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Part III Section A

Directions: In this section, there is a passage with ten blanks. You are required to select one word for
each blank from a list of choices given in a word bank following the passage. Read the passage through
carefully before making your choices. Each choice in the bank is identified by a letter. Please mark the
corresponding letter for each item on Answer Sheet 2 with a single line through the centre. You may not

use any of the words in the bank more than once.

The task of the global strategist of a business is to build a platform of capabilities derived from the

resources, experiences and innovations of units operating in multiple locations, to transplant those

capabilities wherever 26 , and then to systematically upgrade and renew them—ahead of the

competition.

Aili%ﬂiﬁﬁﬂ%%ﬂ’\]&& = LS‘Z—/\ﬁEjJ T f:‘.‘,i/l\ Sa=y )? E EZMERIEERNRMNRIR. SLWRMEIHT &
XLEBESITBEE EE= AIRERE WETRETF.

Apple is an outstanding case of a company whose unique capabilities give it a worldwide 27
advantage, particularly with respect to its ability to build platforms from a product base that integrates
functional and 28 design. Apple has been able to leverage and exploit its California-based design
and marketing advantages successfully throughout the world. IKEA is another such case. The do-it-
yourself furniture and houseware company first developed a compelling set of capabilities to design,
manufacture and 29 furniture at low cost and sell it in a novel way in Sweden. Later, IKEA

successfully _ 30  this formula in many other countries.

Apple2—MRERIZRA EIRSRE N FEES KR HE 53 R EE MBS TR AR mEht
FHEFERIEENTHE. AppleBEREBES HARIIEF BFIRIEEET INF I ERIANKITIIEHMN
. IKEARBS—MXHRIEA. XRBPHRENREBMATBESEREAR T —ESAEREE
LMERAIRT, SEFEhzRE AU nTEE. 55K IKEAEITFZ Bt E R Mt S H 77X —
&,

By contrast, Telefonica, a Spanish telecommunications company that is now the world's fifth largest
telecom by 31 , first developed its special advantage abroad. In 1989 and 1990, Telefonica had
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the opportunity to enter Chile and Argentina, countries that shared many institutional and cultural
characteristics with its home country but that were _ 32  more rapid market reform. Throughout the
1990s, Telefonica took what it learned in Chile and Argentina about reconstructing former state-owned
telecoms to other Latin American countries that were privatizing their state telecoms and deregulating
their telecom markets.

HEEEZ T, TelefonicaiX RFEIIF BBIE A E), BRIZR HABAXEEAT (RIS BcEE N E T HYs
TS, 198954119904, TelefonicaB S NERFIRE XEER SEBERITEHRAHEMX
HWAHE (BIEER N EREN ISR, BAN1990F(, Telefonicag AR SR FIUAREF ZIRIX TEER
ERREEATNERNAZIEMIEEABS U ERREARMBAAREHZESIRIAL T EMER.

These examples might lead the reader to believe that creating a global advantage is an easy task.
But many other _ 33  of expensive failed experiments suggest that creating a lasting global
advantage actually requires a great deal of 34 and operational finesse($%215). Our research suggests
that global winners typically create and sustain their international presence through a systematic process
of __35 , renewing and enhancing their core capabilities.

XA FAIRERLEEANBIEERNBE R —IMEZES. EIFSEMM NS RBRIREEILsLfIZREA, el
ERFARIE ISR EREABRIMIBINZERI0. BARIARERRE 2Rz EREBE— R FRITE
REEMHEHFEERRMFE X MNIEEEFA. ERgaEz 08

A) aesthetic I) reproduced
B) appropriate J) revenues

C) clusters K) safeguarding
D) competitive L) ship

E) exploiting M) strategic

F) fiscal N) transcend

G) instances O) undergoing
H) rehabilitated

26. to transplant those capabilities wherever _ (26) , and then to systematically upgrade and

renew them
[&3] B) appropriate | &3
(iFAtE] wherever + _ iEENGEE
[#3#&] wherever appropriate REX A/ FATEIEH
wherever appropriate (FEGERIETS/NEEZLAL) BENANESFAGIFRILHEEE,
5 EX AR RE DB R SIERTIHTT " HU S BRI IZ e ST S IUAT.
[FFiA] A) aesthetic iEREEE
wherever aesthetic fEIEX EFEEN; AQHAMKIEUE, FAEFSEFIHT.
F) fiscal EEnfE

wherever fiscal AARLIENEFRIK; fiscal (&1 year/policy EEARZIE, ARE"BREGES
B "BIFRR.
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27. Apple is an outstanding case of a company whose unique capabilities give it a worldwide

_(27)_ advantage
[#22] D) competitive | zid
[iAt44E] =iF advantage BIHIEIEL

[#%#E] competitive advantage Er5FIFtIEHED
VAWM TIESEKLE (to build a platform of capabilities ... ahead of the
competition) , competitive advantage (FHAE) BB FHISINEER
fig, 53X ahead of the competition 2R SSIENFRL,
[ZFi7] A) aesthetic WiFH{RE. 5 advantage 45
aesthetic advantage (EFME) ~2EEREE, BEAXTHIIZ Apple EEERRIBIAAE, &
ERIEES, A B TMEIEIE design =S,
B) appropriate appropriate advantage Apk3Z
appropriate {&1fi advantage i X _EAIH—"1Z00ME " TEN, BRHINEER
wherever appropriate / appropriate measures,
F) fiscal JEREARRS
fiscal IEMBYWSSHY, £3CRBITCTHBEIBIBER, 5S40 " JRFEIERINE EXTK.
M) strategic SGF{BfTHiE
strategic advantage B%138iE, {8 M 7£55 34 SEENIMAIEEEE strategic and
operational finesse; 1Z"5%cHEEZ "R, ALz, £ M B4 34,

28. its ability to build platforms from a product base that integrates functional and _ (28) _ design
[#£%] A) aesthetic | 5T
[iEFM448E] functional and _ design HFIFZAIA
[{%i8] functional 5 aesthetic RigitF W F
ET AR, functional (TOEEME) #0 aesthetic (SEZM) RIGATMIRITHHIRALE
E—ARIEER, BEFE, Apple IELI'TIRE+=2"BONGNRITEZTH, SA9EE

PaN
Ho

[FHiA] F) fiscal FHRLEE
fiscal design (WBU&IT) AMBZESIERS, 5 functional RER—#HE—NMH~RE
. —MNMABIKEER, BERXSERER,

(i8] SEERZRMURYERIERE F) — fiscal 1AM4EXS. iE#EE4E. integrates functional and
_(28)__design 7, F fiscal &R, 1AMEICED; PaBFET "functional and fiscal"Ifyi2
FFGEHEWRIMERSE, SSILAIRE. B functional 2~EigitEN, N5
aesthetic BRIRITHFAEITF; T functional/aesthetic XX ALIRIE fiscal,
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29. a compelling set of capabilities to design, manufacture and _ (29)  furniture at low cost
[&Z] L) ship i3
GAHE] shiaREX="1F75anE
[{%i&] ship furniture B"iEi/ & 58" "7
ship {EzhiE A" RE. EH", 5 design (IRit) . manufacture (47=) MRERNE
PR H BRI EE A LEE, ship furniture (R582RE) ERIER\IEIRAIBAEE.
[ZE5EA] N) transcend MAIIEE
transcend furniture (Bi#azxE) HEN ETiE; transcend @EEHSZIE (limits,
boundaries) , 5"RRALEFRE "R HEEETEMT.
30. Later, IKEA successfully _ (30)__ this formula in many other countries.
[&2] ) reproduced | #i3
GAHE] & + B8hF + _ + =15, TXNBIEN
[{%iE] reproduced this formula = S§iX—F&E$Ti%
reproduce a formula / model / pattern EZRIEER "EFISFIE—EME", 5 EX"%T
EindtTiERe ). BENTSHEER RIBEM454E, 5 overview Fi"transplant
capabilities wherever appropriate" £ §7x2—H,
[Z§i8] H) rehabilitated MAITEE
rehabilitate EA"E (A/BF/FIE) KE. BE", EEBEEZIRERZY); this formula
(—EpITE) ARZR, £F'RE", BEAE,
31. Telefonica, a Spanish telecommunications company that is now the world's fifth largest telecom
by _(31)__

[&Z] J) revenues &id
GAtE] by +  &iFh

[#%#&] by revenues iILHIBEIERE
world's Nth largest company by revenues ((FEUHIZHRESE N ANF]) 2HEERWIR
ENEMEEGR, 5"2kEE S EBREERS.
[FZSiF] ) clusters S
by clusters (i&Ef/fk) FREEAIXNNEE, BIEFE.
E) exploiting X AIIEE
the world's fifth largest telecom by exploiting ((RFAFIBHER) HAE; EEXENIEE
fic a systematic process of exploiting, renewing and enhancing,
K) safeguarding XA
by safeguarding (ZRE) EHAZHFR4EE, ERTEME,
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32. countries that shared many institutional and cultural characteristics with its home country but

that were _ (32)  more rapid market reform
[#2] O) undergoing | #id
GRMHE] were + _ EERIE, WRIEEHTH

[{&#8] undergoing reform ZEHEMENIFERIE
undergo reform / undergo change 2"ZHFEFLE"WEEEE, ARHEFFIRIR
S EELHERENTIZNE", O EaNAEk LEiY

[ZF:iF] E) exploiting FFARIT

ExR"FIA"TA%E (exploiting market reform) 7EIEX EAIE; exploiting FIFIBBERE
A/ A, BEES 35 SENIMFHTIEH,

K) safeguarding ¥R

safeguarding reform ((REXF) S&X"NENE. AECESBE NEREEER—E
FEEMEHNE, FRAEMIEE.

33. But many other _ (33)  of expensive failed experiments suggest that ...
[ZZ%£] G) instances #&id
[iA1$4E] many other  of ... E#&iAN

[{k#8] instances of failed experiments EAFEHD
instances of (..BYLHBI/flF) RoUEFEREES;, E—ERLA Apple. IKEA, Telefonica SIE
HAIF, XEBHEATR " EAEITSHEM (KWAY) cfl", BIETTEE.

[RFA] ) clusters $EEARBEIL + iIBNIEHL

clusters of experiments (SEif%) EZRIEPARIRAER, clusters BHEEH stars, cells,
companies %, FMg"EHINEE".

J) revenues MAIIEE

revenues of expensive failed experiments (R&REMEEIGAIKN) BiETRE, B ) ES 31
THGLEEL by revenues,
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34, creating a lasting global advantage actually requires a great deal of _ (34)  and operational

finesse(¥Z215)
[&XR] M) strategic | BHia
[RIEHE] F75454 a great deal of  and operational

[{#kiB] strategic 5 operational 28375
strategic and operational (MIESZEEH) REEEFKHNN T, ©XREH the global
strategist, systematic process (our research suggests that global winners typically

create and sustain their international presence through a systematic process) , &
ASERMTE strategic,
[RFiA] A) aesthetic {EBE(L
aesthetic JBiRit/B55ElE, 5 operational AENSF; RERIHNR " BASKABIEER
X", RRIRIHEES.
B) appropriate X{RZFiZ
a great deal of appropriate (KXE14%#) 5 and operational HFITEEN F&k, B
appropriate 55 26 =HNIMEE.
F) fiscal JEREATS
fiscal i, £MRTIEVHSIZEN "D, SiERIMHL.

35. global winners typically create and sustain their international presence through a systematic

process of _ (35) , renewing and enhancing their core capabilities.
[&%] E) exploiting | #i3
[iFM44&] of + |, renewing and enhancing =/ \&4ZiE35

[1%#E] exploiting, renewing and enhancing #H#E{=%
exploit one's capabilities (FF&/ZFEEE8ES) + renew (&) + enhance (1E58) 13
Btz O D = BRECABN aNERE, IEXIRZ overview BN " TIE-BE-AR"'£5;, B
55 E& Apple ERHY exploit FRIEHEARIFRL,
[RFiA] «) safeguarding iESUERARTS
safequarding (fR2) BFBHEM4ENE, 5 renewing. enhancing IXF MNHBUESEATER—
HMEL;, 2 CHEE"EIHTEAFRESKNE", F2" THhEHEEN", K Z2ERIM.

[Zi8] SEXZMRVERIARE K) —— safeguarding iBMFSEN. MEAMK. a systematic
process of _ (35) , renewing and enhancing their core capabilities 1, K
safeguarding Y -ing FZ5MN1A of T2 ML, "RIIZOEES] " FIGTERWIR; PEHET
BE45 renewing/enhancing X NMAREMESRER. Boi: FA7IENEE=E"V1, V2,
V3", BER/ABERREM, &M safeguarding —F ZIIZENZIFR,

WORD BANK « ] JFE4r 285
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15 MEd A - EE 5 A

AR ERIHZEED 15 M (A-0) , A 10 ME&iE—1. BEEZA—X.
THEHEMIARFMESTAN; mE [BTENZE] 10 PMAEE, HRS5MAT
U,

A) aesthetic m=Hia

ESEASNIEE S

T4 28 =

C) clusters &ia @i

B & BE
Fatia - i

E) exploiting #ia &

FA. & (Fh&iE/EDRE)
T4 35 2

¢) instances &ia i3

BIF. L
FITH 33 %

I) reproduced #ia KA

St Bl (BX/dE51E)
FITH 30 %

k) safeguarding zzid &l

RiF. RE (Fh&iE/EDRE)
FotiA - Rk

M) strategic mHid

B) appropriate mHiE

BB, Ta=RY
T4 26 7

D) competitive HiA

=EMN. BREO
HTHE 27 =

F) fiscal wm=zil

MIEY. 45589
Fatia - ik

H) rehabilitated i3

RS, S&E (79)
Fitia - Rish

J) revenues #2id

KA. Bl
AT 31 %

L) ship i3 &a
B, AE M

T4 29 %

N) transcend zid

ARBRAY. SREXIERY ik, B
FTH 34 % Foia - Rk
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0) undergoing zid KEE

Zh. EEER (WEDIR)
FTH 32 %

EXEE
SIREREE: 175, BEFSEARROEE
SXESREEC TR LRSS LR FRiER

strategist of a business is to build a platform of capabilities derived from the resources,

The task of the global

experiences and innovations of units operating in multiple locations, to transplant those
capabilities wherever __(26)__, and then to systematically upgrade and renew them—ahead of
the competition., BE/SLA Apple. IKEA (BEISEEARTITEBRMINGH) F1 Telefonica (5%
FEBINAGBYT BEIREE) Afl, BEEEREESANSKASREKIESIZE LM
$JEE (creating a lasting global advantage actually requires a great deal of _ (34)__and

operational finesse) ,

DISTRACTORS =« T4t &E &
X 5 MAIR & BB 1 A

17 15 17188 5 MRGBABNTFE—C MaMESEX. AXELRE, FR%
BEHEI—E., TEZMEITENREBI=NEE. ATAZMHH.

C) clusters BRig5 33 SHSHZF

clusters 2E%4#21a. 1AM4EPTEEE 33 = many other _(33)__ of expensive failed experiments, B
clusters of BIUE of BHE; IRAEM: clusters of [FiBFEERZEEYIRIIIERE
(stars/cells/companies) , Af5"Z=fFI/BHRNENEEE", RiL{I45 instances,

F) fiscal HHIEE + BISE

fiscal 24200, AIMERIRTICERSE 27, 28, 34. 26 UNMERIAZ, B fiscal IFEek RERl", &
SEFEREENFLEIIE, R fiscal BIEMBURIS, X LEHAEHUEE, NEZ fiscal
A" B 2R ETRE.
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H) rehabilitated F=i§5 30 =a%3 XN EhiE

rehabilitated 213ETI{ENA, FSITEZSE 30 = IKEA successfully _(30)__ this formula, BirlX "f#
WS ENE " ERERE—ESA IR, IR rehabilitate IEIFEME"SHR/ELZ Y (E
. IBA. BA) . F8EE a formula X" RZIRAVBLINITIE"

K) safeguarding RI§55 35 =Y -ing FEENIA

safeguarding & -ing f2. 1@MEPLELSE 35 = a systematic process of __(35)_, renewing and

renewing/enhancing B9HE G A A—&——safequard 25F#, renew/enhance EE, SRR
BPHEEA,

N) transcend S5 29 =RIENAER

transcend 2R, FZSILELSS 29 == to design, manufacture and _ (29)__ furniture B9=z1id]
H5; B transcend B"BAL"EIC, #KEME, REER: FHHIIR design/manufacture EE 5%
BREHE, transcend furniture (EEHERE) 1THAEXEEFE, BiEmiZ, MRS ship.

SENTENCE INSIGHTS -« 4J 1 #t

3 A EHBH R R
TR ST FARITR—FXEHE. ORI, e SH. S
BETUNEHIA, StETHRNFRAE,

The task of the global strategist of a business is to build a platform of capabilities

derived from the resources, experiences and innovations of units operating in

multiple locations, to transplant those capabilities wherever appropriate, and then

to systematically upgrade and renew them—ahead of the competition.

1B 1A

FREREWREHIAEMERE REFATEINEHERTHNENaN, & AT E NS EiAiE
%, A "Aisto do X, to do Y, and to do Z" R AI KEFBEEMER., SRENDIREEER
BEE. MBS ERESTEERRANPEEIT EREERNERS.

532 - https:/english-exam.lazynote.cn/cet6/sections/2022-12-2/part3-section-a/?f=p - {E£{E B ELF


https://english-exam.lazynote.cn/cet6/paper/2022-12-2/part3-section-a/p1-s1/?f=p

Apple is an outstanding case of a company whose unique capabilities give it a

worldwide competitive advantage, particularly with respect to its ability to build

platforms from a product base that integrates functional and aesthetic design.

2B, F1M)

KOBIERERENE + WEBENDHE + WEBME + MIEBERE + AENEEE, XL
BRI NRFIERFEFINERER. FIEREENINEREIRIIXANRNRIESER, RENAER
t, EREUTAEFBIRFCHED,

By contrast, Telefonica, a Spanish telecommunications company that is now the

world's fifth largest telecom by revenues, first developed its special advantage

abroad.
HIB, H1A

AR EE+RMUIE (BEENT) +1BIE+RIEHINE SEEN RIS HEETSMEI, [
ESRER. EENDERRMERE TN NEERENAFRNE, ZEEUTAZERA.

HIGH-FREQUENCY - L 8 /& 45 i

AR HIK 52 PNFAEN S E B R

THIRERAERNRRIGEX H I, X2 WEARE HFEEENSME (FEz5 BT
HIRDFEISALDT 8) . BMANEAR HIWRESZEAERTM, REIEE
ZARREX., . AESEEGIE.

capability s global &

n. B2 adj. RTRAY

AR5 R -EE 208 A4 R - ERE 140 1)
design & case a2

n. it n. &R
AR3R-EFE 11949 A2 R - BRR 97 5
successfully s platform &
adv. pEIhits n. E&

w2 R -HiE 249 2 R -EfE 16 9
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https://english-exam.lazynote.cn/cet6/paper/2022-12-2/part3-section-a/p2-s1/?f=p
https://english-exam.lazynote.cn/cet6/paper/2022-12-2/part3-section-a/p3-s1/?f=p
https://english-exam.lazynote.cn/cet6/words/capability/?f=p
https://english-exam.lazynote.cn/cet6/words/global/?f=p
https://english-exam.lazynote.cn/cet6/words/design/?f=p
https://english-exam.lazynote.cn/cet6/words/case/?f=p
https://english-exam.lazynote.cn/cet6/words/successfully/?f=p
https://english-exam.lazynote.cn/cet6/words/platform/?f=p

exploit s

v. FIIFE
A2 R -Ef 13 9

actually 1

adv. SCfR £, |LE (ATHIEEHNEER)

ARE1IR -HE 1824

Process i

n. I9F%
KEE1IR-BE 126 9

opportunity s:

n. Y&

AE1R-BER 1159

cultural s
adj. M{YHY

ARE1IR - Ef# 68 4

unique &
adj. Jh4FRY

AE1R - B 54 9

operate s
v. I5%%;
FR1R-BEHE 529

novel s
n. /N5

FTE1R-EE43 8

product 1

n. Foam
A&

bl

Bf 271 5

base

n. &
KE1IR-ER 126 9

resource i

n. Bk
AE1R-EF 1194

later

adv. LAJg, later
A1 X - B 87 |

particularly s

adv. 7o, 535 (GEEFEEM)
AR -BER57 4

innovation &2
n. BUFT &R (BT AT
A1 R -Ef 536

marketing &

n. 54
K1 )R- B 45 9

characteristic &
n.
KiE1)R - B 36 9
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https://english-exam.lazynote.cn/cet6/words/exploit/?f=p
https://english-exam.lazynote.cn/cet6/words/product/?f=p
https://english-exam.lazynote.cn/cet6/words/actually/?f=p
https://english-exam.lazynote.cn/cet6/words/base/?f=p
https://english-exam.lazynote.cn/cet6/words/process/?f=p
https://english-exam.lazynote.cn/cet6/words/resource/?f=p
https://english-exam.lazynote.cn/cet6/words/opportunity/?f=p
https://english-exam.lazynote.cn/cet6/words/later/?f=p
https://english-exam.lazynote.cn/cet6/words/cultural/?f=p
https://english-exam.lazynote.cn/cet6/words/particularly/?f=p
https://english-exam.lazynote.cn/cet6/words/unique/?f=p
https://english-exam.lazynote.cn/cet6/words/innovation/?f=p
https://english-exam.lazynote.cn/cet6/words/operate/?f=p
https://english-exam.lazynote.cn/cet6/words/marketing/?f=p
https://english-exam.lazynote.cn/cet6/words/novel/?f=p
https://english-exam.lazynote.cn/cet6/words/characteristic/?f=p

instance &

n. {5+
A1 R -EfE 3549

enhance &

v. 12

AR1VR-BRE326

appropriate s

adj. HIEAY
AR - B304

ahead &

adv. 7EBUE
ARE1IR-BE# 299

typically s
adv. BE, —f
ARE1IR B 26 6

contrast s

n. XJtE
A1k -Bf 24 9

i

v. W&

KRR -EE 208

worldwide

adj. £HFH
AEE1IR - B 354

presence s

n. 3%
A1 R -EE 314

reader

n. &
AE1R-Ef3049

competitive

adj. =
AETR - EHF 284

revenue a2

n. (RE). BERAY) WA, Ka=

KRR B 256

location s&:

n. R, B
AR -BEH 224

multiple s:
adj. 1Y

FRI1R-BE218

aesthetic o

adj. M
AR1R-BE174

B1

B2
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https://english-exam.lazynote.cn/cet6/words/instance/?f=p
https://english-exam.lazynote.cn/cet6/words/worldwide/?f=p
https://english-exam.lazynote.cn/cet6/words/enhance/?f=p
https://english-exam.lazynote.cn/cet6/words/presence/?f=p
https://english-exam.lazynote.cn/cet6/words/appropriate/?f=p
https://english-exam.lazynote.cn/cet6/words/reader/?f=p
https://english-exam.lazynote.cn/cet6/words/ahead/?f=p
https://english-exam.lazynote.cn/cet6/words/competitive/?f=p
https://english-exam.lazynote.cn/cet6/words/typically/?f=p
https://english-exam.lazynote.cn/cet6/words/revenue/?f=p
https://english-exam.lazynote.cn/cet6/words/contrast/?f=p
https://english-exam.lazynote.cn/cet6/words/location/?f=p
https://english-exam.lazynote.cn/cet6/words/core/?f=p
https://english-exam.lazynote.cn/cet6/words/multiple/?f=p
https://english-exam.lazynote.cn/cet6/words/reform/?f=p
https://english-exam.lazynote.cn/cet6/words/aesthetic/?f=p

integrate o sustain »2

v. {FREIN v. HEFF
KE1R-BER 1449 AE1R-Ef 1469
upgrade s formula &
v. ARk n. N2,
KE1R-BER 1449 AE1R-EfE 139

manufacture s: strategic &

v. (KHUR) #h&, %7~ adj. ik (1) A9
AR1X-BEH13 4 ARIR-BRE 1369
derive & former s

v. 3R18 adj. LARIRY, MBIAY
KRR -BE1269 KRR -BE 126
reproduce & outstanding s:
v. S adj. ZRHAY, HEH
KRR -BE1269 KRR -BEN G
systematic undergo s

adj. R&HY v. 20, 2% (JUERE. EEaR A
KRR -BE G KRR -BEN G
functional &: leverage c

adj. SEFIAY n. 070

KRR B9 F K1 R -EfE 8 6

VOCABULARY = iy X & 9 Aii

2 134 3% CEFR 8 BB &

eSO W AESE 134 NEiE, RRUE CEFR &4 %6t. SREETR ZERRUT]
MEF S (CDF) , &A—H 100%, B2 LALE (C1/C2) AEMNE, AR 134 -
£910%,

532 - https:/english-exam.lazynote.cn/cet6/sections/2022-12-2/part3-section-a/?f=p - {E£{E B ELF


https://english-exam.lazynote.cn/cet6/words/integrate/?f=p
https://english-exam.lazynote.cn/cet6/words/sustain/?f=p
https://english-exam.lazynote.cn/cet6/words/upgrade/?f=p
https://english-exam.lazynote.cn/cet6/words/formula/?f=p
https://english-exam.lazynote.cn/cet6/words/manufacture/?f=p
https://english-exam.lazynote.cn/cet6/words/strategic/?f=p
https://english-exam.lazynote.cn/cet6/words/derive/?f=p
https://english-exam.lazynote.cn/cet6/words/former/?f=p
https://english-exam.lazynote.cn/cet6/words/reproduce/?f=p
https://english-exam.lazynote.cn/cet6/words/outstanding/?f=p
https://english-exam.lazynote.cn/cet6/words/systematic/?f=p
https://english-exam.lazynote.cn/cet6/words/undergo/?f=p
https://english-exam.lazynote.cn/cet6/words/functional/?f=p
https://english-exam.lazynote.cn/cet6/words/leverage/?f=p

30%

49% 73% 90% 100%

100%

A1 A2 B1 B2 C1 C2

K ELR

J LR K ULR J AR JBLR

BN 1R CEFRRERRLT | NEFRBEXR (CDF) - HIRAEXEER 134 4 - KiEH 100%

J LU

25 5 TR 2

134

B2 Ll kXA Bl KVLFAER

10% 73 %

FABIND 20026F 12 528 - 2%

Part 1

Part 11

Part III Section A

Part III Section B

Part III Section C (1)

Part III Section C (2)

Part IV

i

Wr 71

FERET (EFEET)

KR E (F B ILED

Be) SR B (PYaE—)

e B AR (PYaE—)

DT (Bugiz)

532 - https:/english-exam.lazynote.cn/cet6/sections/2022-12-2/part3-section-a/?f=p - {E£{E B ELF

MUH fEHT —

M RN —

Al

MU M —

AU T —

MU fEHT —

MU T —


https://english-exam.lazynote.cn/cet6/sections/2022-12-2/part1/?f=p
https://english-exam.lazynote.cn/cet6/sections/listening/2022-12-2/?f=p
https://english-exam.lazynote.cn/cet6/sections/2022-12-2/part3-section-b/?f=p
https://english-exam.lazynote.cn/cet6/sections/2022-12-2/part3-section-c-1/?f=p
https://english-exam.lazynote.cn/cet6/sections/2022-12-2/part3-section-c-2/?f=p
https://english-exam.lazynote.cn/cet6/sections/2022-12-2/part-iv/?f=p

