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5. EERMPENR) ; ZF 5 BEREH, SEEGRTSRIE ST

— T EEmFE. R, SEYE. BTFG. SUgPRNESZRIERXTEAE.

TR — HE(2013)
Section II Part A (1)

Directions:
Read the following four texts. Answer the questions after each text by choosing A, B, C or D. Mark
your answers on the ANSWER SHEET. (40 points)

Text 1

P1 In the 2006 film version of The Devil Wears Prada, Miranda Priestly, played by Meryl Streep,
scolds her unattractive assistant for imagining that high fashion doesn't affect her. Priestly explains how
the deep blue color of the assistant's sweater descended over the years from fashion shows to department

stores and to the bargain bin in which the poor girl doubtless found her garment.

FE20065FRIEBRAR (FERIANZE) F, BiEI/R IS E S IMEATK =L & BESF RSt BB = i
HRAIBNE BAEEANSRITESHC LK. SRMFAIRE 7 EERNREEERNTEFR BN
AT R B SR, B BRI ER X, MIX AN AT I L e RE R T A R H R R AR AT,

P2 This top-down conception of the fashion business couldn't be more out of date or at odds with
the feverish world described in Overdressed, Elizabeth Cline's three-year indictment of "fast fashion". In
the last decade or so, advances in technology have allowed mass-market labels such as Zara, H&M, and
Uniqglo to react to trends more quickly and anticipate demand more precisely. Quicker turnarounds mean
less wasted inventory, more frequent releases, and more profit. These labels encourage style-conscious
consumers to see clothes as disposable — meant to last only a wash or two, although they don't advertise
that — and to renew their wardrobe every few weeks. By offering on-trend items at dirt-cheap prices,
Cline argues, these brands have hijacked fashion cycles, shaking an industry long accustomed to a

seasonal pace.
XFE _EM PRI ER T2 d R, SFEITPR FeREE (FEEX) TR MERH RS
AN (FEEXR) 23" REE " KEA=FNER, EdEZTFEAREEE SRS ESZara,
H&MFIUnigloF A ARTHiAmmhERETS B RIS A R N, BRI TTUE R, BERAEEEHREEDR
FEEFRE. EMEmRARMESAIFIE, XEREEEEREHEEE BRI AR AR
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REGF—RHARESE 7 R

BEFREEX—R—FESR/IAMERT—RKIE. sREAA BT
LARRAERAN AR AR 15 B8R i, IX 22

FRhEENRS 7 RSB R T — M REIIR T E O =R Tk,

P3 The victims of this revolution, of course, are not limited to designers. For H&M to offer a $5.95
knit miniskirt in all its 2,300-plus stores around the world, it must rely on low-wage overseas labor,

order in volumes that strain natural resources, and use massive amounts of harmful chemicals.
WK X B IS EE AMURTFIRITT. A TILHAMEEBIEE2TK230053 5| J/EHR45.95E TR
{RB, B REME L BRSNS LT WERFREBAR R HERREEENZER.

P4 Overdressed is the fashion world's answer to consumer-activist bestsellers like Michael Pollan's
The Omnivore's Dilemma. "Mass-produced clothing, like fast food, fills a hunger and need, yet is non-
durable and wasteful," Cline argues. Americans, she finds, buy roughly 20 billion garments a year —

about 64 items per person — and no matter how much they give away, this excess leads to waste.
(FEER) RIFEFTER/RIKECH (REENEER) FEHEEIECHIEBRIEIN, FREIAN"X
AMEEFHIBREM GIRE—HE BE 7 IVEAEX EANARRERE. "R EEASFWILL200{24
fRE——AIgZ964——ie b iBIE S L XY BH 2 SEIRE,

P5 Towards the end of Overdressed, Cline introduced her ideal, a Brooklyn woman named Sarah
Kate Beaumont, who since 2008 has made all of her own clothes — and beautifully. But as Cline is the

first to note, it took Beaumont decades to perfect her craft; her example can't be knocked off.

£ (IEER) FRERAR, kBN A T AIEREESE, — (=2 ISP H S S SRS e iE
2008FiEE H SHHERTBRIE—MEMISRES. (BEINrREE S HAIBE EEISE T JL+5F8
(B SEERAOTF 2 RIS DA E .

p6 Though several fast-fashion companies have made efforts to curb their impact on labor and the
environment — including H&M, with its green Conscious Collection line — Cline believes lasting change
can only be effected by the customer. She exhibits the idealism common to many advocates of
sustainability, be it in food or in energy. Vanity is a constant; people will only start shopping more

sustainably when they can't afford not to.

RENRRIFHATBESEEH E 155 TR IN—~aEHAMEEIRMRAIConscious
CollectionZFI——B5e3kEIA /9 S5 ARV R RBEHIHEE KL, RN TIFSaiFE A RIESEMH
BRIEBE N TICRERmMIERREFM. ERORXKERNREIANRIEREARTREAGEZER, 1)
A SFHIAE Al S,

e = S pe il

21. Priestly criticizes her assistant for her
[ A ]insensitivity to fashion.
[ B ] obsession with high fashion.
[ C ] poor bargaining skill.

[ D ]lack of imagination.

Priestly It iFE B FHh =
A) XIRTEIRIBURME.  B) NIERATERYERK., o IWNEMBIRRIE. p) BHRA.
[EE] A @#EBH)
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€3))

[Efiz]

[i15]

RXF Priestly criticizes her assistant for her 2424, [@RNEWEITFHENRRRE, %
REXF—aERYEL,

Priestly criticizes her assistant for her_ =2 Priestly criticizes her assistant, for
her_ ERAMNHHITFRERINEL, her 5 assistant; FRAFEZFMRE (40 her
AURMGEREATA) . GEHiEMT, ToRaEfH.

Miranda Priestly, played by Meryl Streep, scolds her unattractive assistant for imagining that
high fashion doesn't affect her.

FRHEEE/R Ers R E I B AR =1k -5 BB F) || R AR R A AREN IR, EABELIAS
REHSESTX,

A) v IEff
imagining that high fashion doesn't affect her — insensitivity to fashion
FHIHRY [XIRS AR, AR HEEFE] 5 insensitivity to fashion JIFERNE
7, BE—S5EMAORRTEER—E

B) SEMHER
obsession with high fashion B9 [FiXEXKINE] , SEMGOFEE [LUARESE
okl BSERIFHER—Priestly #IF9E [BMR] , A2 [FE] .

C) XHhEH
ENAEHUXTEE [RNATEM] BIRS, poor bargaining skill 2F=1EH
)=

D) fMiRHEE
A imagining FEICE S [LAA/EZ548] |, FIFIEDR lack of imagination By [HR
ZERN] . X2 imagine/imagination {8 M #5RI TEEHE.

22. According to Cline, mass-market labels urge consumers to

[ A ] combat unnecessary waste.

[ B ] shop for their garments more frequently.

[ C ]resist the influence of advertisements.

[ D ] shut out the feverish fashion world.

MRYE Cline I ¥, K AR 37 fh SR 22
p) WEHALERIRE,  8) EMZUEWIRE. o) HHTSHIFME,
D) FIEARIRRFIEZ I5h.

[E=]
(A5

€31

B mwm)

A+ According to Cline, mass-market labels urge consumers to BEffH4L
(According to Cline) BIRIE{ARzNfE, BRI,

According to Cline, mass-market labels urge consumers to_ FEi&Z mass-market
labels, iBi& urge, EiE consumers, to f£ urge sb to do FEHE do BIUE, =TI
EARRAAGIE.
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(315 ]

These labels encourage style-conscious consumers to see clothes as disposable — meant to last
only a wash or two, although they don't advertise that — and to renew their wardrobe every
few weeks.

XL RS RNE KA A EZ BB ARRM AR MR (RBIX—RIX, BRAMIASXAE
&) , AER/UEMENE CRIKIE.

A) 5FEXER
[EEEHE AT S SECRE (U0 this excess leads to waste) , mass-market labels
ExaRIIGIERIRE. 2 combat unnecessary waste [HEHIRZE] .

B) v IEHf
to renew their wardrobe every few weeks < shop for their garments more frequently
AR EES, [BREFEFHAE] % B A [FINEMMERY) | BRI ER,
BFEAHNES.

C) ETHhER
FEXXMEK [HEHIT- S5 ; EfEHE—5 advertise #8XA92 although they don't
advertise that, HEIEMIE [FAIXM & | SESEERH 54X,

D) S5ENHR
JRX feverish world FeERIRL2RES=ERFR [3E3#] TRIEE, mass-market labels 21X
BATRAOHERNE, MAESENEZEE shut out the feverish fashion world [#EiXANME#R
OB EHFIEZ SN .

23. The word "indictment" (Line 3, Para. 2) is closest in meaning to

[ A ] tolerance.

[ B ] indifference.

[ C ] enthusiasm.

[ D ] accusation.

97 Mindictment" (B 2B HT)VE R B L B EBIE

A) BE.
[&xR]
[38¢]

€31)

B) iZAKL, ©) BB, D) 8%
D Gaxa=m)
ZiF The word "indictment" (Line 3, Para. 2) is closest in meaning to  EiZa&id
RIENGE, RHRHIURIE N,
The word "indictment” (Line 3, Para. 2) is closest in meaning to  &HEEA: FiE
The word indictment, Ezhida is, 3i& closest in meaning to  , TI&E—NZIAE
to KEEIE,
This top-down conception of the fashion business couldn't be more out of date or at odds

with the feverish world described in Overdressed, Elizabeth Cline's three-year indictment of

"fast fashion".
XA R _ M RS EERANY, 85 Elizabeth Cline 7 (IEARLEE) —th3d
[RATE | IR =FRSF— A aBR T R =S8 .
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A) S5EER
tolerance [Fa&] RIEEZHFHIE, 5 Cline [FI3 IR HREZHITHER.
B) S5EXIER
indifference [[EAXLD] B MRS, SEFER=FNEE ISHIEIINNTE
FIE.
0) 5EXHER
enthusiasm [#E. AR] BIEMEIER, SREEAHFIEERER,
D) v IEff

three-year indictment of "fast fashion" < accusation
TRFIRY [HEA)/#=R] 5 accusation RIX; BIRNAEEEREEILRISEHGEE, &
—PASE iR IX—1RIE,

24. Which of the following can be inferred from the last paragraph?

[ A ] Vanity has more often been found in idealists.

[ B ] The fast-fashion industry ignores sustainability.

[ C ] Pricing is vital to environment-friendly purchasing.

[ D ] People are more interested in unaffordable garments.

M Ja—

BRI CAHE BT HH DA T B — 3502

p) ERUOEENTEBRENE. - REFETWBAEFEM. o ENMUIMRUIEXRSEE.
D) AMITREAERIBREE R,

[E=]
(A5

(iFa]

[(Efi]

C (wrsn)

T+ Which of the following can be inferred from the last paragraph? & inferred, BB
TNE(EARERERM H—CIB BT =,

Which of the following can be inferred from the last paragraph? Which of the

following 5|SEENTRINE [H—IRETLAIERTHSR] . can be inferred 2#ahiER,
from the last paragraph [RERERTIKIE. ZEHATCRERM.

She exhibits the idealism common to many advocates of sustainability, be it in food or in
energy. Vanity is a constant; people will only start shopping more sustainably when they can't
afford not to.

iEIMHAREE ESERNNEREN, TCERREEMRFNLEAR. ERERL
REIA] [AATFELR] BEARRR, AR aEEubay),
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>

) KEFEH
JR3Z Vanity is a constant I8EEREERE/BEAGTEN, FRIEEFFFT [EBEEN
#1 . Vanity has more often been found in idealists B3I &BECE] idealists L,
B) S5EXHR
JESBETRIRE several fast-fashion companies have made efforts to curb their
impact on labor and the environment — including H&M, with its green Conscious
Collection line, HBATTI B RIIF4EEEH), F3E ignores sustainability,
C) Vv IFHf

people will only start shopping more sustainably when they can't afford notto

Pricing is vital to environment-friendly purchasing
[FXM—HSRE [MEMARFEEHZ] | CMERX—MSHNSRERE HR=IT
BABHRY., BASRXAF.

D) SRR
R R [ AMMAAT LB A aiFae] | FR#ESH People are more
interested in unaffordable garments [ Af(JEEESLALRIRIR] . N [IMIERET
Al #R [NENENERAKE] 2+2 2, BHRBXA.

25. What is the subject of the text?
[ A ] Satire on an extravagant lifestyle.
[ B ] Challenge to a high-fashion myth.
[ C ] Criticism of the fast-fashion industry.

[ D ] Exposure of a mass-market secret.

AR E B R A?
A) WEFEFAAINE.  B) NERAERMAEIHGE. o) XPHRESEITILAIHEGTE.
D) XFRRTIAMZAVIBEE.

[£x%] C (5%

[HIB] T What is the subject of the text? [AIEHFEXENTR, 2SHEFTEM,

[IFE] What is the subject of the text? #EEEAIE, FEiF the subject of the text, [EAYRE [X

BENEREMA] . KiEm. Tk,
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[ER] A) LUmiES

ERIE [BREEST (extravagant lifestyle) | fEAEZERAINIS, HIBEAKLLIH
iE+iBIEAE, I Satire on an extravagant lifestyle [XIZLEAEEATAINAI] .

B) Limtf£
Challenge to a high-fashion myth RZzEZ P1P2 7B [B LM~ AIEKETE
KRBHERIRIAR—/ R, £ FEMR (P3-P6) IIEHIZ mass-market NEESHE, &~
R,

C) v IEH
Elizabeth Cline's three-year indictment of "fast fashion"
Criticism of the fast-fashion industry

Mass-produced clothing, like fast food, fills a hunger and need, yet is non-durable and wasteful

~ Criticism of the fast-fashion industry
CITRY %95 (fast-fashion industry) +7ZSEE (criticism) | MERERSSXFEEIT
fc, EIEREANRAY. BEASEARN.

D) LUmHEL
EXNHE [BEARTIZABMWE (mass-market secret) | BIABE; WE— [FH]
B although they don't advertise that REIRERK, mARLAEL Exposure
of a mass-market secret fEE 5.

SENTENCE INSIGHTS -« 4JF Kl

11 ) B AIZ R U

MIERUSERIANGFFERT—PNENE. SWNEERE. oSS TR
REEREME. REEFHENTERET.

Priestly explains how the deep blue color of the assistant's sweater descended over

the years from fashion shows to department stores and to the bargain bin in which

the poor girl doubtless found her garment.

F1B, H2h)
XAOEEHE )IGRER, MENSXAEIDER, ESIETENHESIFIRSIRE L. XEA
KOFEEEDREEE, EUBESMIT)1%.
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This top-down conception of the fashion business couldn't be more out of date or
at odds with the feverish world described in Overdressed, Elizabeth Cline's three-

year indictment of "fast fashion".

2B, F1A)

FRFRENRSBESHAEE, BREPSBREHEEHIIFEmRD, B ARANEHRIDEFE
RAISZEEEaIZRE, couldn't be more XREATHRBESINER. SHEERERFRMT
®iNE

These labels encourage style-conscious consumers to see clothes as disposable —

meant to last only a wash or two, although they don't advertise that — and to renew

their wardrobe every few weeks.

H2B, B4

KEEAYE, ESEEENEPEETEMN. BARDGENAENHFIEH L, FA SR +
R lgaR, EETETETRMR, BESM5THS.

By offering on-trend items at dirt-cheap prices, Cline argues, these brands have

hijacked fashion cycles, shaking an industry long accustomed to a seasonal pace.

2B, H5A)

XOEEAERSIs, (BIFFEE, BeEs)IGETRE. IREEHARRNIETRRT . 39
FERSHEIGRR, BTHEEMITGIRIME.

The victims of this revolution, of course, are not limited to designers.

HEIB, FE14)

XMEIE + FBAIE + Ralid + RE'NOAEEEL, ixTEHE:. SREEEITRENT
BNIE, SilETHIHR.

"Mass-produced clothing, like fast food, fills a hunger and need, yet is non-durable

and wasteful," Cline argues.

AR, 24

S IAMREPSRIENDRIEFAS ISR, REASIFIFNRIEPIELG. RIENTRERRY
FHNBIEEN (BEIRE yet IEHERE) (ERIGEXTERIXISIHREN, BERIFAIEEIMER
ERANE.
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Americans, she finds, buy roughly 20 billion garments a year — about 64 items per

person — and no matter how much they give away, this excess leads to waste.

FAB, H3H]
XENESAE, ESIEFENERESERE L, TEESIGEEIEBENE. BirS4hseil
"no matter how much .." iEE4E8, {ER"GFEEINITES NI JZ2IEMMSEMR, KaRRs.

But as Cline is the first to note, it took Beaumont decades to perfect her craft; her

example can't be knocked off.

XOEMAET IR, DRENBSBAENERRS. FAEE. IRBENESHEE, IR
. NTOFEEMNSRINGSSS, BEEINEFES.

Though several fast-fashion companies have made efforts to curb their impact on

labor and the environment — including H&M, with its green Conscious Collection

line — Cline believes lasting change can only be effected by the customer.

H6EL, H1fA)

XOEEEHRE BXEEEREITER, ANESSHEENSHEIRE, ESEATFE
HSISHERI IR,

Pricing is vital to environment-friendly purchasing.

2418, C

XM RZIEMCELE + be + TERIE + MNMARE FAMORERL, BizhaEdll. ERETTHE
RERPEEE. THERNTF.

People are more interested in unaffordable garments.

248, D

XK'FEIE + Roflif + WWRERIE EEREL, FRGEHLEHN. SEXMESFMTTE,
BETEIRERIGF,

#

1t

HIGH-FREQUENCY « 2L/ = 4 il

A5 ML 65 BT IEE — AR
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THREREANEERFHN, N2 BHEE— HhFERNSME (Ex5nER+H
M FEUIARDT 8) . BNIRIRRE HINRBEZZNERTN, [RETEEX
HRIENX. i AFSERGI.

fashion &

n. BRI FA TR
A9 IX - B 36 &

assistant
n. BiF

K3 R -EfE 96

argue s

v. F1P
A2 IR - B 63 6

labor &:

accord c

n. (Ez. BWRERY) thi

ARE1IR -BE172 49

following &
adj. T RAY

AE1R-ERI1 §

customer

n. &, EF
FR1R -BERT9 G
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label &:

n. FR&s
AE3IR-EFE 1169

consumer i

n. B&E
AE2R-Ef72 19

decade s
n. +4

K2R -HiE 616

i

item &2

n. InQ
KF2 R - B 10 4

less

det. B/DEY
AR1IR-BER 1509

effect 1

n. S/

FRE1R- BR800 H

demand s

v. IRREER
AE1R-Hi 63 4
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challenge &1

n. Hbdk
AR1R-BRES7T 6

limit &

n. fRE
KEE1IR-BE 4249

trend s
n. &

ARE1IR -HE40 6

billion s

num. 142 (1,000,000,000)
A1 R -Ef 394

profit &
n. FiE, &BF

AR1IR-E# 349

rely u
v ARE SR

AR -EHR 30 6

per s

prep. &
IR -ER 27
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impact s

n. /0

KRR -BRE53 69

lack &:

v. D
KE1IR-BER 4149

affect &

v. 0

KRR B398

department

n. P17
A1 R -Ef 3549

criticism &2

n. #iF
K1 R -BEf 27 9

resource i

n. iR
K1 )R- Bl 24 9

A2
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https://english-exam.lazynote.cn/kaoyan/words/quickly/?f=p
https://english-exam.lazynote.cn/kaoyan/words/amount/?f=p
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lifestyle &:

n. EEHT
AR B 2364

ignore s
v. A ATRER
AE1R-Ef22 6

collection s:
n. WEEHD

KRR -HE 186

frequently &

adv. JEEs
AE1IR-BER 1749

release s

v. BE

KRR -BE15 9

conscious s

adj. BIRZEIY

KRR B 1469

massive 52
adj. BEXRY, XEM

ARR B 136

precisely s
adv. {5HfitE, ERA

FE1R-EF138
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advocate 5

v. 3R
AR B 224

ideal &2

adj. EAERY
81 IR - BfE 20

version i

n. kA
AE1R-Ef 18 6

>
i
S
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