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HEIE ZHH(2014)
Section II Part A (2)

Directions:
Read the following four texts. Answer the questions after each text by choosing A, B, C or D. Mark
your answers on the ANSWER SHEET. (40 points)

Text 2

P1 An article in Scientific American has pointed out that empirical research says that, actually, you
think you're more beautiful than you are. We have a deep-seated need to feel good about ourselves and
we naturally employ a number of self-enhancing strategies to achieve this. Social psychologists have
amassed oceans of research into what they call the "above average effect", or "illusory superiority", and
shown that, for example, 70% of us rate ourselves as above average in leadership, 93% in driving and

85% at getting on well with others — all obviously statistical impossibilities.

(RIFEEA) ER—RXEREL, SDIEARRAE, LR EARA B CHERRESS. 18 —MRRFERY
RERWE R R FERNBEAMARAITEZ BREFREELIX—R., Ht2VEFREERR
TREXRTFAIFTARAY" ST "B R LM IR ST, FHRBA, 140, 70% R AN I B SRS 075
HeTYKEIBRHANNAE CHESHAES T HIKE LI AN B CESIABL ST EESTFE
K FE—RTEIXEERAESRITF FRR AT RER.

P2 We rose-tint our memories and put ourselves into self-affirming situations. We become defensive
when criticised, and apply negative stereotypes to others to boost our own esteem. We stalk around
thinking we're hot stuff.

HAVMRICIZIA LBERE FHEECETEREENBERT. AZFMGTR, BISZEHEMERE FtbA
N ARREZREISFRTTECHNEE. It ENANE SR TR,

P3 Psychologist and behavioural scientist Nicholas Epley oversaw a key study into self-enhancement
and attractiveness. Rather than have people simply rate their beauty compared with others, he asked them
to identify an original photograph of themselves from a lineup including versions that had been altered
to appear more and less attractive. Visual recognition, reads the study, is "an automatic psychological

process, occurring rapidly and intuitively with little or no apparent conscious deliberation". If the subjects
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quickly chose a falsely flattering image — which most did — they genuinely believed it was really how
they looked.

DEREERFTARIFERNIcholas Epley s 7 —IIX FERIEAFIRS | DHEEHRR. BiBILAIEER
51t AL B CRYSSR, a2 KM —EER /iRE H B SRR Fr X AR BEEIT 18K

EEEERS | HFEREWRS | IRMRA. ZHAREL MREIE — BRIV IR RuEMmE iR L,
W FESKBEHENERREE", NRZHERREE 7T —KERENNEG —ARSE ARt —At:
IEIRAREHE R I E LT

P4 Epley found no significant gender difference in responses. Nor was there any evidence that those
who self-enhanced the most (that is, the participants who thought the most positively doctored pictures
were real) were doing so to make up for profound insecurities. In fact, those who thought that the
images higher up the attractiveness scale were real directly corresponded with those who showed other
markers for having higher self-esteem. "I don't think the findings that we have are any evidence of
personal delusion," says Epley. "It's a reflection simply of people generally thinking well of themselves."

If you are depressed, you won't be self-enhancing.

Epley RN HigEEEMNMRER. BB EHHERB\ILEHREARZHNAGHANEZTRSIER
1EIPRIIR A RESIHIZ 58 XIFHE N T INRERIAR 2R, FL E APEANRS | HERBEIER
BRI SEHLEEMETR LR RHESEERAEREXIN, Epleyii:"BAANFEAINENENTAE
BRYEEREE, XRERMT AMMEENESIHNRES. "WSREDER A A=EERETT.

P5 Knowing the results of Epley's study, it makes sense that many people hate photographs of
themselves viscerally — on one level, they don't even recognise the person in the picture as themselves.
Facebook, therefore, is a self-enhancer's paradise, where people can share only the most flattering photos,
the cream of their wit, style, beauty, intellect and lifestyles. It's not that people's profiles are dishonest,
says Catalina Toma of Wisconsin-Madison University, "but they portray an idealised version of

themselves."

THREpleyIRRINERE ITFZ NRBERIOEN KRB CRIB RSB 7 —ERMEE L IEERAR
BATRHIAZEC. Elt Facebook2— M BEEREAENRE AMITLURSZERITASRAR R, RRb]
&, K&, =R, EHFEELNEERE. Wisconsin-MadisonKZFHCatalina Tomaiit, IXHAZ R
MNP ABRLZRREERY, " MET (s T — MR BE SR A",

BB SFEE

26. According to the first paragraph, social psychologists have found that .
[ A ] our self-ratings are unrealistically high
[ B ]illusory superiority is a baseless effect
[ C ] our need for leadership is unnatural

[ D ] self-enhancing strategies are ineffective
MEFE —BASOEERRIA_
) FANRIBHTFEMADEREE  8) EONBRE =T RIEAIRNT
O) HMIIMENIFREARBEZART  0) BRIEFRIEETHH
[&=x] A @HH)
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[#18] According to the first paragraph, social psychologists have found that——BB#f25
[FEXEFITEARRZ, T infer/imply/suggest SHERSS.

[3F8] FF=ETF social psychologists have found that  ——FiEEe4EHy, EIER that 3|1SH
ME=0I, FTEPEETTEE, SHOFHER. T,

[EfZ] Social psychologists have amassed oceans of research into what they call the "above average
effect", or "illusory superiority", and shown that, for example, 70% of us rate ourselves as
above average in leadership, 93% in driving and 85% at getting on well with others — all
obviously statistical impossibilities.

HROEFRAR T AEXTIARE [STFE980] 5 [ROGHR] f9AR, &R
B, HIN 70% BANABESERSH LEETHY, 93% EFEL. 85% A5 AMELE
—XBRAESITF FEE AT,

[EIR] A) v IEW
70% of us rate ourselves as above average in leadership, 93% in driving and 85% at getting on

well with others — all obviously statistical impossibilities

< our self-ratings are unrealistically high
W [EEARYISERRIE ] Sour self-ratings are unrealistically high?EE Y _E—3
N, BEEHE A,

B) SRXIAR
illusory superiority is a baseless effect—[REXEiARARIEXN ISR HRE N
illusory superiorityFFI¥#EIESE, MIFRE [IRBHRE] .

C) (MIRHELE
our need for leadership is unnatural—[REX R 218 leadership HEEIFSH—
BlF, DRiTiEXM [Tkl BEER, 2LPEBIMIL,

D) SENHER
self-enhancing strategies are ineffective——JR3Zi5iwe naturally employ a number
of self-enhancing strategies to achieve this, {RBBXLESRIRMASLASIBRITRTERET,
m3E ineffective,

27. Visual recognition is believed to be people's .
[ A ] rapid matching
[ B ] conscious choice
[ C ] intuitive response

[ D ] automatic self-defence
MR BN A RN .
A) HRECEE  B) BRIRANERE o B p) BalBEHGE
[ER] C @dE)

[#IBY] Visual recognition is believed to be people's ——EZ%he is, ARZERIRRS
Visual recognition B9EEN, 2EWSEIMEL.
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[#FE] FAT Visual recognition is believed to be people's ——#F#h7 is believed to be,
2T people believe Visual recognition to be  , #E#afEEa,

[Efi]

Visual recognition, reads the study, is "an automatic psychological process, occurring rapidly
g Y. psy gical p

and intuitively with little or no apparent conscious deliberation".
HREEE, WRiR3IE [— M Emr0EdE, NEEEERRE, IFRBHTERE
BENERIRNEE] .

A)

B)

9)

D)

e

rapid matching——ER3 Ri5 rapidly, RiHiRB)E matching (PLEHSTE) ;
matching 2MNETLERISEIIRTT (AN —HRAERHETR) RIELIERE, 72
JE3ZXT visual recognition AEHIEME,

SEER

conscious choice——JRX BAfAIR A ZEIRBwith little or no apparent conscious
deliberation, JIFRBBERIRNEE, 1§1F5 conscious choice 1%,

v IEff

occurring rapidly and intuitively with little or no apparent conscious deliberation

intuitive response

F¥5EIERY automatic+intuitively F1, 1ETERSEASHEXT R AYZ/ AR intuitive, 8l

£ C,

S

automatic self-defence——automatic ENHIR3Z, {8 self-defence 7£55 2 B AT
[EXIHIFETRIE L] |, 55 3 REX visual recognition BX, BTERHHE.

28. Epley found that people with higher self-esteem tended to .

[ A ] underestimate their insecurities

[ B ] believe in their attractiveness

[ C ] cover up their depressions

[ D ] oversimplify their illusions

Epley K Bl B B LB FEB AR T __ .
) BN TZER  8) BIEECHREIN o BHEIADER o) FEBMAMINLRK

(%] B @sH)

(F13]

€3))

Epley found that people with higher self-esteem tended to  ——E##ia) Epley V%
MeEe, BT ENEEHEL
2T Epley found that people with higher self-esteem tended to  ——3f] Epley

found, EEMAE people 2FiE. tended to ERMAARERZTAI, EHIEMITSTIL.
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[EfZ] In fact, those who thought that the images higher up the attractiveness scale were real directly
corresponded with those who showed other markers for having higher self-esteem.
FLF, A NHEERRSIDNRAHMEESBECHIA, 2R tEREREEK
FESHA.
[iLE] A) SEXER
underestimate their insecurities—— R} EiRARIRBIHERIBE K IEEE were
doing so to make up for profound insecurities, BIAREANTIFNFEALZ LR, F
Rigefedi) [ Bl fRZ2Rk,
B) v IEW

those who thought that the images higher up the attractiveness scale were real directly

corresponded with those who showed other markers for having higher self-esteem

< believe in their attractiveness
IR [AABSERSI] Sbelieve in their attractivenessfEiE X _F—X M, B
% B,

C) THh4ER
cover up their depressions——JREX &f5—4allf you are depressed, you won't be
self-enhancing®=n [WISMFIDER, (FRIA=BEFIER] , FRREEENATERES
HIEE.

D) TH&EHE
oversimplify their illusions—RXM\KIREBEEE [fEft] BHSRIZN,; Epley &
AINXZ personal delusionl don't think the findings that we have are any

evidence of personal delusion,

29. The word "viscerally" (Line 2, Para. 5) is closest in meaning to_ .
[ A ] instinctively
[ B ] occasionally
[ C ] particularly
[ D ] aggressively

] "viscerally"(GESB E2THM BB BEIL
A) ABEME B) B/R  ©) B  b) WFShite
[(&x] A (axasE:R)

[#18] The word "viscerally" (Line 2, Para. 5) is closest in meaning to  ——HFRYF| W i
SiE.
[#RE)] =T The word "viscerally" (Line 2, Para. 5) is closest in meaning to  ——3F The

word is closest, MafZi& in meaning to __ {ERIBAME, EOLEE.
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[EfiZ] Knowing the results of Epley's study, it makes sense that many people hate photographs
of themselves viscerally — on one level, they don't even recognise the person in the picture

as themselves.
BT Epley ARAERZE, T2 ARBAEEMREE IR HREE T — MR
HLE, ENEEEHMERRENAMEEC.
GEIR] A) v IEW
hate photographs of themselves viscerally — on one level, they don't even recognise the person in
the picture as themselves

< instinctively

AEsEE EECEARE] [BalENMREZRNAE] | instinctively BERZ viscerally
ARENXERE, X5£X automatic, intuitively F=RRIFA,

B) fmiHlE
occasionallyEA [B/R] , 5EX [EBCERNAE] ABRZIEETEAE,; Rt
RIRMETRE,

C) fmiatE

particularly=79 [70H. %3] , sBEREERE [EELECHNL] ; A9EL
ERIR [AsE/RM] THE [BIRE]

D) idEEiklR
aggressively=n [MHIHEAMS, Eifitt] , SFWEELK; hate ... viscerally 3873
HEMRERNREERE, AEXITMIEITA,

30. It can be inferred that Facebook is a self-enhancer's paradise because people can .
[ A ] present their dishonest profiles
[ B ] define their traditional lifestyles
[ C ] share their intellectual pursuits

[ D ] withhold their unflattering sides
A DA Wr Facebook 2 H AR T+ & B R, F A AT LA___ .
p) BRMAIARENNARR  8) EXMIBMEREFLSR ) DEMEIAIFIRIEK
D) BB —E
[&=] D (ten)
[#I8] It can be inferred that Facebook is a self-enhancer's paradise because people
can__ ——3& inferred (5577, EXRMNRX—LIME,

[#Ff)] BT Facebook is a self-enhancer's paradise, because 3|1S/REIRIEME, people
can __ RRMKNOBI=AI; FRIZ Facebook L AXRERIRE.
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[Efi] Facebook, therefore, is a self-enhancer's paradise, where people can share only the most

flattering photos, the cream of their wit, style, beauty, intellect and lifestyles.

FEtt, Facebook ZEHIERENKE, EIEAMNMIRASERITASRNER, LIRAIIAY

ME. K&, =R, BHNEELNPREEEIES.

[iLE] A) SEXER

present their dishonest profiles——[RXBAffLIt's not that people's profiles are
dishonest, BIFIERERER, FEMSERIRERR.

B) &R
define their traditional lifestyles——JR3Ci2Flifestyles{BMKin [{EFMI] 45FA
I, 16161ER, FIGEER idealised (EEAR(LRY) .

C) LUt
share their intellectual pursuits——intellect RERX A NFHFIIwit, style, beauty,
intellect and lifestylespd—~, BIRXZE [DEENHHEECRIESD] . ~6EH [&
FEX]| HHEER [RoZ&TER] A0,

D) Vv IEff
share only the most flattering photos, the cream of their wit, style, beauty, intellect and lifestyles
< withhold their unflattering sides

they portray an idealised version of themselves < withhold their unflattering sides

B [REARNEN] # EERNIEN] 2—2F. BE—RISIERER,; € D.
SENTENCE INSIGHTS -« 4] 75
7 B) B AR R

MEROSERIANGDFERTO—PXENE. SWNEERE. oSS TR
BEEREME. _REEFENTERET,

An article in Scientific American has pointed out that empirical research says that,

actually, you think you're more beautiful than you are.

FUFEFBERE. TRE EENG. WRIKENOFZ/MAS, BERENG=ERERHTFE
RIR D RIS IS, ERRENTTRILLIREE (more beautiful than you are) 2EIZHER,
EEIGFERBNEIRAMESIRISR,
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Social psychologists have amassed oceans of research into what they call the

"above average effect”, or "illusory superiority", and shown that, for example, 70%

of us rate ourselves as above average in leadership, 93% in driving and 85% at

getting on well with others — all obviously statistical impossibilities.

H1BL, 3A)

FHEEHIIBESBIHEIENGMNILEK. "call/rate somebody something" IS SEIELH. &
BIEIRFFILAR B S4hFeiBE, ER R I/ N RANE SN S H IR G R, 2SI Fa K&
EEMFARANAR,

We become defensive when criticised, and apply negative stereotypes to others to

boost our own esteem.

H2B, 2

KRR T AYNBESHS. HEMRENILURBERPRE (REN) | XEERRI/NRAE LR
e, aRUKNENTEEENSER. BRESHEEREINEIE, ZEETEREIARE
R FREREA ST,

Nor was there any evidence that those who self-enhanced the most (that is, the

participants who thought the most positively doctored pictures were real) were

doing so to make up for profound insecurities.

HAB, F2h)

BENOFE: BEE6 (RanE. £E. KiB) . BOENG. BENG REREEES) .
FENG., EAE. BEORIE. ©F (IEDIEEE) ; ANEEZERUEERRE. BinESE
EMNIX7D. XEREFZMDHE, RRRNKASRISEHIT.

"I don't think the findings that we have are any evidence of personal delusion,"
says Epley.

WABL, H4f

ROENEERE: 5)IAT + £6 + EIENT + EENTRASENNRAIEHRETNELD
N. S5IATRNEES. think &R that NEIEENG. EIEMNGEBITEENGEE, XLEEEIE
M. ZEREERZNATIERRUEHENE T,
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Knowing the results of Epley's study, it makes sense that many people hate

photographs of themselves viscerally — on one level, they don't even recognise the

person in the picture as themselves.

BHB, H14

AOEES N NEMNERSREE R EIE+thath\B). DIEREIEIEIRIE. recognise..as.. 2
AR, TS S|HAb T, XEERERFREHRNGN ERE AETHBEIEAKES
yakiiiaah

Facebook, therefore, is a self-enhancer's paradise, where people can share only the

most flattering photos, the cream of their wit, style, beauty, intellect and lifestyles.

HoB, H2h
FHRFREINAPRFIEEENDRIASENARAERETSMHI, FSBIRRTEN AR
SYIMRUE R R TR, X FURTIOARR ROENERSGISGE M AUEANEE, FIfRRTE
BEIREXUTE,

I
{

=T

HIGH-FREQUENCY = 2L /8 i 4 i

AR MK 56 N E 0T E — AR AE

THRERAEANRERPHI, N2 BMEES HFEENSME (i EEP T
MREFEIADT 8) . BNARERRE HIRBEZFLNERTN, [RETEEX
HRIENX. i AFSERGI.

A

psychologist s effect

n. IHEEEESR n. /0
AE3XR-EE 1969 A2 R - EfE 80 6
rate a2 average 2
n. EE adj. 98

A2 R -E72 6 A2 R -Ef 55 6
evidence i image

n. IEE n. 8, EDsR
A2 IR - EfE 48 6] A2 R -Ef 45 6
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https://english-exam.lazynote.cn/kaoyan/words/psychologist/?f=p
https://english-exam.lazynote.cn/kaoyan/words/effect/?f=p
https://english-exam.lazynote.cn/kaoyan/words/rate/?f=p
https://english-exam.lazynote.cn/kaoyan/words/average/?f=p
https://english-exam.lazynote.cn/kaoyan/words/evidence/?f=p
https://english-exam.lazynote.cn/kaoyan/words/image/?f=p

simply s

adv. {X, RAI
AR R -HRE43 6

strategy s
n. SBg

K2R -HiE 28 6

lifestyle &:
n. EEST

K2R -HiE 23 6

conscious &2

adj. EiIRFIRY
AR B 1469

recognition s

n. IABJ
A2 )R -BE 109

accord c

n. (Ez. BWRERY) thi

AEE1 R -EHJ| 172 5

scientific s

adj. FBIH0
AEE1R-EHR 83 5

tend &

v. |, iR
TR -BER G
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response s

n. [A1Z
RS2 R - B 37 9

beauty

n. =

KRR B 249

version i

n. kA
A2 R -Eff 18 6

automatic s

adj. BEIAY

K2R -EE 106

visual &2

det. B/DEY
AR1IR-BER 1509

Process si

n. II52
AEE1IR - EHRR 80 4

intellectual

adj. Z7I9
ARE1R B A7 6



https://english-exam.lazynote.cn/kaoyan/words/simply/?f=p
https://english-exam.lazynote.cn/kaoyan/words/response/?f=p
https://english-exam.lazynote.cn/kaoyan/words/strategy/?f=p
https://english-exam.lazynote.cn/kaoyan/words/beauty/?f=p
https://english-exam.lazynote.cn/kaoyan/words/lifestyle/?f=p
https://english-exam.lazynote.cn/kaoyan/words/version/?f=p
https://english-exam.lazynote.cn/kaoyan/words/conscious/?f=p
https://english-exam.lazynote.cn/kaoyan/words/automatic/?f=p
https://english-exam.lazynote.cn/kaoyan/words/recognition/?f=p
https://english-exam.lazynote.cn/kaoyan/words/visual/?f=p
https://english-exam.lazynote.cn/kaoyan/words/accord/?f=p
https://english-exam.lazynote.cn/kaoyan/words/less/?f=p
https://english-exam.lazynote.cn/kaoyan/words/scientific/?f=p
https://english-exam.lazynote.cn/kaoyan/words/process/?f=p
https://english-exam.lazynote.cn/kaoyan/words/tend/?f=p
https://english-exam.lazynote.cn/kaoyan/words/intellectual/?f=p

significant s

adj. EER
ARS1 R - B8 47

actually 1

adv. SCfR £, |LE (ATHIEEHNEER)

KRR -BiE42 48

generally &
adv. [BE, —fgith
ARE1TIR -HE 356

quickly 1

adv. HREE
A1 % -ERf33 4

particularly s
adv. JUH, %3l (GRAREY)

AE1IR-HE# 329

boost &2

v. i8S

A1 R -Ef 28 1

directly &
adv. EEit

A1 R -Ef 23 9

style
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define s

V.25 TENX
Afs1 R - Eif 46 5

identi B1
v. 1131
AE1R-BEfE379

KRR B33 6

negative s
adj. BEM
sl X -HfE 32 4

finding &
n. EEER
sl X - BHRE 30 6

traditional &
adj. 5454

A1 R - B 28 1

gender &

n. 5 (HEEXEN L)
Al R -BEf 23 9

participant s

n.&5%&
KiE1R - B 20 9



https://english-exam.lazynote.cn/kaoyan/words/significant/?f=p
https://english-exam.lazynote.cn/kaoyan/words/define/?f=p
https://english-exam.lazynote.cn/kaoyan/words/actually/?f=p
https://english-exam.lazynote.cn/kaoyan/words/identify/?f=p
https://english-exam.lazynote.cn/kaoyan/words/generally/?f=p
https://english-exam.lazynote.cn/kaoyan/words/apply/?f=p
https://english-exam.lazynote.cn/kaoyan/words/quickly/?f=p
https://english-exam.lazynote.cn/kaoyan/words/negative/?f=p
https://english-exam.lazynote.cn/kaoyan/words/particularly/?f=p
https://english-exam.lazynote.cn/kaoyan/words/finding/?f=p
https://english-exam.lazynote.cn/kaoyan/words/boost/?f=p
https://english-exam.lazynote.cn/kaoyan/words/traditional/?f=p
https://english-exam.lazynote.cn/kaoyan/words/directly/?f=p
https://english-exam.lazynote.cn/kaoyan/words/gender/?f=p
https://english-exam.lazynote.cn/kaoyan/words/style/?f=p
https://english-exam.lazynote.cn/kaoyan/words/participant/?f=p

scale & original &

n. FIHE adj. &=0RY, JREEH
ARs1 R - EHfE 20 ) 1R -EE19 §
occur s employ &

v. &RE, HI v. EF

A1 R -EfE 18 ) A1 IR -BE 17 )
rapidly s pursuit 52

adv. Uit n. 183K

1R -BEE17 6 sl X - EfE 16 G
therefore intellect o
adv. Elit, FrLEA n. &1

i1 IR -EHfE15 6 sl IX - B 14 6
alter »: psychological s
v. B3, B (ERYMSZRIAE) adj. ILIEAY

sl IX -EfE13 6 i1 IX-EfE13 6
underestimate 5 attractive s
v. {i&fh adj. B3 1789
sl IX -EfE13 6 N1 IX - B 12 6
depression &2 obviously s
n. {VEBRE adv. B4 AR
Am1R-ERE104 A1 R -EE 104
driving 1 apparent s
n. 28 adj. Bz, AEHN
w1 R B9 G K1 R -EHfE 8 )

532 - https:/english-exam.lazynote.cn/kaoyan/sections/2014-english-two/section2-part-a-2/2f=p - TE£{E M EELF


https://english-exam.lazynote.cn/kaoyan/words/scale/?f=p
https://english-exam.lazynote.cn/kaoyan/words/original/?f=p
https://english-exam.lazynote.cn/kaoyan/words/occur/?f=p
https://english-exam.lazynote.cn/kaoyan/words/employ/?f=p
https://english-exam.lazynote.cn/kaoyan/words/rapidly/?f=p
https://english-exam.lazynote.cn/kaoyan/words/pursuit/?f=p
https://english-exam.lazynote.cn/kaoyan/words/therefore/?f=p
https://english-exam.lazynote.cn/kaoyan/words/intellect/?f=p
https://english-exam.lazynote.cn/kaoyan/words/alter/?f=p
https://english-exam.lazynote.cn/kaoyan/words/psychological/?f=p
https://english-exam.lazynote.cn/kaoyan/words/underestimate/?f=p
https://english-exam.lazynote.cn/kaoyan/words/attractive/?f=p
https://english-exam.lazynote.cn/kaoyan/words/depression/?f=p
https://english-exam.lazynote.cn/kaoyan/words/obviously/?f=p
https://english-exam.lazynote.cn/kaoyan/words/driving/?f=p
https://english-exam.lazynote.cn/kaoyan/words/apparent/?f=p

positively &2 statistical s

adv. FRtRIt adj. Z5itH9
FE1R EFE G AE1R - HFE 8

VOCABULARY = ia] Y X & 7 A

2 206 1% CEFR % BB S

SN KEGH 206 MNER{E, RRME CEFR R4t SREFERT ZEREUT] B9
S5 (CDF) , B2A—HEH 100%, B2 LAE (C1/C2) AEMNE, AESH 204 -
27 10%,

35% 53% 74% 90% 100% 100%
A1 A2 B1 B2 C1
J VLT J UL R Je UL R Je LR F VLT J LR

BES [2 CEFR FRRLAT] HRFEEZR (CDF) - HIEAEEEIR 206 4 - RIEAH 100%

2 S 3 B B2 DL I 1A Bl KU F&ED®E

206 10% 74 %

532 - https:/english-exam.lazynote.cn/kaoyan/sections/2014-english-two/section2-part-a-2/2f=p - TE£{E M EELF


https://english-exam.lazynote.cn/kaoyan/words/positively/?f=p
https://english-exam.lazynote.cn/kaoyan/words/statistical/?f=p

HEIFFAE . 20144

Eo ey a)54

Section 1

Section II Part A (1)

Section II Part A (2)

Section II Part A (3)

Section II Part A (4)

Section II Part B

Section III

Section IV Part A

Section IV Part B

532 - https:/english-exam.lazynote.cn/kaoyan/sections/2014-english-two/section2-part-a-2/2f=p - TE£{E M EELF

IR E (Wigk—)

be BEERAR DYk —)

B R E A (PO —)

Bl i AR (POE—)

Be SR B (PYaE—)

Z I M (5 B ILHED

JEFED (B iz

G1E

HiF


https://english-exam.lazynote.cn/kaoyan/sections/2014-english-two/section1/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2014-english-two/section2-part-a-1/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2014-english-two/section2-part-a-3/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2014-english-two/section2-part-a-4/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2014-english-two/section2-part-b/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2014-english-two/section3/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2014-english-two/section-iv-part-a/?f=p
https://english-exam.lazynote.cn/kaoyan/sections/2014-english-two/section-iv-part-b/?f=p

