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Part III Section C (1)

Directions: There are 2 passages in this section.Each passage is followed by some questions or
unfinished statements.For each of them there are four choices marked A),B),C)and D).You should
decide on the best choice and mark the corresponding letter on Answer Sheet 2 with a single line

through the centre.

Passage One

Questions 46 to 50 are based on the following passage.

P1 If you're someone who has turned to snacking on junk food more in the pandemic(ARITIH),
you're not alone. Investigative reporter Michael Moss says processed food is engineered to hook you, not
unlike alcohol, cigarettes, or other harmful substances. His 2013 book, Salt Sugar Fat, explored food
companies' aggressive marketing of those products and their impact on our health. In his new book,
Hooked, Moss updates the food giants' efforts to keep us eating what they serve, and how they're
responding to complaints from consumers and health advocates.

INFRFEEIBHAEMEIZ IR RRER, (FAAIE. WEICEMichael Mossin, NIRRT
BHRILR R, X5ER. FRSEMEEVMRRHAARE. (B20135F49EF (B RITR
A FIRIX L RBEUAA S ER A BAMEZRAIFIE. BRI (L) & MossEi#H ¥ RmELIHK
MARERIZ AR AR RYIRIES 0, AR AR JAA RN BB 2 E TR RESERIRIR.

P2 Processed food is inexpensive, it's legal, and it's everywhere. Companies' advertising is cueing us
to remember those products and we want those products constantly. So the food environment is one of
those key things that makes food even more problematic for so many people. Memory, nostalgia(ff|H) in
particular, plays a big role in the foods we crave. Soda companies discovered that if they put a soda in

the hands of a child when they're at a ball game with their parents, that soda will forever be associated
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with that joyous moment. Later in life, when that child wants to experience a joyous moment, they're
going to think of soda. Many people seek comfort in the snacks they remember from childhood.

T REENSEE. SEETAAE. AR SERTREANCHEXL ™ m, M ARt X L=
. Bt BmMNERERMISTFE ARRENARRIIXRERZ—. ICIZ5BI2W B ERIESER
YIPREER(ER. RRINHATAIL MR TR F SR E—EEREIE—RIKEE % FF+ B
SR SKE SR MRRISZIBRRE—iE. ELURIEES, S M % F AR R R ZIRT (IS
BEK. FEAEMICIZHEFRNTRFIREGE.

P3 Moss examines the way companies capitalize on our memories, cravings and brain chemistry to

keep us snacking.

MosstAR T A EIIMARIBEAIBNCIZ. BEFACEN S LI IR IZER.

P4 One of the reasons I came to think that some of these food products are even more powerful,
more troublesome than drugs can be is memory. What we eat is all about memory. And we begin
forming memories for food at a really early age. And we keep those memories for a lifetime. Knowing
this, the food industry spends lots of time trying to shape the memories that we have for their products.
One of the features of addiction that scientists studying drug addiction discovered back in the 1990s was
that the faster a substance hits the brain, the more apt we are as a result to act impulsively. There's
nothing faster than food in its ability to hit the brain. For Moss, this puts the notion of "fast food" in an
entirely new light as this isn't limited to fast food chains-almost 90% of food products in grocery stores

are processed foods. Everything in the industry is about speed, from manufacturing to packaging.
BZALUASESR—EaRnEEEmnERA. ERRNRE—HEICIZ. EilktazeS5icica
Ko HAER/NMORHEARFAFZ BT EHNICIZ. MERNISEXLCIZRE—E, NBX—RGEBR(T
WiEZE KBRS ERRE BIERA IS mANCIZ. THREYIRIRAIRIF SRE20tHLCI0FCARIMAYRRAHE
Z—R— MBI EF T RRRAGEE R, A IEIL e TR Red iR, iRBHA tlﬁ@%?ﬁﬁﬁ?ﬁﬂu
HIBEIEEIR, XFMoss3ki, X" RE AU S 2ME L HNE N AR R TFREE FERIEER
0% B EERINT']m. T HH—IIHSEEG X NFIERIE%E

P5 Overall, Moss outlines the industry's dependence on making their products inexpensive, super
delicious, and incredibly convenient for consumers. Now that more and more people care about what
they put in their bodies and are wanting to eat healthier, these companies are finding it really difficult to

meet that new demand because of their own addiction to making these convenience foods.

BRI, MosstihiR 714 ikiﬁ‘{EHFI%Wf“{EEJ% BREREN BB RE SRR, Wk
BIAR OB RRRIRA, FH A 25 B R X LA T R IRER BXFE R XK B AT 8 X HiE
XYHEERLETRE.

B E 5iZ g
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46. In what way does Michael Moss think processed food is comparable to alcohol and cigarettes?

A) They are all addictive.

B) They are all necessary evils.

C) They are all engineered to be enjoyed.

D) They are all in increasingly great demand.

Michael Moss A 4 i1 T8 i 72 W8 77 T 7] 55 928 K5 A0 & AR 32 9 8 2
p) EfIBSEALR. B BIEELEZE. o BIESTRIHTLILIAZR.
D) EfRFEREEHEIBK.

[E=]
(A5

€31

[(Efi]

(315 ]

A )

In what way does Michael Moss think processed food is comparable to alcohol and

cigarettes? [ARIER— MBI LLRR, ERNEBENR—aIEEREZH,

ZFF does Michael Moss think processed food is comparable to alcohol and
cigarettes, Mf that &1, ERXEE comparable to FUIEX'S..... A", RE"#EL
E". GEAIESHERL. b,

Investigative reporter Michael Moss says processed food is engineered to hook you, not

unlike alcohol, cigarettes, or other harmful substances.
JHEICE Michael Moss i, IITRMABASIRITR"GMEIR, X—R5EHE. SREER
BEYMRFATAR.
A) v IEfS
engineered to hook you < addictive
not unlike alcohol, cigarettes, or other harmful substances — They are all addictive.
TR AMEAN "IN addictive, A BIAXEMONERE + hiaf@IEHIEREIR,
B) ZTH4ER
necessary evils JRXFKIENR; Moss @XHUIFINT R/, RBEHT"BE"THN.
C) (At
engineered to be enjoyed &3 engineered to hook you @i#" ==&
it"——hook B"@)f. LB "REREEN, S5"HWEX"HPHEEIENAE,
D) fEIRHRE:
increasingly great demand [RXRIER "SEXRKHIIEK"; Moss IR A TITE "FRRIE
#H" (aggressive marketing) , RNEBEEEFKFEIK.
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47. What does the author say plays a key role in the foods we crave?

A) The food environment.

B) Aggressive marketing.

C) Convenience.

D) Memory.

EFNAF AEBRINBEN R REE RBIEM?

) RIS,

(&= D

B) BUERIEH. o @EFE.  0)iciZ.

(4B75RR)

[#I8B2] What does the author say plays a key role in the foods we crave? [AIAJE2F N BEBE
=, BRERNE—GFEATNEERRE.

[#Ff1] What does the author say plays a key role in the foods we crave? /2 What BE2 say
NEENGMEE. X2 plays BFIE; the foods we crave 28187 that FIEIENG.
SR, Fobab.

[EfZ] Memory, nostalgia(RIA) in particular, plays a big role in the foods we crave.
iclz, AEHEWBER, ERNESKRNEYHEERERENER.

[iEIR] A)

B)

9)

D)

ZAERRIE
The food environment. HI1E the food environment is one of those key things

that makes food even more problematic, RXHE" IR AERRERE", &~
2"ERNSXNEY R XRER",

L] S

Aggressive marketing. SREEBEER food companies' aggressive marketing, & Moss
E—AFRER, A Q47 EUGHF.

IR ZER

Convenience. 27E& incredibly convenient for consumers 12298 RmEHc—, 5
Q47 By @K TEZEERKR.

v IEff

Memory, nostalgia(f|B) in particular — Memory.

FFAYEE Memory 5 Memory. [Fia—%, EREENATENREE.

48. What do food companies do to capitalize on consumers' association with their food products?

A) They strive to influence how consumers remember their products.

B) They attempt to use consumers' long-term memories to promote addiction.

C) They try to exploit consumers' memories for their products as early as possible.

D) They endeavor to find what consumers remember about their products.

B 2 B A0 R R 9% LR i R AR ?
A) BNEHRIMESEENERNCIZAEN.  8) BilEFREZEERKIBICIZ RS,
o) ETAEREANAEEENERICIZ. ) BIISHEHEEENE~RANCIZRE.
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(] A @HH)

[#/8] What do food companies do to capitalize on consumers' association with their food

products? [ERERATEARETHA, REXNMFHRNES.

[IFF] What do food companies do to capitalize on consumers' association with their food
products? 5 to capitalize on... 2BHMAIE; consumers' association with... 2" /HZ#&

Xt.... ROBKAR" . CEHiEM. ToBebH.

[EfZ] Knowing this, the food industry spends lots of time trying to shape the memories that we

have for their products.
PPRX—RZE, BmiTWEEAENE, SHEERIINE RETEFCIZ.
[ELR] A) v iEm

trying to shape the memories that we have for their products «

strive to influence how consumers remember their products
FRHIRY " EBEIRIZ" 5 influence how consumers remember fESI{E (¥Bi&/2401) FOxd
£ (iClz/afEnciE) EWEXIAL

B) IREHERR
use consumers' long-term memories to promote addiction 18" 2Bi&E1217 " Hf#E /S "F)
FRERICIZ s s —— RS B IAIRE) features of addiction, {(BELEERiR "SI
EER", AAREICIZERRETIA.,

C) (miRtfE
exploit consumers' memories for their products as early as possible &I Efgiik
HN'REFEBICIZ", FHiFESHE we begin forming memories for food at a really
early age BY" BHA"HT——BEFESORAIZR " TEEENINTRERKICIZ", AR RERE
EFA",

D) faEHEE
endeavor to find what consumers remember about their products 18"#8i&

(shape) "fiA"&ERA (find) "—RIBERENHZICIZ, FERWNMEEICIZ, 75

=SS

49. How does the food industry operate from manufacturing to packaging, according to Moss?
A) Placing the idea of fast food in an entirely new light.
B) Setting no limit to the number of fast food chains.
C) Focusing on how quickly the work is done.

D) Prioritizing the quality of their products.
RIE Moss 3%, & AT WA= B B3R I fTE/ER?
p) BREESET2H0IA, B) MWREBEPIENIHERNRIRE., o BEFFITIFRIEE,
D) LI EEEmiIRE.
[Fx] C @HE)
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[#I8] How does the food industry operate from manufacturing to packaging, according
to Moss? [BRIZ"LMTALHEER", BERER—EENEXKE.

[#F&)] How does the food industry operate from manufacturing to packaging, according
to Moss? A from...to... 24KiE, according to Moss 25 [iAKR, S EEN. T
BeaBF.

[®Efii] Everything in the industry is about speed, from manufacturing to packaging.
BMTWAI IR ERE B, NEFEIRRT BN,
GELR] A) ZdEFfE

Placing the idea of fast food in an entirely new light & Moss %J"fast food"#:&a9
EFHRIELEER, YR this puts the notion of "fast food" in an entirely new light, {8
Q49 [FRIZITI " WHIIEIE", A2 Moss"i{aEFF fast food HEE",

B) faiftiE
Setting no limit to the number of fast food chains £BEXT isn't limited to fast food
chains RYRRER——IRIR "fast food RRTFIEMRERE (BN =I1TRmtE fast
food) ", AR "REEWEHEIRB LR,

C) v IEH
Everything in the industry is about speed < Focusing on how quickly the work is done
FRHIRY" LARRE 982" 5 Focusing on how quickly the work is done FERZIUMEES L 58

FE.

D) SRR
Prioritizing the quality of their products 5" (5EERRE", BREHRR
Everything in the industry is about speed——2"&EE"{t5c, ~2"HRE" k.

50. Why are companies finding it difficult to satisfy consumers' demand for healthier food products?
A) They think speed of production outweighs consumers' health.
B) They believe their industry would perish without fast foods.
C) They have to strike a balance between taste and nutrition.

D) They are hooked on manufacturing convenience foods.
N4 0 B R B DA R T %3 SR AR R R R 2
p) BTAREFREILERERREEE. -) BEEKEREETIERET.
O) BIIAEORIIEFRZEEISFEE. o) BIINETFELERR.
[8%] D @sHm
[#IB] Why are companies finding it difficult to satisfy consumers' demand for healthier

food products? [IRIRERERERH, [R3XWUE because/due to ZZEAIFRAIXIRL,

[IFE] Why are companies finding it difficult to satisfy consumers' demand for healthier
food products? & finding it difficult to V @"find + it (JEx{E1E) + difficult + EZ{
BRI, F4EE it AFEBEREERRINEY, MaiZk.
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[Efi]

Now that more and more people care about what they put in their bodies and are wanting to
eat healthier, these companies are finding it really difficult to meet that new demand because
of their own addiction to making these convenience foods.

NSRS RIAERIZHERAVERA. BIZERER, XEATAINE CREREX—H
=K, FRETE(IE5EE" L TAFXUENRR.

[EIR] A) iSEsitkR

speed of production outweighs consumers' health $BEEPUER "EEM " SHRER "M
BRERFK"TEEMER—RIHLT about speed, (BH KRR EEEEREE"ZEN
EPELAR B R R KARE.,

B) XH&ER
their industry would perish without fast foods FE£2EZE5, RS RITI " E
87

C) SRR
strike a balance between taste and nutrition 38> KE& super delicious # eat
healthier & AR SEFNFEE " —BFRSGLEHT " FHE " NFRE, [HAYEIER
ERAEBES "R

D) v IEff
their own addiction to making these convenience foods
hooked on manufacturing convenience foods
making < manufacturing
FFAY " XS HEIEER B R ERE"S hooked on manufacturing convenience foods B£&
Z(E, B hooked on [EE5E& hook —idl, EIFEEZIERINFRL,

SENTENCE INSIGHTS -« )T kit

6 A H ARV

MIERGUSAERIANGDFERT—PNENE. SWNEERE. oSS Eaif
BEEREME. REaFHNTEET.

Memory, nostalgia(f£|H) in particular, plays a big role in the foods we crave.

2R,

4k

FA play a role in EHAIERXRNRANEENDEZNARLEHRFEHNSRIN. BLE
BARERABEERHE. BREEEERERAENE, FIFTIBIARERUTT.

%32 - https://english-exam.lazynote.cn/cet6/sections/2023-06-3/part3-section-c-1/2f=p - FEL&E AR ELF


https://english-exam.lazynote.cn/cet6/paper/2023-06-3/part3-section-c-1/p2-s4/?f=p

What we eat is all about memory.

WAL, HH2A)

"What" 5|SRIEIENG + ERFEMZENAFAEAPEPNEMON, FTENDRIEHRZRHER
NPEERELN, EEAISHEETLAIFEIXESR UG T,

One of the features of addiction that scientists studying drug addiction discovered

back in the 1990s was that the faster a substance hits the brain, the more apt we

are as a result to act impulsively.

FABL, 6%

TS FEESMMUESR: EAEEHRKEENDER, RENTRSLRENE, PREE.
BiE. EiE. RE EE HEKE SUKE EERNE. ERNEFSMKS. BENGPX
EAIE that'BES ISNAXENIAIERIE, RIENTR the. the.. FEHIRIFERIBL D IRBIRENE
XS, BEFNEEHIA.

Overall, Moss outlines the industry's dependence on making their products

inexpensive, super delicious, and incredibly convenient for consumers.

BB, 1A

FEIEEIRAFEE the industry's dependence on making... [ RFTEI&EMR. MARE. 1E1E
S84, HHIEIBE#NEIE(inexpensive, super delicious, and incredibly convenient)LAKRIE ‘for
consumers', XD HSGE—NEEBNES)IGZERINERERNSTE TEERNZIRE
BRI .

Now that more and more people care about what they put in their bodies and are

wanting to eat healthier, these companies are finding it really difficult to meet that

new demand because of their own addiction to making these convenience foods.

5B, F2h)

ZAFTFEME—EHEERRNINESR, HRERRET, NEKRYF, kofHEFEEESMBE
&, ANHEME, S5KE, (FAGFEETIRSHISME, KaResEEEETR, E61F
HFEIRITF.
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https://english-exam.lazynote.cn/cet6/paper/2023-06-3/part3-section-c-1/p4-s6/?f=p
https://english-exam.lazynote.cn/cet6/paper/2023-06-3/part3-section-c-1/p5-s1/?f=p
https://english-exam.lazynote.cn/cet6/paper/2023-06-3/part3-section-c-1/p5-s2/?f=p

Why are companies finding it difficult to satisfy consumers' demand for healthier

food products?

5550 180T

"find it + FZ&IE + to do" RIUNFAIETAHESERNIFFNSMTN, FAROEEthER
WEE—RS, AOSWHRMASA, FAZRERA ZNATEFIEEIG T, TBHE.

1t

HIGH-FREQUENCY « I & &= 4 in

A I 75 ANTEE 7S 2% E 58 i A

THRFEREARERPHI, N2 WiE/ K HEETRISME (ExEdERP
HEFEIRDTF 8) . BMANEAR HIRE S ZEXERDM, [RETEEXAE
Y. EfF. AESEEGIE.

product consumer &
n. P m n. iHE&E

K13 X - H&H 271 5 Aim9 R - BRE 165 6
soda & demand &

n. 734J7K v. RREK

K4 R -EfE 129 K3 R -EfE 92 5
snack 1 process s

n TR n. i 378

K3 R -EfE 159 A2 R - EHRfE 126 G
limit 5 chain &

n. BREE n. §E5%
K2 R -ERE 514 K2 R -EfE 32 4
entirely & packaging s
adv. S2ith n. B3 BEME
K2 R - BRfE 29 5 K2 R -EfE 22 6
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https://english-exam.lazynote.cn/cet6/words/product/?f=p
https://english-exam.lazynote.cn/cet6/words/consumer/?f=p
https://english-exam.lazynote.cn/cet6/words/soda/?f=p
https://english-exam.lazynote.cn/cet6/words/demand/?f=p
https://english-exam.lazynote.cn/cet6/words/snack/?f=p
https://english-exam.lazynote.cn/cet6/words/process/?f=p
https://english-exam.lazynote.cn/cet6/words/limit/?f=p
https://english-exam.lazynote.cn/cet6/words/chain/?f=p
https://english-exam.lazynote.cn/cet6/words/entirely/?f=p
https://english-exam.lazynote.cn/cet6/words/packaging/?f=p

alcohol & cigarette 1

n. SEREIRE n. &, KA
K2R -BEf 2149 K2R -EHil 14 85
substance s convenience i
n. ¥R n. 7518, {EF)
K2R -ER 1449 K2R -Hil 13 5
crave 5 inexpensive s
ViR, 18K CGRIUEEERYD) adj. REBHEMY
K2R -BER 139 K2R -BEf 99
manufacturing s processed i
n. FlE A= adj. £ TAY
A2 R-BEfog A2 R -Ef 8 q
would author 1

aux. (will BHE=R) BE, £ n. {F&

Kis1X - B 568 9 AE1IR - B 264 9
focus s impact s

n. B n. S

Ais1R - EBRZ 200 9 KF1IR - EiR 185 4
quality according &
n. R prep. iR1E
FE1R-EFE 1124 A1 R HF 96
later promote s
adv. LUg, later v. (B

ARE1R - -HR 87 AE1R-Hi82 1
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https://english-exam.lazynote.cn/cet6/words/alcohol/?f=p
https://english-exam.lazynote.cn/cet6/words/cigarette/?f=p
https://english-exam.lazynote.cn/cet6/words/substance/?f=p
https://english-exam.lazynote.cn/cet6/words/convenience/?f=p
https://english-exam.lazynote.cn/cet6/words/crave/?f=p
https://english-exam.lazynote.cn/cet6/words/inexpensive/?f=p
https://english-exam.lazynote.cn/cet6/words/manufacturing/?f=p
https://english-exam.lazynote.cn/cet6/words/processed/?f=p
https://english-exam.lazynote.cn/cet6/words/would/?f=p
https://english-exam.lazynote.cn/cet6/words/author/?f=p
https://english-exam.lazynote.cn/cet6/words/focus/?f=p
https://english-exam.lazynote.cn/cet6/words/impact/?f=p
https://english-exam.lazynote.cn/cet6/words/quality/?f=p
https://english-exam.lazynote.cn/cet6/words/according/?f=p
https://english-exam.lazynote.cn/cet6/words/later/?f=p
https://english-exam.lazynote.cn/cet6/words/promote/?f=p

increasingly s

adv. SR, B & ARSI
A1 R -E 78 9

seek i

v. S
KEE1IR-BER709

overall &
adj. EMREY

ARE1IR -HE 58 6

advocate s
v. R

ARE1IR - B 55 9

associate s

v. BXR

ArE1IR - B 54 9

operate
v. iakg
ARE1IR - B 52 9

respond s:

v. | E, &R
AR R - 52 6

balance &
n. S

KRR -EE498
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advertising &

n. &k
KE1IR-BER 7249

production s:

n. &7
ARE1IR - BEf 58 4

feature s

n. $HiE
A1 R - B 55 6

explore &

v IRR
ARE1IR - B 52 9

particular s:
adj. $5EM
Al R -BEf 52 6

powerful &

adj. 3EARY
Kig1)R - B 50 9

marketing &


https://english-exam.lazynote.cn/cet6/words/increasingly/?f=p
https://english-exam.lazynote.cn/cet6/words/advertising/?f=p
https://english-exam.lazynote.cn/cet6/words/seek/?f=p
https://english-exam.lazynote.cn/cet6/words/quickly/?f=p
https://english-exam.lazynote.cn/cet6/words/overall/?f=p
https://english-exam.lazynote.cn/cet6/words/production/?f=p
https://english-exam.lazynote.cn/cet6/words/advocate/?f=p
https://english-exam.lazynote.cn/cet6/words/feature/?f=p
https://english-exam.lazynote.cn/cet6/words/associate/?f=p
https://english-exam.lazynote.cn/cet6/words/explore/?f=p
https://english-exam.lazynote.cn/cet6/words/operate/?f=p
https://english-exam.lazynote.cn/cet6/words/particular/?f=p
https://english-exam.lazynote.cn/cet6/words/respond/?f=p
https://english-exam.lazynote.cn/cet6/words/powerful/?f=p
https://english-exam.lazynote.cn/cet6/words/balance/?f=p
https://english-exam.lazynote.cn/cet6/words/marketing/?f=p

attempt s

v. it E
AE1R-Ef3949

iant &

adj. B XY
AES1R - HF 34

constantly &

adv. Rt FFEL
ARR - B 311

association &2

n. the

ARE1IR -HE 306

strive s
v. 85, &', K

KRR -BE 276

complaint s

n. 1878
A1 R -Ef 23 6

grocery i
n. &R

KRR -BE196

endeavor ¢

v. 873

FE1R-EF 168
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nutrition s
n. 27

=)
KRR -HiE 36 6

harmful s

adj. BERY
AR -BEH 324

unlike &

prep. A%
AR -EfE 314

childhood 1

n. B8

AR1R- B 28 9

strike s

v. ¥JTH
Al R -BEf 25 6

legal &
adj. J&EM
Al R -BEf 23 9

prioritize s

v. LR
FR1R-BEH199

lifetime &

n.—4&%, &4
K1 X-Ef 16 9
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update s

v. EBHT
A1 R -Eff 16 9

super si

adj. tReFRY, RN
AR1VR-BRE1569

manufacture s
v. (KHIR) &, “£F

KRR -BE13 6

comfort s

n. #F1&
AE1R-ER 1249

cue B2

n. I7R
A1 R-ER 124

notion s

n. W&
A1 R-ER 124

outweigh o

v. (EEH. MHMESF) B, e

AR R HE 111

problematic o

adj. BAEAY
A1k -BER9g
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incredibly s:

adv. 1RE, 8 (FEE)

ARR- B 154

exploit B2

v. FF
KE1IR-ER 139

aggressive 2

adj. 1F3HH
AR1R EHE 126

convenient s

adj. J3{EAY
AR -BEH 124

forever &2

adv. 7K
A1k -BEF 1249

[

comparable s

adj. ATELERAY
ARE1R-BER 1149

adj. FBER
Ar1R- B8 &
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outline &

n. &
A1 % - BR8]

VOCABULARY = ia] Y X & 7 A

42X 212 {##% CEFR ¥ 2 RAE &

SN KEEH 212 N RiE, REME CEFR E£54t1t. SRERTR ZERRIUT] HNER
HEE (CDF) , &AE—HEA 100%, B2 LA L (C1/C2) AEMIE, ABHE 64 -4 3%,

48% 65% 85% 97% 100% 100%
A1 A2 B1 B2 C1 Ca2
e LAF J UL J LR J VAR e LA J UL

BiE [12 CEFR FRRLAT] HRFEEZR (CDF) - BIEAEXEER 212 4 - KIEH 100%

2 NOIAE % B2 DL I 1A Bl KU TF&EDE

212 3% 85
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