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HEE—H R (2016)
Section II Part A (4)

Directions:
Read the following four texts. Answer the questions after each text by choosing A, B, C or D. Mark
your answers on the ANSWER SHEET. (40 points)

Text 4

P1 There will eventually come a day when The New York Times ceases to publish stories on
newsprint. Exactly when that day will be is a matter of debate. "Sometime in the future," the paper's
publisher said back in 2010.

#£E—X, (HAR) BABEMERLTERE. ETX—XRRAREER, BRFEEFN. Zik
KRITABE2010FHERT: "RRE MR, "

P2 Nostalgia for ink on paper and the rustle of pages aside, there's plenty of incentive to ditch
print. The infrastructure required to make a physical newspaper—printing presses, delivery trucks — isn't
just expensive; it's excessive at a time when online-only competitors don't have the same set of financial
constraints. Readers are migrating away from print anyway. And though print ad sales still dwarf their

online and mobile counterparts, revenue from print is still declining.

HOFF RSB TCDDERINERK, BEFEIRINRE TS RIZM. SRR IRE—EDR]
. =HR MRABER, MEESE ERFUWFAZEFVYSIRIFAEEIT IR, EEX
HERTEREEIRIR. REERI SHEESTEs CA%sim, (BENRIMRIINIE TR,

P3 Overhead may be high and circulation lower, but rushing to eliminate its print edition would be

a mistake, says BuzzFeed CEO Jonah Peretti.
BuzzFeedE/EH{TEJonah Perettiztx, REEHEZAEEH. KTETRE, ECEEEEIRRGE—

ﬁ\
Hix.

P4 Peretti says the Times shouldn't waste time getting out of the print business, but only if they go

about doing it the right way. "Figuring out a way to accelerate that transition would make sense for
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them," he said, "but if you discontinue it, you're going to have your most loyal customers really upset

with you."
Perettiiid, (ZHZUBTHR) AR/ERBEIRINLSS FIRZRRSE), (ERIRRERELUERRISZUHT, thFRx: "
FINERIX—E R A IRIR RSN, BNREREET), (FRUESREINEFPHRIEERH, "

P5 Sometimes that's worth making a change anyway. Peretti gives the example of Netflix
discontinuing its DVD-mailing service to focus on streaming. "It was seen as a blunder," he said. The
move turned out to be foresighted. And if Peretti were in charge at the Times? "I wouldn't pick a year

to end print," he said. "I would raise prices and make it into more of a legacy product."
BRHHEEMRARESH. PerettiZé 7 Netflix{ELEDVDHPS RS M E T T REARIGIF, Mhid: "X
T AL, BEDIEBALZTERIIEN. R Perettitass (ALRHR) e? "BASKER—FR&IL
EPRRR, "fEid, "BSIESNE, BETEREREEM R, "

P6 The most loyal customers would still get the product they favor, the idea goes, and they'd feel
like they were helping sustain the quality of something they believe in. "So if you're overpaying for
print, you could feel like you were helping," Peretti said. "Then increase it at a higher rate each year
and essentially try to generate additional revenue." In other words, if you're going to make a print
product, make it for the people who are already obsessed with it. Which may be what the Times is
doing already. Getting the print edition seven days a week costs nearly $500 a year — more than twice

as much as a digital-only subscription.

FRX—ER, REEFNEEREMNZERZT"m, FAESREE CAREHERHtIRTSMS=YIRIR
8. Perettiifi: "FRLMNRIRAEIRIRSA T, (FaREECHEREHEE. AREFLESHRER
ift, AR LEZ2HAEEETIMIN. "HeiER, WREMEIRI~ R, MABLELMETERAMM. X
BITIER (ALRTHRY BESTRIRE. SFTXRITRERINREFERZEIL5003ETT—_MEF1T YA
(EE

P7 "It's a really hard thing to do and it's a tremendous luxury that BuzzFeed doesn't have a legacy
business," Peretti remarked. "But we're going to have questions like that where we have things we're
doing that don't make sense when the market changes and the world changes. In those situations, it's

better to be more aggressive than less aggressive."

PerettiiFigia: "XERVRUEME], MEBuzzFeediRBEFRIFZE—FIEARRING. ERAIESEIRSEIA
RURRE, SHipAIHFRRERWE, HIFTHARLESENABEE, EXEERT, RNERHTIFE
RINSESELST.

BB 5T

36. The New York Times is considering ending its print edition partly due to
[ A ]the high cost of operation.
[ B ] the increasing online ad sales.
[ C ] the pressure from its investors.

[ D ] the complaints from its readers.

(ALY IEEESFIEHERIR, MoRERZ_
A) IZERARR.  B) LT SHEAKIER. o XBRIBOED. ) REEBAURF.
[BE] A @D
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[#18] The New York Times is considering ending its print edition partly due to 2—/MZ#h
£HMRAE, HEWEERRE, BTFERGKERSINMETA,

[1FfD] The New York Times is considering ending its print edition partly due to  2"FiE
+ 181& (is considering) + FIRIAEIE (ending its print edition) + YKiE (partly due to
_ )R eRAG), SIRIBEREMAS; partly RESPDREE", BREXAIEEHTIZA
JRE, AER RegE— R B ESEE.

[Efif] The infrastructure required to make a physical newspaper—printing presses, delivery trucks

—isn't just expensive; it's excessive at a time when online-only competitors don't have the

same set of financial constraints.

FWF— D SRR AR VR E——ENRIHL. ECiER%E
RENFAEBRFEMSRENS T EEIIR.

[#EI&] A) v iFi

The infrastructure required to make a physical newspaper—printing presses, delivery trucks—

MRUNTEE SR, MEELELLE

isn't just expensive

<~ the high cost of operation
FRAASEI B FERARAYFFSZ S EISRI", %I the high cost of operation B HEEER
LRI, SR expensive, excessive FXHEIEE NI,

B) XH&ER
JREX R print ad sales still dwarf their online and mobile counterparts 5
revenue from print is still declining, SEEHS HPnKTFE& LT SEE SRANET
g, RARBRE L SHEEIE 1EIK", %I the increasing online ad sales %%
el IS B R

C) &R
SIKCEMRIRERE TR, & T, EERK. K SKATE,
MK RAHRBEIREAN/BREHIES, the pressure from its investors fERXEFxE
TR

D) SEXHER
J&XX you're going to have your most loyal customers really upset with you &
Peretti ZE&H"\NRFMREILESLEE R AGHEEHRIR, FIF the Times MERXE
HEMEBIFRR, EARERMRARE.

37. Peretti suggests that, in face of the present situation, the Times should
[ A ]end the print edition for good.
[ B ] make strategic adjustments.
[ C ]seek new sources of readership.

[ D ]aim for efficient management.

Peretti 22 UL, X 4 AT, (ALK Bz
p) MIEEELEEDRIbR.  B) MILLAKESERE, o SHIRUEERER. o) BRESHEE.
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(%] B @sH)

[#I82] Peretti suggests that, in face of the present situation, the Times should  Eiif)|d]
Peretti TEHAIBEF MEEAEMREN, EXFEXMRAEMEIAR,

[IFFD] Peretti suggests that, in face of the present situation, the Times should  FG&
Peretti suggests that 5|SHIEENG, NIEIER the Times, should [FiENEREIE,
ZBfFthEfRiAG); in face of the present situation ZFEENIANIE, [REENANEE, FF
HERL. Fohab.

[REfif] Peretti says the Times shouldn't waste time getting out of the print business, but only if they
go about doing it the right way.

Peretti i the Times AR {ER B4RV SS EHEZERTE), {ERIRZRAMNEIAREM.

[EELE] A) SEXER

Peretti F9FEIKISIEE only if they go about doing it the right way, FFEBHEEZL; if
you discontinue it, you're going to have your most loyal customers really upset
with you; #EIf end the print edition for good 12" it zUHEE H "tRhimit " —7IH5K
mEE", SRXENTEER.

B) v IEf
Peretti says the Times shouldn't waste time getting out of the print business, but only if they go
about doing it the right way
< make strategic adjustments
I would raise prices and make it into more of a legacy product — make strategic adjustments
FiiF) 'the Times NAETE EINE. AERELHRSIN TEXIN make strategic
adjustments AY"EEERIEEE", B MNERHE—ENESMESERYEHN.

C) &R
Peretti SAYRUMANGF WA RELIEE "FUNEEEE, MWFKIEN the Times ZFHHFH
iE& kiR, seek new sources of readership RN EREHIXIRRIR,

D) fatitE
Peretti KIORIZR A, EAMIXFRRERSRIEE (SE/IHERE. 2EHKN. 228
FTi& legacy product) , FRIKEIEEEEREW, aim for efficient management 1

UERE ISR Rk B HETERER.,

/

38. It can be inferred from Paragraphs 5 and 6 that a "legacy product"
[ A ] helps restore the glory of former times.
[ B ]is meant for the most loyal customers.
[ C ] will have the cost of printing reduced.

[ D ] expands the popularity of the paper.

MERSB ISR 6B T LAHE M HH "R AR = i
A) BRTIREEERIRE.  B) BARTEINEFAESHN. o SEEEIRIRE.
D) I KIRERAIANZE.,

%32 - https://english-exam.lazynote.cn/kaoyan/sections/2016-english-one/section2-part-a-4/2f=p - fE£&{E AR EIF



[E=x]
[HE]

€31)

[i%15]

B (i)

It can be inferred from Paragraphs 5 and 6 that a "legacy product” 8 inferred iX
—irStEania, EiEE M /oHERTE,
It can be inferred from Paragraphs 5 and 6 that a "legacy product” R it {fEfFERE

15, BEFiER that 531S9ME); NEEIE a "legacy product” [GIRETNEIBIE;
inferred from ... that ... EEEEH, 125-1EE.....oJ#EH.....",

The most loyal customers would still get the product they favor, the idea goes, and they'd feel
like they were helping sustain the quality of something they believe in. ... In other words, if
you're going to make a print product, make it for the people who are already obsessed with it.
(32 Peretti FUIRAE) RELANEEZNAEZZNENREBNTm, FESTEESESITLE
FAEMZ WM. .. a1ER, NSRRI EREMERm, MCeMEIBLRERE
FERA.
A) SRR
JFSZKE Peretti 23K, HRmME, RHBRFRKFUARNRT, MNRERKES
HIEE" XFARIAEE,; helps restore the glory of former times 21& legacy —ialf
&R/ IRE IEETRIE,
B) v IEf

The most loyal customers would still get the product they favor <

is meant for the most loyal customers

if you're going to make a print product, make it for the people who are already obsessed with it

— is meant for the most loyal customers
¥EIN is meant for the most loyal customers FLETTFIE X IR ERERA: legacy
product B9 BIRZARIE BB/ REAINES.

C) S5EMHER
P5 5 P6 &R raise prices. higher rate each year, generate additional
revenue, £ZIKIANM; MKRIEZEDRIASHEEE, will have the cost of printing
reduced 5SXEERGM.

D) S5EXHRKR
Peretti BIGE=RIE~RUEL the people who are already obsessed with it, BBRE/E
FZRUELRRE; expands the popularity of the paper 5 RN T AR/
7", EftER.
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39. Peretti believes that, in a changing world,
[ A ] traditional luxuries can stay unaffected.
[ B ] cautiousness facilitates problem-solving.
[ C ] aggressiveness better meets challenges.

[ D ]legacy businesses are becoming outdated.

Peretti W\ N, 7E— N HAH,
p) EREFREULAZE,  8) IBEBETHRARE, o HEERENXIPE.
D) {&ESSIEEZSIHRT,

[ER] C @HE)

[#IBY] Peretti believes that, in a changing world,  [a] Peretti FUBEIR(ES, BEIKRERS
MG ERESE, BT,

[#Ff] Peretti believes that, in a changing world, 2 Peretti believes that 3|SHIEIEM
A, in a changing world AfENIKIE, NAIEBEEBEINE,; 5. Tobak.

[EfiZ] But we're going to have questions like that where we have things we're doing that don't make
sense when the market changes and the world changes. In those situations, it's better to be

more aggressive than less aggressive.

EBANPSBEIXFNER—hiZ IR, RAEMNEAFSE. ERLBR
T, SHERST, TS
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[EIR] A) (@isigs

it's a tremendous luxury that BuzzFeed doesn't have a legacy business & luxury
tEig'BuzzFeed (2SR BMEMEXRER", 5"EREBEMR ELKRR, traditional
luxuries can stay unaffected 1BEEIEI X AT luxury FERZEEW, FINE" A2 "X
—RSGRBRIREM.

B) S5ERXHR
Peretti BRI it's better to be more aggressive than less aggressive, 5
cautiousness facilitates problem-solving F3KAY E1EB B RIEREFHER.

C) v IEW

it's better to be more aggressive than less aggressive «

aggressiveness better meets challenges
we have things we're doing that don't make sense when the market changes and the world

changes

~ aggressiveness better meets challenges
THFNE N ERHMHI BRT", ME—ICEANEIRZ aggressiveness better meets
challenges, iEXi#iA aggressive #i#/RITHRES.,

D) IEHEEA
FSGRIR B AEMINSENTEA TABEE", XEFNEEWAI—MeiE, FHIE
= legacy businesses IEFEIIHY 1IX—/E\EHT; legacy businesses are becoming

outdated FEBEBEMMEFIBTTHSAIXIEN legacy MARIZFRFIRT.

40. Which of the following would be the best title of the text?
[ A ] Shift to Online Newspapers All at Once
[ B ] Make Your Print Newspaper a Luxury Good
[ C ] Keep Your Newspapers Forever in Fashion

[ D ] Cherish the Newspaper Still in Your Hand
AT VIR T30 2 A S ) B A A L 2
A) —RMUEEEEEELRE ) ERAIEIRIREMMAEZm  ©) ILRAYRAKITIRISETH
D) ERERFHIERMRE
[&=x] B (==m)
[#I82] Which of the following would be the best title of the text? B A& HREFH, EK
BEEZOER, RHETEM,
[IFED] Which of the following would be the best title of the text? & which 3| SA94FEEA]
), would be BEMIBESEK &EER", HHTTHE.
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[EELE] A) SEXER
Bz FEFKIGIERE rushing to eliminate its print edition would be a mistake 5 if
you discontinue it, you're going to have your most loyal customers really upset
with you, BEFRXI—&REEEE E; Shift to Online Newspapers All at Once 3BT
BIRSBEFAE AN EK, HREER.

B) v IEf

I would raise prices and make it into more of a legacy product
Make Your Print Newspaper a Luxury Good

Getting the print edition seven days a week costs nearly $500 a year — more than twice as much

as a digital-only subscription

< Make Your Print Newspaper a Luxury Good

if you're going to make a print product, make it for the people who are already obsessed with it

< Make Your Print Newspaper a Luxury Good
B RIBJ AT/ Peretti AU (R—0Y0MEIRt) S8, SZRMRKILE,
=l MEIRE—EHES X AR LLIEAIRE.

C) SRR
JRIEIA the Times 5S4, REBZNESERFCAIRITIERR legacy product;
Keep Your Newspapers Forever in Fashion & Forever in Fashion {85 R£E&33E. X
A, 52X RBE—XEEMR HIRIREY &,

D) LiMm#EL
Cherish the Newspaper Still in Your Hand RE—AIERER, HHEEEEFHIR
9, SRR + 8B legacy product + ERBSLEE "SHHAZOEK, RS
The most loyal customers HIEERIEREZHA.

SENTENCE INSIGHTS -« 4] 7Kk

13 A H AR R
TR S BT FARITT— X EHE. SRR, e Sh, S
RSEAEINE. AETTHNRRI.

There will eventually come a day when The New York Times ceases to publish

stories on newsprint.

BB, F1A)

XEEEIAE I, ERSETEM. FREEBITHIINSER="5)1%4~, HEME, &
BIF RS SISt
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Nostalgia for ink on paper and the rustle of pages aside, there's plenty of incentive

to ditch print.

F2B, F1A]

"there is/are" IFEAIIAENEEED, RENENIZHNGIN. GEWINGEREETHRANS
%, FEIETVRN PREEAY,

Readers are migrating away from print anyway.

F2B, H3A]

FIEMHTHHBERRKE, BREERENHRIIBHEMGIN. ZEEXMOFIUFDTEIE
&, AILAERRTRESEMEBMZMAITF.

And though print ad sales still dwarf their online and mobile counterparts,

revenue from print is still declining.

F2B, H4f)
LEERIER D + 1ES + A BIEEREINTEORN, FHEELREER. EREXMSEERE,
ERRIEAT “though" R IRERITF LRERE.

Peretti says the Times shouldn't waste time getting out of the print business, but

only if they go about doing it the right way.

AR, F1A]
XAOEEAEER, NEFERINEFRLE. AENA. ZHRFFIESHE, ESEAEE5
SHGEHIMEL. WERZREND BrEIIRREEE.

"Figuring out a way to accelerate that transition would make sense for them," he

said, "but if you discontinue it, you're going to have your most loyal customers

really upset with you."

HAB, W26

XOEMEREREEAER, BEARN, NBEZSMEERSTRNSTA. WIE T0E. B
HETF. RS RIREHRERE.

%32 - https://english-exam.lazynote.cn/kaoyan/sections/2016-english-one/section2-part-a-4/2f=p - fE£&{E AR EIF


https://english-exam.lazynote.cn/kaoyan/paper/2016-english-one/section2-part-a-4/p2-s1/?f=p
https://english-exam.lazynote.cn/kaoyan/paper/2016-english-one/section2-part-a-4/p2-s3/?f=p
https://english-exam.lazynote.cn/kaoyan/paper/2016-english-one/section2-part-a-4/p2-s4/?f=p
https://english-exam.lazynote.cn/kaoyan/paper/2016-english-one/section2-part-a-4/p4-s1/?f=p
https://english-exam.lazynote.cn/kaoyan/paper/2016-english-one/section2-part-a-4/p4-s2/?f=p

Peretti gives the example of Netflix discontinuing its DVD-mailing service to focus

on streaming.

FHE, 2]
"FAIEIE + BEiBRIA + of BBEHTEARS + AFeXFRE BRHENERELNSLE. EEX
g, IBRRKEETFITERTRE.

"It was seen as a blunder," he said.

FHBL, H3A]

"5IiE + RIAER R RELNPTENREE, SFaORRAtBREL. ERBXEaFE, s
FE. SRS ERRER ST,

The move turned out to be foresighted.

FEHB, F4F]

"FEiE + turned out + FEIV/FIE(HE BURENNPERE, EREETLIIBEISUGSRA T
8. EFEEREY, BETESAMRNELESR.

The most loyal customers would still get the product they favor, the idea goes, and

they'd feel like they were helping sustain the quality of something they believe in.

FEOB, F14]

FOEHERXFERREHEIKE, REGETEN, REGMNEABHISHHA, EEFAER
gRtAHt. SHEFHROIFEENREHED.

In other words, if you're going to make a print product, make it for the people who

are already obsessed with it.

FOE, H4f)

ZHRENT + FFEDED + [REMEEENDNESEN AN KFEHAEEPLZER, THEEN
K, BSRE; FEORAEN. EENIRENRIERAEERESRN, EEGEIEREIE
1B,
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Getting the print edition seven days a week costs nearly $500 a year — more than

twice as much as a digital-only subscription.

6B, Feh)
BIGEEEE RN N RANEHIEFRIEMa N LR EEwith B Ig L 2R LR EIERIA S
TS5 | HANEIRBAE AR F B X AR HE ERE T AT BRI F

"But we're going to have questions like that where we have things we're doing that

don't make sense when the market changes and the world changes. In those

situations, it's better to be more aggressive than less aggressive."

IR, H2h

XOEEEIG LR ERS, THESHIMIMEIRFRONKSREBE. BERNSEERE
RME, (BEMERHMEE FEQETD, BESMT)ILk.

HIGH-FREQUENCY « L8 i 4 1A

AR I 63 DEHIHE — HERHHIT

THREREANEERHHR, N2 BHRE— HFERNEMmE (x5 nEdHH
BHaFEISALDT 8) . BMARERRE HIREESZELNERDM, [RETEEX
HRIEX. Six. AFSEEGI.

would product 1

aux. (will BOEER) BE, & n. F=aa

AR56 IR - R 304 4 K4 X -BER 779
customer 1 online &

n. E, EF adj. E£A9

KE3XR-BER799 K3 IR -Ef 63 G

reader 1 revenue 2

n. 5B n. (AEl. BERE9) W\, Iz
K2R -BE 3749 K2R -Ef 314
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ad »

nJ &

A2 R -HE 186

less

det. &/DEY
A1 R - EfR 150 6

focus i

n. EBm
A1 R-ER77 9

financial &
adj. IFIKEY

ArE1R - B 59 9

decline &2

v. B
ARE1IR - BEf 56 4

publish &

v. tihiR, &1T (PFE. #~EF)

AE1R-HR52 5

physical s
adj. BYKRY

KRR EE40 8
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aggressive 52

adj. 17F3H9
A2 R - EE 14

following

adj. FE REY
AR BRI G

reduce i

v D, EE (BB, K. BEES)

KRR -BET5 6

better

adj. BYFHY (good HILLERER)

AR1R-BRET7069

challenge &
n. Pkbk

KRR B 576

pressure si

n. ILIBJES]
A1 R - B 55 6

quality 1

=
¢ fn

-
o
=H

-EH> 45 9

£



https://english-exam.lazynote.cn/kaoyan/words/ad/?f=p
https://english-exam.lazynote.cn/kaoyan/words/aggressive/?f=p
https://english-exam.lazynote.cn/kaoyan/words/less/?f=p
https://english-exam.lazynote.cn/kaoyan/words/following/?f=p
https://english-exam.lazynote.cn/kaoyan/words/focus/?f=p
https://english-exam.lazynote.cn/kaoyan/words/reduce/?f=p
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https://english-exam.lazynote.cn/kaoyan/words/better/?f=p
https://english-exam.lazynote.cn/kaoyan/words/financial/?f=p
https://english-exam.lazynote.cn/kaoyan/words/challenge/?f=p
https://english-exam.lazynote.cn/kaoyan/words/decline/?f=p
https://english-exam.lazynote.cn/kaoyan/words/pressure/?f=p
https://english-exam.lazynote.cn/kaoyan/words/publish/?f=p
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