20165F i JiE —BK /MRl (7i%5) Section II Part B - 41—45
HR 5N

HEADINGS & ANALYSIS o /bR @UGE @ A @ By

/IR RR DL FC R AR - 41—45 B

KT 41-45 BRIV L ECE S SR THMEICE T20165 FHHTNE IS/ Vi

(71%5) [REEFMZIIEE, SIHEHRE—E®: Directions, 13 RHZRX (ZRERHY
SPIENE) 5 A~G I 7 MRIGIVREUESHED, BE NoEE RIRET——IER RGN
Hopi¥, XEAEES5XETMME. BXTEHEF, URGEXRERTRIATE NS
NIGIE,

BEiE— A (2016)
Section II Part B

Directions:

Read the following text and answer the questions by choosing the most suitable subheading from the list
A-G for each of the numbered paragraphs (41-45). There are two extra subheadings. Mark your answers
on the ANSWER SHEET. (10 points)

No matter how formal or informal the work environment, the way you present yourself has an
impact. This is especially true in first impressions. According to research from Princeton University,
people assess your competence, trustworthiness, and likeability in just a tenth of a second, solely based
on the way you look.

T TRMRRIENARIFERN, (FERIECHANBETEXN., XEF—ENSRPAENIL. RIESH
HRTRZFRIAR, AMMEREIINER, BBeE+0 2 — P WiHMEIREIEES]. AIEEMITASRAYER.

The difference between today's workplace and the "dress for success" era is that the range of
options is so much broader. Norms have evolved and fragmented. In some settings, red sneakers or dress
T-shirts can convey status; in others not so much. Plus, whatever image we present is magnified by
social-media services like LinkedIn. Chances are, your headshots are seen much more often now than a
decade or two ago. Millennials, it seems, face the paradox of being the least formal generation yet the

most conscious of style and personal branding. It can be confusing.
SRS " ARIIMER HRNXAET, AEFISeER 2152, FeEBRETHD . ERES
B, AGEsEsIEETILUEAMA,; EE—LHalAA, i, FIIEMAT TSI
Linked I SIEIRIRSSTUK. REJEE, (RAOLERRIERERIRR——+FrisiEs. TE—
KUFEIRE—MFL: MMIREAMIILTH—R, PESREFENENNAREN—R. XE8ESA

So how do we navigate this? How do we know when to invest in an upgrade? And what's the best

way to pull off one that enhances our goals? Here are some tips:
BBAFANZAMARISNE? FAIAMETRLEAIRNZIS A RISR? AKX —AR LR HEA ) BirIRES
RNEMA? U2
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(41)
AR S 5E

As an executive coach, I've seen image upgrades be particularly helpful during transitions — when

looking for a new job, stepping into a new or more public role, or changing work environments. If
you're in a period of change or just feeling stuck and in a rut, now may be a good time. If you're not
sure, ask for honest feedback from trusted friends, colleagues and professionals. Look for cues about

how others perceive you. Maybe there's no need for an upgrade and that's OK.
EA—RBEEHS, FARMSARETERREHS—I3I L. SAFRSELATNES,
BB TIENERY, ISYRIEATEMHE, BRRRENSEARR. BAER, METRENFI. MR
{RAHEE, BILAAESERNAR. BSEMNEWATIRRINRIR. BEMANRIEFRIER. BT
REAFER, XEIKKER.

(42)
I INER Sy

Get clear on what impact you're hoping to have. Are you looking to refresh your image or pivot it?

For one person, the goal may be to be taken more seriously and enhance their professional image. For
another, it may be to be perceived as more approachable, or more modern and stylish. For someone
moving from finance to advertising, maybe they want to look more "SoHo." (It's OK to use

characterizations like that.)
FBERRmErEftAzn., (REEENTSIERELTIS? M—PAKER, BirER R EI AR
FHRFHERWZSR. WBR—DAKR, ATRERMIANEFRZIEA, SERL. BiFE, TSR
EEIASER, b BERKRES SoHoX"., (FRAXEANS AR T LA, )

(43)
EBRISIE

Look at your work environment like an anthropologist. What are the norms of your environment?

What conveys status? Who are your most important audiences? How do the people you respect and look
up to present themselves? The better you understand the cultural context, the more control you can have

over your impact.
BARFER—HEMRNOTIEMNR, (RITCIMEIATERMHA? HAREAMA? ERIRREEAIZAAR?
FESFIIRNANIRIES? (RN HUERIEFRESHT, st 8 SrEnem.

(44)
SEWATEEF

Enlist the support of professionals and share with them your goals and context. Hire a personal

stylist, or use the free styling service of a store like J.Crew. Try a hair stylist instead of a barber. Work
with a professional photographer instead of your spouse or friend. It's not as expensive as you might
think.

SKEWATHZSF, ASMNS=RNEFNGER. BEMAERN, SR CrewHEERIRZEIEE
RS, =AM ARERM. STWERINEE, MARILEKESMRARER. XANMRRESRAIER
AR,

(45)

REER

H
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The point of a style upgrade isn't to become more vain or to spend more time fussing over what to
wear. Instead, use it as an opportunity to reduce decision fatigue. Pick a standard work uniform or a few
go-to options. Buy all your clothes at once with a stylist instead of shopping alone, one article of

clothing at a time.
MUEFHRRIB WA REEEREFRHEESHBUEF A, Bk, MIEEFARDRRESITS. TEF
—EREN TR LN ERER, SERT—XMWSLRBAR, MARREEY, —IRE—H.

[ A ] Create a new image of yourself
[ B ] Have confidence in yourself

[ C ] Decide if the time is right

[ D ] Understand the context

[ E ] Work with professionals

[ F ] Know your goals

[ G ] Make it efficient

41. 41)
[ZX] [C]  EEm
[4JFR&] Decide if the time is right
FIHBINEESSE

[(£B] HRMERSEHERRAIIFRIN
AERBRAESBRFM 1ZAZ. EARNERER": STRESAREANERTHARER image
upgrades be particularly helpful during transitions, 1&%#& now may be a good time
RTREZSFIESE, Nih—aEETRMER ask for honest feedback from trusted
friends, /& Maybe there's no need for an upgrade and that's OK. 5 "t RTgEA A
TR E—ERGAIERR B/ AR X IR,

[f&iE] "HNEESE ERLRER
frel Decide if the time is right SAEREHIBRHFBIREIXIT E: now may be a
good time 5 Maybe there's no need for an upgrade —IF—x, IEZ7E"decide if the
time is right", BHENRERFER, ~E2E—0.

[ZF] [F] (RE"BiR", FERSHER
Know your goals EEHEGENEE, BABRKNE " EAEZ/AN"1F, 2Rk " BIXE
H28R", BEERR TR 5 RIVSE, HXEBEEAL

[38E] 38 Decide if the time is right 5Z[EI5E 4 E&: M now may be a good time | Maybe

there's no need for an upgrade and that's OK. £EREFENE " MEZANZFHAR", R4
wWENMRE, BEA"RE+sR"BEELNE—R (HRERER) TE2BiE,
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42. (42)
[ZX] [F]| Ba
[JWFERR] Know your goals
L ANES Sy

[(£B] S&EFRRFE~EFATR
ERE17{8E5 Get clear on what impact you're hoping to have. Mi2F 5—ahFaI
SFEBRIRERZIEE,; fRME to be taken more seriously 5 to be perceived as more
approachable REAFRAARRE"BR 726, 2ictE, H2"ES5REA AR "XOE
5L,

(fkiEg] "EREER" R "FEEENRN"HRXES
Know your goals SERE Get clear on what impact you're hoping to have. X 5ER
X "HEEIRER impact"H2"know your goals”, goals IEXFRSZHRARLL to be taken
more seriously, more approachable BIARIBtr. SEHEEER, F~E2F—H.

[RF:] [A] FRE"EEIF" FE"EER"
Create a new image [& refresh your image or pivot it BHHI image TiEEE, BiXE
HHES: MRRT"REEEGAVR"X—MNE, BENFEE, 1t AFTHE TR
IRRIER BIEHFTR .

[3&E] 8 Know your goals F¥[AIZE 5 E&: E&XE Get clear on what impact you're hoping to

have. B#ZERE"IBREIR", [FEEH to be taken more seriously / more approachable
#HEAREAR goals 7, TFRISHFFRIBEER, FE"THMHIYVL. BEBR"IHEHIF.
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43. (43)

[E=]

[D] (mEE

[J\58R] Understand the context

€35))

[{%iE]

[RZF]

[5S3iE]

T RRRTALIAS
BAEZER—HR BT IFRRIHAE

E&& Look at your work environment like an anthropologist. i

ENER{REFEIR
1%; BEfE—iEERiA) What are the norms of your environment? What conveys status?
EHEBR) "X MM, HARFRIAL", 45 The better you understand the
cultural context, the more control you can have over your impact. s188: #ESIE
IEHEEE R, BREER EERATCAINE",

"FIEEE"5ERRE cultural context FIX

Understand the context 5E&EE The better you understand the cultural context JLF

FiFXIR, X 5ERE Look at your work environment like an anthropologist. FERZ
BEREMESBMEEMINEG, THEIEERES.
[E] FEREECUE, FE2REIAL

Work with professionals 258 7 BRHYE; 5 6 RMLEIBILR"GAXRER—HBECS
Look at your work environment, [ EIHAEWATER, 72" FEMWER"TIE"EE)
A",

8 Understand the context I[E]55 6 ER: ERE anthropologist MR, ERP—iEERXT
norms 5 status B95B|8). ERE understand the cultural context, =4 EEENEIE

["EEME", mENMRAME, SEXSTHERES.
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44. (44
[ZXR] [E]| &5

[/)¥KRE] Work with professionals

€35))

[{%iE]

[ZF]

[38iiE]

SEWATEF

T RULATRBIGITIERSR

EXEI#T{&E Enlist the support of professionals BlE §——FEE WA THISTHF, J5ME Hire

a personal stylist, #£ hair stylist, F professional photographer #2&"#ZWAIA "R

BiREsp, RRMEBEI AT XAEE L, K4 It's not as expensive as you might

think. 24THBUSAY*MNTT,

"SEWATSE"FEY LERE

Work with professionals 5E&& Enlist the support of professionals E5ERENX, B

stylist, hair stylist. photographer =fi#j& professionals, TREHERIREERIS—h

15, REE—MIF.

[G] FERH"IZKEH", AR "SH"

Make it efficient 25 8 BRiVE. 5 7 RERR"BHEWAL", 2XRTIEES not as

expensive (&%) , (BIRZEITHME, AFT "RExEE"; £ E &k G e &l

BA"IRIZRL BEE",

18 Work with professionals F[E]5E 7 E&: ERE Enlist the support of professionals B

XIMfRaR, TE Hire a personal stylist Z=fl22& WAL, ImAFEERESEILE
(FIEN—EBr—ERE-HEWALT) EHIRFESE,
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45. (45

[E=]

| G|  iEsRE

[VFER] Make it efficient

€35))

[{%iE]

[ZF]

[38iiE]

SYNOPSIS -

I ES
BABRREREE L. HIREES
ARER4SF The point of a style upgrade isn't to become more vain BE—FRAE, T
17 Instead ZJ54EFEE use it as an opportunity to reduce decision fatigue——iE
FHRARRED A" RRIES AN S, JaHE Pick a standard work uniform, —REFFK
RER"E8F " WEMMEE, BREER "HESRTSHEL,
"R MR R AR RIRSS
Make it efficient 53/ & reduce decision fatigue TEERNX : /P AFERREY
2, MELXEMIE efficient”; Buy all your clothes at once —XE L EE AR
W, IRREHEEEER,
[A] FERH BT, FR"EHFER"
Create a new image EAER/E"style upgrade"iERMES G, (B85 8 BRATESLE
reduce decision fatigue——EAB SR, A2 "BIEMTR "X ME, AR
B"SW NESHIRK 7 &R,
1 Make it efficient F[E]5E 8 ER: #E#f5 use it as an opportunity to reduce decision

P\ N—w

fatigue. L Pick a standard work uniform, —RXREFEGE, EH EABOEH",
RIS RS, (FADSENAWE (BEHT ENES) tEEiA.

=T

EXEWRT A BEAHRK

INRERICED (7185) SolizeX, BEEASHLASI (B + oR&Z% ) | XE&ES
Al [HEENAYT] I2BERE.

YMAIFA BRSSP 1R(FIERE
ENE— R B + DREFI"NELAENS: RIZERSIERE, BHESREENNMLL

Z182, So how do we navigate this? How do we know when to invest in an upgrade? #7&
ZREE Here are some tips: #ltH" FHEIZJ KRN . HES 4 & 8 RIERXJLK tips, B
SRR — SR, EESNMT )RS N A R R RIER —a".
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CHO

[CES « ik & m 5

A~G 3t 7 AMigiR /MR EE B ERAT 4

MR CECRURIEE L= 2 4, TEZE

1A |

AN
a4

HMFREX. FiES [X

. FHREEENPNE— R ZIERHE A=A E T,

[ A ] Create a new image of yourself
HNECEE— 2R
it EERETTR

LI - Rk

[ B ] Have confidence in yourself
MBESEBED

e BIE. O&
FHI - ik

[ C ] Decide if the time is right

AR S 5E

s AR R 2AAEE
BN 41 %

[ D ] Understand the context
FEMGRIAE (B1R)

st FFEINRARR
HNEE 43 =

[ E ] Work with professionals

5&%WATEE
el fEEDEIL AL
HAE 4 %

XFBEBRIXE
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[ F ] Know your goals
RS ST

Ll REEERR

BN 42 %

[ G ] Make it efficient
LEEEX
ral KRB

NG 45 =¥

DISTRACTORS =« FIIE#

X 2 M /N e 2B AR AT 2 1 H

715 WE 2 FiARBX, BER, MEATEN XEEE .. TERFRIITEN [GE
BB, NABBPZEARS ] |, RETIHRARIZEER.

[ A ] Create a new image of yourself

"EFTR REIER, FMHEAR 7R

Create a new image of yourself 523 image upgrade U XIERSEEX, £ 5KRE

image. %5 8 ERJE style upgrade, RZHIREH 42 5k 45, (BERNIR " BEMTZSR XN
R, MB—RANREFE—BEALE—S5 5 B Get clear on what impact you're hoping
to have. EXEEB¥R. 5 8 & reduce decision fatigue ZXE31, IXBWERERH BIEFHA/ER "X
NoE, HEHEERRE, EARHET—ER.

[ B ] Have confidence in yourself

"BERBOSOS, £XFTIINER

Have confidence in yourself 2—AIFIENAVOEN, EEGERASZMEA. B2XAEN
TEREHEZFIME. EBFR. BINE. WEWAL., KSF IMERIE, RBIEHT—
BER'BE/NOE", eSRREEEERR, EEHPEIHE, RHRENERSEEIAITCE
BRXS RZAY TR TFHEIR,

SENTENCE INSIGHTS -« ) F ¥

19 H)H AR B
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MIERUSAERIANGFERT—PNENE. SWNEERE. oSS FRif
BEEREME. RETFHNTTERET,

No matter how formal or informal the work environment, the way you present

yourself has an impact.

1B, F14]

"No matter how" 5|SARLIRIENG. BRXFFRNEENDEIREE, XFMEEEN KM
EPEFRELN. 9HEE, EREUNATARERRG TSN, TRMES.

According to research from Princeton University, people assess your competence,

trustworthiness, and likeability in just a tenth of a second, solely based on the way

you look.

F1B, H3H)

FHXA "FE + 1BIE + FIEE + SMRE" SR RN A RANE RSP ENNSESERT
. EEMNSE the way BEEXRIE BESNER. 98MITEFRE. ITEDEEEF
AURE BRHEENPBEEREAL . EEAIEME JLRF TR RIE AR EIREME
AHIEREH

Plus, whatever image we present is magnified by social-media services like
LinkedIn.

FoB, FAA]

XEEEE EAENERNE, ¥ETS, BASETER, EARERKNRMMBHFEE. SElE
Billg RINEBIED B " EIEMN DB SR IXNKIERES.

Chances are, your headshots are seen much more often now than a decade or two
ago.

2B, H5M)

"Chances are (that).." 2P/ NRFIEHRIFEHELNIRIAMRTR, RENDBER that BEFIR
&, WHmES + WRENNEASHEERHERELN. 2Ez910E, FEESMEREFIRE!
FE RSN, TR MEREE,
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Millennials, it seems, face the paradox of being the least formal generation yet the

most conscious of style and personal branding.

2B, et
BEERREMEEN T E I AENENERNEEEEEITRIEAEI R A (B0 FEK(RER, IR
BN\ DERESEMERGEH A hE

And what's the best way to pull off one that enhances our goals?

F3B, H3A]

FOREHEREEE, AEMFRETIE. thats|SAPREIEEIENDERR N7 SRFEHIFEZH
RIEREIN. JTER the way to do sth FIEEMEIRTIANAES EEEPMELIN EBRES
RYERBMERNIERBAN B

Decide if the time is right

AR, 14

#riEd + BIENIRNESEZSNPRAEN, THR f 5ISHNRENG (Fr'ER") SHENE
<. ERBRTGNRIERRER, REMNESRINIRETHEHRI, ARESE.

Maybe there's no need for an upgrade and that's OK.

5B, F5h]
BE—FHEYE, FHFISH "there be" GRIRIUNREELEN, "Maybe" FFLAYENRIAEERF
MEfNPmE. BEgF7dFEE, EENT. RENGEESFAHEIE S,

For another, it may be to be perceived as more approachable, or more modern and

stylish.

TR, Hat

LIS it INEINAINAERNRIBNGEN, ENANKINEHEERESEHI, THERAEN.
BEEERN, B5aE "may" BENLEENRZELZ. AOEMEERSNHREN, EEETNA
FEEAZRMUTR.
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How do the people you respect and look up to present themselves?

FIB, Hb5H]
SN QA EREMEEN DEMEIENEEEES RS SFZE LI B THRETH. &
ENIXRZRAEKREEREEEEZR. EEAIEEE FZIETEETBIIREXRU BT +

EEMNTREEE AR T.

The better you understand the cultural context, the more control you can have

over your impact.

FIB, H6h)
"the + LUERER..., the + LERRER.." BIUNBFIEAFISMON, ERTHRAERHIFMEXR, B
AOROLREEN. BSsnamiA. MBI FEIESERHARE RN, EREEESMERET

£A.

Try a hair stylist instead of a barber.

BB, 5534)

HEOEMEMMAX (RS, &, #E)) $8EL, BEAEK. SHEEsSFRRESD
PHIBRERRR., AOEMRER, EBFAFAGINREER, ZEEEIEIBMEETERNED
IEMISERmR, AR IISEERE.

Work with a professional photographer instead of your spouse or friend.

WLLE, 4f)
FrEDEEFMNAXHEL EENR. ERFEEERTHIIERRE XX E L T
B, EFEIECEEFAEEGRNRRE—H.

It's not as expensive as you might think.

B11E, 2854)

BN "ot as .. as” HILLEMRIBN DR RPENNDR, EIEREERRES iR
Y. EEMAEEUNEEEEEES, XM TFEETEENE, HRETTRIARE
s, KeEtea,
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The point of a style upgrade isn't to become more vain or to spend more time

fussing over what to wear.

F13B, F14]
FERRERBEHINAEMERERENIR, BEEFASHIIESE "or" BHASEIYSRKFIE
SR HIL, BERENREREFIERMNE.

Instead, use it as an opportunity to reduce decision fatigue.

F13B, FE24]

iR + RIBAMNEIEEH("use it as.. VEPIR. EFFEASIFHZEHIN 2HBAIRINEIES
RAGN EREEUIBIRER IR BEREAFRNE.

Buy all your clothes at once with a stylist instead of shopping alone, one article of

clothing at a time.

F13B, 44

WRIBIE. EiE. HERE SURESSTAS, BESMAEENENHZREEES,
DTSR FE, BESRENSZEREMH, G ETFRT.

Have confidence in yourself

He I

HERERERAMNEXRIATER, EENAFAEFERERF LHRE, ERENESHR
PRASMZENTEN, AEABREGIIARE—R.

Decide if the time is right

e

ETRIENDREHEN N RAERRETRAERL, SIRERNMEIESERES. EiE
MR BT RBIRIENEN DT EDRRESFIET.

)

HIGH-FREQUENCY - L8 /& 4 45

ARSI 50 M ETIIHE— H BRI

THRERERNEENFHR, N2 BHRE— HhFERNEMmE (x5 nEd+H
WHaFEISADT 8) . BMARERRE HIRESZELNERDM, [RETEFX
ARIEY. Sir. AFSEEGIE.

=
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lmage A2
n. 5, EIx

A5 IR - HiE 45 6

upgrade s
v. A%
A4 R -Eff 16 9

enhance »

v. i2S

A2 R -HiE 24 6

option

n. 15&4%
A2 R -Ef 199

formal s

adj. IFRAY
KiF2 IR -BfR 17 4

context s

n. (FEKER) BR. R
AR -HiE 136

support 1
v. X2HF

ARB1IR - E# 87 9

better
adj. BT (good HILLERER)

KRR -EE708

professional

adj. 2Ry
R4 IR - Bl 46 6

AR3IR-BERES53 69

style x
n. AT

K2R -HiE 23 6

perceive s
v IR, it (REMMESEN)

K2R -BE196

accord c:
n. (Ex. BARER) Y

KRR -BE172 49

reduce s
v, BT (R AN BEZ)

KRR -BE75 6

least a2

det. &Y
A1 R B 639
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decade s:

n. +5
AE1R-Efiel 6

opportunity s

n. Y&

ARE1IR-HE50 6

executive &2

n. EESEEEAR
AR B394

particularly s
adv. JH, %53 (CREESY)

KRR -HE 326

status 2

n. #B{
ARm1R Bl 296

colleague s:

n. [@%
A1 R -Ef 23 6

broad s:

adj. ZEFFAY
AE1IR-Hit 209

evolve &

v. BT R
TR -BER17 4

eneration s
n.—XA
1R -Ef 60 9

base

n. &
K1 IR -Ef 43 9

cultural &

adj. XAy
AE1IR-E 329

range s

n. SEE
ARE1IR-E# 3149

invest &2
v.IRER (5. WEELEBAE

KRR B 24 6

advertising &

n. J gl
A1 R -BEf 20 9

assess B2
v. T

FR1R-BE178

audience

n. WEAR
K1 X-Ef 16 9
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confidence i

n. =1
KE1R-ER 169

conscious »2

adj. EiREIHY
KE1R-BER 1449

anthropologist

n. ASEE3K
KE1IR-BER 1249

hire 1

v. Ef

KRR -BE1269

feedback s
n. ;i%

KRR -BE106

millennial

n. FE&— (1981-1996FHAERIA)

KRR -BE106

clothing 1

n. 7<f&
A1k B9 g

cue B2

n. 187
A1 R - EfE 8 4

workplace s:

n. TAF7Rr
AR1TR-BER 159

era

n. Bt
KE1IR-ER 139

convey 2

v. 18R, FRiX (R, B8

KRR -BE126

setting &

n. /5
AE1R-BEFE 1149

finance &

n. WAL

KRR -BE10 6

seriously s

adv. TZiR B
A1k -BEE 109

impression s

n. Elg
AE1R-BER9G

navigate &

v. Sfin
AR BRE8 G

x
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spouse 52 uniform &

n. BciB n. HAR
AR1IR - Ef 8 4 KE1R-BELs g

VOCABULARY = ia] Y X & 7 A

2 197 1A% CEFR % BB S

HERNEEGE 197 NRiE, REE CEFR Hh%it. SRiERT ZERRUT]
HEFR NG (CDF) , &A—HE 100%, B2 LAL (C1/C2) AEMiE, ANksite /-
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29 3%,
83% 97%
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L ULR K AR SR JeBLR K ELR K UAR

BIER [12 CEFR FRRLAT] HRFEEZR (CDF) - IEAEXEER 197 4 - REH 100%

2 S 3 B B2 DL I 1A Bl KU F&ED®E
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