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Part IV

Directions: For this part, you are allowed 30 minutes to translate a passage from Chinese into English.

You should write your answer on Answer Sheet 2.
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SEFEX
BRSERZERERET, 5 LRIPFEN—NE Part IV BIFEER [RAEINER. BEER. BE
IEfa] PO,

In recent years, more and more Chinese cultural products have been entering the global market and
winning increasing favor among overseas consumers. With the rapid development of China's foreign
cultural trade, the export value of Chinese cultural products has ranked among the world's top for many
years, forming a number of internationally influential cultural enterprises, products and brands. Data show
that the overseas sales of China's publications, film and TV works, online literature and animation works
have been rising year by year. The Chinese government has introduced a series of policies to encourage
and support more fine cultural products with Chinese elements to go global, expand their overseas

market share, and further enhance the global influence of Chinese culture.
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23a)::2

—EBREAPX. TRERCERS

1. 20ZHMEHEE [RR—ER] 218
F1IHTmEEEEKk, F2OHABZRELEELOFTIE. ROR [ME—WKPER] XK,

292 With the rapid development... FFELEHREREHRE, TEBMIMMKENE, FiEB
SR

\\\\\

552, 3a)ZEMAData showSie. #BESTIE

FARERER T W =R, $E3aAH #BE/ Data show that... #-—MNRE (FEUEEL
b)) BFF, BRMEE. FEE [FEXWER] | 22 [HhiA—SUEENE] a9sHEE.
563, 4a)ZEHbEE. AChinese culture[ElfSITER

M=THIRES, BATEIIBGEHE, AIEDBAINERERELE, ik The Chinese
government B3 |HHEN,; £ the global influence of Chinese culture 54 Chinese
cultural products BEWNA, EBLBEUERE [EAFENXHWEINA] X—E/E L.

CEYR—aaEIERTASHERENE, D81 N. IETFETEIIRY

AFS AFEEES) | SEETXEFIN,

€35)]

(R3]

(iFE]

FRE it i BRI EMNE

XERAENMBLFERFPEMMWmEMHER, HOFEK, BFHSBCRIEINRENEE, BT
(% / EFMKOEMRA ] KER, Fis TR, SRMSNPEW=RERSEKTHE, H

TR EBINEEENISER SUEERENRT [EEFERENELSERE] | FERHEREEERN

BsE, EitemLA—MRIER AE. BUAIESSMATR [R5 / EF] R,

—RIRTERS

BERENE TELSEENEUNE (BkHzr-ntis. BEZEk. HEEEFER) 12

MAFERBRENESE, FLARGAB—RRIERN, HpR [BRESE /1EF] NERERBAIAE

SehkAT (40 has ranked / have beenrising) , REF [BEHEE] X—EHafER—RITER

BINETTART. MBI LR, HeRMEZNPEX=mERLIkTT 5 EFET,

FRE L5

#t—1%¥9 Chinese cultural products, FES =GR EXHZRHI, EER cultural products
(products FBE%, Z18—3K™fR) . £FAE—2)L cultural goods —=JL cultural items,

FFER—FE.

FIMLER

SIINSAKER S 1% /3 foreign cultural trade (&} cultural trade with other countries) , foreign

= XJ5b, trade REJEIAINEEL,

MRS

MBI XEFERFEXWGRER, ZAOEMRMEIFE online literature (7FA] web

literature) , AEZRFREERL internet novels ZAMENNE, online literature BREIBIAE,

thETE

FRETTE 1¥79 Chinese elements (elements IS4, ESMTR) , EXHRERE, BEELF
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LT tbi=am) (EEBENEBEN (mizsn: maxE

P EIERHEHE RSN PES] W m, mOSER [EReikmizl , FAEFEN more
and more Chinese cultural products + are entering / reaching + the global market, FIEEH
BORRGEE, TR,

B¥a [BmZERk] ERAHIIEERIESR

TOBRINNE: [Tz 1 BEZRE/INEEERNSKR. RB [l EETEE, £
[Z5kk] WMERFFFIBIER and i&E#E (...are entering the global market and winning
increasing favor among overseas consumers) , EEREIED1EMAIE winning increasing
favor.... [H#E] ¥ increasingly / increasing RIZEIBIZ,

RIS

EisemERAA—AINER, ISk ek | aEEERnvEsy, FTRIEHITR are
entering M2 [IEEARM] , 5 #Hkiz ABIENYS,

BEH

products FAE# (iZfE—3m, HRIE more and more) ; consumers FS% (BINEEE
BN .

&l

[558k] 1¥ win favor / be favored / be popular among; among overseas consumers g
among EEHAR, FZH in,

In recent years, more and more Chinese cultural products have been entering the

global market and winning increasing favor among overseas consumers.

2. BE & o B X A SCAK BE 5 i DR R, R B SCAG = i DB O R R 2 SR A JE SRR BB AR T — it
HA E bR 1 S A4k . 7= A0

[£F]

(29

K THO% (FEENEIBGH (Hizsn: maEE)
[fEE..] BINE, ARET. BIERNETRE FEXFREOMEFEZFHuFEHAmY): £E
the export value of Chinese cultural products, 18i& has ranked among the world's top, #3

pREIE. BE [Fpk T —Ht. k., il Se—1 ok, (FFIsEREE,

[BEE] FMAEEINE, [T ] BEAMESDSRING
BEE R EXTINSL R ZRIRE AR 12K With the rapid development of China's foreign
cultural trade, EAIEINE. ETHHOMLIERS. &E kT —#HEGEREAILE
Wb, PEERFMREE RRIEARETRIVER, BRAIIESE forming a number of internationally
influential cultural enterprises, products and brands, ##EE£4f5, #%A and FEEE=
Ma. [BEEERZIAO] BAZAE internationally influential {FRIEEIS.
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RIS
CFEEFUEHRRY BF [FREFES] |, BIESCHAT has ranked, FEEA—RRIIT RS
(I XS SIERTERR) .

FiE—H
FiE the export value 2ARETEEREURES:, 1BIER has ranked (5= ATREEZEY) , A2 have,
BEH

[—it... e, FRINRE] =1N2iFEASEE% enterprises, products and brands; a number
of E S,
fatie

[ZEH5REFI] 1% rank among the world's top / be among the world leaders; [EBERR

$/MW73] 1% internationally influential 8 with international influence,

With the rapid development of China's foreign cultural trade, the export value
of Chinese cultural products has ranked among the world's top for many years,
forming a number of internationally influential cultural enterprises, products

and brands.

3.HEE R, EKBRY . BUER. NEXEE5HEBEREERINEEEEFEET.

[£F]

(2D

(iEiZ]

L TSHEEE ) (XI5, Datashow BISRIBEMA (Fizsgr: Ea+E)

#HIRE i¥8k Data show that... 5IH—PMEIENG., NORETE . HEBEFEF: EiE the
overseas sales of China's publications, film and TV works, online literature and animation
works, 1BiE have been rising year by year, EiEFARGN [HEE] .

HIEEAmSiEESMand, [1E85M] EEIE

FRICFFAIIR R, FAMER. WENF5MEERE ERXER A, B, Cand D H5l (Ti5—1E
S, & and &) , [%] 9 and so on & such as 5|5, HEXEER. [TE/ B
HEE, ¥Ak overseas (XAIHRIE) 8k in overseas markets (MARIEEEEE) . AUEH

N==F

s, TETIFRARFASITIEE.

i}

EFER Tr [BFEFEEAES] | BIESEEHITES have been rising &Mt GRIERES
) , AT ABIESSRET have risen / have kept rising,

Fi5—

MAEFIER the overseas sales (SHMLE, ZRFRAVEESR) | 1BIER have been rising, A
&£ has,

BEH

HHZIMBEIBAEEL: publications, works FHE%1; online literature A<EJEA0 s.

¥afic
[EFETFH| % rise year by year / keep rising over the years; [{HE&EE] ¥ sales (S#FEH
S8/ HE) .
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[i¥3Z] Data show that the overseas sales of China's publications, film and TV works,

online literature and animation works have been rising year by year.

4 PEHBFHE T —RIVBRS A R E L BA BT RO MR S & E b B 11,5 K5
T 3 43 B, 32t — 0 3R T o B SCAG Bk SR )

[£F] K ThEKA XIS THEEEK AEF GiEsn: 5955
FiER FEBAT (the Chinese government) , #ZUsER HET—FRFIBER (has

introduced / issued a series of policies) . [RHE [E/FIZE. . EHEI], ¥ K. D8, =2FH...
] #RECRIIEN, EEEFTZEE.

(F24R] [8%Eh3zi5] AtosSISHRY., = MEMEBRMIAE
SFISTRFE Z AP ERIIEE XA mELHE] BAE to encourage and support... 3&
BEREN; B [MmEHE]] AEIB NGB support more fine cultural products
with Chinese elements to go global, fFE # K@/NGHHER H—TRAFESULAIHF RIS
BiEEZHIER, F5B to expand their overseas market share and further enhance the
global influence of Chinese culture, [EB+ETZ=RI] A with Chinese elements {ElG &5
15, BIRTEHER].

EZx] BHE

HET—FRIIBER RETkBEFIEEESHIRNE, FIIIESSHHAT has introduced / has rolled
out; BRYIKIEEMATAASZH SN, BIRA to encourage,

FiE—5

=iF the Chinese government 28%8, {515 has introduced (E=AFREED) .
BEH

policies FAS%L (—FRJFIBER) ; products §21; elements 8% (FETHE, Zf) .
fatie

[FEHET] 1% go global / reach overseas markets; [# KmzHEL] 1% expand market
share; [#EFAEMWA] 1% enhance / boost the influence; [—Z%!] ¥ a series of / a set
of,

[1£3Z] The Chinese government has introduced a series of policies to encourage
and support more fine cultural products with Chinese elements to go global,
expand their overseas market share, and further enhance the global influence of

Chinese culture.
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