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Directions:
Read the following four texts. Answer the questions after each text by choosing A, B, C or D. Mark
your answers on the ANSWER SHEET. (40 points)

Text 3

P1 In his book The Tipping Point, Malcolm Gladwell argues that "social epidemics" are driven in
large part by the actions of a tiny minority of special individuals, often called influentials, who are
unusually informed, persuasive, or well connected. The idea is intuitively compelling, but it doesn't

explain how ideas actually spread.

£ (5IIER) —B+, Malcolm GladweliAZy, "HRRT ERARE EEBRDEETA MR TR
Kapy XL ABERIRARE MIRENZRT. RERRAOHAKZ. XMMREER LRER
IR (B EHARERRE BRI b2 UMEEERT,

P2 The supposed importance of influentials derives from a plausible-sounding but largely untested
theory called the "two-step flow of communication": Information flows from the media to the influentials
and from them to everyone else. Marketers have embraced the two-step flow because it suggests that if
they can just find and influence the influentials, those select people will do most of the work for them.
The theory also seems to explain the sudden and unexpected popularity of certain looks, brands, or
neighborhoods. In many such cases, a cursory search for causes finds that some small group of people
was wearing, promoting, or developing whatever it is before anyone else paid attention. Anecdotal

evidence of this kind fits nicely with the idea that only certain special people can drive trends.
FIERNAMBEEE R T — MRS EERRERIOHIRE FRA EBEINRARaN " (S ENEIRE
FnE BMEIIREEMIEA. EEARMAEZARRNES, EHERE MR EIF X
LR INE BRLARETRIAMS TSI D TIF. IRCIUTFBER T REIEE,. RRsHEXERE
HABHRGRIT. EFSWEER N YREAEIRES AR E NN RME R A EZ RIS
. H EITRXERR, XERBSIHERIFEE T RBELISIRIIAZ 85 [ SEmAI M.
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P3 In their recent work, however, some researchers have come up with the finding that influentials
have far less impact on social epidemics than is generally supposed. In fact, they don't seem to be

required at all.
PAM M IREAIAR -, — LR A REH TIXERR I I B I SR TR TR T ERIA AR
E. F3EAMUFRARZLHFN.

P4 The researchers' argument stems from a simple observation about social influence: With the
exception of a few celebrities like Oprah Winfrey — whose outsize presence is primarily a function of
media, not interpersonal, influence — even the most influential members of a population simply don't
interact with that many others. Yet it is precisely these non-celebrity influentials who, according to the
two-step-flow theory, are supposed to drive social epidemics, by influencing their friends and colleagues
directly. For a social epidemic to occur, however, each person so affected must then influence his or her
own acquaintances, who must in turn influence theirs, and so on; and just how many others pay attention
to each of these people has little to do with the initial influential. If people in the network just two
degrees removed from the initial influential prove resistant, for example, the cascade of change won't

propagate very far or affect many people.

HRARRIERET SN R—MEBEMER R T & Oprah WinfreyiX#a9/D#& A—tbfiJEEX

I EERIERIER MIEARI—BEMER AR P &REX MO R AL S AZHEAR

fl, A, IEIERX LIRS AFINE IRIBER A RaNEIS, RazEi BRIt AR R IRS R SR
17. (BRBEREASHIT ENZHMIARIEMRINEENE SHIZA, XA X DS m (16
RN NEFEEMXEAPNE—NREESLEMARE SHRVFIHERRARK, 5190 a0RE3ZR%S
h SRS INEERMERASIERES RN IPAZHHIRBKAAEBERIT BASTWRS A,

P5 Building on this basic truth about interpersonal influence, the researchers studied the dynamics of
social influence by conducting thousands of computer simulations of populations, manipulating a number
of variables relating to people's ability to influence others and their tendency to be influenced. They
found that the principal requirement for what is called "global cascades" — the widespread propagation of
influence through networks — is the presence not of a few influentials but, rather, of a critical mass of

easily influenced people.

BEFXNMKTF AREINERS L AR A RBIXY AR T TR BRI R A S0 2
W7 S M ARNBENF IR IREERNE TERE., WIILILAME BRI — I IIEE M
Rz EE—RNEEERAR D HENENFE MEARZZ XM AILTIRFREE.

BB SZ R

31. By citing the book The Tipping Point, the author intends to
[ A ] analyze the consequences of social epidemics.
[ B ] discuss influentials' function in spreading ideas.

[ C ] exemplify people's intuitive response to social epidemics.

[ D ] describe the essential characteristics of influentials.

EE5IH (5l —BEE__
A) PHRFRATRIER. ) CRWBEEEERETIUER. o SIEAMINHERRITIERR AL,
D) HEIAIAEAIEANHLE.

%32 - https://english-exam.lazynote.cn/kaoyan/sections/2010-english-one/section2-part-a-3/?f=p - fE£&{E AR EIF



[E=x]
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B (BHEBR)

By citing the book The Tipping Point, the author intends to BE#&a)"&@id5 |FEH, {F
EZREER", XEHAPFNIE/S|FE BRI,

By citing the book The Tipping Point, the author intends to_ F+F2 the author
intends to + WEENARTY; By citing... RATAIE, REBERENGS, TRRIE,
SIBEIEIERER the book,

In his book The Tipping Point, Malcolm Gladwell argues that "social epidemics" are driven in
large part by the actions of a tiny minority of special individuals, often called influentials,
who are unusually informed, persuasive, or well connected. The idea is intuitively

compelling, but it doesn't explain how ideas actually spread.

Gladwell £ (5lig&m=) FFiK: "HSRIT EER—/IMRFHEMK (influentials, BEAE
&) WTsRs, XEARSIRT,T. BiiRD. AR, XMEEER HEBEIRS]
71, BECHER 7 BRRIRE EAEEN.,

A) (EHEEE
A THEIIEXISHERY, consequences of social epidemics ((I&RITRIER) | BIFE
SVRENE " RE/IKHE"—influentials EREREH, 5" FR"T*.

B) v IEff
driven in large part by the actions of a tiny minority of special individuals, often called

influentials

< influentials' function in spreading ideas
it doesn't explain how ideas actually spread — discuss
FRHERE"EHIININEE", B # discuss influentials' function in spreading ideas
BERHITIeXIs (influentials FEEREFRIERA) . XA discuss X—H Al FES
YHRB—T7Fc2 L.

C) XH&ER
C In exemplify people's intuitive response to social epidemics #lIAYZ intuitively
compelling —ia, {8 intuitively compelling /&% Gladwell Z8iZ897F4N, A2
1FE1R"584iAR people's intuitive response’ — XA BHABIF B/ "HY
fIRIE,

D) LMmiEL
D It describe the essential characteristics of influentials 383 |t B89 B AR AL A
influentials FUABAHE". JRXEHA unusually informed, persuasive, or well
connected JL/MEHIE, 1B1EES|ILBRIBRIAZEN A influentials EH4AA, MEER
BE "R RBIBAKXIER".
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32. The author suggests that the "two-step-flow theory"

[ A ]serves as a solution to marketing problems.

[ B ] has helped explain certain prevalent trends.

[ C ] has won support from influentials.

[ D ]requires solid evidence for its validity.

EFNA" PR RHER_
A) AEAEHABAIBRSSR. B BEITHERLRTES. o RETHWENS.
D) FFEAFIHERIEBESA.

[E=]
(A5

€31

[(Efi]

(315 ]

D ()

The author suggests that HiY suggests FREADRIANZRIRXEIRANE, MaFEBIXA
RETRHIRS R /F I,

The author suggests that the "two-step-flow theory"  EwmEIENGDINATESD,
that NEIAUIBIBRL RN ML, EERESMEEIE the two-step-flow theory fEIEIEZ E
E5E,

The supposed importance of influentials derives from a plausible-sounding but largely

untested theory called the "two-step flow of communication".
influentials FMBRYEEMY, RE—MIT L ESIEEARAREE EREQIOGATIEES, HR
TR TRIE,
A) iRl
A I serves as a solution to marketing problems, [R3 Marketers have embraced
the two-step flow RZRIREHE "R ZIHE, FRLZCERE R SHnE—IBE
#RIR.
B) fgHEE
B Il has helped explain certain prevalent trends, J&3X The theory also seems to

explain the sudden and unexpected popularity——seems to explain ({LlF-&Ef#
) , BUBRER seems RIBIEEH AR CENERE T, B TUE seems ik has
helped explain,

C) FTHh4ER
C If has won support from influentials, XERiHEHE (marketers) HIEIZIE
16, MKIEZ! influentials A5 "S5 1ZI8i6——influentials ZEX P EFHAFRAINGS,
TRXIFE.

D) v IEf
largely untested < requires solid evidence for its validity
plausible-sounding but largely untested < requires solid evidence for its validity
FRHERR %ISR IEE/EEIEE", D i requires solid evidence for its validity
15T 2 largely untested A9#RII% BAXHEXRERR, BE=E.

%32 - https://english-exam.lazynote.cn/kaoyan/sections/2010-english-one/section2-part-a-3/?f=p - fE£&{E AR EIF



33. What the researchers have observed recently shows that

[ A ]the power of influence goes with social interactions.

[ B ] interpersonal links can be enhanced through the media.

[ C ] influentials have more channels to reach the public.

[ D ] most celebrities enjoy wide media attention.

MANRBREMEBMHRE R
A) EAHREHSEMTE. 8) ABRBKRALUBIT S E2I0E.
O FINEEESRERMAR. 0) ASHBAZE] ZHERAXE.

[E=]
(A5

€31

[(Efi]

A )

What the researchers have observed recently shows that__ [8]"f53& WEREIRYZESL
ERAA", BERYENARLIMEZINEEIR,
What the researchers have observed recently shows that ~ FaJ& What...shows

that__, What 5|SHEENTIE shows BIEIE; shows FARERNAL, 5
1B "researchers observed"FIABTHMER, BEE"ZNEBERTHA".

With the exception of a few celebrities like Oprah Winfrey — whose outsize presence is
primarily a function of media, not interpersonal, influence — even the most influential

members of a population simply don't interact with that many others.

PRT15& Oprah Winfrey iXHRIDEE A— 1 IR E RN N EESEEATIAFAPRESR)
—HERENEHAPRERMANA, IEREMRTNRBHARS,
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even the most influential members of a population simply don't interact with that many others

< the power of influence goes with social interactions

whose outsize presence is primarily a function of media, not interpersonal, influence

social interactions
MREAAILE "IN = AFRBESIASEE", A B goes with IBXEKRFXREE
HiRHk—5S5EMNaNSIETEE RS,
B) SRXIAR
B IRl interpersonal links can be enhanced through the media, [RX2E"{#KEGT A
FREESKBIRBARNN" (outsize presence is primarily a function of media, not
interpersonal) , A2in"RAERE 7 AFRESR"—B BERAFIABRRIX R W ERanfdl,
C) XH&ER
C In influentials have more channels to reach the public, FARERIAMIEIEHER
—influentials FEMAIIAREZ, BRXNRTR"FEZD'HIEHR, CEZE
influentials FIN7T "&REEREEZ "HEM.
D) LMR#E£
D I most celebrities enjoy wide media attention, JRSEE Oprah E%AFA"$5H5"1&2
K (With the exception of a few celebrities like Oprah Winfrey) , BB a few
celebrities, 7~2 most celebrities; D iBHIHMYEK, B/ DEER"KZH.

34. The underlined phrase "these people" in Paragraph 4 refers to the ones who
[ A ]stay outside the network of social influence.
[ B ] have little contact with the source of influence.
[ C ]are influenced and then influence others.

[ D ] are influenced by the initial influential.

FABH W T RAREE " XEBABRRETL KA
A) TFHEFMWE IS, B) SRBREMELD. o ZRIWAEFEbA.
D) ZRIGHIBERIRN.

[BR] C GAxas®)

[#18B2] The underlined phrase "these people" in Paragraph 4 refers to the ones who  [d]

YgmiEiafads, 2EENNFE/AZEREAE, FHEANTEE,
[#F2] The underlined phrase "these people" in Paragraph 4 refers to the ones who &+

F the phrase refers to the ones; who 5|SEIEMNGE(H the ones, 1EINEREEEE
who, Z"HBLE.....AIA".
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[EfZ] For a social epidemic to occur, however, each person so affected must then influence his or
her own acquaintances, who must in turn influence theirs, and so on; and just how many
others pay attention to each of these people has little to do with the initial influential.
AMBILHESRTHEIERE, BMEFIIRNAGTEEELMECHRA, XERAN MR

FAINZAA, EETE, MBI LRIXEARRSIZVEMANKE, RV
BB influential BEISHAXET.

[EIR] ) S5EHER

A IF stay outside the network of social influence, these people T&TATERILEPAIER.
SEBE LR, A BEINRE ERSNEZIN, SRMER.

B) fmiilE
B IiT have little contact with the source of influence, these people E{&EEHEHHIE
—IR, 1B Hm S I EEREEMT LFRImER, A2 SemiREERD
A, BB I RN LT

C) v IEH

each person so affected must then influence his or her own acquaintances <

are influenced and then influence others
who must in turn influence theirs, and so on < and then influence others
FHEAH R e n BEER A RIXNES Yy, C A are influenced and then
influence others —AIEMaNEREGHF—HMEMEBEARR—F, BEATE
{mRE,

D) LUwiE2
D Iff are influenced by the initial influential, these people FESCHEE/INIT, {1BENL
IRBREMN] " REEINE T X" X—aF—D REBE "W H—F, =ET'H
RN X—5—F.

35. What is the essential element in the dynamics of social influence?
[ A ] The eagerness to be accepted.
[ B ] The impulse to influence others.
[ C ] The readiness to be influenced.

[ D ] The inclination to rely on others.
e Eh R RRERRMHA?
A) BEMIEN.  B) MIMMEARIPE). o) KTEZZME. o) KB ARIRAE.
[&x] C @H®)
[#I8] What is the essential element in the dynamics of social influence? F§ What is Ei%(a)
ELMEL, BYRBRIAREICHMATDENL

[IFE] What is the essential element in the dynamics of social influence? &+ What is the

essential element; in the dynamics of social influence 25&MafEIE, fRE element

PRI, FEEEIMEEN—ED.
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[EfiZ] They found that the principal requirement for what is called "global cascades" — the
widespread propagation of influence through networks — is the presence not of a few
influentials but, rather, of a critical mass of easily influenced people.
ffiI=IM, FMB"RRER"—ERELMIOEREF 2T B
¥ influentials B9FE, MREBE—MBERBH. ZHEFBAIA.

[EIR] A) M@ismms
A I The eagerness to be accepted, JRE3iAIZ easily influenced (BZE
i) , A2 eager to be accepted (FBEMIEMN) — "1 F1"HWIEN" SIS,

NEERY, ~28

A R T ORI,
B) SEXIAR

B It The impulse to influence others, [R3GEFERR "HWAVEM" (#E175) . B
AL BB ARRED" (E3075) —HEeFER, XIERAREEDER
influentials Bp—&.

C) v IEff
a critical mass of easily influenced people — The readiness to be influenced
the principal requirement — the essential element
RE& not A but B #f B 2 easily influenced people B9EME, CIBXNEMEHSES
readiness to be influenced——EBf AR, AR, ERREICORIRMIIEER,

D) SRR
D I The inclination to rely on others, [RXRix"SH0", AETF Kt A"—
WHMEEZER/SE, KM ANERER/BRYRRIE HE, D tUFRMES

SENTENCE INSIGHTS -« 4JF kil

7 A EBAZ R

MIEROSERIANGDFFET—PNENE. SNEERE. oSS TRl
BEEREME. RETFHNTTERET.

In their recent work, however, some researchers have come up with the finding

that influentials have far less impact on social epidemics than is generally
supposed.

B3R, 1A

BmTIEE. K5 RAOENG. tHRNG. #BanES. EEERFSMRoTIEHE BRMGEN
BILCBRN DN EREREZ B RIEMNMES
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In fact, they don't seem to be required at all.

IR, H2h)

EIRY seem to be + T X DIAEHIRINRANEHAEPERIRNFTIASN, B —EHE
. BEFZAMHENERERENSERIINGR. SEAQEHRE, FEREISEURY appear to

be done. tend to be considered ZA)EY,

The researchers' argument stems from a simple observation about social

influence: With the exception of a few celebrities like Oprah Winfrey — whose

outsize presence is primarily a function of media, not interpersonal, influence —

even the most influential members of a population simply don't interact with that
many others.

AR, 1A

AFESFEE. TREFTAMEADE ENMEEEFRIE. XENEIEEE. BANE. EEES
F2Mak B _EARNEEBRNETHENED R 2SN HHRBIEFNEGIE, Bwhoses |5
HAERBIMEEEN IR R EE R

Yet it is precisely these non-celebrity influentials who, according to the two-step-

flow theory, are supposed to drive social epidemics, by influencing their friends

and colleagues directly.

FAB, F2A]

SEIAE) “it is..who.." SIREIMEEEMDRIES R R FHIRERRNSME N L EREEH
FIIREI X EEEIENDRIERE AQEEE A SRR rITR N AZIAESSUIKES.

For a social epidemic to occur, however, each person so affected must then

influence his or her own acquaintances, who must in turn influence theirs, and so

on; and just how many others pay attention to each of these people has little to do

with the initial influential.

H4B, 3

AFRDFERBESNIGEREEREIE("so affected") AFBRBIEEIEM B ("who must in turn
influence theirs"), FEIEME("just how many others pay attention to each of these people"),ElEE

Bic("pay attention to", "have to do with"), LARIEESFEAIFBIE. B 7 RIAMENGD. BENT. K
IESZMD BRERER EGEANDES.
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If people in the network just two degrees removed from the initial influential

prove resistant, for example, the cascade of change won't propagate very far or

affect many people.

AR, FAh]
"If N, 8" BIESSREQ RN RAEHAETNENEE. EET2EREEREInthEESF
ANAREENSE, G FRENSXAERIENEIKYE, FIETERTIFEIRRTE,

They found that the principal requirement for what is called "global cascades" —

the widespread propagation of influence through networks — is the presence not of

a few influentials but, rather, of a critical mass of easily influenced people.

FHE, F2h]

"E8 + BEIENG + RENG" IHENEFFIEERAS 27\ RS TSR SMEIAIFEAR
FA FERIIHR] "not ... but” L. BITSENMMERE. "what' 53|1SRIAMENDFEHRRETHES
& ERIC ORI EIRE SRS,

HIGH-FREQUENCY - L 8 /& 45 i

KRB 77 AR HAE — R = A

THRERERNREERTHR, N2 BHRE— HFERNESMmE (x5 nEdHH
WHEFEISADT 8) . BMARERRE HIRESZELNERDM, [RETEFX
AR, Six. AFSEEGI.

influential s: epidemic o
adj. BN EREEN n. AR

AE15 8- -Ef 18 9 A6 X -Eff 13 9
researcher s theory =

n. tARAR n. I

A4 IR -EfE 1129 K4 X - B 39 9
network s flow &

n. fZ& v. izl

A3 IR -Ef 3349 K3 IR -ER 1749
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initial &
adj. &#IHY
KEE3 IR -ER 8 1

author 1
n {E&

A2 IR - HRE 209 5

media s:
n. RAERBEN (RT). B, 1. BEX.

K2R -BER 4149

medium s:
adj. FEAY

2R - HRE 356

function s
n. &g

A2 IR B 23 6

celebrity &
n.&A, BR

K2R -BHiE 149

accord c

n. (E=x. BRER) Y
AE1 % - EHF 172 G

power 1

n. ;5

KRR -EFE0G
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interpersonal s

adj. ABRAY
AR3X -HEH 88

evidence s

n. UEE
KiE2 R - EfR 48 4

trend &

n. &%
RRE2 R - B 40 9

essential s

ad). ST AN
s X - BfR 27

presence s

n. 735
KRR -BEE 1949

dynamics s
n. B
K2 )X -BEf s g

less i
det. B/DEY

AR -ERE 150 9

support 1
v. 32

FRE1R B8 6
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https://english-exam.lazynote.cn/kaoyan/words/author/?f=p
https://english-exam.lazynote.cn/kaoyan/words/evidence/?f=p
https://english-exam.lazynote.cn/kaoyan/words/media/?f=p
https://english-exam.lazynote.cn/kaoyan/words/trend/?f=p
https://english-exam.lazynote.cn/kaoyan/words/medium/?f=p
https://english-exam.lazynote.cn/kaoyan/words/essential/?f=p
https://english-exam.lazynote.cn/kaoyan/words/function/?f=p
https://english-exam.lazynote.cn/kaoyan/words/presence/?f=p
https://english-exam.lazynote.cn/kaoyan/words/celebrity/?f=p
https://english-exam.lazynote.cn/kaoyan/words/dynamics/?f=p
https://english-exam.lazynote.cn/kaoyan/words/accord/?f=p
https://english-exam.lazynote.cn/kaoyan/words/less/?f=p
https://english-exam.lazynote.cn/kaoyan/words/power/?f=p
https://english-exam.lazynote.cn/kaoyan/words/support/?f=p

case a2

n. &5
KEE1IR-BER759

individual s

adj. SRIRAY
AR1R-BEH59H

global &2
adj. £BKkHY

KRR B 44 9

actually

adv. SCPR £, |LE (ATHIEEHNEER)

KRR -BiE42 6

argument s

n. 18
A1 R -Ef 394

source i

n. 3EiR
AEE1R - EH 36

marketing s
n. ZtH

ARE1R -HR 34 5

il

Ik
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ar € Bl

v. 18
KiE1 R - B 63 9

impact &
n. 20

KRR -BRE53 69

simply &

adv. {f%, RAd
AR B 43 4

response s
n. [
Al R -BEf 3749

generally &

adv. BE, —fRis
K1 )R- B 359

consequence

n. 55
AR EFE 334

B2


https://english-exam.lazynote.cn/kaoyan/words/case/?f=p
https://english-exam.lazynote.cn/kaoyan/words/argue/?f=p
https://english-exam.lazynote.cn/kaoyan/words/individual/?f=p
https://english-exam.lazynote.cn/kaoyan/words/impact/?f=p
https://english-exam.lazynote.cn/kaoyan/words/global/?f=p
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conduct &

v. HAFFC)E
AE1R-EfE3149

intend &

v. 118, T4
AR1VR-BRE31 6

largely s

adv. FEith
AEE1IR-ER 3049

link 1

n. BXR
A1 R -Ef 29 9

critical &

adj. #LIFAY
AR - Bl 26 6

solution s

n. fRRINE

ARE1IR B 26 9

cite &2
v. 5@, 3

KRR -Ef 248
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n. EEM
KE1IR-Ef 3149

findi g B2
n. JFELER
ARE1IR-HiR 30 4

rely s

v. fRA K EE
ARE1R - BE# 30 4

contact m

n. BXR
A1 R - B 28 6

requirement s

n. B3k
A1 R - B 26 6

easily 1
adv. B3k
Al R -BEf 25 6

remove a2
v. BT

FRE1R- B 256G

enhance &
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K1 )R- Bl 24 9
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select !

v. 165, ik
AR1VR-Bii 248

directly &

adv. i
AR1R-BRE23 69

analyze &
v. T

KRR -BE 216

observe &

v. WEERE
AR1R-BRE17 6

popularity s:

n. SZXKI0
A1 R -Eft 16 9

neighborhood

n. X
A1 R -Ef 14 6

widespread s

adj. I iZHY

ARR B 136

brand s
n. A%, BR

AR R EE 111
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interaction

n. tHE{EA
KiE1IR-Ef 22 4

occur i1
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AE1IR-ER 184

phrase &

n. }GiE

AR -BE17 6
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n. FHIE
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precisely s
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n. B

FRIR-BE1269

embrace &

v. 18
KE1R-BER 1149
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marketer & primarily s

n. EHEAR adv. FEith
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relate = interact s

v. (FEBEEK, 1B BREREX v. \HE{EF
AR -BER 1149 KE1IR-ER 1049
tendency & exception &
n. {ifi[& n. Ak
AE1IR-BER 109 AE1R-Efog
stem 2

n.=

K1 R -BEfE 96
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