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Directions:
Translate the following text into Chinese. Write your translation on the ANSWER SHEET. (15 points)

P1 The supermarket is designed to lure customers into spending as much time as possible within its
doors. The reason for this is simple: The longer you stay in the store, the more stuff you'll see, and the
more stuff you see, the more you'll buy. And supermarkets contain a lot of stuff. The average
supermarket, according to the Food Marketing Institute, carries some 44,000 different items, and many
carry tens of thousands more. The sheer volume of available choice is enough to send shoppers into a
state of information overload. According to brain-scan experiments, the demands of so much decision-
making quickly become too much for us. After about 40 minutes of shopping, most people stop
struggling to be rationally selective, and instead begin shopping emotionally — which is the point at

which we accumulate the 50 percent of stuff in our cart that we never intended buying.

BEEX
ZEERNERSERENEERE, TELRMENEN—ZRETIIFNHD 15 7, & [1ERER. TABE
ImER. TEFmEl BRlUETEs.

PL T I BETH RN 1A AR S B RS T BRI TH) o XA R AR 8 B ARTE S LA
A, BRIME SIS MESINREmEZ, KAEHRE . i RE RER . HEmEH
PR, —Z @B L EHL 44000 PRI &, 2 ETEERFRIEEZ BE . ATtk
PR MR R, 2 CMEY#E NG B 28 PIRAS . Wi se iR, BEMH0X 4 2 UuE Bk
g4, AR S IRATZ A . WKL) 40 7r8h 2 J5, REFNFRAFLES R FFE M PE, xim
T 46 1 46 ) ——IM IE R AR IR, FRATIEEY) 4 I 50% H CNBFT 5L db HER 1k .
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D102 B X &g, IESES

)2 The reason for this is simple B9 this Bfga1 [EMiRiHtMEAR] . KERENE"OEER
[IXEHHRARER] &, AEES—ONREER—B, BEREELT.

13—-m4: whhgdErEHR, B [2] 515 [S2]

)3 supermarkets contain a lot of stuff iii [Em%Z| , G4 KIRLGH 44000 XTEAEHF, &
AzER [HHE-25E] XK, EXEG3 A (MmEmEEAEma] WE. 94 F [E....
R, —REBEMESEL 44000 f1| BREF, EERZEIVEH.

f5/a6—@7: A [FR/ER] XKBEIBEWER

a5, 96 i IEFEXZEREH > AIZAHE] . A7 After about 40 minutes of shopping
B[HER [FaEEWEd. X 50%] . XE—FEARE, XOFEXA [kl [MEEEX
B BTSSR REE, BB (A4l BERE [ERafE] | ZiEFER.,

B, TRSTHZE—BRINA—O9BFRTASHEREE, D81 N. AZOBTETINGRS
(AFEEES) , SEEFRNEFIIN.

[RiE]

[(£5]

[RiE]

National Geographic (EZRHIE) Z¥EH2015568 15H—kEA Surviving the Sneaky
Psychology of Supermarkets(ski SR EAIETOES) RN E,

BHERIHESIRESR. RESET

ENER—ERE: BHARILIMEREAR, EEUMAESGES. LEEL. R The
supermarket is designed to lure customers into spending as much time as possible within
its doors FiE ¥ —XE— R HHHIRRINEE /B OERRAN, (FELEE~ERER.
REEHEBRENIS, IBSHMISTHER. FIMEX lure, struggling, never intended buying
FRREN, EBLUXNEE/IREE,

stuff 2RHA—iF [fHam/5Al

stuff EARERREHIN: the more stuff you'll see. supermarkets contain a lot of stuff, the 50
percent of stuff in our cart, BIEEELIEYERENER, SRAFK [Bml 5 (R

Al , AE—JUFE ml —2JUF 54 | SNEBRIEEGRERARERA.

The reason for this i this El{§ L&

The reason for this is simple 9 this 7E#iE, BEISEI—8 [BhRiHImEREAE]
XS, FNERREK [XEFEHORE] 5 [RARTHRE] |, 3IEEA=ZH IXNREA] .
which / that RAMmLIENEER

& which is the point at which we accumulate the 50 percent of stuff in our cart that we
never intended buying: BI—* which El{§ [FHABEAWY] XMIZI, 1 that 2E15
MEELD stuff (FRMMNIFTESLRYARLE M)  MCEER LX/BI— M RIERER, AR,
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1. The supermarket is designed to lure customers into spending as much time as possible within
its doors.

[EB¥] The supermarket is designed (F=FFiE (#a)) ) * R4 —BHHHIRITH

MR is designed #EnEEEzN
The supermarket is designed E2#anEs, EHiF [BhFiRit] £, EBFREENE—
EEZRXHFRITED, #k [EHIRHHMENT ... & BhEdEvRit, L. B
3,

to lure customers into spending as much time as possible (BAPKIE (FE) ) * F4H —E5|

BECR A aEZHIATIE
MR lure BIZY + as...as possible

lure 72 MR [IRS1] , B (518, #E] X, WX BER| R, EFHX
JEIKiE, as much time as possible 2EIELH [/REJaESHIATIE]] , lure sb into doing &9
[EEREAMES] .

within its doors. (raikiE (MEEE) ) ~EERITIA

¥ within its doors EiFA [TEEA]
within its doors FEZ [EE/IILAAR] | its 18iEm, BAME [TEhmE. &EN] , ~
TeiE 1A .

[ARE] #WshigEzn + KB
& is designed BUHENEERFNFRIL | (BXR) ®itiEm, BHZ......| ; HBSUKE within its
doors IEXIEEIIRIREIZNTRI, Z2K [EEHREEBRETEANE] , MARBRETR.

[#32] BHRN&ITIER T EEREEENIER R EEcaIadmE.

2. The reason for this is simple: The longer you stay in the store, the more stuff you'll see, and the
more stuff you see, the more you'll buy.
[EB%] The reason for this is simple: (FFFZFE + ES3|H) * R4 XM RRREE:
MR this B EAEER
The reason for this f9 this [E{§ -—f) [EBMHIRITLIREAR] XH4E, F6k [XEFEHER
El 8 XAHNEE] | 3FEsEEN [IXNRE] . ES5IHEHEAYRHE, (RERIE,
The longer you stay in the store, the more stuff you'll see, (the tvi:4%.. the tvis4s (F51954)
—) ) * R4 AREERHEEA, (REFRIEmHsS,
MR the+UEER...the + ELEREEHS
The longer you stay in the store, the more stuff you'll see 2 [the+tti4..., the+LEik
%K. 98, BEFE (..., HE...| . XERSGOE, FEsRE (.8 [N
x5
and the more stuff you see, the more you'll buy. (the tvig4.. the tVigZk (FHIHEZ) ) * RH
—MEFEINEREE, (RLAYHES.
MER: SBTER ... 8L...| g
the more stuff you see, the more you'll buy 25 _BFE4EK, and IBFRESRKE—FKIBHNE
Rk FEA-BBEZ-LES, FIRFXEREINTE,
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(RFF] LEBRRERERKARE, IEFEE
(L. .| BHEFFREA—Y, BRNINF [FEUA-EEHUEZ-XENE] INFME, T
TAIEREN. RFBIE this WRE [XEM] .

[#3] ZHEHNEEREER: REEEFFEX, SINEamEs, mEINHmRES,
Listhrmiizs.

3. And supermarkets contain a lot of stuff.

[E8%] And supermarkets contain a lot of stuff. (=FFiEE (554) ) * X4 ~MEBHEEAE
ﬁ%o
MR And iR LR TROERE
A8 And EREIEREFEEER, 5IETY [Bhamilikez] NEARSEE, FK (M)
[Fi] BIR], Ae&8A And BiZE [F0] .
[iFF] FHOXHRARF
supermarkets contain a lot of stuff FIBEINFSIXIE—, BEINF [EBHEEXERR] B
o], FEMEERED.

[#x%] mE@hEAAEHm

4. The average supermarket, according to the Food Marketing Institute, carries some 44,000
different items, and many carry tens of thousands more.

[E8%] The average supermarket, (=FFiE) * %4 —EBHIFET,

The average supermarket i average fEttAAE [F989] |, M2 [E@EH. —AgAY. S5
B, 18 [—EZ@EEm] . XEERY, BEF [FHIEH] 8.

according to the Food Marketing Institute, ({ENIE GEEKIE) ) ~IEREEEMER,

according to the Food Marketing Institute RAEFIEZERIENIE, FTIPEUERE. XET
REIXEE [1E..FR] 2298, 3+=EFiB+E. Food Marketing Institute iF [BREHEN
S/BREEmRET] 138,

carries some 44,000 different items, (iZiE + E=i5) * X4 ~EEL 44000 #HARIER,
MR carry BiAEX + some FTEIE]

carries some 44,000 different items: carry EEEEREAR [Ew] L MR [ (@E) &
5. HE. 88 FEMER) | ; some MEHFRIZ [KAY] , A2 [—L&] . MLEESE

TERARAYZMARE N,
and many carry tens of thousands more. (F7194) * ¥4 —MIFSBEHEEIEES HEL
I,

YEr: many HEEHLIE + more BIELER

many carry tens of thousands more & many [F&l& T supermarkets, 1§ [1FZHEm] ;
more Z5RIME 44000 tb8R, BA [ (HIX) BZ#E#] . tens of thousands 2 [#5] .
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(RFF] EABREIOE + Ei5EMiRi
BIENIE according to the Food Marketing Institute 1229 E1EMN [TEEEEENSIR] ; X
HEE [—xXEEEm] FIBE [£52 44000 #mam] mEREk, 9FIN7T.

[(E¥7] EeaEHEIen, —FREEEHEEEY 44000 HAEMER, SEHEEMN
MEEZ HERH,

5. The sheer volume of available choice is enough to send shoppers into a state of
information overload.

[E8%] The sheer volume of available choice (EFFE (SMIATEETIE) ) * K4 — AL EAYLE

The sheer volume of available choice: sheer 2 [4#%89. +EHY] #T3EE, volume LR
[(2. 2] , available choice & [MI#tiEFN (BMm) | . BHRERRE [THUERAISRE
B2X] , BHs2REERK [ (B &FEzE] &,

is enough to send shoppers into a state of information overload. (iEiE + 558 (be enough to

do) ) * %5 —BLAEBHIEEN—MERITHAIRE.

send shoppers into a state of information overload: send... into a state of <2 [iX
#l . &2 ... BB ARE] | information overload REIEAE [ERISZ/ 58] |
IEEEEZEAAIEARIR, is enough to % [BLA] .
GARF] of FEEERIE + send into ¥ [
of available choice 2/5&&{H volume B, BERIEE [FIHHERNER (BE) | ; BiE
send shoppers into a state of information overload #5}, [{FEE¥IEPANEEITEHAVRZE] |
BESZRY [EAN] By ... BaAN] .

[#3] AIhEEmmiEZX, ELMEEYEIBANSRIEHIIRTS.
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6. According to brain-scan experiments, the demands of so much decision-making quickly become
too much for us.
[E8f] According to brain-scan experiments, CGEFERIE (GE) ) RIS,
e brain-scan E8iAHIF
brain-scan experiments 85818 [MXEFI#LY] , brain-scan {EEIE(EID
experiments, B#F [INERAEsCIe] BIn], TR, BERFRFEHRFEEN [HE...... (3£
i) *MA] .
the demands of so much decision-making (FFFiE (& of FiE) ) * %4 ~UIHZREH
R
#rm: demands / decision-making S ZiFAE#
the demands of so much decision-making: demands & [ (XJTARY) &k, B, 8
#] , decision-making 2 [iRTE. R%K| . BREF [MSREREKR] £6E, SERE
[BIXAZREFHRINGRE] | FEIML,
quickly become too much for us. (IEiE + 5 (too much forsb) ) * F4 —1RIRIEXTEA]

FKIRAEZ T,

become too much for us: too much for sb EEERE [MIEAMLURS. IZR/HE. MR
X1, ARFH NEMNKZ] . XRRSR, BESEE [EEAT] BORR.
(RAR] of EiERIE + BUEXNEIF
of so much decision-making 2% demands &, ¥ [EMIXAZRE (AE%RA0) &E] ;
ZRIE too much for us BiEA [ERAMELURZ/IZAE] | BHEXRY [KZ2] #BHPXE [HEZ
&7l .

[i¥32] BERRIIESCIOTRA, EMXASREFMFRIGIE, RRMSILREARHE.
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7. After about 40 minutes of shopping, most people stop struggling to be rationally selective, and
instead begin shopping emotionally — which is the point at which we accumulate the 50 percent of
stuff in our cart that we never intended buying.

[E8%] After about 40 minutes of shopping, (FfEMKIE (GE) ) —EYL 40 oHfE,

YRR AR EIERN A
After about 40 minutes of shopping ZRIEMAIE, EiF WKL 40 Kz fE] |, about &
HEL RN, a8, TR

most people stop struggling to be rationally selective, (EFFEE (stop doing) ) * 4 —K
ZHAELES ORIk,

stop struggling to be rationally selective: stop doing 2 [{ELE#EE] ; struggle to do
2 (87, #LEEM] ; rationally selective @ [IEMEIIBEE (ME) | . AEEkRD [FAF
SHRFEMAIHE] | CERRERRY, EXERDER.
and instead begin shopping emotionally (F7IiEiE (and instead) ) * %4 —RMMFHRBEL
YD

and instead begin shopping emotionally: instead EILE [, #ml . SeiEa (B
MRk ] R TRR——MIBMAEAB4E{L. emotionally ¥ [EiE4. MBS W,

— which is the point at which we accumulate the 50 percent of stuff in our cart (JEfREEIENEG

(which EFERTA)) ) * R4 > ——IXIEEFIHEWHZEERE 50% RO RIEFERAYETZ)

WATS/ERY which NMEREAZIR, MEEHERE [FHABEWEY] XBUE, 1F [TXE/X
—Zl] ; the point at which... 2 [.... BBGZI/IXAHE] , at which 5|SEIENGIE the
point, stuffin our cart B) [M¥ZEERIER] .
that we never intended buying. (GEIEMA (that (&1 stuff) ) * R4 ~HPLERAINEFTE
Y

that we never intended buying: that 2EIEMNGRIXEIE, EIGEIERY stuff (&) ;
never intended buying @ [MWEITE/KBELN] , & never RN IEETE, E2ARE
—iX 50% R AAEEITITHRIA, BNEX [#WESSX] fEE.
[(BAF] EiEMDiFkS D + SENEET
which NS, REIFS, IRILFAK [MiXAL.....] —94; &J5 that we never intended
buying 2{&if stuff NEE, &E stuff BIFE [FIINKITELRY (BBLE&E) | . 1k [50% RIS
] M TIITEE] &,
[iE] WKLY 40 pHhziE, ASHARABSDIRGRERPNE, RFREREEWY
—MIEREXE, BHiNEMYZEER 50% BN TETMNmmERTEXR.

SENTENCE INSIGHTS -« )Tk
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6 F)H AR R
TR S ST FARITT— X EHE. SHOMERIR. S, S
BETUNEHRA, StE TR,

The supermarket is designed to lure customers into spending as much time as

possible within its doors.

BB, 14

"be designed to do" BIUNKFIEHAIDEFSMEMNWINESON, BEATH, EREAE®
EAREXEH (90 be intended to, be expected to &) .

The reason for this is simple: The longer you stay in the store, the more stuff you'll

see, and the more stuff you see, the more you'll buy.

FIB, Fof

FOERMFAINE S5 | HERNEEEERPEL, "the + EIRA..., the + HHRER..."X—HRAE
P97 R FIE RPN, A S BN 7L R 0 SREXE SRIBEE (AT 7 B E E A1
R RS EEE A ST EE P E A

The average supermarket, according to the Food Marketing Institute, carries some

44,000 different items, and many carry tens of thousands more.

H1B, F4h)
HAEEDRMNUNFAEFFEPRIELGN, 2980 "£4 + HAKIE + and + £6" FHHELK
HERKA. FAEREREERBXARRFEmHIl. EEETEBIAERETF, BE%

RS,

The sheer volume of available choice is enough to send shoppers into a state of

information overload.

BB, 5%

FERFRLEH + "enough to do" BIWNFAIFAFEFHIELNTN, TEEMASYIMER. BER
HERMBRIEHN. AONEERKESNMTITECE, BASEREPRIHEENFIE. SRITEEH
B TEERERBEMUTF. AY, BTFRONDERESF 7D, AFRERETESRINER
.

532 - https:/english-exam.lazynote.cn/kaoyan/sections/2016-english-two/section3/?f=p - TE4{E M EELF


https://english-exam.lazynote.cn/kaoyan/paper/2016-english-two/section3/p1-s1/?f=p
https://english-exam.lazynote.cn/kaoyan/paper/2016-english-two/section3/p1-s2/?f=p
https://english-exam.lazynote.cn/kaoyan/paper/2016-english-two/section3/p1-s4/?f=p
https://english-exam.lazynote.cn/kaoyan/paper/2016-english-two/section3/p1-s5/?f=p

According to brain-scan experiments, the demands of so much decision-making

quickly become too much for us.

F1B, Feh)

FREREORESIERENT EGEEERN SR EMFETNENGS, EERFIERME.
SHAEEREANTBRIZEAY "According to / Based on + £RFK" £&194), (BRG/IONGGHE,
BtEHTFEEa.

After about 40 minutes of shopping, most people stop struggling to be rationally

selective, and instead begin shopping emotionally — which is the point at which we

accumulate the 50 percent of stuff in our cart that we never intended buying.

HIB, 74

FEEEE LEERSNAREIDIGNE SENTRERNEIMENINESR, HESHEE
¢, FFRAEETRERETEEE. NTFRERFHSEDDTEENNEIE, F0E—RIF
REGAGIME, SEBESSMENGFEFRERISERONIEEN, EF NS,

I
{

=T

HIGH-FREQUENCY « 2L /8 & 4 i

A0 WL 15 ASH 058 = 8 A

THRERERNRRER PN, X2 FHEES HFEEENSME (EZE5 1 EE
PHMAIGFEIIARDT 8) . ENARERNR HIWRBESZF L EREGTM, REUE
EzARBRENY. SR AESERMIE,

P=H

accord c: customer 1
n. (Ezx. BKER) Y n. E, EF

AE2 R -EHF 172 5

demand s:
v. IRRERK

KRR -HiE 63 6

design &
n. it
A1 R -Ef 52 6
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average a2
adj. 5L
ABS1 R - B 55 4

available
adj. AIXR1EHY
A1 R-Ef 3549


https://english-exam.lazynote.cn/kaoyan/paper/2016-english-two/section3/p1-s6/?f=p
https://english-exam.lazynote.cn/kaoyan/paper/2016-english-two/section3/p1-s7/?f=p
https://english-exam.lazynote.cn/kaoyan/words/accord/?f=p
https://english-exam.lazynote.cn/kaoyan/words/customer/?f=p
https://english-exam.lazynote.cn/kaoyan/words/demand/?f=p
https://english-exam.lazynote.cn/kaoyan/words/average/?f=p
https://english-exam.lazynote.cn/kaoyan/words/design/?f=p
https://english-exam.lazynote.cn/kaoyan/words/available/?f=p

marketing s quickly

n. 5t adv. Rz
AE1R-Ef34 6 AE1R- B339
struggle s: intend s

v. 53 v. 118, itk
A1 R-Ef324 AE1R-BEfE3149
institute & contain s
n. FPx v.88, 88
A1 R -Ef 159 AE1R-BEF 1249
item 1 shopper
n. ImQ n. 19¥pE&E

A1 R-ER 1049 AElR-BEfog

nS&
sl IX -EfE 8 g

VOCABULARY = i JL X & 7 Aii

H R 69 7% CEFR % 2B %

RV AN EEGI 69 MNAIE, ZRUE CEFR FhET, BIRERR ZERNLT]
MERGEL (CDF) |, &BA—HEA 100%, B2 LAL (C1/C2) AEMiE, AmEo4-
£9 0%,
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https://english-exam.lazynote.cn/kaoyan/words/quickly/?f=p
https://english-exam.lazynote.cn/kaoyan/words/struggle/?f=p
https://english-exam.lazynote.cn/kaoyan/words/intend/?f=p
https://english-exam.lazynote.cn/kaoyan/words/institute/?f=p
https://english-exam.lazynote.cn/kaoyan/words/contain/?f=p
https://english-exam.lazynote.cn/kaoyan/words/item/?f=p
https://english-exam.lazynote.cn/kaoyan/words/shopper/?f=p
https://english-exam.lazynote.cn/kaoyan/words/volume/?f=p

61% 75% 87% 100% 100% 100%
A1l A2 B1 B2 C1
F AR LR K UAF KULF J LR LR
Bt 1R CEFR FERRLAT] NERBER (CDF) - BIENENRIEEIR 69 1 - RHEAH 100%
(
& E B A B2 LA LA Bl J UL FE
69 0% 87
\
EFFIBEZ 20160 - LB
Section 1 SERET (JUiE—) BUH b —
Section II Part A (1) P A (POiE—) BH i —
Section II Part A (2) bR AR DUk —)D HH T —
Section II Part A (3) PEl SRR (PUiE—) 5 H R —
Section II Part A (4) Fel R DUk —) HH T —
Section II Part B B& /AR (Ti85) BH N >
Section III TEEN (BRBEBE A8
Section IV Part A EiE B T —
Section IV Part B EiE BLH g —
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