20104 FHF 9Ll Bl HM (JUik—) %45 - 31-35 BB R 5R
M

QUESTIONS & ANALYSIS o [ i B8 & AR br

1] 52 2 AR LRI AT - 31—35 /L

AT 31-35 BB =5 T HEMEICET2010FE EHEOE SRR (%—) |
HZTIIEE, SHEHRE—SE: Jc& Directions 57 BRIEX (EREHR P1-P7 ]
5. EERMPENR) ; ZF 5 BEREH, SEEGRTSRIE ST

— T EEmFE. R, SEYE. BTFG. SUgPRNESZRIERXTEAE.

HEIE ZH R (2010)
Section II Part A (3)

Directions:
Read the following four texts. Answer the questions below each text by choosing A, B, C or D. Mark
your answers on ANSWER SHEET 1. (40 points)

Text 3

P1 Over the past decade, many companies had perfected the art of creating automatic behaviors —
habits — among consumers. These habits have helped companies earn billions of dollars when customers
eat snacks or wipe counters almost without thinking, often in response to a carefully designed set of
daily cues.

A ETFRITFSNEEETE FERBEEFRIERMTA—IR—HRIZA. IME/LFAMRE
Rz RERR S EN, XL INRE AT T H T XBEEEN—FRIIE LRI R B8
[N,

P2 "There are fundamental public health problems, like dirty hands instead of a soap habit, that
remain killers only because we can't figure out how to change people's habits," said Dr. Curtis, the
director of the Hygiene Center at the London School of Hygiene & Tropical Medicine. "We wanted to

learn from private industry how to create new behaviors that happen automatically."

CHBESHTEEZZ R BPEFOEFECurtisiE iR " FE—EEAN A D4R taniFFmiBeE>
1R EMNZALMRARE SRR (XER AEA T EZFF BRI AMINIR, FHIVERFAERWFS
AENEERERFHITA. "

P3 The companies that Dr. Curtis turned to — Procter & Gamble, Colgate-Palmolive and Unilever —
had invested hundreds of millions of dollars finding the subtle cues in consumers' lives that corporations

could use to introduce new routines.
CurtisE KB E—FE. BB el EFe—ERRER TR SRS EHE LTI
LE N B LARSRS I NFT I 1RBVRDIR .
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P4 If you look hard enough, you'll find that many of the products we use every day — chewing
gums, skin moisturizers, disinfecting wipes, air fresheners, water purifiers, health snacks, teeth whiteners,
fabric softeners, vitamins — are results of manufactured habits. A century ago, few people regularly
brushed their teeth multiple times a day. Today, because of shrewd advertising and public health
campaigns, many Americans habitually give their pearly whites a cavity-preventing scrub twice a day,

often with Colgate, Crest or one of the other brands.
MRARFENER (RS RMFAIBREBITFEm—OERE. KKRER. BSEM. =SEHH.
FkER. BREFR. FEEAN. FWRINF. SER—EANHENIMRNER. —MELHIR
DEABRZIREHERT. SR BTHERN SMAHERIEH FEEEAIRMBEERREM IS
BARF AR TR RS S BRERAEEE. EataEbmEz—,

P5 A few decades ago, many people didn't drink water outside of a meal. Then beverage companies
started bottling the production of far-off springs, and now office workers unthinkingly sip bottled water
all day long. Chewing gum, once bought primarily by adolescent boys, is now featured in commercials
as a breath freshener and teeth cleanser for use after a meal. Skin moisturizers are advertised as part of

morning beauty rituals, slipped in between hair brushing and putting on makeup.
JUHEFRL IS ANERRZIMIEK, AR ATFHAEIER R KN mEh MED A EIRRERMR
REMWBIGREXK. DEEEETERETENEAWIL AR SHHREE AR REBNASERFMZ
EiFiatl. REREBEHEEANREESEN—E D MAERLFMLILZE,

P6 "Our products succeed when they become part of daily or weekly patterns," said Carol Berning,
a consumer psychologist who recently retired from Procter & Gamble, the company that sold $76 billion
of Tide, Crest and other products last year. "Creating positive habits is a huge part of improving our

consumers' lives, and it's essential to making new products commercially viable."

iHERLIE Y5 Carol BerningGIEMEEATIRIN Z AT EFHE 7 760{Z3ETTHIAR. EETFIEM
i SEAR mpk ) B B e E R —8R0 i EMNMamt). SEFWRIISIRENE FEELERE
BRI mER ERITEXER, "

P7 Through experiments and observation, social scientists like Dr. Berning have learned that there is
power in tying certain behaviors to habitual cues through ruthless advertising. As this new science of
habit has emerged, controversies have erupted when the tactics have been used to sell questionable

beauty creams or unhealthy foods.

BT SCIRFMER, & BerningE XM SR FREE TR E BE BN SHFELTASIIRIERRER
REREGHE. MEXMXTIRIFRFAIHIN, HiX LRI AR HE T IR B MERE R
Bt SRR T

e = Sl
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31. According to Dr. Curtis, habits like hand washing with soap
[ A ] should be further cultivated

[ B ] should be changed gradually
[ C ] are deeply rooted in history

[ D ]are basically private concerns
MRYE Curtis 18 1 90 L, I E B2 38 T 3K 4 19 >3 15 o
A) NIZH—EIEF  B) MIZZFAEEE o) FEHSE ERFEE o) BEXERFAAXITNS
[&x] A @HH)
[#8] =T According to Dr. Curtis, habits like hand washing with soap BBfESKIZE AR
1EE, REANAYIMRETIRE,

[IFE] BFE—MFHIERIPRAD : EiF habits like hand washing with soap (habits [51% like
5| SHIEROEIERESH]) , IKiE According to Dr. Curtis [REERKIR. EHETHERN,
FoBeabH,

[EfZ] There are fundamental public health problems, like dirty hands instead of a soap habit, that
remain killers only because we can't figure out how to change people's habits. We wanted to

learn from private industry how to create new behaviors that happen automatically.

FEURAMAREPAERRR, tNiEFmIFAEESFXMIR, BilZAbl—ER

"RF, RREAHNEFBEAEEANZANNIR, BEEFAERWLFITehEE)

RERTFITA,

[iEIR] A) v IF

how to create new behaviors that happen automatically < should be further cultivated
we can't figure out how to change people's habits — should be further cultivated
A AEREF", A I should be further cultivated 5 create new behaviors that
happen automatically ¥&HExdE, ki A,

B) fmiilE
B It should be changed gradually & #3715 E# IR @A BLEEZEE IR
J&3Z we can't figure out how to change people's habits HAJ change people's
habits IERESIRIFFFNINR. BEXARERIFIMR, FIF Curtis EIREHNHKES
BREFFX—IR", HRIEFER.

C) THh&ER
C IR are deeply rooted in history FiK" AFREIBEX—IBFRETHE", B P2 @K
TEIGRIX NIRRT IR, XHIRBEHAXTEBRRENSA,

D) 5IRXiHR
D IX are basically private concerns FRIXSEINR AR EEFAANTR"; {BIFEX
fundamental public health problems BRI EEM A TRA MR AL DA EIFR",
private 5 public EEER.
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32. Bottled water, chewing gum and skin moisturizers are mentioned in Paragraph 5 so as to

[ A ]Jreveal their impact on people's habits

[ B ] show the urgent need of daily necessities

[ C ]indicate their effect on people's buying power

[ D ] manifest the significant role of good habits

FESERRIMEAK. OFENEKRREBERZNT .

A) BRENINAMNIEEE ) EREESEGRINETIFEK <) RPN AIBWIHEER

D) A RIFIIBRIEE(ER
[&%] A (FREERIE)
[#I82] ZRF are mentioned in Paragraph 5 so as to BEFgEIEFIIBRY, 2ERFIFRERRIR,
[IFE)] BRADF#MNE: FiE Bottled water, chewing gum and skin moisturizers =435, i85

[

E

fir]

1B 95 are mentioned, fMEEIE in Paragraph 5 {E#B4KiE, so as to 5IHHERIMR
1B, BTE. SHEmT, Fobab.

A few decades ago, many people didn't drink water outside of a meal. Then beverage
companies started bottling the production of far-off springs, and now office workers
unthinkingly sip bottled water all day long. Chewing gum, once bought primarily by
adolescent boys, is now featured in commercials as a breath freshener and teeth cleanser for
use after a meal. Skin moisturizers are advertised as part of morning beauty rituals, slipped in
between hair brushing and putting on makeup.

JUt5R, WS AERINERBKR, ERIRBATFRICIRS RKER, WSDAEEM
MREZEMER/NOARIKEEK, OERRAETEESTVFEBHRAEEX, ST SIEE8ER
IREiEHOS. BadEAm. BREUEEEAREMIGREN—IR, WEHRLSHIL
ZI8l,
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[#EI&] A) v iFi

office workers unthinkingly sip bottled water all day long

reveal their impact on people's habits

Skin moisturizers are advertised as part of morning beauty rituals <

reveal their impact on people's habits
=HE e R ARER T RIS TRIRIBETA", 5 reveal their impact on
people's habits 5T2W&, #u% A,

B) SEMHER
B Il show the urgent need of daily necessities {EX LRk B AVERINETE
X' R IEEEBAE ) RAHAEANIBER" (A few decades ago, many people
didn't drink water outside of a meal) , E##hEHFHEX, MIEEZMWNE,

C) faiiiE
C Il indicate their effect on people's buying power #&N"XTiEZE WL HORISNE";
JRX P5 BRRIRHBEWATIEES, KNEEHEN BETA".

D) SRR
D I¥ manifest the significant role of good habits #8355 BRI F I ERIEE(E
FA"; IR P5 EfIARG R EIEHEAISINR X— ML, AR BT
IR, BEIRBRIMERIXEMMETRFW, (FEFHAELSRT IR,

33. Which of the following does NOT belong to products that help create people's habits?
[ A ] Tide.
[ B ] Crest.
[ C ] Colgate.
[ D ] Unilever.

AR W8 — JAS & T 35 Bh 7R BT S4B B 72 2

A) Tide
[&EX]
[38¢]

(iFe]

B) Crest c) Colgate ) Unilever

D (m5m®)

&+ Which of the following does NOT belong to EXIEPIMNERZiFRIR—TLb
Xt, EHBNETHER,

ZEAa): Which of the following does NOT belong to products that help create
people's habits, )/ which 3|SA94E%EIRIE), products j51% that 5| SHIRELE
IENTEIE products, NOT KEAXEBEES, FAwiE.

"Our products succeed when they become part of daily or weekly patterns," said Carol

Berning, a consumer psychologist who recently retired from Procter & Gamble, the company

that sold $76 billion of Tide, Crest and other products last year.
"B mARABERMAREEBASERNEEREN 28N, "8l PAG B IESFR
Carol Berning i#; P&G EFSEHT 760 {ZETAGAR. EHETEF~m.
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[i15]

34. From the text we know that some of consumers' habits are developed due to

>

) [FREASmMEEt
$76 billion of Tide, Crest and other products BBFfIE Tide 5 Crest &txA
products; BT "#IESIMRAVE".
B) BANEHRERIESH?
Crest 5 Tide £ P6 EG#F59 products; [EAY often with Colgate, Crest or one
of the other brands 8 Crest Z\ brands, F4E8E™= M/ GESD.
C) FHILSERSR
often with Colgate, Crest or one of the other brands & Colgate 5 Crest H5IFA
brands; {ERIB#ERFEERNTERE, & WHEIMRI-R"1HEEGIF,
D) v IEf
Procter & Gamble, Colgate-Palmolive and Unilever < Unilever
often with Colgate, Crest or one of the other brands < Unilever
Tide/Crest/Colgate #FgE7E P4. P6 HE'Fm"BDIERE; Unilever E—B{52AF],
S5&EF products RILES, #%& D.

[ A ] perfected art of products

[ B ] automatic behavior creation

[ C ] commercial promotions

[ D ] scientific experiments

ML BATAT AR HIE B 3 R S R 2 B T T 77 B o
A) FEREEETZ 8) BaHTARIENE o AR b)) RIFESLE

[EX]
(A5

(iFa]

[Efiz]

C (@)

fIF some of consumers' habits are developed due to EiZa)'BHF+A4", SHEEZEM
ELHATLHR, FRSEBARES.

BRIAGF4ME: From the text we know that &35 1B, that 5ISEEND; NG
FF9 some of consumers' habits are developed (#iz]) , due to SIHREREIKIE, F
HABENRE, SHTHEERM, Tk,

Today, because of shrewd advertising and public health campaigns, many Americans

habitually give their pearly whites a cavity-preventing scrub twice a day, often with Colgate,

Crest or one of the other brands.
WS, EFHEBNIT S5 ARTPASEEN, FEZERAFK T ERRRAFNIE—ER

BEASES. EHELTEmE,
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(ZEIR] A) f@igES

A I perfected art of products EJEF perfected the art of creating automatic
behaviors, (BJENEHIE"ZHEINREBVFEZ "BEIEITH (creating automatic
behaviors) , REFRAS; A EREIERIFOIRRR T products, 2T,

B) &dEFRID
B Il automatic behavior creation E#ZE{H creating automatic behaviors; {B"Bzf
ITANFEERNERER (JREE) , ARFAIRNEE. &EFE"due to”, B
IBESRER.

C) v IEM
shrewd advertising and public health campaigns — commercial promotions

tying certain behaviors to habitual cues through ruthless advertising «

commercial promotions
FRAIE RN T &/EEHESN", CIT commercial promotions LA BAE"E LANEE
=RE, B0k C,

D) KEFH
D I7 scientific experiments 3EF Through experiments and observation, social
scientists like Dr. Berning have learned that there is power in tying certain
behaviors to habitual cues, {BXXIHEIRNFE RIFRARXLKMIMNENG"HIHARS
%, FRBEEIREANRRA, &74=2.

35. The author's attitude toward the influence of advertisement on people's habits is

[ A ] indifferent

[ B ] negative

[ C ] positive

[ D ] biased
BN &AM RS E R o

A) BAXOH B) BEM o 5EMN o) BRI
(&%) B =@
[#8] T The author's attitude toward ... is ESERISRINVEST, AXIESYIRIERMARA.

[IFE] [RiAGEF4NE: FEE The author's attitude, 7MEEIE toward the influence of
advertisement on people's habits {&{f attitude (toward [FEINET of [RE
influence, on PRFE advertisement BUWEFREXISR) , Rand is EBT. SEFEHEN, T
BEaRHt.
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[ER] A) SEHER
A Ifi indifferent " EAK. TEME": {BYEETE P7 3 ruthless, controversies,
questionable, unhealthy S8 FMASEFRS, BIEERED.
B) v IEff
ruthless advertising — negative

controversies have erupted when the tactics have been used to sell questionable beauty creams

or unhealthy foods

< negative

REGFHMAE—BIsRRERR, 5 negative —3XIM, Bk B,
C) S5EIER

C Il positive EA"FA#k. IEME"; {8 ruthless advertising, questionable beauty
creams or unhealthy foods T2 R2HmEFT, 5 positive #R1EMHE/R,

D) SR
D Ifi biased BA"HHERIAN. FRERN"; XEXMEERANGET, BREEEYL
AR, IRXPEBBAIANXIIMRRIZE"BRII" (there is power in tying certain
behaviors to habitual cues) , MIEHHESIAFN, BHREFECREEHIRES
B, mmaAHR.

SENTENCE INSIGHTS < 47Kt

3 Al HBAZ R

MIERUSERIANGFFERT—PXENE. SWNEERE. oSS TR
BEEREME. _RETFHNTTERET,

"There are fundamental public health problems, like dirty hands instead of a soap

habit, that remain Kkillers only because we can't figure out how to change people's

habits," said Dr. Curtis, the director of the Hygiene Center at the London School of

Hygiene & Tropical Medicine.

2B, H1A]
FFEUE—EMHERERE, REERAETRERE, HEESEGRSEEM, MofhE
FEHSZIZER, SUEREGEEHRE, GS5%E, XE—OREMKESKREMRII
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If you look hard enough, you'll find that many of the products we use every day —

chewing gums, skin moisturizers, disinfecting wipes, air fresheners, water

purifiers, health snacks, teeth whiteners, fabric softeners, vitamins — are results of

manufactured habits.

FAB, F1A]

AOBEFERIKDEE: iE BIE. EiE &MPNE. HERKE. BERKE. RE BENT
PRIERARNIAERES, BRIENGEEBOESRAMEIIFNHRECIENG, BREITTR
Bl. NEIEHRE. ROXIDHILEME, JIENES.

"Creating positive habits is a huge part of improving our consumers' lives, and it's

essential to making new products commercially viable."

6B, SH2f)

HISEGEINRMEHERTIEEER, HRAFEEIATEEMtEESNER. T/
EHEWEREAENRNE, EREEITMIIBRIAEXMUIHNDH T, BEERSHNFEIMNE.

HIGH-FREQUENCY - L 8 /& 45 i

758 LK 58 B HTHEE = A R A

THRERAEANREREPHI, N2 FHEEZ HFEENSME (EixFinEd4 T
WHEFEISADT 8) . BMARERRE HIRESZELNERDM, [RETEFX
AR, Six. AFSEEGI.

product 1 consumer s

power a2

n. ;5

KRR -ERE 90 G
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n. iHE&E
KSR -BER 729

Cuec B2

n. I27=
K3 R-ER8 G

decade

n. +5
K2 X -Ef 614


https://english-exam.lazynote.cn/kaoyan/paper/2010-english-two/section2-part-a-3/p4-s1/?f=p
https://english-exam.lazynote.cn/kaoyan/paper/2010-english-two/section2-part-a-3/p6-s2/?f=p
https://english-exam.lazynote.cn/kaoyan/words/product/?f=p
https://english-exam.lazynote.cn/kaoyan/words/consumer/?f=p
https://english-exam.lazynote.cn/kaoyan/words/behavior/?f=p
https://english-exam.lazynote.cn/kaoyan/words/cue/?f=p
https://english-exam.lazynote.cn/kaoyan/words/power/?f=p
https://english-exam.lazynote.cn/kaoyan/words/decade/?f=p

billion s

num. +4Z (1,000,000,000)
K2R -E 3949

beauty

n. &

AR R B 2489

advertising s

n. &5k
K2R -EBEf 20 9

author

n. {F&

ARE1IR-EHf 209 9

following &
adj. ETRAY

ARE1IR-BER 919

effect
n. S0
AE1R - EfE 80 4

concern  si

V.S R

A1 R - EH 60 6

impact s

n. 20
A1 R - B 53 9
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positive s

adj. FRAY
RS2 R - B/ 27 9

commercial &

adj. LAY
AR2R -HH 23 4

automatic s

adj. BaIAY
ARE2 X - B 104

accord c:

n. (ExR. BFRERY) Y
K1 )R- -BR17249

scientific s

adj. BZHY
AR B 83 9

customer »

n. E, 4
AE1R-BEE 796

million =«

num.—8hH

FRE1R-BES7H

design s
n. &t
AE1R- B 524
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https://english-exam.lazynote.cn/kaoyan/words/beauty/?f=p
https://english-exam.lazynote.cn/kaoyan/words/commercial/?f=p
https://english-exam.lazynote.cn/kaoyan/words/advertising/?f=p
https://english-exam.lazynote.cn/kaoyan/words/automatic/?f=p
https://english-exam.lazynote.cn/kaoyan/words/author/?f=p
https://english-exam.lazynote.cn/kaoyan/words/accord/?f=p
https://english-exam.lazynote.cn/kaoyan/words/following/?f=p
https://english-exam.lazynote.cn/kaoyan/words/scientific/?f=p
https://english-exam.lazynote.cn/kaoyan/words/effect/?f=p
https://english-exam.lazynote.cn/kaoyan/words/customer/?f=p
https://english-exam.lazynote.cn/kaoyan/words/concern/?f=p
https://english-exam.lazynote.cn/kaoyan/words/million/?f=p
https://english-exam.lazynote.cn/kaoyan/words/impact/?f=p
https://english-exam.lazynote.cn/kaoyan/words/design/?f=p

pattern s:

n. =z
A1 R -Efl 47 69

production s:

n. &5=
A1 R -Ef 42 6

recently 1

adv. &1
A1 X -ERR 37 6

reveal &

v. 187
A1 R -Ef 354

g

earn a2
v. W5, 6 (&)

AE1IR-HE# 329

due &

adj. FHARY
AR1IR-BE# 3149

essential s

adj. %ARDEY
ARE1IR - B 27 )

invest &2

v.1RE (£t EIFLAHERGEIR)

KRR -Ef 248
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significant &

adj. EEH
AES1R - EF 47 4

figure 1
n. #=
s IR - EfE 38 6

response s

n. [A1Z
AE1R-Ef3769

further

adv. Biith
ARE1IR-E# 34 9

negative &
adj. BERY
AElR-BEf 3249

feature s
n. 5k

emerge 5

v. HELEI
K1 )R- B 259

indicate &2

v. =088
A1 R -EHi 23 4


https://english-exam.lazynote.cn/kaoyan/words/pattern/?f=p
https://english-exam.lazynote.cn/kaoyan/words/significant/?f=p
https://english-exam.lazynote.cn/kaoyan/words/production/?f=p
https://english-exam.lazynote.cn/kaoyan/words/figure/?f=p
https://english-exam.lazynote.cn/kaoyan/words/recently/?f=p
https://english-exam.lazynote.cn/kaoyan/words/response/?f=p
https://english-exam.lazynote.cn/kaoyan/words/reveal/?f=p
https://english-exam.lazynote.cn/kaoyan/words/further/?f=p
https://english-exam.lazynote.cn/kaoyan/words/earn/?f=p
https://english-exam.lazynote.cn/kaoyan/words/negative/?f=p
https://english-exam.lazynote.cn/kaoyan/words/due/?f=p
https://english-exam.lazynote.cn/kaoyan/words/feature/?f=p
https://english-exam.lazynote.cn/kaoyan/words/essential/?f=p
https://english-exam.lazynote.cn/kaoyan/words/emerge/?f=p
https://english-exam.lazynote.cn/kaoyan/words/invest/?f=p
https://english-exam.lazynote.cn/kaoyan/words/indicate/?f=p

campaign s
n. iZaf]
ARE1IR -HE20 6

psychologist s

n. INIBESR
AE1R-ER 1969

multiple s
adj. Z1MY

KRR B 16 6

biased &
adj. BRI

A1 R -Ef 139

retire s

v. 1IBIK
A1 R-ER 124

brand s
n. MRk, AR

KRR -BE G

primarily s:
adv. FEith

FEIR-BEENEG

subtle s
adj. fAebHy

AR1R - B 1046
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corporation

ARIVR-BE196G

creation

n. Bli&
K1 R -ER 184

fundamental

adj. EARY
A1 R - EE 159

necessity s

n. WEMR

AR1R-BiE13 69

routine s

n. B
AR1IR-BER 129

controversy

n. $Y
AElR-BEFE 1149

urgent

adj. £/, 0B/

FRIR-BEENEG

belong 1

v.BF (FEA)
A1k -BEFoq

B2

n. A8, kil (FTEAER. BIRE(ERY)
Al

B2

C1


https://english-exam.lazynote.cn/kaoyan/words/campaign/?f=p
https://english-exam.lazynote.cn/kaoyan/words/corporation/?f=p
https://english-exam.lazynote.cn/kaoyan/words/psychologist/?f=p
https://english-exam.lazynote.cn/kaoyan/words/creation/?f=p
https://english-exam.lazynote.cn/kaoyan/words/multiple/?f=p
https://english-exam.lazynote.cn/kaoyan/words/fundamental/?f=p
https://english-exam.lazynote.cn/kaoyan/words/biased/?f=p
https://english-exam.lazynote.cn/kaoyan/words/necessity/?f=p
https://english-exam.lazynote.cn/kaoyan/words/retire/?f=p
https://english-exam.lazynote.cn/kaoyan/words/routine/?f=p
https://english-exam.lazynote.cn/kaoyan/words/brand/?f=p
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