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HEIE ZH A (2012)
Section II Part A (2)

Directions:
Read the following four texts. Answer the questions after each text by choosing A, B, C or D. Mark
your answers on the ANSWER SHEET. (40 points)

Text 2

P1 Pretty in pink: adult women do not remember being so obsessed with the colour, yet it is
pervasive in our young girls' lives. It is not that pink is intrinsically bad, but it is such a tiny slice of
the rainbow and, though it may celebrate girlhood in one way, it also repeatedly and firmly fuses girls'
identity to appearance. Then it presents that connection, even among two-year-olds, between girls as not
only innocent but as evidence of innocence. Looking around, I despaired at the singular lack of

imagination about girls' lives and interests.

MIIBESE: FLMHANCEE CEBUNIIETXME®, AMENRRERIIFHLZIETFR. B
ABASHIBAE, BEREXIIHRIN—Y, RECHRAEMEE FBNZZESR, BettkE
MBEMHEZIZNENSINERMESE—IE, AREENHXMER, EEERS ANZFHE, BLzdi]
ZIBRSXFMECR AN AEENRI, MENAEERSAGEE. REUE, RN ZEE GRS EE
SIREE=REME,

P2 QGirls' attraction to pink may seem unavoidable, somehow encoded in their DNA, but according
to Jo Paoletti, an associate professor of American Studies, it is not. Children were not colour-coded at all
until the early 20th century: in the era before domestic washing machines all babies wore white as a
practical matter, since the only way of getting clothes clean was to boil them. What's more, both boys
and girls wore what were thought of as gender-neutral dresses. When nursery colours were introduced,
pink was actually considered the more masculine colour, a pastel version of red, which was associated
with strength. Blue, with its intimations of the Virgin Mary, constancy and faithfulness, symbolised

femininity. It was not until the mid-1980s, when amplifying age and sex differences became a dominant
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children's marketing strategy, that pink fully came into its own, when it began to seem inherently

attractive to girls, part of what defined them as female, at least for the first few critical years.

TSI BINEZIUF AT ER, (HHERIEELiIFIDNAF, (ERIESERFEIZIR)o Paolettifdix
i%, BRI, ERI20HEY), LEAFREEEX D EXRATRIEILZBIRIEHMS, HTFEfRE
B, AR HFAEKRER EAEKINE—TTEREHEN]. MH, BRIl TR 2R
ERE. S8/ LZABRSINE, HARXF ERANREESHSRNEE, 2aBHNFMRE, 55
EEXEK, EelEHEILABKEEIEZSIAT, REME, SIEETESR, BE2I20HLE805FKH
HY, SMARFRIMEBIERRAIEHGZEHENESRIS, HLBARIERY 7ECHtM, BFni
FRAMIRE |27, NEMMWEALER—ERD, EDERILFRIXERTEIZANLE,

P3 I had not realised how profoundly marketing trends dictated our perception of what is natural to
kids, including our core beliefs about their psychological development. Take the toddler. I assumed that
phase was something experts developed after years of research into children's behaviour: wrong. Turns
out, according to Daniel Cook, a historian of childhood consumerism, it was popularised as a marketing

trick by clothing manufacturers in the 1930s.

KIRAERIRE M EHEBUILRZMSN 7 A IS LEXRMEATAR, SEFNIXTEIOCER RO
. WUFELILERF. RRUAXIMMBREERINEISHEAR)LETABREN: 57, SRR
EILEHBENHEFZDaniel CookiYinix, BREAE20MHEI0FA/EAREHIERTEHEFRMMTE
AT,

P4 Trade publications counselled department stores that, in order to increase sales, they should
create a "third stepping stone" between infant wear and older kids' clothes. It was only after "toddler"
became a common shoppers' term that it evolved into a broadly accepted developmental stage. Splitting
kids, or adults, into ever-tinier categories has proved a sure-fire way to boost profits. And one of the
casiest ways to segment a market is to magnify gender differences — or invent them where they did not

previously exist.

TN EEERE, ATIEIMEER, BIIMNIZEEE) CERAR ) LEREZ BE—N"SB=1M
B, RBE"FL)E" RAWNENERRNEZE, BAEEM—I ZEZNRENR, BILEE
B X5 Joidiskisdt/ 25 EAOERR RIRSAIBIRI fT7iE. MAS Hin&ERNTEZ —MERAM
AER—EEURNFEERNM S AIEHER.

BB SZ R

26. By saying "it is...the rainbow" (Line 3, Para. 1), the author means pink
[ A ] cannot explain girls' lack of imagination
[ B ] should not be associated with girls' innocence
[ C ] should not be the sole representation of girlhood

[ D ] cannot influence girls' lives and interests

EEHR"ER.... BI"CEIRBITHERRRE___
) TEBREBRZESRT ) ANSUZNEEERRE—R <) ANV ZERIE—RER
D) FoiEF LIRS

[Ex] C axazEsm)
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[#IB] &FBy saying "it is...the rainbow" (Line 3, Para. 1), the author means pink 5|5
PE—IDEHAEFENERRRE", RHENTES,

[iF] FFEFEthe author means pink __, By saying "it is...the rainbow" 25IKIE,
EEREEMIRR. SEHEEN, Tk, BEIESIBEpinkZfG—/MNEIEREXS
pinkBYIBIE#*ME, AZEXT"the author"gY%b=,

[Efif] It is not that pink is intrinsically bad, but it is such a tiny slice of the rainbow and, though
it may celebrate girlhood in one way, it also repeatedly and firmly fuses girls' identity
to appearance.
FARRMBARBFEHARY, MEBRARMAIFRI\—F&lE, RECERMEELR
MLZSFEEE, DRERE. FEMEZENSHSIMRIEGME—IE,

(ZEIR] A) f@igES

JREXERRIZRIRYIack of imagination about girls' lives and interestsE{E&E 4~ AR
22, TMIE"pink cannot explain"——pink NEWERE"HBRE"T4ANEE,; EIE 1FE
MBS SEESRHRZ "k pink TEERERNRZ".

B) &dEFRID
Q26[a)fIE5 1S4 "tiny slice of the rainbow"HIE X, ERE" B E—/(RIEZEH";
innocenceRREERFB—IN (qgirls as not only innocent but as evidence of
innocence) , GBS —ERGERIKEGSA L.

C) v IEM
such a tiny slice of the rainbow < should not be the sole representation of girlhood
though it may celebrate girlhood in one way, it also repeatedly and firmly fuses girls' identity to

appearance

< should not be the sole representation of girlhood

FH "M BRI R LZIZSFR " Sshould not be the sole representation of

girlhood=mEx4{iz, "sole"t&R"tiny slice"#WHARK '3 NRAEAFE, HiEC.
D) SENIAR

FRESEIEAApinkiRAIFME LA TES I (pervasive, fuses identity to

appearance) , i%&Ificannot influence girls' lives and interestsfz &,

27. According to Paragraph 2, which of the following is true of colours?
[ A ] Colours are encoded in girls' DNA.
[ B ] Blue used to be regarded as the colour for girls.
[ C ] White is preferred by babies.

[ D ] Pink used to be a neutral colour in symbolising genders.

IR 528,56 T 62 F 510 050 2 1E #4192
A) BEMRIBELZAIDNAT  B) EEHMIALEZNTE o BIFERAS
D) MBESMNIAAEREHEE

(%] B @sE)
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[#B] BEFwhich of the following is true of colours2& " LA RHIAER "G, FE2XIMER
XIZRIEL,

[FE@] BFEFEwhich of the following is true of colours, According to Paragraph 224k
IBPRERIFER, "is true of colours"dr"of "="XTF", BEREMEXTEABHIEMIRA, T
BeabA.

[EfZ] Blue, with its intimations of the Virgin Mary, constancy and faithfulness,

symbolised femininity.

HERESESIEF, BRS5ERIER, BRIELHESE,
(ER] A) SEXiER

JRXXGirls" attraction to pink may seem unavoidable, somehow encoded in their
DNA, but according to Jo Paoletti, an associate professor of American Studies, it
is notda"but ... it is not"BE T DNAB, IEANE S ENM A RS,

B) v IEf

Blue, with its intimations of the Virgin Mary, constancy and faithfulness, symbolised femininity

< Blue used to be regarded as the colour for girls
A" IEEEE = MSR"SBlue used to be regarded as the colour for girlsTERTZ:
(F%) 5EX (BE=k) BMEETEIM, EB.

C) (miRtfe
JR3Zi5in the era before domestic washing machines all babies wore white as a
practical matter——BH8E2HFSLAERE (FFEE) |, mIE"babies prefer”, %I
=SSR AR LAY RF "

D) KEFH
JE32both boys and girls wore what were thought of as gender-neutral dresses

— "t {ERIRdresses (RMIFTN) . ARpinkiXTE®,; BIRXAEFbpink was

actually considered the more masculine colour——pinkid =288, Tk

ik,

28. The author suggests that our perception of children's psychological development was much influenced
by
[ A ]the observation of children's nature
[ B ] the marketing of products for children
[ C ]researches into children's behaviour

[ D ] studies of childhood consumption
FEZ N RATH L E LR BN KRE LS5 MM
A) ) LEXRMRME B) JLEFRIESE o XLETHHAR b)) IEEHBHHAR
[EX] B (@5®)

[#18] FFThe author suggests that our perception ... was much influenced by 7&jA]B8
HRINERNTS, BERERNEEVNN, FIFFE DR,
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[IFE] BmFFEFRour perception ... was much influenced by  #zh16], byfE#EiEsE. "of
children's psychological development"2"perception"fjg&{&iH, W _—ZSFRETE
nezhs, BT{Eby2ERIA],

[ZEfZ] I had not realised how profoundly marketing trends dictated our perception of what is natural
to kids, including our core beliefs about their psychological development.
HKIAFHARRIRE, SHEEBEZSAREE LEAERII")LERML "FIAR, S57EFA]
XJ) LEDERBRIZIMER,

[EELE] A) SExER

[FEIEEE") LEAM/XS) LERIMER " RIARIKIR
profoundly marketing trends dictated our perception of what is natural to kids#§
AME "natural to kids"HSLEEHEBIEAY,

B) v IEW

marketing trends dictated our perception of what is natural to kids, including our core beliefs

| had not realised how

about their psychological development

< the marketing of products for children

it was popularised as a marketing trick by clothing manufacturers in the 1930s

the marketing of products for children
A EEESE/) LEr-REH "Eigthe marketing of products for children, BEX
toddlerffliE5se 23 E, #iEB.
C) S5EFEXHER
JR3Z BB phase was something experts developed after years of research into

children's behaviour: wrong", wrong—FEEATE")LETHHAR" EFXIR.
D) faiHiE

JR3Z2"a historian of childhood consumerism"—F3B/R-EEraiX (U SR F RS D
A, THEEEIRA" BATATARIR) LSBT, e FEs s Mk 5
RASHIRIWA"

29. We may learn from Paragraph 4 that department stores were advised to
[ A ] classify consumers into smaller groups
[ B ] attach equal importance to different genders
[ C ] focus on infant wear and older kids' clothes

[ D ] create some common shoppers' terms
WATTLANEE 4B T MR B B SRR BRI
) BEBEDAENCEHR  B) WARMBIETESEM o TEFE)URSEFIAR) LERE
D) BlE—LEE NMEHIEARIE
(=] A P
[#B] Fdepartment stores were advised to____ [AINZRRNEMRARIRINAS, BEXEVEEH
BEXRa,
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[iFf] MT=ETFEdepartment stores were advised to____ #ahf), SIREEREAENEE, B
KIEN"HEWHHESE 1. SMTHER, (BERSTIER department stores"m
A2"shoppers”,

[Efif] Trade publications counselled department stores that, in order to increase sales, they should
create a "third stepping stone" between infant wear and older kids' clothes.
ITWTIMIENER AT NEFEE, NER) RMAERZ EFNIE—" B =R
A" EINFEZENFESE) .

(EIR] A) v IE

a "third stepping stone" between infant wear and older kids' clothes

classify consumers into smaller groups

Splitting kids, or adults, into ever-tinier categories has proved a sure-fire way to boost profits «

classify consumers into smaller groups
"Ry EEEE" Sclassify consumers into smaller groups=FmEXI iz, BRSEERN
BICONEIE, BiEA.

B) XH&ER
[FBREN T "RIHHE MM EHA, WRER"NARUIRFER"; 1eHER,
magnify gender differences — or invent them where they did not previously exist
BEMKESFIEMRESR,

C) S5EXHER
BRI R RS AERZ A ISR =BG, ERE REHy", mAR'E
A", XIS o A" R EEE N RERERME",

D) faiHiE
JR3C 2 "toddler" Stk /5" common shoppers' term", & AKRBMER—It was
only after "toddler" became a common shoppers' term that it evolved into a

broadly accepted developmental stage, BI"FAMHIAE" BERENER, M
I IENECNE" WER, BNASE EIE—E M (third stepping stone) ", &
2"tli&Eshoppers' terms”,

30. It can be concluded that girls' attraction to pink seems to be .
[ A ] fully understood by clothing manufacturers
[ B ] clearly explained by their inborn tendency
[ C ] mainly imposed by profit-driven businessmen

[ D ] well interpreted by psychological experts
AR &858, B R 5 PR
A) REEFIEDTEEREN ) IREMATIABERRN o TERFIEIKEIRYE AR
D) MBEFERRIFIIERERN
(%] C &Fsm
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(F13]

€3))

(315 ]

SENTENCE

Tt can be concluded that girls' attraction to pink seems to be  ERIFEIiz/l
TEH NES, TRSRE, BHENEE/E0H,

FFEF=Rgirls' attraction to pink seems to be __, "It can be concluded that"E&f/z{
FELEK, thatGEBROAZREENTTAS., "seems to be"2RNE, TR EEINE

B

A)

B)

9)

D)

(BAEENEEDIFEE) | W NEERERNT LD 1EE.

ZHhER

JRSR" AR @fully understood" & XdpinkBYfReF; fi1RE " FIR"ERMCEHRE
FEE, "fully understood"IBHEBHE HIEMEEIILETEZR.

5FEER

[ P2ERFBEAEDNA/inbornii: "may seem unavoidable, somehow encoded in
their DNA, but ... it is not", i%&Ificlearly explained by their inborn tendency&2#
BERIBRL,

v IEff

Splitting kids, or adults, into ever-tinier categories has proved a sure-fire way to boost profits <

mainly imposed by profit-driven businessmen
It was not until the mid-1980s, when amplifying age and sex differences became a dominant

children's marketing strategy, that pink fully came into its own

~ mainly imposed by profit-driven businessmen

magnify gender differences — or invent them where they did not previously exist <

mainly imposed by profit-driven businessmen

SN EIER - K/ FIEERIER — pink A 3% Smainly imposed by profit-
driven businessmenfE"iEz0/5 =R EHR "S5 "siiE=imposed " FWEII, HiE

C. "mainly"3gfz"a dominant marketing strategy"&A9"dominant”, BBHZSEIA
X

REFER

P3#2%"experts/research into children's behaviour'BHZiRwrong—— 1O IBFERH
RHIE"toddler" EESHIRL,; £XHiRBEZEXpinkiEFIHETF""OEFERN

%gii " o

INSIGHTS « 4] 1 # il

9 HIHEA)ZRENE U

MIERGOSERIANGDFFET—PNENE. SNEERE. oSS, Eaif
BEEREME. RETFHNTTERET.
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Children were not colour-coded at all until the early 20th century: in the era

before domestic washing machines all babies wore white as a practical matter,

since the only way of getting clothes clean was to boil them.

H2B, FoM
FHOINRERRENTNASEERXTPERFTTPETFHERERT. NIPREATEEEINEE
1E R AR D RHIE EEAON ST A ET LUEBRI K ERUEEN G F

What's more, both boys and girls wore what were thought of as gender-neutral

dresses.
H2B, W34

AOHEET EBEHFEND). BB FENG('what' 519). NERIRENBIETIRIESSMRD,
Rl "what" FEMNIHRRINESD (51517 + EiB RRIFINIGREGHI R ENTIRIES
/3% splra

It was not until the mid-1980s, when amplifying age and sex differences became a

dominant children's marketing strategy, that pink fully came into its own, when it

began to seem inherently attractive to girls, part of what defined them as female,

at least for the first few critical years.

2B, Heh)

DFEDTMEER: BATPHIFXETE. REMENMEIKNE. IRACEFEE. FEREIE
EEIE. RfOE. EIBHNEIESE, B2 1 2 EEIMDEE., BTSN ASHERMBER,

BT what 5|SA9Z1AMMNIFIAERFIMHEEENTRIRAIBEER) GRS, Zall&HNERS.

I assumed that phase was something experts developed after years of research into

children's behaviour: wrong.

3B, H3A)
F9+EENT + B XANENEEN G, XM =B iR EEIE I N RFIE R IEFRAAEL ERE
[ERERBEIAE K DT AR MERE
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Turns out, according to Daniel Cook, a historian of childhood consumerism, it was

popularised as a marketing trick by clothing manufacturers in the 1930s.

HIB, Haf)
WINES + ZERNEEIHRINNEAFAIEHIEIEFRSMa CERHE. R AEBWanE
SRS FIEER I EEETAESH

It was only after "toddler" became a common shoppers' term that it evolved into a

broadly accepted developmental stage.

BAB, 24

AEREEATEIRE (ROWAEENEIETE. AMHEEREMS) . HEKENTELML. &5l
HRIERE. AROMESNABESSIBER, MDTEFE, EEFNGEHEIDSES.

And one of the easiest ways to segment a market is to magnify gender differences

— or invent them where they did not previously exist.

BB, B4

FREREMEERENRE. XRAT5ISARFIEEIENT, BRI\ FAEHIEETREMRE
. AR ENMEEEENSEMNBRAR, FIEIBIAERMUDTEL.

Blue used to be regarded as the colour for girls.

27T, B

"used to be + 13E31E"F"regard...as... "8I A BRI N KFAIEHERFISME, BB
58, FEERRYAEMESNEFPRESH.

Pink used to be a neutral colour in symbolising genders.

2T, D

FRELEIMRERLEFTERNNEERDI, "used to" AT ERSHEEEE X HRESH
o, BE—EFN, ERREEETER, FESmERG.

HIGH-FREQUENCY » L 3 /& 45 i

A5 LI 64 N EPIHIE — HEFHA

THRRREANREERPHI, N2 BWEES HFEENEME (A iEEPH
WD FEUIADT 8) . BNIRERR HIXBE%ZEZNERTM, [RETEEX
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FHORN, B ASEEA.,

marketing & accord c:

n. B n. (E=x. BKER) Y
KB4 R -HR 34 5 AE3R-EH 1729
associate & gender

v. AR n. M5 ((EEXXEN L)
A3 R -H 26 A3 IR-Hil 23 4
psychological s author

adj. (IEERY n {E&

ARE3IR-Him 13 4 ARE2 IR - HiR 209 9
expert s lack &:

n. 3% v. T

A2 IR -Hil 424 K2R -EHil 414
department 1 fully =

n. &BI7J adv. T2

A2 R - B 354 A2 R - Hil 18 4
infant s manufacturer s
n. 2JL n. HER

K2R -BER 1249 K2R -ER 1219
imagination s clothing 1

n. X5 n. 7<BR

K2R -BER 109 AR -BEf 949
shopper 1 perception

n. W& n.&Zx

A2 R -BEfog A2 R -Ef 8 q
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https://english-exam.lazynote.cn/kaoyan/words/infant/?f=p
https://english-exam.lazynote.cn/kaoyan/words/manufacturer/?f=p
https://english-exam.lazynote.cn/kaoyan/words/imagination/?f=p
https://english-exam.lazynote.cn/kaoyan/words/clothing/?f=p
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following s

adj. & REY
AR -BEH NG

product 1

n. FEam
AE1R-ER7749

least &2

det. &R/DHY
A1 R -Ef 63 6

define s

v. 25, FENX
A1 R - Ef 46 6

trend s

n. &%

ARE1IR -HE 40 9

proﬁt Bl
n. ®iE, B
KE1IR B34 )

boost &2

v. i8S

AE1 R -Eff28 49
strategy s
n. SRB%

A1 X -Ef 28 4

focus &

n. Bm
KE1IR-BER 779

consumer i

n. iH&E
KE1IR-BER 7249

evidence i

n. UEE
A1 R -Ef 48 69

actually

adv. LR b, S|LE (ATHESHNTEER)
AR B 424

professor &
n. 8% (KEHMHRSERR)

KRR B 38 6

importance s
n. EEM

KRR B 316

exist 1

v. FIESERR B
AR1R-BEH 28 9

publication s

n. HARYD
K1 )R- B 27 9
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https://english-exam.lazynote.cn/kaoyan/words/profit/?f=p
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critical &

adj. #tFFAY
AR1R-EH 265

belief s:

n. 185
A1 R -EfE 25 9

connection s

n. BXR
A1 R -Ef 24 6

impose 5

v. SRMHISEAT
AR1R- B 216

wrong 1
adj. 8=
ARE1R - B 20 9

consumption s
n. iHZ%
i1 X -BE17 6

category s
n. 355

KE1R-Ef 168

female 1

adj. ZZ14A9

FE1R-EF 168
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mainly s

adv. FEith
KiE1IR - B 26 4

conclude &
v. WTRE HERT
AE1R-Efi24 9

assume Bs2

v. (RTE
AE1R-BEf23 6

historian s

n. ASEEER
ARE1IR - B 20 9

version si

n. hiRA

KRR B 186

evolve &2
v. XA
AElR-BER 179

clearly

adv. 5%, BB

FRE1R-Eif 1669

identity s

n. B3
AR R U 14
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practical s

adj. SEPRAY
AR1R- B 1469

stage a2

n. BER
AE1IR-EHiR 139
core si

n. #%Zi'»

dominant o
adj. HESHHUAY

KRR -BE1269

strength &
n. =

KRR -BE1269

previously &
adv. AR, 5tEl (FBIdEFANTE])

KRR -BE G

attach s
v. b B B e

1R -Ef 104

trick s
n. i1t

AR1R-BRE108
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era s2

n. B3{E

KRR -BE13 6

attractive &
adj. BIR5|1H8Y

KRR -BE126

domestic 5
adj. ERHY

KRR -BE126

equal »
adj. HHEH

KRR -BE 126

interpret s

v. R

KRR -BEN G

broadly &
adv. KR E

KE1X-BEs g
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