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Part III Section C (1)

Directions: There are 2 passages in this section.Each passage is followed by some questions or
unfinished statements.For each of them there are four choices marked A),B),C)and D).You should
decide on the best choice and mark the corresponding letter on Answer Sheet 2 with a single line

through the centre.

Passage One

Questions 46 to 50 are based on the following passage.

P1 How on earth did we come to this? We protect our children obsessively from every harm; we
scrutinize every carer, teacher or doctor with whom they come into contact. Yet despite all this, one

group, which in no way has their best interests at heart, has almost unconstrained access.
BIRRBREAEIX—LH AT BRI RZ— S R FRREE (St 1Rt ER
&, YNsKEE. AMREWLL B —MEHN LRI UARZA R ZF MIX MEHAMERE N T & FHY
BAFIEEE,

P2 We seem to take it for granted that advertisers and marketers are allowed to condition even the
youngest children. Before children have even developed a proper sense of their own identity, or learned
to handle money, they're encouraged to associate status and self-worth with stuff, and to look to external
things such as fame and wealth for validation. We're turning out little consumers rather than young

citizens who will value themselves for what they contribute to the society in which they live.

BAUNF RSN SENERART UL MEERFHN)LE. EZAHIEKERNECEH
HIEFIAR B U TNE S5 2 Al A RS A B RN ES YRR RER AN BNV ES
SMESHIHRIFONT, BANEERFNEEE MAREASEE AT SR M ENE ChY
FRAR,

P3 We've reached this point so gradually that many of us have never questioned it. It's crept up on

us in the 60 years since advertisers started to target the young and found that they could recruit them to
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a commercial assault on their parents. We've come to know it as "pester power" or the ability of children

to pressure parents to make certain purchases.

BA TN ERX—E IETRNPRIFS ANKREEIE. BN60FRIT SETHREEFEAF
BRI LB F R A ER B RN IEB LK XM IR IBERZ1R=E. FNELBERA"Y
8" B LEIBER S T EMSLRYEE

P4 Many psychologists, child development experts and educators point to research suggesting that
this emerging cradle-to-grave consumerism is contributing to growing rates of low self-esteem, depression

and other forms of mental illness.
WEZOEER. |IEREEFRNHE LEEEH ARFRBXMFTXINEREIINERBEE N EAESHE
8. IEMF IR OBRRATRR LT .

P5 Not all psychologists agree. There're plenty working hand in glove with a & 12bn-a-year industry
that has turned the manipulation of adult emotions and desires into an art form—often literally. It's also
one that's forever developing new ways to persuade our children to desire material possessions, and
because of advertisements' viral effect they only need to infect a few to reach the many. Advertising and
marketing can serve a useful purpose for children. Marketing may help socialize children as consumers,
inform them about products, and help them carve out unique identities as they reach adulthood.

FAFEUEZREBEARX—MR. BIFSUEFREXNMEFEE120{Z2ZEHF W ET G %I BE
RN FARNBRANNERR T —F A — R ERFEEX LAZATA. XEE— KT
BHTEFRRIRBA IR E R RM A, B BT SRS USRI N RBERE DA

HEEINSEIA. T SHEHETLUANERSTERERN. SHETEEMTR BTSN NEES [t
MNEF- RS, FR B TR R EEEIRISFHIB A

P6 Then, should we ban all advertising aimed at young children? I say yes.

BBABAINIZZELERTE EH340) LR SIB 7 HAIE =25 ER.

P7 Of course there'll be plenty of objections to an outright ban on advertising to the under-11s.
There'll be those who argue that would be a breach of freedom of speech and infringe the rights of

corporations to brainwash little children into demanding their products.
SR TEERELEHENMSUTILEN & 28RERGEN. 2BEAMAAXKFRIESIEER, AT
X34h) LA T e AR E L B SEE = mR AR,

P8 Most parents hate what advertising does to their children, but we do have the power to end it
and let our children grow up free from many of the pressures of consumerism until they're old enough
to make their own decisions. And though advertising is only part of an all-pervasive(Fc & R TEBY)
marketing culture we need to make a start somewhere. Let's ban all advertising targeting children of

primary school age and younger now.

REH B R EXNEFRISN (B IHLER L LT, LA INZFERKIIREPRZHZEE XY
WEEDBRIEB AR ECHMRE. RE SRETATENEH 3D BHNFTENE
MG FHE. ERLLIEELLEFrE I NEFR N BN LERT HIE,

B E 5iZ A
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46. Which group of people does the author say has almost unrestricted access to children?
A) Advertisers.
B) Carers.
C) Teachers.
D) Doctors.

1 3 VLR — B A4 JLF 7T DA 52 PR ) 3t 3 Ak L B 2
A TEE. B EFE. o #il. o) EE

[&=x] A @HE)

[#I8B2] Which group of people does the author say has almost unrestricted access to

children? #5898 [H—FEAl |, EXRERXEKHINEK, RHEBFELHTIEGE,

[#Ff] FTF Which group of people ... has almost unrestricted access to children, does
the author say 2fEAIE, EIRER [M—BANZFEIVFAZIRGIRTEMNR] | &EF
HEMN, T,

[EfZ] Yet despite all this, one group, which in no way has their best interests at heart, has almost
unconstrained access.
MBI, B— MK, tILENEEFNEFEHREO L, MNILVFAZREbE
EZF.

(] ») v E#
advertisers and marketers are allowed to condition even the youngest children — Advertisers
FRARY [RIBFARIFENAZIRERIEHR] £ P2 IR A SEHEHREE, SR
Advertisers EIEXIR,
B) S5RXiHR
Carers [T every carer, teacher or doctor with whom they come into contact
PHRFHAEHEEN—7, 2 [(RP%F] NAe, 5 [JIFAZRITEMZF | A9RHA
HR.
C) S5EXER
Teachers E#TF every carer, teacher or doctor 73R, EWEENNTSR, 2
[JVFASZIRIbER T | AURHA,
D) 5IREXiHR
Doctors B2 every carer, teacher or doctor FIZRFHMEENIR, RXFIEEETA
[JVFASZRERRZF | RIRHA.
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47. What kind of people should we enable children to become according to the author?

A) Those who look to fame and wealth for external and ultimate validation.

B) Those who value themselves because of their contribution to society.

C) Those who associate self-worth with the ability to handle money.

D) Those who have developed a proper sense of their own identity.

WRAE A& KW AL BRATN Z A JLE B A FERIA?

A) BRELSREFLEREIMEMETIATAIA. ) BRI LAITEMERE SHIA.
C) AR BIMES RS EAIBENERFRERAIA,

D) BRELEXRR T BEBBMIARRIEISTIRAIA.

[E=]
(A5

€31)

B (miER)

What kind of people should we enable children to become according to the author?
& according to the author, ERERRENEEHNNS, FEKEBRGS, HEH
TR,

ZFF59 What kind of people should we enable children to become, become &1
FRIBHWNEIE, HIYMEWA Those who... #8655, &iaiEE, WE—ETSRIZ enable
children to become = [it#ZFRI<A] | F1EZE we &2 children,

We're turning out little consumers rather than young citizens who will value themselves for

what they contribute to the society in which they live.
EAEEEFNEERE, MARREBE UL SNTIMmEERESNENFEAR,
A) SEXHER

Those who look to fame and wealth for external and ultimate validation X3z to
look to external things such as fame and wealth for validation, 2{EE#LFITIEE
SHIFSR.
B) v IEHf
young citizens who will value themselves for what they contribute to the society in which they
live
< Those who value themselves because of their contribution to society
510 B #£E1E [Those who] | zhidAl [value themselves] | REMRIE=4SEMTR
TRz, REEIERMESTHNRE NS,
C) fERHlE
Those who associate self-worth with the ability to handle money 1& learned to
handle money IXMEAEEFILAY [HAREE] RIRIHE, MR TFRIZKARIE R,
D) faiHiE
Those who have developed a proper sense of their own identity [E#£EXH Before
children have even developed a proper sense of their own identity, {X2{EE%IH

B FRAREERIRIR, FIEREZEST.
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48. Many child development experts and educators call attention to research that suggests

A) life-long consumerism is causing more and more cases of psychological problems.

B) increasing commercialization of education is eroding many children's self-esteem.

C) the growing desire for wealth is contributing to a rising rate of depression.

D) the craving for purchasing material things is nurtured throughout one's life.

WZIERRELTFMBE TIEEWFITFRER XL ARA_ .
) BEHEHE NIEESEHERESHIOERERG. -8 HEHmmICEERIRTE)LENEE.
¢) X E AR B I SEUMERE LR L7,
D) XML RS B AR —E P HRIEFEE,
[ER] A @HH)

(A5

€31)

[

E

fir]

Many child development experts and educators call attention to research that
suggests . BASCEMAS, EXZMBENARNAES, FETEIDZARNECE
SE, 39ETIRE,

ZF48 Many child development experts and educators call attention to research, that
suggests [FEEERIEMBIHIEINT, call attention to = FHIFXIE, BHAGRISGEEE, FiE
HFE [FEHAREA.....] .

Many psychologists, child development experts and educators point to research suggesting
that this emerging cradle-to-grave consumerism is contributing to growing rates of low self-

esteem, depression and other forms of mental illness.

FEUEFER, I ERRERIHEEES FAREL: XMEEHIN [NEBEZIE] 89
HBEN, FESHREE. MEMEMRZVORRRIAR R L.
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(iEIR] A) v IE
this emerging cradle-to-grave consumerism « life-long consumerism

growing rates of low self-esteem, depression and other forms of mental illness

more and more cases of psychological problems
is contributing to — is causing
T A NEIE [REBHEN] | BiE [EAESH] | BiE [HekHz O0ER] 5%
MNA=IMERF—REINIIN, SHEMRIIEIR,

B) XH&ER
increasing commercialization of education EREX 2B IEN, EEHITZEME
EZFR S5EH, FEHEEEEIL,

C) LlmifE£
the growing desire for wealth R2/FEX fame and wealth B9—3; a rising rate of
depression th 2 low self-esteem, depression and other forms of mental illness
A—I0, FRLEBREN T R AYEER,

D) EdEFRE
the craving for purchasing material things is nurtured throughout one's life {53y
= AR sk , METERSER [MRKBPHEREC] —D It
FERXFIRAL T [MIRRWNERK]  SRTERLEA—EH,

49. What does the author imply about the impact of advertising?
A) It is actually infectious to many rather than a few.
B) It is rooted in our desire for material possessions.
C) It is comparable to that of virus.

D) It is literally limited to children.

KT EHRMAEE R T H 42
) BEFR EREREITFEAMARLDEA. 8) SERTEAIIVIRMHINRE,
¢) ERSWERFEELL. 0) BERREXETILE.

[FR] A ()

[#/B] What does the author imply about the impact of advertising? 9 imply FKIEARE
KETFIFRAFiElT, MIFEIAFEL,

[IFF] What does the author imply about the impact of advertising? FF+2& What ... the
author imply, about the impact of advertising [REHEMYISR,; GFEE, IR
imply 2 [B&7~] M3k [BA7=R]

[EfZ] It's also one that's forever developing new ways to persuade our children to desire material

possessions, and because of advertisements' viral effect they only need to infect a few to

reach the many.
B (&) BERXE—MT: FRFAFHGEREERNNZ SRR, MBTT &
AURETUN, I RFTRRDHBENTRER 24,
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[#EI&] A) v iFi

B)

9)

D)

they only need to infect a few to reach the many -

It is actually infectious to many rather than a few

they only need to infect a few to reach the many < rather than a few

i infect a few to reach the many —#H [T SESDENRSEHMIELE] | EFE
imply BFTER [T ] BEER,

53R

rooted in our desire for material possessions BERRNRIIFK—RNE [ EHEEZ
FreEYpak]  (persuade our children to desire material possessions) , A& [J~
ERTR]

i EEERR

comparable to that of virus E4&#EH/RE viral effect R [RXX R [FIHE
Bnsi 8N | RS [ITESRnrSHEsTnEREHe] . REREER
BHE.

53R

literally limited to children 8/~ S#IWEEEREI [{PRTFILE] , MR infect a
few to reach the many (&l53@ARIISY 84EI £ , FiE [{RFILE] .

50. What is the opponents' argument against a complete ban on advertising to young children?

A) It would deprive them of the chance to learn about products.

B) It would render them unable to carve out unique identities.

C) It would breach their freedom as would-be consumers.

D) It would violate the rights endowed upon advertisers.

¥ E &R EEFIE R4 ILM)T SR E T AR A2

A) XERRFENTHET @IS, 8) XREMITEEERFNSIAR.

O) X2FICMMWFNEBEERENER. o) XEFRILWT I SEAIF).
(=] D
(AU

€31

[

KE

fir)

(#AT5RR)

What is the opponents' argument against a complete ban on advertising to young
children? ERRMELRENEKICHE, MNREXHESHINLES, BETE,

ZF What is the opponents' argument, against a complete ban on advertising to
young children 2i5&1&ih, BAEBNE [RNERGMEES SEEHAER] | R
against {£{fJZ argument, MM FHIGE.

There'll be those who argue that would be a breach of freedom of speech and infringe the

rights of corporations to brainwash little children into demanding their products.

SBARR (R E) BEASieEHRIRIE, FHRER [R40)L5tHK. iHIRE
=il AIRF).
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[EELE] A) kB
deprive them of the chance to learn about products EXH Marketing may help
socialize children as consumers, inform them about products, 2{EEHIAT &

[m4t] BIRZ, FIEP7 pHRTTICHE
B) KEFH

render them unable to carve out unique identities E#EYE help them carve out
unique identities as they reach adulthood, 2/ &{F/ [#kt] B9THEEIA, JE P7
PR TFXIESHIR IR,

C) faHEEE
breach their freedom as would-be consumers g their g young children; {8 a

breach of freedom of speech F#HRICHIZE [FiCEH]  FiEfEE [DIFRLR
Hl , A2 [ HENEBEENEH] .
D) V IEHf

infringe the rights of corporations to brainwash little children into demanding their products <

violate the rights endowed upon advertisers

the rights of corporations to brainwash little children into demanding their products

the rights endowed upon advertisers
RIEFEFLHE [TREEWAIRF] | HI%m

D TERNHAEN [FILT Sl THIN
#1 , BERFICEPREZERERRRER.

SENTENCE INSIGHTS -« 4JF Kl

10 ) HEA)Z B

™IERa=E iﬂiﬂgﬁ¥%ﬂ$ﬁﬁ—ﬂlﬂ2§ﬂi¥ ENREIRE. DSIS. ERif
BEEREME. RETFHNTTERET,

We protect our children obsessively from every harm; we scrutinize every carer,

teacher or doctor with whom they come into contact.

AFEMEARENHEENE: SSEFHORPmERENSN, BENIEITRIEDRREN/ KM
EHEPEMREE, FalEMA + KR P EEXAHEE L. EEAUNESE
TG, FIEUTUSEHIBIAELMTFOERS. 2R FENEERESS, BEEY
BEHNAFEEBRNL.
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Before children have even developed a proper sense of their own identity, or

learned to handle money, they're encouraged to associate status and self-worth

with stuff, and to look to external things such as fame and wealth for validation.

H2B, FoM

"Before" 5|SRIRTENRIEN D EL S FORINMES R SKFE R IEFHNEIROR WanESEEAR
EFAMERNEIEE N FZARTIGE R, E TP HIAER A AR HE EE A EEET
FRRIRERUGFRIEREF,

We're turning out little consumers rather than young citizens who will value

themselves for what they contribute to the society in which they live.

2B, F3M)

rather than JLEEEKS. who SISHIBRBIMEEIENG. what 5ISHZRMENTD. MAMNKENERY
EIENG, EERNANEOERFETNESMON,; E9RINTEASEFERRN RHMSA + Xt
HERE + FERE" fNiCIHE, EEETTAEER

It's crept up on us in the 60 years since advertisers started to target the young and

found that they could recruit them to a commercial assault on their parents.

H3B, FoM

since5 | SATEMRIENG. that5 |SEIENG. HITBIESEE, RN NKFIEHRIFEFSENS
N FORIESTHATRAEERIIIAERRES. RENARRBEES, XMISEEZERR
FEEISRKEGPIEERE, ERETRESH.

Not all psychologists agree.

FHE, H1M)
AOBETEMBERNELRKD, EBEN RO ES, BsTfhRE— (EEE. JE.
RiE. 8%  BEZER, IHKEER.

It's also one that's forever developing new ways to persuade our children to desire

material possessions, and because of advertisements' viral effect they only need to

infect a few to reach the many.

5B, F3h)
BERGMTEEENDEIRGTE. HHED. FEREEBEN N ENEHREESEE, "one that..."
0 "need to do" 2SN, HFIFDHEERMENEE, EHQHEE EREIFBIIKEXR T F
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Of course there'll be plenty of objections to an outright ban on advertising to the

under-11s.

IR, H1A)

there be A)BVEPU7NRANERIFIEFAIE NS FTX "FE" HESAIZEHI. A9/ "there will
be + FIAEIE + ZEMITBEIN" LRHAREE FIEERENIRIKREF T F. FIK
AR E R SERNESEFNTN T BB P E R L.

There'll be those who argue that would be a breach of freedom of speech and

infringe the rights of corporations to brainwash little children into demanding

their products.

HIB, Fof

BOFEERZNMHIER: FIANEERE. EENTFXRERAEEE. EENTFHIIE
ENHEFIE. ZRRENSRYNEH?. Z2EEE (MIRENAEEE) AR5, B9k
pMEZ, EEFERGEENRES.

And though advertising is only part of an all-pervasive(FTLAAATERY) marketing

culture we need to make a start somewhere.

H8B, F2M

"though" 5|SALLEAREN DRI RFIEAFIEFHEMEN, BizMNaHIETSZ a9
EthREE, FHFEH "need to do" FEERIAMATEN, FEFEELNTNCXSIERSEIEE, B
HEERERERE, EREUESHIEREFTER.

It would deprive them of the chance to learn about products.

H508, A

BSENA + INARK + EEEE (deprive sb of sth) + AEIAFEIR, XEEBRINRAIEHH
EHINENER, BEERFHIERENERNE, EREREERESR, FUISE98IKESD
B,

HIGH-FREQUENCY « L 3 /& 45 i

A I 75 ANTEE /S 2 E 8 = A

THRREREARERPHI, N2 WiE/K HEETISME (ExE =R
NEFHIARDTF 8) . BMAREAR LIRS ZEHXERTN, [RETEEXA
RN, S AESERAE.
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advertising s

n. &5k
K8 IX-E 7249

desire &

n. B8
K4 R -BER 44 9

ban &

v. 2|k

KR4 R -HE 216

author 1
n {E&

ARE3 IR - Efl 264 9

contribute s
v. I8k

A3 R -ER 794

marketing s

n. &
A3 R - B 459
power

n. ;X713
A2 ) -HE 128 )
expert s

n. &%

KRR -EFE 1149

%32 - https://english-exam.lazynote.cn/cet6/sections/2023-06-2/part3-section-c-1/2f=p - FELL{E AR EIF

would

aux. (will BOEER) BE, &

A5 IR - HRE 568 &

identi[y B2
n. 5

KR4 R -BERE396G

product 1

n. = &R
A3 R -EHH 271 5

consumer i

n. JHZEE
A3 R - EH 165 G

material s

n. #4584

A3 X - Bl 66 5

advertiser &

n. J &SRS
K3 X B s g
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pressure i

n. (HEEED
K2R -BER 579

associate s

v. BXR
K2R - B 54 9

uniqu_e B2
adj. JE4FH9

K2R -HiE 54 6

depression 5

n. {PBBEE

A2 R -HE 316

target s

n. BiREEF
A2 R - Hifi 26 6

external s
adj. #MEBRYZNEIRY

A2 R -HiE 18 6

fame &2

n. B

K2R -EfE104
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purchase &

v. MgSE
RS2 IR - B/ 55 4

psychologist 5

n. (RS
RS2 R - BEf 54 4

handle 1

v. SbIE
A2 R -Ef324

freedom !
n. BH

A2 R - Bl 26 6

educator &

n. HEIIFE
AR2X-BEH 234

literally s:

adv. E1Fih
A2 R - Bl 18 6

possession 52

n. {5

AR -ERR9 G

impact s

n. =20

A1 R - ERR 185 4
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https://english-exam.lazynote.cn/cet6/words/psychologist/?f=p
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actually 1

adv. SCfR £, |LE (BTHIEEHNEER)

ARE1IR -HE 1824

mental &

adj. #5tHAY
ARR1IR - B 120 6

case a2
n. &5

KRR -BE 97 6

despite &

prep. RE
AREIUR-BRET78

aim s

v. B
A1 IR -Ef 57 69

limit =&

n. (RE

KRR -BfES1 6

growing a2

adj. KA
FR1R -BERE AT G

commercial

adj. EAY
ARE1IR-Hi43 9
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n. (Ez. BURERY) #hiY

KE1IR-HiE 167 5

argue i

v. 18
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AR -EFE 92 4
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psychological s contact s

adj. (LIRS n. BXR

KEE1IR-BER 399 KE1IR-Ef 349
emerge 2 increasing s:

v. HILF adj. HR#ZHY
KEE1IR-BE3249 KiE1IR - B 26 4
persuade s root

v. AR n. 1R

A1 R - Efl 26 6 A1 R -Ef 256
unable contribution s
adj. AEERY n. TRk

A1 R -Efi 24 6 AE1R-BEf 2149
virus si corporation s
n. w5 (5IERBIYREYD) n. o\, W (FTGEXEM. BIREER)
A1 R -Ef 214 A1 R -BEf 20 9

gradually & stuff i

adv. Fifiit, BLiH n. kP4

KRR -BE 209 KRR B 20 6
ultimate & deprive &2
adj. B£ZAY v. #IRF
FTE1R-EFE198 FRE1R-Eif 1669
imply &2 recruit s

v. B, BERE v. i85
FE1R-EF 168 FRE1R- B 166G
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render &2

v. A

KRR -HiE 16 6

erode c

v. (2R, BiR (L.

KRR -BE126

adulthood &
n. B SEER

AEUR-BENEG

inform s

v. 580, B (EUtEHRREARS)

KRR -BE 146

forever

adv. 7Kizc
AE1R-EF 124

comparable

adj. BJEVERAY
AETR-EFE 14

opponent &2 granted &
n. XJF v. #F

KRR -BEN G

marketer s

KRR -BE106

socialize &2

n. EHAR v. #132
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nurture c

v. 558

K1 )X -BEE9 4
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