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Section II Part A (2)

Directions:

Each of the passages below is followed by some questions. For each question there are four answers
marked [A] , [B] , [C] and [D] . Read the passages carefully and choose the best answer to
each of the questions. Then mark your answer on ANSWER SHEET 1 by blackening the corresponding
letter in the brackets with a pencil. (40 points)

Text 2

P1 In the first year or so of Web business, most of the action has revolved around efforts to tap the
consumer market. More recently, as the Web proved to be more than a fashion, companies have started
to buy and sell products and services with one another. Such business to business sales make sense

because business people typically know what product they're looking for.

EMEEWRIBE—FEA, KD EEESRETREEEDZNS R, &k, MENKIEPESA
(N2 RS, NEEEFFHRMRILZ BISEEFmiliRSS. XMpdllddIaIHERSEN, RrmlkA
TEEMEMIESHA AT &R,

P2 Nonetheless, many companies still hesitate to use the Web because of doubts about its reliability.
"Businesses need to feel they can trust the pathway between them and the supplier," says senior analyst
Blane Erwin of Forrester Research. Some companies are limiting the risk by conducting online
transactions only with established business partners who are given access to the company's private

intranet.

REW, T2 AeHPRERANEATSEMRIAEMINGEE(FEREMEE. Forrester ResearchB9E4k oM
Blane Erwinii: "(RNFEEREMEIFTLEEE SSHNEZENER, "—SATETEET RS EEL
WEREZETEIKERHITEER ZRIBFIXG, XESTE MR FIRRIATIFAE REBMAYSPR.

P3 Another major shift in the model for Internet commerce concerns the technology available for
marketing. Until recently, Internet marketing activities have focused on strategies to "pull" customers into

sites. In the past year, however, software companies have developed tools that allow companies to "push"
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information directly out to consumers, transmitting marketing messages directly to targeted customers.
Most notably, the Pointcast Network uses a screen saver to deliver a continually updated stream of news
and advertisements to subscribers' computer monitors. Subscribers can customize the information they
want to receive and proceed directly to a company's Web site. Companies such as Virtual Vineyards are
already starting to use similar technologies to push messages to customers about special sales, product
offerings, or other events. But push technology has earned the contempt of many Web users. Online
culture thinks highly of the notion that the information flowing onto the screen comes there by specific
request. Once commercial promotion begins to fill the screen uninvited, the distinction between the Web
and television fades. That's a prospect that horrifies Net purists.

HEMNEIENS— P ERER S RIBTEHIRA. BRI, BERNEHEEN—EEITRES
PN MubaIsRER, AT, S E—FRREAEEEFAEAITFATISERER X aERERNT
B, KEHEEEREHARREF. REFTIEAR, Pointcast NetworkERRRRIFIEFEITRE
AT BN EREEFEEE RN &R, JRETUBEX M IERRKRIER, FEEHALT
9K, Virtual VineyardsE AR EEFHAHERXURARZFHEEERGIIHEE. FRftiEE g
RIER. (EfEERABEBBITEMNERFIEN. MEXUEEENXFE—ES: RAFRIIEEE
BYSERKREABREN. —EB(EHEFRERZRIBRIER MERFS, WESMBENZERNXEIHZ
BT . XE—NMBANE N ERBEIIRRIRTR.

P4 But it is hardly inevitable that companies on the Web will need to resort to push strategies to
make money. The examples of Virtual Vineyards, Amazon.com, and other pioneers show that a Web site
selling the right kind of products with the right mix of interactivity, hospitality, and security will attract
online customers. And the cost of computing power continues to free fall, which is a good sign for any
enterprise setting up shop in silicon. People looking back 5 or 10 years from now may well wonder why
so few companies took the online plunge.

BN ER ARV FA A E FEEE RIS KB, Virtual Vineyards, Amazon.comf1Efth5 T
RERIGIFRB, —MEESEFRHEEEINEN. KIFEMNZE A SRIMNILIERS [ELEF.
MR EE NI AREEE L T, X FHHAErEFEEHOESRREE— NFIkk. NIERE
BR5EF a1 0 A R ATRESAEANE AT AN NI A BRI TEE S,

BB SZFEE

15. We learn from the beginning of the passage that Web business .
[ A ]has been striving to expand its market
[ B ]intended to follow a fanciful fashion

[ C ]tried but in vain to control the market

[ D ]has been booming for one year or so
MLEFF LRI T BRI Rl .
A —EBNYAHME ) FTHEM—FMREXFNNE o KEESHHEES TN
D) EREIRET—FEA
[(BR] A @D
[#18!] We learn from the beginning of the passage that 2RI MIEEXIFHENZISEHIE
=, A infer/imply EHEMHES1A), FrLAEATHRERE.
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[IFE] Q15 FG2Z We learn from the beginning of the passage that __, that 5|ISHIEIEM
AIERTREFAMIE D, EEXNEENDRIEG), SFHEMN, FbaEk.

In the first year or so of Web business, most of the action has revolved around efforts to tap

the consumer market.

£ Web BB REL—FAA, BASHNEERERTIRKEITERE .

A)

B)

9)

D)

v IEHf

efforts to tap the consumer market < striving to expand its market

most of the action has revolved around < has been striving

IR A 23 efforts to tap the consumer market FUFRERIN B, ST "—BHES
DFEmG" e, FLgiE A,

5ExHER

IR intended to follow a fanciful fashion $EJ&E3 as the Web proved to be more
than a fashion (SESCIERAALLEER) X—X@RNEEREHFN "FTEEBRR"
SRR MEER.

THheER

R Ri5551] tap the consumer market 51 business to business sales, MFRIER
"SR X—EE, RiRA in vain BIKIGEN, BaBESIEE,

(S

J&X In the first year or so of Web business, most of the action has revolved
around & "the first year or so" 2{&{ff Web business {24 ERRIRTESBE, %I
has been booming for one year or so IBIX—AJEMRIEMIGR " BEER T —FLA"
RUFF4EEATER, B booming . E2FRESSRHIMATIFAN .

16. Speaking of the online technology available for marketing, the author implies that .

[ A ]the technology is popular with many Web users

[ B ] businesses have faith in the reliability of online transactions

[ C ]there is a radical change in strategy

[ D ]it is accessible limitedly to established partners

ERFNTTHTEHNELREARN FEER R
A) IZIIAZENFZMBAFIIIGE  8) BIHEERZIAIEMHEED o SERETRAMUEN
D) BEREEERMBHIEE SEKHER

[&=x] C (WD
the author implies that HRY implies 2HEMERAIRE MR, EXEREEMNANGE—
RS,
Q16 FH=I Speaking of \.\.\., the author implies that __, Speaking of 5|SHIEiER
BIEINE, that FEEEBEMNDEMEL; %I C AY there is @85 D B it is accessible
limitedly AI5{iE it BBFELINBEANSR, ERTIERSTEHER

(A5

€31
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[EfiZ] Another major shift in the model for Internet commerce concerns the technology available

for marketing.
HEXME SRR —IEREZ S AT EHIRAEX.

[iLE] A) SEXER
JESRER push technology has earned the contempt of many Web users BB H

HEERIAIBEURE Web FIFRIERR, 51kl popular with many Web users ZRIAH)
TR Rt EER,

B) HKEZFH
businesses have faith in the reliability of online transactions AU "XJ& L3 Z 0]
FEHEEELD", MNRBE P2 BY doubts about its reliability——B RS2 doubts [
3F have faith, SARAR P3 SHKXARZELKR.

C) Vv IEif
Another major shift in the model for Internet commerce < a radical change in strategy
from strategies to "pull" customers into sites < a radical change in strategy
%I C EXENALE Another major shift in the model for Internet commerce AItRE
BXHE, B5EMHEER pull/push WRZETEHE, SH "RIERERAZTHL"
—5, Az C,

D) KEFEM
accessible limitedly to established partners A2 P2 & conducting online
transactions only with established business partners X—{S{E&hfifi%, 5S4
[ERNEERATX, BIEE it &M, RIISSHRAIREEWAN, H—E Mk
.

17. In the view of Net purists, .
[ A ]there should be no marketing messages in online culture
[ B ] money making should be given priority to on the Web
[ C ]the Web should be able to function as the television set

[ D ] there should be no online commercial information without requests

FEMSEAREELEER, .
A) BN TMIZEEHER  8) EWE EAIZIUTE Bl
) REBROIZEEBEEBIN —HERIEER  0) REBRAZBELEIEE
(&%) D @)
[#IB] In the view of Net purists ERERFEARIINR, SHEAY "R 7HA" ST,
[iFE] Q17 G2 In the view of Net purists, , ESEEFMNMITEMRADEIEIT; In the
view of X E/MMAIEEINEREZIZIERE, EaiEmT. Fokakt.
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[EfZ] Online culture thinks highly of the notion that the information flowing onto the screen comes
there by specific request. Once commercial promotion begins to fill the screen uninvited, the
distinction between the Web and television fades. That's a prospect that horrifies Net purists.
B UEEESXF—TNS: R LENNERURHBERFENEXK. —BmlldtEr
BERMWERFR, Web SEMNFARMSHRE. XIERLE Net A REBEIEIERIRIR.

[ELR] A) LUmES

no marketing messages in online culture & uninvited IX—RESAY X "(E[@
marketing messages FAMHI", ERNXRRI "FEEX" WEE, NAFE
KIXKIXBEHEEE (20 Subscribers can customize the information they want to
receive) HAHRIT,

B) SENiHR
J]R3Z P3 3K That's a prospect that horrifies Net purists % Net purists 2/l
2, 1IN money making should be given priority to on the Web i35k Web
NUAGREL 5T, StiioakitefRk.

C) S5EMHER
JRSCERERE Net purists EHAYIER the distinction between the Web and television
fades——Web {&E#; #%&IR the Web should be able to function as the television
set RMEK Web NMiZEZEBMNWINEE, SEIFRIFER.

D) v IEff

the information flowing onto the screen comes there by specific request <

there should be no online commercial information without requests

commercial promotion begins to fill the screen uninvited — online commercial information
&I D @XF Online culture thinks highly of the notion that the information
flowing onto the screen comes there by specific request BItRE "5 X o Y" SRR
5, laFashiF EEwmETRFEX", BEl#iE D.

18. We learn from the last paragraph that .
[ A ] pushing information on the Web is essential to Internet commerce
[ B ] interactivity, hospitality and security are important to online customers
[ C ] leading companies began to take the online plunge decades ago

[ D ] setting up shops in silicon is independent of the cost of computing power

MEJGE—BEATT B2 ___.
A) EME CHEXERNERMEWEXEE 8) Baitt. RIFHFIZeENAEEAEFREER
) AR TERIFR P EAELWE ) EEAHIESITERNINRATTR
[#8] B @v®
[#IBY] We learn from the last paragraph that B learn 3E imply/infer, ESRMRERENE XS
NANER, ZMATIRALLE,
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[IFE] Q18 FHI We learn from the last paragraph that __ , that 5|SEEMNGIEMET; %
HTHERL,  Fobea.

[EfZ] The examples of Virtual Vineyards, Amazon.com, and other pioneers show that a Web site
selling the right kind of products with the right mix of interactivity, hospitality, and security
will attract online customers.

Virtual Vineyards, Amazon.com E5oiTERIGIFRA: REMIESEXII~5m, FHEECIE

SHEMME. WORSSREMRE, HMEENRE IELmE.

[EELE] A) SEXER

REZREH) But it is hardly inevitable that companies on the Web will need to resort
to push strategies to make money BHFIERE push BWFEFER; &I pushing
information on the Web is essential to Internet commerce AR push “AA]
2, SRRt EER.

B) v IEf&
a Web site selling the right kind of products with the right mix of interactivity, hospitality, and
security will attract online customers
< interactivity, hospitality and security are important to online customers
EIR B EZREE interactivity, hospitality, and security =/NRiAIFHE will attract 2%
PN are important to, S5TFIEEXI, EILLHIE B.

C) &R
RE& People looking back 5 or 10 years from now may well wonder why so few
companies took the online plunge 2 "AR¥KEIEIAE" HINAE, RIALEIZINEE
BR/D; %R leading companies began to take the online plunge decades ago &
I EZBEL+FR], REFRSGREIAIEEL,

D) S5EXHRKR
JRX the cost of computing power continues to free fall, which is a good sign for
any enterprise setting up shop in silicon BBFgIgHTE silicon EHESEIMAEE
Bx. BFEF; 15EIN setting up shops in silicon is independent of the cost of
computing power RElR "SEAORATX", SHEEZEER.

SENTENCE INSIGHTS < 477K if

7 B B AR R U

MIERUSERIANGFERT—PXENE. SWNEERE. oSS TR

mEER

—_——
[=]

=

SR, REEFHNTERT,

%32 - https://english-exam.lazynote.cn/kaoyan/sections/1999/section2-part-a-2/?f=p - fE£&{E AR EIF



More recently, as the Web proved to be more than a fashion, companies have

started to buy and sell products and services with one another.

F1B, F2h)

AAAI T HEER "F6 + BAKIENG" 18, "as" 5| SRR EERENREMNSDEN SRFNETH
FREPEMEI. IAESANFRENIERIRE, BEFEENS. ERagXEBREIINE
t, EREIREIREXUGF.

Such business to business sales make sense because business people typically

know what product they're looking for.

F1B, F3f)

ZARY "E£4) + because [REMKIENG" EHE R SRFIEHIEIEFISMOR. EEMNG "what
product they're looking for" BIEEiE5 1SN BREEEEN. BAOGXEEREMNIRENE, EiE
[ERERBEIREXR T FRID .

Nonetheless, many companies still hesitate to use the Web because of doubts
about its reliability.

F2B, H1M)
HEEMED (FE. BIE. HERE. BEOKE. RERE) | I94IFAEERESMTEIE
ERENX D, BROEE. EIENG. E8EWERER, BofRiRE—,

Some companies are limiting the risk by conducting online transactions only with

established business partners who are given access to the company's private

intranet.
F2B, 3]
AR Y UAKFEFAFEFHEBEGR,:. 4 + AIUKE + BIENERESE. "by doing" &

75, “‘who' 5ISEIENDEIHEIE, MESMENE. XMEREREREEENDINERENRTT
X, FFAANEMEFLAEETRELHN, FINES.

Most notably, the Pointcast Network uses a screen saver to deliver a continually

updated stream of news and advertisements to subscribers' computer monitors.

3B, F4h)
FEEINBNRENEROEEESTRAER TERRBERHIRAN P AR ER R ERIRT
REE—EAFN. BEaFASTNIFEHFIR ENHREGNERNEBR.
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https://english-exam.lazynote.cn/kaoyan/paper/1999/section2-part-a-2/p2-s3/?f=p
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But it is hardly inevitable that companies on the Web will need to resort to push

strategies to make money.

AR, F1A]

EEEHE, "Itis + FZEIR + that AT B EEBEWENNEANEHRHIETPHNEMaN, E
BEUAEER. FENTRESEIM "need to do" EMFIAERMEBRMNE, HEEIXEE
=, AEFEME,

And the cost of computing power continues to free fall, which is a good sign for

any enterprise setting up shop in silicon.

FABL, F3A]

EG+IRFIMEEIE N DRIEEER NRAIE TE St I R H BRI B EE KR

AERBEIARRUG AR,

HIGH-FREQUENCY « I A /& % i

K HIK 66 N EHMIEE (IHE) EEENE

THREREANEERTHIN, N2 BHEE (IB®) HFEENSMmE (ExEiiE
B HMAITFEIIARDT 8) . ENARENR HIWRSESZEZLETDM, [0
EEZANEN. S AESEREM,

web 1 online &
n. RJug adj. EZAY
Ar13 R - B/t 27 5 510 % - BERR 63 )

customer

n. lE, 4
AESR-ER 79 6

product 1
n. 7= hm

marketing &
n. 5

AR5 IR - Bl 34 6

internet 1

n. BB
A3 R -Ef 53 4
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https://english-exam.lazynote.cn/kaoyan/paper/1999/section2-part-a-2/p4-s1/?f=p
https://english-exam.lazynote.cn/kaoyan/paper/1999/section2-part-a-2/p4-s3/?f=p
https://english-exam.lazynote.cn/kaoyan/words/web/?f=p
https://english-exam.lazynote.cn/kaoyan/words/online/?f=p
https://english-exam.lazynote.cn/kaoyan/words/customer/?f=p
https://english-exam.lazynote.cn/kaoyan/words/marketing/?f=p
https://english-exam.lazynote.cn/kaoyan/words/product/?f=p
https://english-exam.lazynote.cn/kaoyan/words/internet/?f=p

site a2

n. e
AE3 R - EfE 45 6

directly &

adv. EHiEith
A3 R -Ef 23 6

consumer i1

n. iH&E

AR R HE 724

security s

n. &L
A2 R - EfE 38 6

fashion s

n. B At TRl
A2 R - Hifi 36 6

establish s
v. B, B (BR. Y, KEE)

K2R -BHiE 27 6

net

n. Y

AR R EE 23 8

partner s
n. 8

KRR -EE126

strategy

n. ZRB%
K3 IR - Eft 28 4

ower a2

n. I;XH
RS2 R - BEfE 90 4

user

n. ERZE
A2 R -Ef52 6

recently 1

available

commercial

adj. @AY
K2 R -EfE 23 5

request s

n. imK
K2 )X -BEfR 149

virtual &

B2

adj. A (GHEMAERR)

AR -ERE106
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https://english-exam.lazynote.cn/kaoyan/words/site/?f=p
https://english-exam.lazynote.cn/kaoyan/words/strategy/?f=p
https://english-exam.lazynote.cn/kaoyan/words/directly/?f=p
https://english-exam.lazynote.cn/kaoyan/words/power/?f=p
https://english-exam.lazynote.cn/kaoyan/words/consumer/?f=p
https://english-exam.lazynote.cn/kaoyan/words/user/?f=p
https://english-exam.lazynote.cn/kaoyan/words/security/?f=p
https://english-exam.lazynote.cn/kaoyan/words/recently/?f=p
https://english-exam.lazynote.cn/kaoyan/words/fashion/?f=p
https://english-exam.lazynote.cn/kaoyan/words/available/?f=p
https://english-exam.lazynote.cn/kaoyan/words/establish/?f=p
https://english-exam.lazynote.cn/kaoyan/words/commercial/?f=p
https://english-exam.lazynote.cn/kaoyan/words/net/?f=p
https://english-exam.lazynote.cn/kaoyan/words/request/?f=p
https://english-exam.lazynote.cn/kaoyan/words/partner/?f=p
https://english-exam.lazynote.cn/kaoyan/words/virtual/?f=p

subscriber s

n. 1JiREE
K2R - B2 9

author 1
n {E&

ARE1IR - HRE 209 5

focus i

n. EBm
A1 R-ER77 9

decade s:
n. +4

KRR -HiE 616

major s
adj. FEMW

ARE1R - BEf 56 4

limit =

n. (RE

KRR -BiE42 9

event a2

n. S5{4

AEE1R - EH 36

v. W5, 6 (&)

AE1R -HR 3245
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transaction

A2k - BERE 8 &

view A2

n. WS, Bk
AR BRI G

risk 1

n. XIS
AE1R-Efi62 6

concern i

v.iIg R

AR1R - B 60 6

aACCeSS B1

n. A
Al R -BEfi 44 9

<

sign a1

n. Fr&
Al R -BEf42 6

network s

n. P4
ABS1 % HHE33 4

conduct s

v. B#AFFLHE
1R -BH 314

B2


https://english-exam.lazynote.cn/kaoyan/words/subscriber/?f=p
https://english-exam.lazynote.cn/kaoyan/words/transaction/?f=p
https://english-exam.lazynote.cn/kaoyan/words/author/?f=p
https://english-exam.lazynote.cn/kaoyan/words/view/?f=p
https://english-exam.lazynote.cn/kaoyan/words/focus/?f=p
https://english-exam.lazynote.cn/kaoyan/words/risk/?f=p
https://english-exam.lazynote.cn/kaoyan/words/decade/?f=p
https://english-exam.lazynote.cn/kaoyan/words/concern/?f=p
https://english-exam.lazynote.cn/kaoyan/words/major/?f=p
https://english-exam.lazynote.cn/kaoyan/words/access/?f=p
https://english-exam.lazynote.cn/kaoyan/words/limit/?f=p
https://english-exam.lazynote.cn/kaoyan/words/sign/?f=p
https://english-exam.lazynote.cn/kaoyan/words/event/?f=p
https://english-exam.lazynote.cn/kaoyan/words/network/?f=p
https://english-exam.lazynote.cn/kaoyan/words/earn/?f=p
https://english-exam.lazynote.cn/kaoyan/words/conduct/?f=p

intend &

v. 318, it
AR B 314

attract s

v. %5 (GE=. X
AR - B304

highly 5

adv. IEE
KiE1IR-E 289

essential &

adj. AR
A1 R -Ef 27 69

imply s

v. B, BEfE
AR -Hifi 24 9

senior si

adj. REISHY
AR1R-BER 2119

inevitable &
adj. WIAKRER

FTE1R-EFE198

priority s
n. fL5EEI

FE1R-EFE178
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)

shift &

v. %5f)
KE1IR-Ef 3149

target s
n. BiREEF

AR1R- B 296

specific 52

adj. B{ARY
KRR -EH 28 4

prospect s

n. ATEEME
A1 R -Ef 25 6

function s:
n. IHgg

Am1R-Bii23 9

expand s
VTR EIEK

KRR -BE196

flow i

V. REN

FR1R-BE178

deliver &

v.BIX, EX (. BEHF)

FRE1R- B 148


https://english-exam.lazynote.cn/kaoyan/words/intend/?f=p
https://english-exam.lazynote.cn/kaoyan/words/shift/?f=p
https://english-exam.lazynote.cn/kaoyan/words/attract/?f=p
https://english-exam.lazynote.cn/kaoyan/words/target/?f=p
https://english-exam.lazynote.cn/kaoyan/words/highly/?f=p
https://english-exam.lazynote.cn/kaoyan/words/specific/?f=p
https://english-exam.lazynote.cn/kaoyan/words/essential/?f=p
https://english-exam.lazynote.cn/kaoyan/words/prospect/?f=p
https://english-exam.lazynote.cn/kaoyan/words/imply/?f=p
https://english-exam.lazynote.cn/kaoyan/words/function/?f=p
https://english-exam.lazynote.cn/kaoyan/words/senior/?f=p
https://english-exam.lazynote.cn/kaoyan/words/expand/?f=p
https://english-exam.lazynote.cn/kaoyan/words/inevitable/?f=p
https://english-exam.lazynote.cn/kaoyan/words/flow/?f=p
https://english-exam.lazynote.cn/kaoyan/words/priority/?f=p
https://english-exam.lazynote.cn/kaoyan/words/deliver/?f=p

software s:
n. B4 (HETER)

KRR -BiE 146

!ypically Bl
adv. BE, —f&
AE1IR-EHiR 139

radical s
adj. tRAH

KRR -BE1269

distinction &2

n. X3!
AE1R-BEEoG

i

faith =
n. {1

i1 )X - B 8 4
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boom

n. 85e
KE1IR-ER 139

leading s:

adj. REEMN
KE1IR-BER 1249

beginning

n. FFiR
AEIR-BEFE119

notion s

n. WS
AE1R-BEFE 1149

accessible &

adj. ATEIARY
K1 )X B8 g

strive &2
v. 588, &3, ik

AR R EE 8 1)

A2 211 3% CEFR B2 EE

ENEERHE 211 P EIE, KEIE CEFR FhStit. SRERT IZEFRRIAT] BIRR
it (CDF) , &B—E/9 100%, B2 LAE (C1/C2) AEMMA, ARiL6 - £93%.
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