 2010 SF56I 7 "BEEAEIN" X —5R, FLUSHBBLIRMA

PRE. ®MAFRKEDINRITFE.

[ER] A) SEHER

improve user experiences B MAVEREMMFKIERNKE, S5EX manipulate Bz X
15 MAEAER,

B) XH&ER
BIRERMKIZZ! leak user information for profit, [RIRAJE manipulate user
interfaces, AEitERFERIEF.

C) v IEM
influence the decision-making ability of users <~ undermine users' decision-making
manipulate user interfaces — undermine users' decision-making
FHBRE IREFRE", %I C A undermine iX—BEHENE X EhiAli#iE decision-
making, SEMAE—XIN, E—MS.

D) fa#EHEE
RN E_EHREK hidden costs RE2 12 EEEEPAI—FF, remind users of hidden
costs 18" ISR B 2l ZE " Mikny  BEEIREE AP SR, BiRESHIER
TELESF B,

32. The 2019 study on dark patterns is mentioned to show
[ A ] their major flaws
[ B ] their complex designs
[ C ] their severe damage

[ D ] their strong presence
REN2019FE X T BT ARATRA__
N BIESRE &) SIS o BIFERE o) BN SHE
[8%] D (BHFBEH®)

[#IB] The 2019 study on dark patterns is mentioned to show  Ei#(a) mentioned to
show, FREBREBARIRRESE,
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[#F=)] The 2019 study on dark patterns is mentioned to show_ FF The study is
mentioned to show X, #aMESIIAENREM, XEEAREI show NEIE, GTFH
B, FhabA.

[EfL] Ina 2019 study of 53,000 product pages and 11,000 websites, researchers found that about
one in 10 employs these design practices. Though widely prevalent, the concept of dark
patterns is still not well understood.

E—I 2019 FiPR 5.3 AA=mREH 1.1 AMNEGRHARS, ARERIAN+HZ—

KATXRRITFE RENZnT, BEENX—ESEMIRET O ER.

(L] A) Feh&Es

FB=ERETEREK their major flaws—— R R G+ T EALLH, ZothrEEEXBES/
HRPE,

B) &R
R E_ERnA 12 REEER, B 2019 FAMARIR BrESRKIT, ARREAT
TIEABLEI, their complex designs TEE=ERTIE.

C) SRR
JF3Z R widely prevalent, (&BIRIERN TFERE; their severe damage 18"
"SRR T E R E", kT —,

D) v IEff
widely prevalent — their strong presence
about one in 10 employs these design practices < their strong presence
FRHIERE REB", strong presence EZIRFANRZIAMER, 5 widely
prevalent EiZEX.

33. To handle digital deception, businesses should
[ A ]listen to customer feedback
[ B ]talk with relevant teams
[ C ]turn to independent agencies

[ D ]rely on professional training
NT BB G, ARl B
A) rEFRIR  B) STEXERNGE <) REJFHIZAE o) KETIF)
[&=x] B @)
[#18] To handle digital deception, businesses should  [AIEZRMZMEEHEHRE, FTEN
J[FGREIXS RN A,

[#Ff] To handle digital deception, businesses should  To 3|SBRIRIE, FAEE
businesses, BIEMRAFH, FERFIEMETEORIEN should FEBNSRMLEEZR
RUERINMISRIRT, JohERH.
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[EfZ] Businesses should engage in conversations with IT, compliance, risk, and legal teams to
review their privacy policy, and include in the discussion the customer/user experience
designers and coders responsible for the company's user interface, as well as the marketers
and advertisers responsible for sign-ups, checkout baskets, pricing, and promotions.
BRNES T, 6. NEMESENRIHELRERFABER, FERRATAFRAH
RARPEERIHISIERR, UKRGAREM. Sk, EMMRENSHEST SEBAEMA
Wie,

[EELE] A) sE=a

RXEBRSATIREBEAXGIE, A2 customer feedback
BN, ~RiHEE.
B) v IEW

engage in conversations with I'T, compliance, risk, and legal teams «

XTARISRZAIBBEREE

talk with relevant teams

TRHAIZERIR " FIMEREBAIHE", talk with relevant teams #Ea{E (talk) FORISR
(relevant teams) WMEEERSEMT—IN, HE—ME,

C) ETHER
S KRIRZISKED independent agencies——iFiSTEEISTEATIREEBN, FiFRH
=HHH4A,

D) XHEH

professional training FESEPURAFE; FRIORAIEXIESHERFABER, A=,

34. The additional regulations under the CCPA are intended to
[ A ] guide users through opt-out processes
[ B ] protect consumers from being tricked
[ C ] grant companies data privacy rights

[ D ] restrict access to problematic content
CCPATHIMI A B E__
A) SISAFTHRBRERE 8) RIFIFRERZNIR ) BFEWEIERFAMY
D) PREUNSEEARZSHIIIE]
[8%] B @H®m
[#18] The additional regulations under the CCPA are intended to____ [BIf92&FIRIBEHHE
&, [R3AE aim to 8 ensure EREINEESTIEFEEER.

[#FE)] The additional regulations under the CCPA are intended to___ FiE The additional
regulations fIINMAfEIE under the CCPA {E[FEXEIE, 1BIE are intended to [E#ZF4M
BTN, FHAN are intended to FF aim to BIAT, FCFERH.

512 - https:/english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section2-part-a-3/2f=p - TE£{E M B ELF



[EfZ] In March, the California Attorney General announced the approval of additional regulations
under the California Consumer Privacy Act (CCPA) that "ensure that consumers will not be
confused or misled when seeking to exercise their data privacy rights.
=R, IIMSHRERKERMET (INNEEEZRFAER) (CCPA) TRIFIERA, SE"H
RE BB TSRS HWRIEEIRE .

[ER] A) SExiER

R ZEZE|E forcing them to click through multiple screens IXFEREER, guide
users through opt-out processes kmiBixXf5 | SHAFEREEEMILEZBR, 5&
MEERR,

B) v IEW

ensure that consumers will not be confused or misled <

protect consumers from being tricked
THENE RIPEEEARS", protect consumers from being tricked £BAY
(protect) 5X3% (consumers) FNMEEESE/GT—XIRL

C) KEFR
data privacy rights J&F consumers, A&Jg8F companies; grant companies data
privacy rights {EAFIEAEIRKEZR, EALERS.

D) XHh4EHR
restrict access to problematic content FTEERERTCIIN; JESRHIR "ZIEAEFERR
BHESRAESR", FNERHREE,

35. According to the last paragraph, a key to coping with dark patterns is
[ A ]new legal requirements
[ B ] businesses' self-discipline
[ C ] strict regulatory standards

[ D ] consumers' safety awareness
MR Ja — B N BRI R BAET
A) FHGEEEXK ) BUHIBE o MBNLEERE ) HEENZEEIR
(=] B @)
[#18] According to the last paragraph, a key to coping with dark patternsis _ SEEE#Z#i
FUAERER, PNZERATESKAUKIERRIE, 1R RUSIERERAE,

[#FFD] According to the last paragraph, a key to coping with dark patternsis
According to MMAREIE/ERIE, FiE a key [FENAREIE to coping with dark patterns
TEIRERIE, is BEFHRIE, FERFIC a key IERESRBRIEE, .
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[EfiI] Dark patterns also can be addressed on a self-regulatory basis, but only if organizations hold
themselves accountable, not just to legal requirements but also to industry best practices

and standards.

FEE{EIIBTEREERER, EaRRERBKASE
ﬁiliﬂi FLEAITRERES.
[EIR] A) SEXER
X2 not just to legal requirements BEFfIR " AMULEIEEEK", new legal
requirements IEERMMELEREEE, 5 not just FLEIENER.
B) v IEffi

organizations hold themselves accountable — businesses' self-discipline

self-regulatory basis — businesses' self-discipline
FRAIERYE BLHBFKREIR", businesses' self-discipline FEERENAFENF IV, 5 but
only if f5 E’\J?&&%‘:#EES@E.,

C) KEZFE
RN REGSEANE "HLRES "R9AE=, strict requlatory standards BE EEE]" /M8
HETNE — IR ER R E AR R ATERIKHE,

D) XHEH
consumers' safety awareness fERERBIHAINI N—/REREEXREEH R BEFIE
BiEH, REHEBEERR.

SENTENCE INSIGHTS « 4%k
7 A) B A) B BT

MIEROSERIANGDFERTI—PXENE. SWNEERE. oSS ERif
BEEREME. _RETFHNTTERET,

Brignull identifies 12 types of common dark patterns, ranging from misdirection

and hidden costs to "roach motel", where a user experience seems easy and

intuitive at the start, but turns difficult when the user tries to get out.

FoB, Foh]

IFBRHEIMEEIE N DH RGBS ER A N D N ERE S FFIEAINEN O IR E XM ERE I
EP A FIEER R AN EREETERIBE KRB RERIHER,
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Though widely prevalent, the concept of dark patterns is still not well understood.

FEIB, FE24]

IEPREN SR HRENES TR RAETHIPEIEMRE JTER Though/Although 5| S
RiEENE. NOEREENRIENAAEREN. XMt EAERE AR FIE X R
ZHN EREINATAESR UG T

Business and nonprofit leaders should be aware of dark patterns and try to avoid

the gray areas they engender.

FEIB, FE34

TESMANNFHFIBIE "should ... and (should) ..." AR ZMEZiRAIRREIETEE N D& Z M7 S RFIEH
FHERRIEMA TN XEREREFAMIERN X A R EHN ERETERTRERER UG FE
file ERRIPEACER,

Businesses should engage in conversations with IT, compliance, risk, and legal

teams to review their privacy policy, and include in the discussion the

customer/user experience designers and coders responsible for the company's

user interface, as well as the marketers and advertisers responsible for sign-ups,

checkout baskets, pricing, and promotions.

FAB, 26

FEEETRE. ROWSEEARESERREBRSIIGNE, BARERRXNR. H&E
SHEMER, EOFKEER. ROFE. SEHE, IFBESFA9FEE + BENEE)I5
L, BERSEN BRSBTS P IRTT O T ERAFIAMEINEIRIEEN. Samh4ETs, F9ES
AN IS5,

Any or all these teams can play a role in creating or avoiding "digital deception."

FABL, F3A]

{B&NE can MEMARAIEN. EEEEEITRIEANEN, RN\ FIIEHERTNE LI
BReX, B —EfFREIERMNE, ERGFERITER, TERRENIIREN, Hil
MERRFTHTHO,
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In March, the California Attorney General announced the approval of additional

regulations under the California Consumer Privacy Act (CCPA) that "ensure that

consumers will not be confused or misled when seeking to exercise their data

privacy rights. The regulations aim to ban dark patterns—this means prohibiting

companies from using confusing language or unnecessary steps such as forcing

them to click through multiple screens or listen to reasons why they shouldn't opt

out."

5B, SH2f)

HANRE/AFEXREDN, AEERASRBEEE. RENDISMIENR, N RIKHE
APhEETE.

Dark patterns also can be addressed on a self-regulatory basis, but only if

organizations hold themselves accountable, not just to legal requirements but also

to industry best practices and standards.

FOEL, F2h)

AOEDEIGNRFNERFGEPRAEL: TOESBESMINENES, NOFEREEIKESI
S, BENGREEEHIIRE. XM ETMRA + FERE DX EREATIC L EFRIHEIE
X, EEEAZEBEIIEER.

HIGH-FREQUENCY « I /& %1

75 LI 72 AN BB FHE — H R A

THRRREAREERPHI, N2 BWEES HFEENEME (A iEEPTH
WD FEUIARDT 8) . BNIRERR HIXBESZZNERTM, [RETEEX
ARIENX. Sir AFSERAIT.

pattern s: user a2
n. #&3{ n. (FF&E
AR12R - B 476 Am11IR-BEH 526

consumer i

n. jHEEE
K4 R B 729
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regulation &

n. AN, A1
A4 R - B 28 6


https://english-exam.lazynote.cn/kaoyan/paper/2022-english-two/section2-part-a-3/p5-s2/?f=p
https://english-exam.lazynote.cn/kaoyan/paper/2022-english-two/section2-part-a-3/p6-s2/?f=p
https://english-exam.lazynote.cn/kaoyan/words/pattern/?f=p
https://english-exam.lazynote.cn/kaoyan/words/user/?f=p
https://english-exam.lazynote.cn/kaoyan/words/consumer/?f=p
https://english-exam.lazynote.cn/kaoyan/words/regulation/?f=p

design Bl legal Bl

n. &t adj. 5289
A3 R - Hfll 52 1 KRE3IR - Bl 44 5
privacy s additional »:
n. BEFA adj. /MY

A3 R - HfE 30 & K3 R-EfE 154
process i digital &

n. 372 adj. #=7H9

ARE2 IR - BfE 80 & K2R -Efi 72 4
professional s: requirement s
adj. EAY n. B3k

Ais2 X - BRfR 46 ) iE2 X - BfR 26 £
responsible : trick »:

adj. Azt n. ifgit

A2 R -EfR 194 A2 R - BfE 10 4
accord researcher
n. (BExR. BFER) thY n. ARAR

A1 - BfE 172 KA1 R - B 112 5
data & customer 12
n. U= n. E, EF

AES1 R - BRI 80 AR R - B 799
product 1 community s
n. 7 fm n. #tX
AEE1TIR-BRA 77 7 AR1IR-BEFE 714
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https://english-exam.lazynote.cn/kaoyan/words/legal/?f=p
https://english-exam.lazynote.cn/kaoyan/words/privacy/?f=p
https://english-exam.lazynote.cn/kaoyan/words/additional/?f=p
https://english-exam.lazynote.cn/kaoyan/words/process/?f=p
https://english-exam.lazynote.cn/kaoyan/words/digital/?f=p
https://english-exam.lazynote.cn/kaoyan/words/professional/?f=p
https://english-exam.lazynote.cn/kaoyan/words/requirement/?f=p
https://english-exam.lazynote.cn/kaoyan/words/responsible/?f=p
https://english-exam.lazynote.cn/kaoyan/words/trick/?f=p
https://english-exam.lazynote.cn/kaoyan/words/accord/?f=p
https://english-exam.lazynote.cn/kaoyan/words/researcher/?f=p
https://english-exam.lazynote.cn/kaoyan/words/data/?f=p
https://english-exam.lazynote.cn/kaoyan/words/customer/?f=p
https://english-exam.lazynote.cn/kaoyan/words/product/?f=p
https://english-exam.lazynote.cn/kaoyan/words/community/?f=p

pOliCX B1

n. BER
AE1R-Eff 69 6

major s

adj. FERY
AES1 )R - E8F 56

expert s
n. £

KRR -BiE42 6

later

adv. LAjg, later
A1 X -ERR 38 6

recently 1

adv. &1
ARE1IR-BE# 379

proﬁt Bl
n. ®iE, B
KE1IR B34 )

agency i
n. (I

AE1R -HR32 5

content s

n. A
AE1R - -HR 315
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risk

n. XIS
K1 IR - B 62 4

aACCeSS B1

n. AN
KE1IR-BEf 44 9

seek &

v. S
A1 R -Ef40 9

identify &

v. 155!
ARE1IR - B 37 9

Pt
E_I}}
)
il
[
ot
ar

ensure a2

v. IR
A1 R -Ef33 4

complex &
adj. SZ0A9, MEEARY

FRE1R B3 G

intend s

v.ITE, itk
1R -BH 314


https://english-exam.lazynote.cn/kaoyan/words/policy/?f=p
https://english-exam.lazynote.cn/kaoyan/words/risk/?f=p
https://english-exam.lazynote.cn/kaoyan/words/major/?f=p
https://english-exam.lazynote.cn/kaoyan/words/access/?f=p
https://english-exam.lazynote.cn/kaoyan/words/expert/?f=p
https://english-exam.lazynote.cn/kaoyan/words/seek/?f=p
https://english-exam.lazynote.cn/kaoyan/words/later/?f=p
https://english-exam.lazynote.cn/kaoyan/words/identify/?f=p
https://english-exam.lazynote.cn/kaoyan/words/recently/?f=p
https://english-exam.lazynote.cn/kaoyan/words/aim/?f=p
https://english-exam.lazynote.cn/kaoyan/words/profit/?f=p
https://english-exam.lazynote.cn/kaoyan/words/ensure/?f=p
https://english-exam.lazynote.cn/kaoyan/words/agency/?f=p
https://english-exam.lazynote.cn/kaoyan/words/complex/?f=p
https://english-exam.lazynote.cn/kaoyan/words/content/?f=p
https://english-exam.lazynote.cn/kaoyan/words/intend/?f=p

range si

n. SBE
KEE1IR-BER 3149

type
n. 28
KEE1IR-BER 3049

organization s

n. B4R
A1 R -EfE 28 6

basis &2

n. ERHARYE
ARE1IR-BE# 239

damage &
n. IRE
A1 R -Ef 20 69

engage n
v. 25 MNE

KRR -BE196

presence s
n. 3%

AE1R-ER 1965

grant s
v. IZF

FE1R-EFE178
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rely s

v. fKi ik s
AE1R-Ef3049

concept s

n. B
KiE1IR-Ef 29 9

ban B2
v. 2

A1 R -Ef 256

widely &
adv. [zt
AE1R-BEf 2149

datum o«

n. #0E (BRI, S50 data)

KRR -BE196

handle »

v. ShIE
AElR-EFE 1949

employ &
v. EF

FR1R-BE178

severe s2

adj. F¥EEAY
KRR -BEF17 4


https://english-exam.lazynote.cn/kaoyan/words/range/?f=p
https://english-exam.lazynote.cn/kaoyan/words/rely/?f=p
https://english-exam.lazynote.cn/kaoyan/words/type/?f=p
https://english-exam.lazynote.cn/kaoyan/words/concept/?f=p
https://english-exam.lazynote.cn/kaoyan/words/organization/?f=p
https://english-exam.lazynote.cn/kaoyan/words/ban/?f=p
https://english-exam.lazynote.cn/kaoyan/words/basis/?f=p
https://english-exam.lazynote.cn/kaoyan/words/widely/?f=p
https://english-exam.lazynote.cn/kaoyan/words/damage/?f=p
https://english-exam.lazynote.cn/kaoyan/words/datum/?f=p
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multiple s

adj. MY
KRR -HiE 16 6

ethical &

adj. EfERY
ARS1IR - BRI 14 6

cope &

v. RXY
A1 R-EfR 139

awareness 2

n. =R
AR1IR-BER 1249

aware a2

adj. X01ERY
AE1R-BEE 114

slowly
adv. EEHh

AR T 111

announce si

v. 570

KE1R-EFE108

remind a2

v. 12EE
AR EE 108
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advertiser s

n. S5
KE1IR-ER 1449

relevant s

adj. HE<AY
AR -BEH 144

guide

n. {5Rg, 3
AE1R-EfE 139

approval &

n. #8565
AE1R-BEFE 1149

marketer &2

n. EHAR
AR1X-BEE 14

undermine ci

v. ZHHISS
AR1X-BEE 14

feedback s:
n. ;i%

FRE1R-EE106G

£

flaw &2

n. &R

£
AE1R-BER9 G
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regulatory o restrict s

adj. INERY v. BRI

ARE1TR-BEE 94 1R -BEfE 94
regulator o unnecessary st
n. IEHIE adj. ALERZRN
ARE1R-EE 8 4 A1 R -EfE 8 4

VOCABULARY = ia] VX & 2 A

£ 225 1% CEFR ¥ R B &

SXNEEIGH 225 MR, REUE CEFR FRFALT. SRERT [ZEFHRUT] HER
att (CDF) , &A—HEH 100%., B2 LAL (C1/C2) AEkiE, AR 134 49 6%.

31% 53% 100% 100%
&LAT JluT &HT &HT &U\T JluT

BiEN 12 CEFR FRRLAT] HRFEEZR (CDF) - BIEAEXEER 225 4 - KIEEH 100%

25 NOiAE 2 B2 LA i Bl KULFFER&

225 6 80

512 - https:/english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section2-part-a-3/2f=p - TE£{E M B ELF


https://english-exam.lazynote.cn/kaoyan/words/regulatory/?f=p
https://english-exam.lazynote.cn/kaoyan/words/restrict/?f=p
https://english-exam.lazynote.cn/kaoyan/words/regulator/?f=p
https://english-exam.lazynote.cn/kaoyan/words/unnecessary/?f=p

EFHE = 200208 - 4B

Section 1

IR E (Wigk—)

Section II Part A (1) Be SRR DYk —)

Section II Part A (2) bR AR DUk —)D

Section II Part A (3)  [JiZ¥E @ (Y& —)

Section II Part A (4) Bl s AR (PUik—)

Section II Part B

Section III

Section IV Part A

Section IV Part B

Beig /Mt (7i£5)

JEFED (B iz

G1E

HiF

512 - https:/english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section2-part-a-3/2f=p - TE£{E M B ELF


https://english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section1/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section2-part-a-1/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section2-part-a-2/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section2-part-a-4/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section2-part-b/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section3/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section-iv-part-a/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2022-english-two/section-iv-part-b/?f=p

