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Part III Section C (2)

Directions: There are 2 passages in this section.Each passage is followed by some questions or
unfinished statements.For each of them there are four choices marked A),B),C)and D).You should
decide on the best choice and mark the corresponding letter on Answer Sheet 2 with a single line

through the centre.

Passage Two
Questions 51 to 55 are based on the following passage.

P1 Born from the accessibility of mass air travel, modern international tourism has been popularized
as "holiday-making" in regions that offer comparative advantages of sand, sun and sea. Travel is often
portrayed as a tool for personal growth and tourism as an economic motor for destination countries and

cities. There is a tendency to assume that tourism is good for everyone involved.

MR ERRIRIRALRTARMMSIRITRIE &, AR, PRGNSR X " E
R, IITERBEANAMKIIER, mikipLUIHRBRIEZRMBTHRIE 512, AMiEEmRR
FIAARRSIErE S 5E A,

P2 Today the big bang of tourism drives over 1.2 billion tourists across international borders
annually. Many popular places are literally being loved to death. Recent protests in ports of call like
Venice and Barcelona against disturbances created by cruise ships show the unfortunate consequences of

emphasizing quantity over quality in tourism.

NS pipp A R A S FIREET 1 2{ZFEEHERAR. TSR IRIEERSENEZAER. &
HAfEVenicetIBarcelonaH B IR A IE A FHBIHINERD, B T il S8 a4 EmAE R ERT
R ERR.

P3 Uncontrolled tourism development has become a primary driver of social and environmental
disruption. Tourism studies provide much documentation of the many negative social impacts of tourism
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and resulting resentment that local populations direct toward visitors.
KRR R ER I SFEMERIAN EEZRHEER. IRiFARRME T AEXTIRFIEZ AL RS
MANCR, AN I SRSt E R FEAIAIR,

P4 Antagonism toward tourists typically develops in mature, heavily visited destinations. Protests in

heavily visited destinations suggest that traditional tourism has overstayed its welcome.
XFENEHEEREHIERAN. FEEENENN, ERrEEEBitRERTINGRIA EFIKEFLES
BRI,

P5 Residents often become frustrated when the benefits of tourism are not felt locally. Although it
can generate foreign exchange, income and employment, there's no guarantee that multinational hotel

chains will allocate these benefits equitably among local communities.
ki A EE R AR, B R TESREIER. RERALEEHENEINT. A IHIULN =B
F AR EENBERES I R Z BN FoBrX I ES.,

P6 On the contrary, when people stay at large resorts or on cruise ships, they make most of their
purchases there, leaving local communities little opportunity to benefit from tourist spending. These

forms of tourism widen economic and political gaps between haves and have-nots at local destinations.
R SMINEARBLE RIS RT M R RER D B S A AR Sepk, (2t K L FiR B NiFEiH
FrhiRar, XEFANIRFRLY KT BRIt E AFIS A Z BRI FHIBIAZELE,

P7 In recent decades, local residents in destination communities also have found themselves
negotiating new cultural boundaries, class dynamics, service industry roles and lifestyle transformations.
For example, data show that tourism activity corresponds to increased social problems as local residents

adopt the behaviors of tourists.
B3R, BROitHE RN E R LRI E CHRENSFRI AR, MESE. RS UHEMEESR
1835, N R Bk E ) S AR AIEANTEXI A, E A St E R FHA RN = R T A5 .

P8 What does all this mean for the everyday traveler?
X EBI TE EWETA?

P9 First, all tourists should make every effort to honor their hosts and respect local conditions. This
means being prepared to adapt to local customs and norms, rather than expecting local conditions to

adapt to travelers.
BB REHNR—ISNEERETHEE LR, XEREZEFFEN St SIBFIE, A
B SR ARIB N TE .

P1e Second, tourism is a market-based activity and works best when consumers reward better
performers. In the information age, there's little excuse for travelers being uninformed about where their

vacation money goes and who it enriches.
BOR Icibp 2 —FETHianE), SiHRERMFNBIFILEEN EEFERIF. EERMIKITE
X H CHNERE SRR EEZ TR B ERN.

P11 Informed travelers also are better able to distinguish between multinational companies and local
entrepreneurs whose businesses provide direct social, environmental, and economic benefits for local

residents. Such businesses are in love with the destination and are therefore deserving of market reward.

In the long run, being a responsible traveler means ensuring net positive impacts for local people and
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environments. With the information available at our fingertips, there has never been more opportunity to

do so.

BRI TE R EeE X o EE AR R FENR I A HitERIBEEEREI S, ENEFTRY
. XERINE BRI, FIHESREMZER. MKIERE A —a A0S ENRTERRERRAS
WARFMEGRSFIERE RN, SERIIMFIRINER MEIX—REMNSBEIFIFRE.

=Rl

51. What is the popular assumption about international tourism?
A) Its benefits may compensate for the adverse environmental consequences.
B) Its rapid development is attributed to people's improved living standard.

C) It appeals to people in places with favorable geographical conditions.

D) It contributes to the economy of destination countries and regions.
KT Ebrgiel, A% E R R 4?2
p) HELATRESAMEAFIRIMEER. 8) EREARIBRFAMIEEXKFENRS.
C) BEXMIREHMAMAE S RAIEERS. o) BEEETFEAMERIEXPNEFTRE.
[(&=x] D @)
[#1BY] B+ What is the popular assumption about international tourism E#/a]"#i N EBEE
ERMA", BERERRNERRBNIF—DRIR, NEKAEST.
[iF@] F|FETF What is the popular assumption about international tourism, What is 3|S
¥55k%EE), about international tourism 2EE&EMaMRIEIEIH assumption, EMEEEE
%yl %BEB#O

||

[EfZ] Travel is often portrayed as a tool for personal growth and tourism as an economic motor for
destination countries and cities. There is a tendency to assume that tourism is good for
everyone involved.

HRATESEE AN ARIKIIER, bl NS 9 Bt E SR HRIE A, A
AT RIS AT EER S #HE TS,
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GELR] A)

B)

9)

D)

THhaEs
BRI A K" IER R LGRANASFIENEE R, B P1 RERIR RIS ETF ", MKER
H "HMEFMEAMN " RIXTECIESE,
{5
IR B iR fiipl AR A RIAETAEEKERES ", [RXXEEE Born from the
"IRTF RS IRATRYRT R ——BJ3EXI SR E "R

accessibility of mass air travel
AR TR EEKE",
KEFER

1IN C iRl "R S RSB XAIA", 1BJR3 has been popularized as

"holiday-making" in regions that offer comparative advantages of sand, sun and

sea HEYEMIAL £ LR EE R, FARXEMXAIA " " ixipl RS,
v IEH

tourism as an economic motor for destination countries and cities «

It contributes to the economy of destination countries and regions

FiH o " H#ERH B AR " TEI%IN contributes to the economy of destination
countries and regions 323Nz, H destination —ARIFES, HixE D.

52. What do we learn from some studies about uncontrolled tourism development?

A) It gives rise to an increase in mass confrontations.

B) It incurs local residents' antagonism to tourists.

C) It inhibits the steady growth of local economy.

D) It brings in a large chunk of mobile population.

RTFAZEH K REE R R, BAITN—LBF i T @R 4 2
A) ESEAEHSRIEN.  B) ERHEMERNEZIEE. o BilfZEsraiREEK.
D) B RAERIMAH.

[E=]
(AU

€31

[(Efi]

(HT5RR)

&+ What do we learn from some studies about uncontrolled tourism development

EREAMARIGES, SOV NENES, AFHHENT.

BF=F7F What do we learn, from some studies 2JIRiE, about uncontrolled tourism
development {&fff studies [REARER, GFLND. TEE, EHE LT,

Uncontrolled tourism development has become a primary driver of social and environmental

disruption. Tourism studies provide much documentation of the many negative social impacts

of tourism and resulting resentment that local populations direct toward visitors.

KRR A REMAT SNSRI EEET. KR AEICR 7 ik AR mE

HEFm, LARAHE KBS EEERSIR,
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[i15]

>

) RMR#2
IR A " SEARI TGN, R 5122 Recent protests in ports of call like
Venice and Barcelona, {BREZFIFMHI, BiXE uncontrolled tourism
development NER, A2"HRZFEKININAE",

B) Vv IEff§

resulting resentment that local populations direct toward visitors <

It incurs local residents' antagonism to tourists

A " FARICRE RXF=A9ARIR "IN It incurs local residents' antagonism to
tourists FIEITF—XINMAIE N &, BiE B.

C) EHhEH
I C " S H A E FREEK", RN ES B (no guarantee that
multinational hotel chains will allocate these benefits equitably) , FHkiiRiFS
LEAHIE T AN,

D) ZHEFRIA
B D " EEkRAERMAL", [RXERRE over 1.2 billion tourists across
international borders annually, {BiX2"IxFIAE"BUEIA, R "KizARE"THREY

7=ie,

53. Why does the author say local residents of popular destinations often feel frustrated?

A) They fall victim to social conflicts and environmental disturbances.

B) They have little opportunity to enjoy themselves on cruise ships.

C) They cannot find employment in multinational hotel chains.

D) They do not think they benefit as much as they deserve.

TEF AT 24 BT E K = 3t f R W R B
) BRI SPSRABAMRTIIREE.  8) I IFRBENSEFE LEZEC.
o) ITTEEEEEHBEEXEITIE, o) MITANBSIRBEREGASIFE.
[8%] D @sHm
(AU

€31

[

KE

fir)

T+ Why does the author say local residents of popular destinations often feel
frustrated F§ Why does the author say, 2iEE4ESRMEEGHNRE, FRXUEHR

Why does the author say 5|S/RREZER], EiEME local residents... feel frustrated 55
¥, FERETEIE of popular destinations JRIE residents, &lid often I "ES, &
T, FobeEbH.

Residents often become frustrated when the benefits of tourism are not felt locally. Although

it can generate foreign exchange, income and employment, there's no guarantee that

multinational hotel chains will allocate these benefits equitably among local communities.
S AT ESERZ AR, ERIIBEREIKE. REMRIATLIGHRINT. 1A
Mtdl, EEEEEEAHA—ESBXEFLA TSR X,
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GELR] A)

B)

9)

D)

SREFER

TN A 5 A e AP SAINETIINZEE", R P3 3 KA SRS
IR, {8 P5 f#f% frustrated NREREFWEDEAL, AR Bk 7 HS/AMERY
B o

SRR

BEIR B 5"t TR SEM L3R, {BJRX when people stay at large resorts or
on cruise ships KRV "= "EHIERE, MAR FER"NSER.

5R3ER

&I C i " IEBEEEESHRAZITE", JRX Although it can generate foreign
exchange, income and employment BEFfAREAL 88 skt ARET " HEA
X"mIE"FTILIE".

v IEff

the benefits of tourism are not felt locally

K

They do not think they benefit as much as they deserve
A" ERIREMHEL"7E They do not think they benefit as much as they deserve
i, #E D.

54. How does the author say local residents in destination communities respond to tourism activity?

A) They endeavor to adapt to it.

B) They readily adopt new lifestyles.

C) They immerse tourists in their culture.

D) They try to upgrade their business models.

1% Ut BB A X P 24 B B 00 4T 2 X e 8 9 3 2

p) MEISIERE.  B) IAESHIAESR. o NS TSEiInsckd,
D) fifi B EFH B SHIR I AE,

[B%R] A EHH)

[#8] =T How does the author say local residents in destination communities respond to
tourism activity 2 How does the author say..fUt&=,, ZREF Why does the author

say, EIMEERSRMNITT.

€31

[

KE

fir)

How does the author say Fjala), EiEMNAIF local residents in destination

communities 2F1F, respond to tourism activity 2iBELEH; in destination
communities 25&/MafE1m residents, EHiEMT, Fohak.

In recent decades, local residents in destination communities also have found themselves

negotiating new cultural boundaries, class dynamics, service industry roles and

lifestyle transformations.

EJLHEEK, BRI KAAEERAIE CIEENFISGER. MEIE. RSIHEE
MRSV RH TRERFIEIE.
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GELE] »)

B)

c)

D)

v IEf

negotiating new cultural boundaries, class dynamics, service industry roles and lifestyle

transformations

< They endeavor to adapt to it

A" EREENEIE"E They endeavor to adapt to it %ith: endeavor fEEGNE
DHGES, adapt fUEEERISRE, 8OE A.

D REHERR

JEIR B 5" IR TFRMFAEFES ", {BIRX as local residents adopt the behaviors
of tourists 5 tourism activity corresponds to increased social problems %!, %
BEXFRRABIFEM A=A, B KT,

ZAEERIR

I C i " EREITSEANHER", FExeER; F3GZE being prepared to
adapt to local customs and norms, rather than expecting local conditions to
adapt to travelers, 182" FEENSM", ERRINERERIORE, FSEFZRY
2Rz,

ZhER

I D i " =i A kmlaEzl", [R3XERE local entrepreneurs whose
businesses provide direct social, environmental, and economic benefits, {BiX2

FEN RN MZRMREER", SERES AHREIMETX.

55. What can tourists do to exert more positive impacts on the tourist destinations?

A) Show interest in local customs and lifestyles.

B) Seek possibilities to invest in local companies.

C) Use the services provided by local businesses.

D) Give favorable comments about their services.

e 72 7T US4 SR il 9 B A 3t 7= A BE AR AR f R i 2
A) NEHIMAINEFLDURAEE,  8) SHRRE S IATATEEM.
C) EAZMEIRMAIIRSS. D) XHBAIRIBRSS G FIFIT.

(=] C

(HT5RR)

[#IB] EF What can tourists do to exert more positive impacts on the tourist destinations
HEREREETH), RXEEMREENENE, BTHRMEERER.

[#Ff1] What can tourists do =, to exert more positive impacts EFEREZRBAY, on
the tourist destinations Ma 2IE{&1H impacts; more 2 positive BILVEAZEEIH, 12

T~ BE AR E—", Fohak.
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[EfZ] Informed travelers also are better able to distinguish between multinational companies and
local entrepreneurs whose businesses provide direct social, environmental, and economic
benefits for local residents. Such businesses are in love with the destination and are therefore
deserving of market reward.

RER Rt ERER S BEEASSA IR —EENERRE AR ER T REER
=, WEEEFHE, XREWXSBEINEIER, EMmEERXREHZER.

[EIR] A) LUmEEL

EIR A " X3 Yt RUATIEE AR noal", [’ being prepared to adapt to local
customs and norms IKAYZ "EFFEEN", EIZZNE"'F—FK", METFIHNE X
BRUMIEINESIEESIE", FHEEERIRXIR—AthiEZ.

B) iJEHEER
EIN B 1" SHIGE A AT TEEM", JRSGRAYE deserving of market reward B
IHEBEERITZRE, NREKFERER R,

C) v IEf®
local entrepreneurs whose businesses provide direct social, environmental, and economic

benefits for local residents

< Use the services provided by local businesses

tourism is a market-based activity and works best when consumers reward better performers «

Use the services provided by local businesses
FAIFRENER"HE" 5" Al "7E Use the services provided by local businesses
— &, 8iE C,

D) XHh4&EH
IR D i " SEIRSETFT", B deserving of market reward frizE M EiE2R1T
A, RERUXT R/ BESNFH,

SENTENCE INSIGHTS -« 4) % # ik
9 A)HAA)Z BT

MIERGSERIMNGDFFT—PENE. SNEERE. oSS, TRl
BEERSME. _REGFENTTERET,
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On the contrary, when people stay at large resorts or on cruise ships, they make

most of their purchases there, leaving local communities little opportunity to

benefit from tourist spending.

HeB, F1M)

AONEEIEERE: £49 + HEKENT + IEDIEEEEERNE, B\ RFIEHEEF
BERRT. BITEESIHEMA. FHEMKNENDIREEHREMS. DIRIERRER, XMZE
ERNEEIEESTRELIL, EEEFBEE.

First, all tourists should make every effort to honor their hosts and respect local

conditions.

FOB, F1A)

"IB&oE + AR + BB + AEVEIBEEIKE" B2 KNERSMEMNa, TH
mEIEX. WA HER. ERNEEETIIEBEIASERUZFX (40 "should take measures
to..". "must make efforts to.." &) , KFLEEE,

This means being prepared to adapt to local customs and norms, rather than

expecting local conditions to adapt to travelers.

HIOB, FoM
"rather than" 5|SHIFHFIRTELEETE I SRANEFHIFIEFIREHI, BFXIERA S ERSIER
M. HZEAEE FEREEEEEZGR. A9EMEEREIAREIEIRMNE.

Second, tourism is a market-based activity and works best when consumers

reward better performers.

F10BL, F14

FAERFHIIBEIMNENDRIEEENNRIGEFRAEL, RI T R RETE RIS E
fREEN, BE—EEE, ERRTEMERNIZOERN

Informed travelers also are better able to distinguish between multinational

companies and local entrepreneurs whose businesses provide direct social,

environmental, and economic benefits for local residents.

BB, 514

F5E be able to EEHEEF] distinguish between A and B 1B % EIBEMN A whose 5|SH(&
IEFHFIR D Z — XS P SR ANE ISR E R, F S e RISS e B,
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Such businesses are in love with the destination and are therefore deserving of

market reward.

LB, E2f)
AARAEEG, BESHIIFE. EEMEIKE "therefore", LK "deserving" iIXFh G S TEHE
BENERRANDRE, AEARREIRBIFIFIIRS DRGSR, BE—EIENE

With the information available at our fingertips, there has never been more

opportunity to do so.

BB, 44

KEHET there be GENEFRF. MIABDEKE. GEBENVE. FEXFEEEESFSD
BEEINKDRE. 53R there be ARRIRIEEIEEMASIVNERNRE], BFIESHR
ENZER, ISNERS.

Its rapid development is attributed to people's improved living standard.

518, B

"be attributed to" 2P\, EHEFETENNFAGN, BTRPEEIGE, B &L
BEXgHNERY, RONGSEHRBNSREN, T EEBIR.

It gives rise to an increase in mass confrontations.

52/, A

FEEEMREETFHNEATE, TEIURFIEFIREFRZHI; "give rise to" XEEERIE
EBIERNRZEREN. EERTEIBEIZMULEH (A0 pay attention to, take advantage of &[]
ERIBFEENGT) BB —w{F%.

HIGH-FREQUENCY « L8 i 4 1A

A5 LN 98 ANTELIEAS J B A

THRERENEERTHRN, N2 B R HFEEFRISNE (ExE i ERHHR
NAFEIIRDTF 8) . BNAREAR HIRE S ZEXERDMN, RETEEXE
RRX. Efr. AESEEGIE.
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local

adj. Ay
AEE19K-EfL 143 9

destination s

n. BAYE
K108 -BEfL 259

benefit s
n. 54k

A6 IR - HRE 244 5

community s

n. X
KB4 R -Ef 163 9

impact s

n. S0
ARE3 IR B 1859

opportunity s:

n. Hls

A3 R -BER 1159

lifestyle &
n. &SI

KRE3R-EE43 G

author 1
n {E&

A2 R - Hf 264

tourism 5

n. fiFdl
A6 K% HE334

resident &

n. BE

AR7TR-BRE50 9

traveler 1
n. k{78
AES5 IR -Ef 20 9

environmental s

adj. FRIBLY
B4R - EE 112

economic &

adj. &%
A3 IR -ER 1679

adapt
V. &N,

B2

BE (FE. #HER)

K3 R Bl 44 6

cruise

v. SREARIF

Bl

%

AE3IR-ER9G

positive s

adj. FRtRAY
K2R -BEfR 1449
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growth & economy si

n. 1< n. &5

K2R -Ef 104 9 A2 R - Ef 102 6
region s consequence s:
n. X n. 58

K2R -ER 78 9 A2 R - Effi 66 6
adopt mass i

v. K40 n. K8

A2 R - Eff 46 6 A2 R -Effi 44 6
reward s chain s

n. HREM n. s

A2 R -Ef 43 6 AR R -EfE 32 4
employment »: heavily s

n. T{E adv. XEib

A2 IR - B 27 1 A2 R - Bl 18 6
protest & better

v. I R adj. EB#FAY (good AIEKERAR)
A2 R -Ef 8 g i1 IR - B 205 6]
behavior s consumer si
n. {39 O=E
AE1R-BER171 9 A1k -Ef 1659
negative s decade &

adj. BER n. +5
AE1R-HER 1324 1R -EHR 1209
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KRR -BE1124

traditional s
adj. 489
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contribute &
v. 8Ek

KRR -BET796

seek i

v. S
ARE1IR-BER 709

conflict &2

n. Iz
A1 R - Ef 66 6

Qolitical Bl
adj. BUBHS
ArE1R - B 59 9

purchase

&

v. gL
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iﬂ)
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respond s

v. (@&, &S
AB1R-HR52 5
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income i

n. A
KE1IR-EfR 94 4

involve &

v. 88
A1 -BE&H 824

billion s

num. 1+{Z (1,000,000,000)
KRR Bl 74 6

cultural s

adj. X{LH9
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available 1
adj. AT3R15MY
Al R -Ef 63 6

ensure s2

v. IR
A1 R -BEf 57 69

sap s

n. (B
KiE1)R - B 54 9

appeal &

v.
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invest &>

v AIRE (S, IHEFLAERREEIR)
AES1 R - B 45 6

responsible

adj. TAsAY
AR - B 40 &

possibility s

n. BIEEME
A1 R -Ef 3549

assume B2

v. R%E
A1 R -Ef 314

increased 1

v. 180T
A1 R - Ef 28 1

entrepreneur ci
n. NSRBIl Z

KRR -BE 276

typically s
adv. @&, —#%
KRE1R -Eifi 2669

attribute &
n. B

FE1R-EE 238

spending

n. 732
KE1IR-BER 4149

generate s

v. 7R, Sl (BR. RNFE)
KE1IR- B394

datum o

n. #E (BEUrIl, SE09 data)
KRR B 346

comment s

n. 18
A1 R - B 28 6

therefore s:

adv. B, FrlA
AR -BEH 28 4

norm Bs2
n. B&
A1 R - B 26 6

tendency &2

n. {imE
K1 R-BEfl 24 9

distinguish 5

v. X5
K1 )R - B 23 9
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prepared 1

adj. JERIFHY
A1 R-Ef23 9

adverse c

adj. AFIEY
AE1R-Ef 2149

exchange &

n. 3§

KRR -BE 216

steady s

adj. F3ERY
A1 R -Ef 20 9

literally s

adv. EL1EiB
A1 R -Ef 18 6

contrary sz
adj. =AY

KRR -BE17 9

guarantee s

n. {RIE
A1 xR B 1749

transformation

n. HJEEE
ARk B 168
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mobile s

adj. AJZEIRY
AR B 224

emphasize s

V. SRV
KE1IR-Ef 2149

portray s

v. fitn
ARE1R-BE#E 20 6

host s

n.EA
ARE1IR-BER 199

assumption s

n. (BRE RIRGREIEEHIANZERSE)

KRR -BE17 9

deserve s

v. N8
AElR-BER 179

endeavor c

v. 81

AF1 R - 16

mature s2

adj. B
1R -ERE 1549
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honor s
n. &8
AE1IR-BEiR 144

upgrade s
v. A%
AE1R-Eff 146

exert s

v. SEINCHE. )

KRR -BE1269

negotiate &
V. IRF
AE1R-ER 1149

victim 1
n2EH

KRR -BE G

resentment
n. f&IR

KRR -BE106

allocate &

v. e
A1k B9 g

enrich &

v. EE

AR1R B 96
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inform s

v. 580, B (EUtEHRREARS)

ARIVR- B 1469

boundary

n. JAO5
KE1IR-BER 1249

motor s
n. Rl
AE1R-BEF 1249

quantity s
n. $08

ARIR-BEIEG

readily &

adv. K=
ARE1IR-E#R 10 9

resort s

n. BRI
AR -BEH 104

compensate

v. AME ISR

AE1R-BER9G

border =i

n. AR
AE1R- B8 G
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VOCABULARY = ia] Y X & 7 A

42X 264 7% CEFR Y& RIRE &

SNEEE 264 NRIF, REVE CEFR FRFIT, BRERR NIZERRLUT] HER
att (CDF) , &A—1EH 100%., B2 LAL (C1/C2) AEMiE, AR 111449 4%.
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LU L LT L LT FULR KU

L BN

BiEN [12 CEFR FRRLAT] HRFEEZR (CDF) - BIEAEXEER 264 4 - RIEH 100%

2 NOIAE % B2 DL I 1A Bl KU TF&EDE

264 4% 78
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