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Directions:
Read the following four texts. Answer the questions after each text by choosing A, B, C or D. Mark
your answers on the ANSWER SHEET. (40 points)

Text 3

P1 The rough guide to marketing success used to be that you got what you paid for. No longer.
While traditional "paid" media — such as television commercials and print advertisements — still play a
major role, companies today can exploit many alternative forms of media. Consumers passionate about a
product may create "earned" media by willingly promoting it to friends, and a company may leverage
"owned" media by sending e-mail alerts about products and sales to customers registered with its Web
site. The way consumers now approach the process of making purchase decisions means that marketing's

impact stems from a broad range of factors beyond conventional paid media.

HE EHAIIERIEERE—PE—o K. NSABUL, REERN T2 EA—BEi SFH¥EE
[ E—ARARRIEEEEFR BRI LR AT S BN RNEE. N manisaliEEE e
BRI T m MMENE " TS "I W AT LIS M E MG EME FAEE X mil{E IR
THMHEEEEFI R BE K. HEENEMEWTRRATL NSRS SRR T ER A BERZ I
RImiZEE,

P2 Paid and owned media are controlled by marketers promoting their own products. For earned
media, such marketers act as the initiator for users' responses. But in some cases, one marketer's owned
media become another marketer's paid media — for instance, when an e-commerce retailer sells ad space
on its Web site. We define such sold media as owned media whose traffic is so strong that other
organizations place their content or e-commerce engines within that environment. This trend, which we
believe is still in its infancy, effectively began with retailers and travel providers such as airlines and
hotels and will no doubt go further. Johnson & Johnson, for example, has created BabyCenter, a stand-
alone media property that promotes complementary and even competitive products. Besides generating

income, the presence of other marketers makes the site seem objective, gives companies opportunities to
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learn valuable information about the appeal of other companies' marketing, and may help expand user

traffic for all companies concerned.

HEEANBBEHARE BESREEARES. NTFREHER XEEHEARFTHBFINAYAE
&, BERLER T 1 EEARNBEEREENAZ— N EB AR EEA—FIN, HBFEEE
EREEMuE EHET S, HIISXMEREARE M ImE AR EtARERERNSHNERNTTE
TESSIZENEBER. BIPARX—EBMPETIHN R BXir tin TEEBURREASMBEFR
RS HETRASH—F KR, Bli0Johnson & Johnsongli T BabyCenteriX&—/MHIZHIE
RES B EANEERS M M. BT EIERAIN A EE A RRIFEEZNGE BEEW, AR T
T IEEMASERRE  NNERERINE ATEEETT KB EXASRNAFRE.

P3 The same dramatic technological changes that have provided marketers with more (and more
diverse) communications choices have also increased the risk that passionate consumers will voice their
opinions in quicker, more visible, and much more damaging ways. Such hijacked media are the opposite
of earned media: an asset or campaign becomes hostage to consumers, other stakeholders, or activists
who make negative allegations about a brand or product. Members of social networks, for instance, are

learning that they can hijack media to apply pressure on the businesses that originally created them.
NEBARRHES ( BESH)EBRRENRFERRIRARE S BB T RgERIERELER,. &
BEHEERANANRABLAIXEG, XTI A SRSEMER Br-suasli/iRsEE. B
bR AR B BGE A TAIAR IR R i R e, HIa0 3B p R IETE 7 #EE A3
LAFHFIRAR, X SR Bl X L AR R L e AN E S

P4 If that happens, passionate consumers would try to persuade others to boycott products, putting
the reputation of the target company at risk. In such a case, the company's response may not be
sufficiently quick or thoughtful, and the learning curve has been steep. Toyota Motor, for example,
alleviated some of the damage from its recall crisis earlier this year with a relatively quick and well-
orchestrated social-media response campaign, which included efforts to engage with consumers directly

on sites such as Twitter and the social-news site Digg.

R EEXFRIER, TRAERIEEE SR BRI ARS @, B rABNEEEIEXE. EXFE
T A ERIR A REA TR EE, M EF Tt —ERMEE. 5190, Toyota Motord & R LLAHREITAEYS
R BB ORLAF AT ER IR ER, M T B RIEHUEMRAI—ERE AP aiEfE TwitterfI4L SR RIS
DigoFkiuh FE#5HEE RIS .

BB 5T

31. Consumers may create "earned" media when they are
[ A ] obsessed with online shopping at certain Web sites.
[ B ] inspired by product-promoting e-mails sent to them.
[ C ] eager to help their friends promote quality products.

[ D ] enthusiastic about recommending their favorite products.
R E R 216 LT BE RS A
A) FIRTFEREMULE T EEY),  B) ZRIRXLEM IR miEr B FEpERIEA.
o) BEFEMARES AE~R. ) ARTHEHEFECEENR.
[#%] D @spHm
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[#18] Consumers may create "earned" media when they are  [BIfIR"EHAEZHET", &
KREFEXHEIINZ G ZRRIA.,

[IFF] @FFF=I Consumers may create "earned" media, when 3|SHJE/FZERIENG. M
DILEMTALIFNERY when they are , PO/MNEIEBRZ are [FEIFRIE, 1F they B9IK
SHR, E9FHE, FbabH.

[Efif] Consumers passionate about a product may create "earned" media by willingly promoting it
to friends
MR s MEINIEEE T Res Bl Eaa iR EF EMmeNEH WG R,
(L] A) Feh&Es
obsessed with online shopping at certain Web sites A2 " X145 E RS AR EE
K", JRSMKIE earned media SMIMDRIKIES,
B) IKEZF®
inspired by product-promoting e-mails sent to them ARG E a company may
leverage "owned" media by sending e-mail alerts about products and sales to
customers X— owned media FIENX A, 5 earned media AHREIXIRAST,
C) MRS
eager to help their friends promote quality products 1&EZE&ZIHR A "2 REAR
W, REOEEHEE " HTNTRNRAEENEE", A FEAIRRESHEN.
D) v IEf
passionate about a product — enthusiastic about

willingly promoting it to friends < recommending their favorite products
FRHEIR " #E" 5" EahiEE R RS enthusiastic about recommending their
favorite products &, FoEEHERTRIRTHIE.

32. According to Paragraph 2, sold media feature
[ A ]a safe business environment.
[ B ] random competition.
[ C ]strong user traffic.

[ D ] flexibility in organization.
MR A 58 2 B A B A P e R 2
A) Z2AUEIEAE, ) VRS, o BANBAPRE. ) BRENREM.
[£=)] C @\PH)
[#IB9] sold media feature_ [a] sold media BY4FE, EFRIEFEIHZABNEN/BHEENEE
[3Ff] According to Paragraph 2, sold media feature  , According to... IERIKIE, £F

sold media feature_ B9 feature Ezhia"BE..... FHLE", TUNEILZ feature BIEIE.
B feature IREARIF"FRE", BRELEMNAE,
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[EfiZ] We define such sold media as owned media whose traffic is so strong that other organizations
place their content or e-commerce engines within that environment.
AV SHE AT REXEEMANEESIEERNT B3 ZETHT
1" B8RRI,

[ELR] A) Frh&Es

a safe business environment it sold media 2ft"Z2AEINE", [EXNKRER
safe/safety &, 2EZHIINEML.

B) SEXiHR
J&X the presence of other marketers makes the site seem objective ... and may
help expand user traffic for all companies concerned BEASZHHEREHERN. B
FIRY, TAE"REHL TS

C) v IEf
owned media whose traffic is so strong that other organizations place their content or e-

commerce engines within that environment

< strong user traffic

PgMEIHRA strong user traffic RMEN G "RER"X—ZMEH, FRFIEDHL.
D) THEH

flexibility in organization "4HR FROREM", RIGKNERESER, MKiTiE

sold media FI4ARRELE,

33. The author indicates in Paragraph 3 that earned media
[ A ]invite constant conflicts with passionate consumers.
[ B ]can be used to produce negative effects in marketing.
[ C ] may be responsible for fiercer competition.

[ D ]deserve all the negative comments about them.

Ve fE 3B h 48 b 1S 1K
A) SIRSEREEZAEEIPR, B) IWATESHEFERERR.
o) JRESHEHRINRS. ) Miz&ABEXTEMNAERETe.
[&=] B s
[#I8] The author indicates in Paragraph 3 that earned media__ #f indicate & R"EERE
", BERNEM CM—SZ B, MAFFmRR.
[IFFD] =EF The author indicates ... that earned media____, in Paragraph 3 2ittsiA1E, that

5|1SEENG. NBEIE earned media [FEFFHNBIE, TIMAMRIZIEE, SHNEER
{EE"IE"BI3I5R 2 earned media A hijacked media,
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[®EfiZ] Such hijacked media are the opposite of earned media: an asset or campaign becomes hostage
to consumers, other stakeholders, or activists who make negative allegations about a brand
or product.
XFR"ENFFRY " AR R EEL RINIRIE . B S S iH A AR Mk E = i A
EHisERHEE. BEthRmBXESATIENE ST,
GEIR] A) g
invite constant conflicts with passionate consumers #fY constant 2 "HFEEANT
8", RXRZBGRGEE" XBE F"AI8E", FRit earned media SRS &IPSR,
B) v IEW

Such hijacked media are the opposite of earned media

can be used to produce negative effects in marketing
the risk that passionate consumers will voice their opinions in quicker, more visible, and much
more damaging ways
< negative effects in marketing
f£"earned media FH{TMENX EEFREAEE"HFFT, MIFHREA can be used to
produce negative effects in marketing 55t AL,

C) EHhER
may be responsible for fiercer competition #E$RINAG " EEZINRS", REXE=F&
Al ZERIRS, RTICEHREREX mERIRERE,

D) iRk
deserve all the negative comments about them ¢ earned media" RSB RIE",

JRXRZ2HSHHE], MK NAS RN EFIET, all t2E3HMLAIE.

34. Toyota Motor's experience is cited as an example of
[ A ]responding effectively to hijacked media.
[ B ] persuading customers into boycotting products.
[ C ] cooperating with supportive consumers.

[ D ] taking advantage of hijacked media.

Toyota Motor (¥ £ JJ 4 51 FI /& 9 LA~ R 35 i 1)

) BRYREAFHEAR,  B) MRS R. o SFEEBRESE. ) FIREAIFEA,
[BX£] A (GIEERER)
[#U82] cited as an example of BE#A)"ZFHEFIR A TIHAHA", REEMFIEERR,
[#Ff0] =7 Toyota Motor's experience is cited as an example of _, is cited as EFNHE

B, as EEZABEFEE, WMNEEZ of NEIE, YWRERIAREERR (FE AN
responding effectively to hijacked media # responding 2z1%ia, &%) .
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[E{Z] If that happens, passionate consumers would try to persuade others to boycott products,

putting the reputation of the target company at risk. In such a case, the company's response

may not be sufficiently quick or thoughtful, and the learning curve has been steep. Toyota

Motor, for example, alleviated some of the damage from its recall crisis earlier this year with

a relatively quick and well-orchestrated social-media response campaign, which included

efforts to engage with consumers directly on sites such as Twitter and the social-news

site Digg.

NREELEBER, REREERESXBRBRMEARSGR, EERATSNEERAXE.
FELERET, AENmAEAgEA S RESESE, BEFIME—BERREIE. fltn, FHESE
ELA— 7 AR B BLYS SR SRR EIN AT, (UhE 7 SFREIHERE D RIEHHHRAY
BOIRE, ZATNEEE Twitter SHAZHEMLL Digg FF & LEESEHEER.,

[i%EIR] »)

B)

9)

D)

v IEHf

a relatively quick and well-orchestrated social-media response campaign

responding effectively to hijacked media

alleviated some of the damage from its recall crisis < responding effectively

Such hijacked media are the opposite of earned media — hijacked media
FEMZEFIBEFRE"®IIT hijacked media RN EJLAER " X—itm, XL"HRE, 54
M ERE"EREERE; RA responding effectively to hijacked media FRIE=
XHE,

KEFR

persuading customers into boycotting products #iAAJZ passionate consumers
would try to persuade others to boycott products I X—BZEE, SFEHATRY
17908k, FHIERTH"SHHE", mIFnALRSH.

(TE A

cooperating with supportive consumers 53 supportive consumers (SZIFHEZS
Z) EFEXPFENIER passionate consumers MEER; FHEFKMBRNZRBERH
&, MARSIRSFEEE.

fatitE

taking advantage of hijacked media #aY taking advantage of &"FzFIH. 3K
F"BUEIR, RXPFEHRERN"NXS, E#E", FARM hijacked media H3R%Es,

35. Which of the following is the text mainly about?

[ A ] Alternatives to conventional paid media.

[ B ] Conflict between hijacked and earned media.

[ C ] Dominance of hijacked media.

[ D ] Popularity of owned media.

DA R I R A ST E A2
A) RO FERRIBENLSR.  8) B ESWEEEZERNTR. o BEFEFERNESHL
D) BREFRIMIT.
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[ER] A

(EER)

[#18!] Which of the following is the text mainly about? Ei#aeXEE, T/HTHTH.

[#Ff] Which of the following is the text mainly about?, F&FEH, FEE Which of the
following, about [FEMET the text, EETF " THIMREREHEASER". FHHTH
B, XEEE mainly 127-"F 2" TIEFER.

[i&Im] A)

B)

9)

v IEff

companies today can exploit many alternative forms of media «

Alternatives to conventional paid media

marketing's impact stems from a broad range of factors beyond conventional paid media «

Alternatives to conventional paid media

P2 i owned/sold. P3 #Y hijacked. P4 B9=FHEIREET " SHERSEEANER /4R
E"1EZR8, RA Alternatives to conventional paid media BBIUERFE—IKHE,

PAfmiEL

Conflict between hijacked and earned media REBZESE=E& Such hijacked media
are the opposite of earned media BIEERXILL, BUISERAY owned/sold/Toyota
2EfEs, BRSGHERIBRE AN R,

Uit 3t

Dominance of hijacked media F1fJ Dominance (FS/4ti8) EEERGERE, RX
RESE=. MRS hijacked media FIXKIFE SRS, MNRERE " HES",

D) LMREE=
Popularity of owned media RBZEHEXT owned media B9—Em13F15 —E&AY sold
media JRETTIE, [EXMKIE owned media B9"RITE", BEXE AL owned,
SENTENCE INSIGHTS -« HJF# it

12 A) H AR EAE U

MIEROSERIMNGDFFT—PXENE. SNEERE. oSS, Eaift

BEEER

SiE, mbEFHNTTERENT.
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While traditional "paid" media — such as television commercials and print

advertisements — still play a major role, companies today can exploit many

alternative forms of media.

HIB, F34)

ERENG + EONEEEN SBAEFIIEPRAER, "While" 5|18 BIEHE AT
R, FAERBSME "can” RXBENFHATEN, EHREER. ZAXEE—ERFYE, EER
AERERANLLEITFOE, ERETEIE s BERIS LA,

Consumers passionate about a product may create "earned" media by willingly

promoting it to friends, and a company may leverage "owned" media by sending e-

mail alerts about products and sales to customers registered with its Web site.

1B, B4t

FHHIDEE (B and EERNER) 2UARMNEAERTNEMEN, DEREFEEEE
(passionate about a product, registered with its Web site) #1 by 51SHATVKIEREFEELE
5. AMNEIEXEERENERN, EEETIBIXEERT T,

The way consumers now approach the process of making purchase decisions

means that marketing's impact stems from a broad range of factors beyond

conventional paid media.

F1B, H5A]

AONEESEEE, I FMEHAEGETEINESOE: T9FEESEENG (BEM
REIFE) |, BERERENTSEENG., XM BIERE"NEHS (EET R + NIH5) EFA
MXEMFERETRELN, ERETUREERIERTFHSHH.

But in some cases, one marketer's owned media become another marketer's paid

media — for instance, when an e-commerce retailer sells ad space on its Web site.

F2B, H3A]

FEARAERFEHIAMWINEFNREE, EMKENDEN "when' 5|S, XFRFRA + 24 + BS
[EFA WESENANRMEREEPRAEN, REMIRBESN, SRETNABTRUEER
RUEEAR.
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We define such sold media as owned media whose traffic is so strong that other

organizations place their content or e-commerce engines within that environment.

2B, FAh]
AOPNEEENNRNERESTSEHRE: FLHEN + EENTRETE + KRIENTHTTE
BE, XMZEEINSRTREZATREXANERNSIFER, EREETUAESHR.

This trend, which we believe is still in its infancy, effectively began with retailers

and travel providers such as airlines and hotels and will no doubt go further.

H2B, F5M)

HHLEE + FERFIMEEIEND + NBEEEN SRANEHRFEPIIEME 4552 we believe
/ | think BN EZENGTFENEERAEL ZEBEXT S G AT BRI AEETIK
M)

Johnson & Johnson, for example, has created BabyCenter, a stand-alone media

property that promotes complementary and even competitive products.

2B, Heh)
4 + BLOE + SREEENDNEEENNRMETFARETRAEL, BAOE N FERBINEEMN
ARENESRHBKEDREN, EREIEBNA.

Besides generating income, the presence of other marketers makes the site seem

objective, gives companies opportunities to learn valuable information about the

appeal of other companies' marketing, and may help expand user traffic for all

companies concerned.

F2B, 1A

AOBEZMHEFADIREMEAREE). FERIFREIREESR). VB EED). EE. EE
HEEBERREED). VEE(IEEE+EEEE BEEREERFAENEE). FENEEEENEE
HEBEEE EAEFIENENZER B="MBEIAEREER (make+ EIE+E4b. give+XUEEIE.
help+ R EBIRE TFEENHD XD EINS
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The same dramatic technological changes that have provided marketers with more

(and more diverse) communications choices have also increased the risk that

passionate consumers will voice their opinions in quicker, more visible, and much

more damaging ways.

H3B, W1H

AOEHEERE B\ RAEHEFELDN. ETEETEENDER EOREFIRRE
ENGEFZGEN "ZiF + BENG + 1BE + BiA + RGENG" NEERERR., XHiEE
IS BRAET. BENGLIERBERANS N EFANANFHERETRAEL. ZER
BEEE FEERIREIAEREKEDRID T SRR,

Members of social networks, for instance, are learning that they can hijack media

to apply pressure on the businesses that originally created them.

IR, H3A

AOEAFRHEE: £6 + RENG + EBIENTRHREAS, RUARMNEHEEFNELE
. WERTRFRREEHTAOANERE, FSaERreEn, EENTIERRIR, HESIE
R. BFKEE®, SEREET, FIFTAETRIEMRUSHNTF. RFRERE.

If that happens, passionate consumers would try to persuade others to boycott

products, putting the reputation of the target company at risk.

BAR, H1A

FHENG + £6 (SESEE) NEEEETHN\REIEPIEEER, "if + —ARIERT,
FA + would/will" 2rRES. FAEIERIE. BAHMEN. WEDEIFHIEIKIEEESNE
=, BEAGNSHEET TR AEERG

Toyota Motor, for example, alleviated some of the damage from its recall crisis

earlier this year with a relatively quick and well-orchestrated social-media

response campaign, which included efforts to engage with consumers directly on

sites such as Twitter and the social-news site Digg.

FABL, F3A]

FOHRKEMROATVRE, N EARFIMEEIEN D TEREE, R RAEEETE A
AN, FIEZERUVIBIIAEXUKTDTT, BEERESNHEEMMSBMME.

HIGH-FREQUENCY - H 8

at
-
pr=ii]
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AR B I 97 B TFIEE — B R S

THRRREANREERPHI, N2 BHEE— HFEENEME (A iEESH
WHEFEIIALDT 8) . BMARERRE HIRESZELNERDM, [RETEFX
HRIEX. Sir. AFSEEGIE.

media s product 1
n. RAERBIRN (T, B, 1. BE. n. 77 5A

Ara16 X - BERT 41 6 AEIR-BER 77 19
consumer si medium s
n. R adj. R
KX -BER7249 ARS8 )k - E54 35 A
site 12 marketer s
n. e n. 2HEAR

AE56 )R - ELRA 45 A6 % - EF 114
promote s marketing &
v. (Bt n. 54

K4 X - B 38 9 K4 X - Bl 34 9
earn A passionate &
v. B8, 315 (&%) adj. B

A4 R -EfE 329 A4 R -EF 8 g
user a2 response s
n. ERE n. [A1Z

AE3 R -EfE 52 6 AE3R-Ef 3749
negative & web a2

adj. BEY n. kg
AE3R-EfE 324 A3 R -Ef 27 9
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paid s customer 1

v. f97R n. E, EF
KEE3 X - Ef 8 A K2R -ER 799
case a2 risk

n. {8 n. IXIB&

K2R -BER 759 KiE2 R - Ef 62 4
organization s campaign s
n. B4R n. =50

A2 R - Eff 28 6 A2 R -Ef 20 9
conflict & instance s
n. P n. il

K2R -BER 1949 K2R -BER 17 9
retailer s: effectively s:
n. BER adv. %t

A2 R -Ef 13 6 A2 R -BEf 12 9
alternative & conventional s
n. ATLERAYEEY) adj. B4

A2 R -Ef 114 A2 R -Ef 1069
would author 1
aux. (will OIEER) BE, & n {F&

AR - HE 304 5 KRR -ERR 2099
following & effect 1

adj. BT RAY n. &0

AR BRI 49 K1 R - B 80 4
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