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AT 41-45 BRRYIEMHESEINF SEAFTHRMEICET2010F FHRE—REFRE
BAIZIEER, S5itEHRRE—5ME: Directions, 7 BITELNFEHRSTERNY (KR

I ERiE) SHIFEESHD, SRS ATEIERINFE, BEARIRFET—IE
k. SEHREPEINNEERY (Bis/S0/&EEER) SERERKE, DIRBAE
ERAOEET.

PR — H A (2010)
Section II Part B

Directions:

For questions 41-45, choose the most suitable paragraphs from the list A-G and fill them into the
numbered boxes to form a coherent text. Paragraph E has been correctly placed. There is one paragraph
which does not fit in with the text. Mark your answers on ANSWER SHEET 1. (10 points)

[ A ] The first and most important is the consumer's growing preference for eating out: the consumption
of food and drink in places other than homes has risen from about 32 percent of total
consumption in 1995 to 35 percent in 2000 and is expected to approach 38 percent by 2005. This
development is boosting wholesale demand from the food service segment by 4 to 5 percent a
year across Europe, compared with growth in retail demand of 1 to 2 percent. Meanwhile, as the
recession is looming large, people are getting anxious. They tend to keep a tighter hold on their

purse and consider eating at home a realistic alternative.

BEEZESREENRHERERE AmERKAMNHERT . EXRELUIMZATHIRMRAIKEIEZEEM
19955 H/iHZEY£932% L FHEI20005FE8935%, TRITEI2005F85#E65m38%, X— AR EEBIEFAHE
NN RMNE IR IRS TSI R TR IABEFA%ZES%RNEREIL K, B FTEEEKAMEKEN1%
2%, SittER, BELKFRBEERR AMIZEEEAZ. MIMETERMEERE, 75
TEFRA S /9—MINSERYIERE.

[ B ] Retail sales of food and drink in Europe's largest markets are at a standstill, leaving European
grocery retailers hungry for opportunities to grow. Most leading retailers have already tried e-
commerce, with limited success, and expansion abroad. But almost all have ignored the big,
profitable opportunity in their own backyard: the wholesale food and drink trade, which appears to
be just the kind of market retailers need.

BUMEATNIZRIRBAIRHEEHEELTEERE, EENRnrEEERmaEREIERIE.
AZHIHCFEFCE=NIBFHS, EANER, BTN K. BILFRETERER
T BRERN—TNEABNEFENIS: RENIREINARS, XIUFERTERRHERIRR
M.
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[C]

[D]

[E]

[ F]

Will such variations bring about a change in the overall structure of the food and drink market?
Definitely not. The functioning of the market is based on flexible trends dominated by potential
buyers. In other words, it is up to the buyer, rather than the seller, to decide what to buy. At any
rate, this change will ultimately be acclaimed by an ever-growing number of both domestic and

international consumers, regardless of how long the current consumer pattern will take hold.
XMBUSTHERBMIIRE IR EHNNRD? B3 fs, DEiEFETHEELRESH
RiEas., HmER, REXHAREILR, MIEER. e, X—BUREBEZEEK#Z
RINEZEERIRIE, TICSRREEENSFEEA.

All in all, this clearly seems to be a market in which big retailers could profitably apply their
gigantic scale, existing infrastructure, and proven skills in the management of product ranges,
logistics, and marketing intelligence. Retailers that master the intricacies of wholesaling in Europe
may well expect to rake in substantial profits thereby. At least, that is how it looks as a whole.
Closer inspection reveals important differences among the biggest national markets, especially in
their customer segments and wholesale structures, as well as the competitive dynamics of
individual food and drink categories. Big retailers must understand these differences before they
can identify the segments of European wholesaling in which their particular abilities might unseat
smaller but entrenched competitors. New skills and unfamiliar business models are needed too.

BMSZ, XERMUFE—NMARTEFTUBAMMIEAEENIE. WAEREMRIELURE MR
FIEHE, YIRMEHBRDECERIEAIKEERIH. ZERMNA ISR TERTTE AL
HASFEILRSTMAIRIE, EONEAR EBERXER, (FAERSKIEANSED R EFEER
BER, FRAEHEFEHAMMASHENE, DRSNS SIS H. BT
ERVERXLER, AR aeRERNA L PERLE S TURES RIFEEFER], NMEK
ARV IMERRERERIR SN TF. BHEEHRIBEAIAZERIE &,

Despite variations in detail, wholesale markets in the countries that have been closely examined—
France, Germany, Italy and Spain—are made out of the same building blocks. Demand comes
mainly from two sources: independent mom-and-pop grocery stores which, unlike large retail
chains, are too small to buy straight from producers, and food service operators that cater to
consumers when they don't eat at home. Such food service operators range from snack machines
to large institutional catering ventures, but most of these businesses are known in the trade as
"horeca":hotels, restaurants, and cafés. Overall, Europe's wholesale market for food and drink is
growing at the same sluggish pace as the retail market, but the figures, when added together, mask

two opposing trends.

REAL LFEER, BAEEH(FAERNER—ZE. #E. BRI —HhItA™H7
EHREENEAERENR. FREZREEMHIR: IRZAIREREE, SABETEENELR
B, BIIWRXNTEERENEFBERY; REBHEE MR EN AERHIRSHIRIRIRSS
EER. WRERRSIZEHISEENREBNEENEIABAEGEREW, EXENSHRIRSE
AT\ HPRFRA "horeca": JBIE, EIEFMIEME, SATS, BEUMNE@AIREHLARTHIZERLILS
SEMFERNERREIGK, BXEHFENGEEE 7 RffERIES,

For example, wholesale food and drink sales came to $268 billion in France, Germany, Italy,
Spain, and the United Kingdom in 2000 — more than 40 percent of retail sales. Moreover, average

overall margins are higher in wholesale than in retail; wholesale demand from the food service
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sector is growing quickly as more Europeans eat out more often; and changes in the competitive

dynamics of this fragmented industry are at last making it feasible for wholesalers to consolidate.
fign, 2000F£EE. BE. BAF., mEYEFRERN R R IEEIATI26801258T——
B TEHERTRI40%, W, HERNTEHRAFERESTEE, EMRESHEONA B
HMERVE, RERIXRSMHA AT REEREEK, MEXMDETIRSFNERITERTE
MREHITEG/IATEE.

[ G ] However, none of these requirements should deter large retailers (and even some large food
producers and existing wholesalers) from trying their hand, for those that master the intricacies of

wholesaling in Europe stand to reap considerable gains.
SATD, IXLCEREALMFEIEABTER (EE—LALEREFHNNEHER) =ik, BB
EERUM AR SRR AAEIRIG AT MR .

|41 |- |4 |- |4 |- |- E _>

Il 41B — 42F — 43D — 44 G — i E — 45 A

BEISIE % B—F>D—G—E—A M3LiE: B iig [FEEH, HARHZHNGFN<] . EBE just the
kind of market retailers need #illtH{FEiGHT; F LA For example, wholesale food and drink sales
came to $268 billion FE=48IE, 5I5e—83E~; D ERE Allin all, this clearly seems to be a
market S¥EIXESER, E&E New skills and unfamiliar business models are needed too. HilHH [ JH4;
G EZE& none of these requirements should deter large retailers F these requirements ¥ JHF
EM (RZIMB) ; 4578 E, Despite variations in detail iL£7%a0. RZEMHER, BE two
opposing trends IB{XZE; A ERE The first and most important is 5o¥l [FE—EE] . BEEN
EHEIREREREEINISR, B B MR, B A WRE—REE, BRESTHE.

41. FREE B
[SILEE—ER] ERF imwmiz

#E the wholesale food and drink trade, which appears to be just the kind of market retailers need

Eg F For example, wholesale food and drink sales came to $268 billion

BFEERIRILC, LEXEREETE, FREICHHE F 9ZSIE5 Mk, 41 B2XEM, simgaHEd
%, B EXE Retail sales of food and drink ... are at a standstill A&{H@EIEIH. —IX7E3|NF
A, WMIHRE (558 FEXMIEEXESHENT) . cEINESFEREICHT just the kind of
market retailers need #% F BUZUEFEE, XKIRER 42 AL,

[#38ER] ER C

C BRH such variations /REERIN, MATEER, &XE C 18R, fYZWEE: CRE
Will such variations B9 such variations ZEXKEIXXEHIUT variations, FJEERFIEITAZER
X8, suchi&=., B RERERENTERA. LTHAEE, 7261888, CBRIAFRTE
Eg. B RAHEIEE, BASTHE.
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42. FEe K
[FIZFI—ER] ERB  i=tEsisi

#E For example, wholesale food and drink sales came to $268 billion
B2 B the wholesale food and drink trade, which appears to be just the kind of market retailers need
Bt [MAREERTEMFEAITIZ] 18T, F F For example E3{=AiF. B EZE just the kind of

market retailers need 2/MHIFSLRYICHT, F ERES For example S35 $268 billion Z24E 8 X
HAEHESH] 28E, 18R (B) — fIRE (F) S&MAERIINH, ) F# B,

[##4ER] E&ED
D i XmiAEA, B D B2RIERR. ZEZIEZEMIEERN, B, D B this clearly seems to
be a market in which big retailers could profitably apply th&XmhiziF, GaeE B, 18
D ERERLYEA All in all, FEFIESE—BHESIERIIER, K B XMECANLME [F
AZ5IE] B F (For example) , MaF [SUEZSIE] B9 D, 8 D 5 42 =ik Allin all TAE
CIpStE

43. i D

[FiERI—ER] EBF  sEsws

#E2 Allin all, this clearly seems to be a market in which big retailers could profitably apply their
gigantic scale

B2 F For example, wholesale food and drink sales came to $268 billion
F F3 For example %/ 7—83Em, D F§ All in all iBE(1=23EIZO. F EREZMIEER, For example §T
$268 billion, FFXRES, FEKRIEEHISES,; D ERE Allin all, this clearly seems to be a market
B9 All in all IERXXERIRAGE. FHIEER (For example) FRIRTIER (Allin all) |, Z4EGEIUEK,
B D#F,

[BIBE—ER] G stz
#E5 New skills and unfamiliar business models are needed too.

£% G However, none of these requirements should deter large retailers

D ERREHoE New skills 25k, IF# G BRE these requirements (¥, D NMYEE F, HERE New
skills and unfamiliar business models are needed too. SB[ JH&IBL8ESZ, H G B these
requirements #£E, FMEEEEERRSZ, D% 43 (U (F 5 G Zia) #WEEIE.

[#38ER] ER C

C tH&IERER, 1BEHI Definitely not 2Z5F. AEITEARIRUE, C B Definitely not i

ERG—REEMERS, PHWEMEF Zf5. B CEENR [BESFRE] RPMAICRR
SRYEIRE, 5 FBREE [HEARATEA] RISERAEREIERER, M DAY Allin all BRI F
MSER. BRENAGES G, CFLEERL, ETHER.
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44. R G
[FiERI—ER] B D  isitsns
#FE However, none of these requirements should deter large retailers

& D New skills and unfamiliar business models are needed too.

G EXH these requirements #&f[EIFE D EREHIHAY New skills &3k, D E&E New skills and
unfamiliar business models are needed too. {2H7T—it [EXK]| , G ERE none of these
requirements should deter Fg these requirements IBE(HERFEFHINUEN (RZINEZER) .
these+ ZIARRENIENTE, HE—EERHE D BRER requirements, # G & D,

[##8ER] ERE
E B Despite tB2#R14EHT, 1B E RIEER. MNECEIRE. T8N 44. E BRE Despite
variations in detail E#FLEHR], REHEGRERE D Zf5. (B E ZEEAER. MNECH

WG Zla, A25 44 8%, M these requirements XFmE[EE, LY Despite gYiZ
IS EREERE D ERERY requirements, FRLA 44 758 G M3E E.

45. TERER A
[FEiERI—ER] BRE Ekeos
#Ez The first and most important is the consumer's growing preference for eating out

E& E the figures, when added together, mask two opposing trends
A ERE The first IER2 E ERERIER two opposing trends Z55—A&, E EERERRHEFNE mask two
opposing trends, A ERE The first and most important is B9FEE The first E—REERRINTRHE
X [FR#Ess] |, T2 A REE, 45 BUEE given iR ERIIETTT, EE2EHRGAI—bELE,

[##8ER] B C

C &8 such variations tBEHERIS, B CAE ER (] mE [ER] . CERE WIll
such variations bring about a change EItFEEFEHRRT, BZILAIRLIGEZE, BEEER
BLA92Z two opposing trends (FRRHEES) , A2 variations (TH/ER) ; A BREMW
The first 5 [FRAGH#EE] P22254%8, C Y such variations }9AL, B C ZEREZi045H4.
WATRBEAX (FHER) .

OVERVIEW < 334

SR AESCIESE, AWk Bk B

HIFRRiERERR—EERPIREERN, YITAENEESKEEER, Fif X
MERIZIE FREAREIUR | FBEALE. XREMER. Bt IrzRITIFE.

EXEE

BN Rt 2 HhinR XS ERH2RAXETANE
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EXER—MZUIEREF: BNEERMMIZEE(SH, Retail sales of food and drink
in Europe's largest markets are at a standstill, MAZEEH—ERMN 7 BXREREBIRNI K
Y BRI ES BEmiXEHt R BR S, the wholesale food and drink trade, which appears
to be just the kind of market retailers need, XELRHEIXMEZMEIN S, BRSIET
BEMRCIEEAIESHAN, BEEE (281, EXTERFAMHKINE] .

Bk 45 22
bR drie - BEIRIERBA - FEFEMERSIIE - iEPIER
XSHMIGIERHEBERR: SRE—MIRERIFNS (B AR TEFHTEN
mi5) - FEAHFEREESEA (FAHEERSHIER) - B [EA] &n [BE
EWREEFER] (D XBEMZERSHKEE) - FPOEMI M. B (G
[IXRLBRFNZINEATER] ) - EEMM E AR HRNEEEMEHET [FRRE
[RiES| BRE - A BFFXmRESZ— GMMELT) . FEUEZR [1BRR] &
2 [#uEmE%sE] B, SXSBEmEEXSM.

SIGNALS « ZBE#ESER

BERAEH 4 - BREWT - BERE

TR T4 + RENEREET (BRE—R) + REIRE (BEE—K) |
—IXZFEMRIERER, BEE [PN—IREEIMRENER] FATSZAIANK.

EA AV EB B B
itz B—hRlE%: JMERMELF. (BE wits HER: BEEE, WREHZINYT
TTXAIERIZ he

prtn - BRE The first JSEIBISORER [F mt e FASEEEEIRSE—IRSINGER, ARE
RiEass | CIZID4

e LA [ERZEMETER] KSR pete il R IERSERR AT
8%, FE5IHImER ) | BEEXRIHESE
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B C LA

stz IHEIXET R ENE LIRSS
B &5

gt v BB such variations Fg[EIEISERALL
[T/ ER]

aete LA [RIBSAnEERISEE A, &
BB | (RZitEEe

& E 12 4% e 1]
stz (LRTEER) HtemhinSEEMER.
FHET A RES

wity ERE Despite variations in detail 1
LRI

mene REET [MBRBRES] RE, B
RIS IEOE R ETT

EBG s
stz PR XLEBRRNZIFEASE
i3, BRI

s ERE these requirements [BIFERINX
HR RIS

sete LA TERRET] IEERER, B23X8

UERYING, AB5IFAR

DISTRACTOR « FIE

BARE BRI B RB

B D B R i)
itz SIENEIEA. BEESEERK.
ESE T

v BRE Allin all IGRBIX B FIRIIES

ZER

areie LA [IEFERee SaEmilgE ]
HOLHI MG, BRLARESIALIE

Ej{ F 1B o 4 ]
itz FEEFESER R i AEA
pt T ERE For example £RRI—1CHrESIE

prete LA [BEERN] P=—8En, &5
WEUE

TEXLESEEEH ## Passage BEHIL. MRBFRERNE . FHEANUE. BIIEE
BREREHEREE, BMHEREENE. EARK.
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B C  FEAx
C ERE such variations {RBEHEE E 5 A Zi8), SENEITHCHNERANMNFRIZT . C RGiEH

E—A IXE&H#E48E: ERE Will such variations bring about a change in the overall structure of the
food and drink market? 33 such [B)3g, iEt;Y [food and drink market| . {BEAIREIZE

(HtEmZEAITEA. BE Il , AKRE [EEeFEE] XANE, CHsuch
variations EXHFHAZNEER, HERBIRIBZ Definitely not 230218, B HITHEEE
i F XA —Ee 2R EBRAIABER does not fit,

SENTENCE INSIGHTS -« HJF#it

16 ) B AR R

MIERGSERINGDFFT—PXENE. SNEERE. oSS, TRl
BEEREME. _REEFHENTTERET,

This development is boosting wholesale demand from the food service segment by

4 to 5 percent a year across Europe, compared with growth in retail demand of 1 to

2 percent.
ABt, Z24]

AEPBSEE. BE BB BF (MIEERE) . BENE. HERNE ERNE. Bz0KE
(DIEEE) F2MISD, ANREFE. FHlRRECEMNOIREFNERNRE REMFS
BREREHINER. FARDHID)IEGE, tBEREENNSRE.

Meanwhile, as the recession is looming large, people are getting anxious.

AB, 34

AERERY T8 + KEND" &1, KENTBERMMNEES "as" 5|18, HIBEaEWERSE
NEEHEE. XMEEENNRFEHRDEFRZELRI, ERETLEBIIAERUGF. 98
&iE "Meanwhile" BYEFEtEEENNEZFE.
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They tend to keep a tighter hold on their purse and consider eating at home a

realistic alternative.

ABL, ARy

F BB EAENY S RFNE TR IRE I, "consider + FIE + AN BEEEQE, A9
B ERRNFRML 2 IE ZE RS HIIBENE S RIERIRAGZEBE KRG F+ LA
MR,

But almost all have ignored the big, profitable opportunity in their own backyard:

the wholesale food and drink trade, which appears to be just the kind of market

retailers need.

BB, %34
BFEEFIBR. RALE MEEENDEREIMEFABREIMN). aRXENEFSMKS BES5]
HREMENAFIEIENDBRERRZER EGFARD MO HNGE %S

Will such variations bring about a change in the overall structure of the food and

drink market?

CBL. 14

— ARG OEE XSSP EN, B bring about (3IiE) EEENEEE, BEE—ERE
tt; (ERPTEETTEM, ROEBAETENINDREINSRENRD, HEMHE,

The functioning of the market is based on flexible trends dominated by potential
buyers.
CB, %34

BIERAELS "be based on" BElEfEEHIEERERIZ!D, RIU\FIIEHIFEFERNFARTLY
i, ERIREERIERIIAEES. HERFEE, BEARSNEEMMSRNE.

In other words, it is up to the buyer, rather than the seller, to decide what to buy.

CBt, %44
FeAlEIBE (It s ... to do)FIZERNAINAEFEIE (decide what to buy)&RZPU7NRFNE IR
MmN BERENARENERME ZEET AT AEXUTF.
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At any rate, this change will ultimately be acclaimed by an ever-growing number

of both domestic and international consumers, regardless of how long the current

consumer pattern will take hold.

CB, #554]

BESEARGILSNE. EENTHRERNANRFIEHRFIEFIERGXES. "regardless
of'5|1&iLE. "how long"5|SEENGTIAHBIZEY, EREERERIETHERRBIGE.
ARRFMRE, BT ESERGIMVHEIZEG),

All in all, this clearly seems to be a market in which big retailers could profitably

apply their gigantic scale, existing infrastructure, and proven skills in the

management of product ranges, logistics, and marketing intelligence.

DB, 14

FHRFREEIREIEEENDEIRRE 2N FAEFAGEFSREIMID. "MNE + KRN
17'5ISEEND. NOREFHEHIIRIENZEED BREEEN., EEAINOHETTRE
REERGF HAMRE.,

Retailers that master the intricacies of wholesaling in Europe may well expect to

rake in substantial profits thereby.

DB, #H24]

EERIRAIMEENG + ESE0E « AEREE, ENARETSTSRLNNan; e
BRI R AT ERE A EEANGT, TRHE,

Big retailers must understand these differences before they can identify the

segments of European wholesaling in which their particular abilities might unseat

smaller but entrenched competitors.

DB, 54

KODFEERERSA: TOSFBEMMENNE, WENTRFBEE, EIENGESEIBEMt
RIRIE. FRESHINERNENIRTEETDNE. EENITIANTEEBRHEIRMD XN ERE
EImLEH, LAR "in which" EEEENGHRBINENAZE. WERSEMMEMXARRBIIENE.
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Demand comes mainly from two sources: independent mom-and-pop grocery

stores which, unlike large retail chains, are too small to buy straight from

producers, and food service operators that cater to consumers when they don't eat

at home.
EE, ZH24]

DFENEEEETOFEAIIKD. EENDEIRRIE. INENDH TR XLAERRI RN
EHEFNELGN. IR B+ EEMN BEIFRN. DUREENABBHRERIENTRY
8 AEF AN EMR AN PIAEHIN, 2B AR THEEMMIED DT .

Overall, Europe's wholesale market for food and drink is growing at the same

sluggish pace as the retail market, but the figures, when added together, mask two

opposing trends.

EE, H44]

FHEATE + IANRENDREIEE R FEFIFERERL, "but" EEXILUEER. BAKRDS DR
T, HRHBPESG, LRGN "the same..as" FIRENANEKRAIZEESESR, EiF
ROEEETIRIAEERGE,

For example, wholesale food and drink sales came to $268 billion in France,

Germany, Italy, Spain, and the United Kingdom in 2000 — more than 40 percent

of retail sales.

FBL, #14)
FIERRKEGEFINER. BRSO FIIERINENEE N RAERIEEPRAEL, THRE
25%. FErRNA. BRaBAERGg, RONIIIERENR, FAARESE,

Moreover, average overall margins are higher in wholesale than in retail;

wholesale demand from the food service sector is growing quickly as more

Europeans eat out more often; and changes in the competitive dynamics of this

fragmented industry are at last making it feasible for wholesalers to consolidate.

FE, ZE24]

DFBESERREWNRARIE, IEHTIHEBRESM. FUEE it INEANEE, FEEE
BInEE. INENDEIhEDSSID R AEEF A RENE(NIREIEE N BB R EEF
VSl wep il bayie)
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However, none of these requirements should deter large retailers (and even some

large food producers and existing wholesalers) from trying their hand, for those

that master the intricacies of wholesaling in Europe stand to reap considerable

gains.

GBL, 1|

TOBEFIBEE. £R%K. TENG. INENG. EEBE (deter sb from doing. stand to

do) . HEAIE. EIE

MNEPXRENEEEFSMRD L. $55IRZ deter sb from doing RIFE

IE5RERG. EENTHREESEREETILE. REKENGINRE, WAFIEENZE

=, OEGNES.

HIGH-FREQUENCY « L [ = 4% il

A5 I 77 BB FHE — B R 4

THRFERERNRERPHR, N2 BHRE— hFERNEME (x5 nEd+H
HHNEFEISADT 8) . BMARERRE HIWREEZETNERDMN, [RETEERX

HRREX. i ASERGIE.

wholesale 3

adj. #t&H
ARE8 X - HRE 8 A

retail &
n. &
K6 % - ERR 10 G

demand =&

v. IRRERSK
KiF4 R - B 63 9

opportunity s

n. Y&

2R - HRE 50 6

retailer

n. EERF
KE7 X -ER 139

consumer si

=L
AE4R-BEE7219

overall s

adj. /SARY
AR3X -HEH 324

trend &
n. &%

K2R - HRE 40 6
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structure s

n. £514
K2 X - Ef 36 4

consumption s

=
K2R -BER 1749

buyer s

n. EJ5
A2 R -Ef 10 69

dynamics &2

n. B
A2 R -Efi 8 g

customer

n. lE, 4
A1 R-BER 796

average .z
adj. SEERY
ARE1R - -HR55 G
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producer s

n. =&
K2R -BEH 104

AR1R-BE 80 6

product 1

n. = &R
AElR-BER 779

tend s

v.limF, i
AR1X-BER7 4G

individual s

adj. BB
KEE1R-E59 4

united s

adj. XA
AE1R- B 524
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approach &

v. §gif, B (FE=EEkRdE L)

AR1VR-BRES1 6

pattern &

n. 8zl
AR B AT 6

gain s
v. SRIG W15
K1 R -BfE 43 5

limit =

n. fRE

KRR -BiE42 6

billion s:

num. {2 (1,000,000,000)
KRR B399

identifx B1
v. 175!
KRiE1IR - B 37 4

source i

n. 3EiR
AEE1R - EH 36

marketing s
n. ZtH

A1 X -Ef 3449
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intelligence s

n. &H
KiE1IR - Bt 48 9

base

n. &
K1 IR -Ef 43 9

potential &

adj. FBTERY
AR B 43 4

current s

adj. BERY
AR EHE 416

reveal s

v. 7
K1 )R- B 359

profit =

n. FiE, ZF
AFS1R - B 34 41
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apply &

v. i
AE1R-EfE33 4

despite s
prep. RE
A1 R-Ef324

exist 2

v. &R EE
A1 R -EfE 28 6

mainly s

adv. FEHD
A1 R - Efl 26 6

infrastructure c

n. 2t
Am1R-Hifi23 6

scale &

n. s
A1 R -Ef 20 69

recession ci

n. £F=RER
FR1R-BEE199

growing i
adj. #EHY

FE1R-EFE178
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quickly

adv. HuEl
KRR -BRE33 69

boost s

=

KRR B 286G

particular &

adj. +5xERY
KRR -BEH 274

requirement s

n. Bk
A1 R - Bl 26 69

ignore &

v. B A IEER
ARE1IR - B 22 9

detail &

n. A7
AElR-EFE 1949

sector 2

n. (Z5FeEdlay) &Bid, 17k

FRE1R-BEE196
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category s
n. 35
AR -EiE 165

meanwhile &

adv. SitbERT
AE1R-Ef 139

domestic s
adj. EAY

KRR -BE1269

unlike s:

prep. A%
AR1IR-BER 1249

competitor s:
n. RHEE

ARR - B 118

closely s:
adv. Zx=2Zth
A1 R -ER 104

substantial s
adj. X209

KE1R-EFE108

dominate &2
v. 1=

A1k -BER9g
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clearly

adv. 5221, BRI
AR1R-EH 169

preference s

n. RZ
KE1IR-ER 139

moreover a2

adv. LtEgh
AE1R-BEF 1249

alternative &

n. AJEERERYEY)
AR1X-BERE 114

chain 5

n. §ES%
AElR-EFE 109

existing &
adj. AW
AElR-EFE 109

anxious  si

adj. R

AE1R-BER9G

profitable s:

adj. B9, BRTER
VN =N /N =t R =
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considerable &

adj. fHEHXH
A1 % - BR8]

expansion s

n. ¥5K
KE1R-BELs g

margin s realistic s

n. TWAEH adj. TISCHY
; AE1R - HFE 8

ultimately s

adv. BRZ&£817
AE1R-Ef 8 G
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