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Part III Section C (2)

Directions: There are 2 passages in this section.Each passage is followed by some questions or
unfinished statements.For each of them there are four choices marked A),B),C)and D).You should
decide on the best choice and mark the corresponding letter on Answer Sheet 2 with a single line

through the centre.

Passage Two
Questions 51 to 55 are based on the following passage.

P1 In recent years, the food industry has increased its use of labels. Whether the labels say 'non-
GMO(FEEEFEBY) or 'no sugar, or 'zero carbohydrates', consumers are increasingly demanding more
information about what's in their food. One report found that 39 percent of consumers would switch
from the brands they currently buy to others that provide clearer, more accurate product information.
Food manufacturers are responding to the report with new labels to meet that demand, and they're doing

so with an eye towards giving their products an advantage over the competition, and bolstering profits.
IR, B RiTWHEHMESIERTE, Tein&E LEE"IFRER". "R TR " Skt ay  HEEw
RHERTHESKTEMADRIEE. —HIRERIN, 39%AEZEE MBI B BIESLRIREEE R BRLL
REEEN. EERTRERNENE. ERHIEHEERFINESREMNX—RELIHRXIEK, MEE]
X ERT LB CRF RAER S FIRIGNBFHESTIIE,

P2 This strategy makes intuitive sense. If consumers say they want transparency, tell them exactly
what is in your product. That is simply supplying a certain demand. But the marketing strategy in
response to this consumer demand has gone beyond articulating what is in a product, to labeling what is
NOT in the food. These labels are known as "absence claims" labels, and they represent an emerging
labeling trend that is detrimental both to the consumers who purchase the products and the industry that

supplies them.
XMRIEEET LE2SEN. NREEERMIVEZEHE BB ERS MU N~ REEHA,. XRZ
WEFEMEK, BHXfESEE S RN E RSB0 TR RPETA RminEERPEE
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Ao XEARSIIRN " FEFER"RE, Bl IRER T —FSr &2 8, M SLr= mASiH B B FO AN mAY
T EBREEN.

P3 For example, Hunt's put a "non-GMO" label on its canned crushed tomatoes a few years ago—
despite the fact that at the time there was no such thing as a GMO tomato on the market. Some dairy
companies are using the "non-GMO" label on their milk, despite the fact that all milk is naturally GMO-
free, another label that creates unnecessary fear around food.

Ben, Hunt's L EFRIFE LR AN LG 7 " AR R E RS
— LI H AT LR R R S REMB RN A SEREE D —/\7— ﬁnnﬂ
ElFNE RN B RAIRES,

’,s‘_.r\/

P4 While creating labels that play on consumer fears and misconceptions about their food may give
a company a temporary marketing advantage over competing products on the grocery aisle, in the long
term this strategy will have just the opposite effect: by injecting fear into the discourse about our food,

we run the risk of eroding consumer trust in not just a single product, but the entire food business.

BAFIEF BEEEXN BRI MEF NIRRT e A RIS RE LRS- RPREENNE
HILH BENKIERE XM R E LR IAERR B RX TR RIS ENEIE K IHEIeE
AMUREBEZEE R —FmAEE MEERENENE RIS ERIXEE.

P5 Eventually, it becomes a question in consumers' minds: Were these foods ever safe? By
purchasing and consuming these types of products, have I already done some kind of harm to my family

or the planet?
B XEREE DPETR— NI XL REE e T IS E S WL R EX LR~ m RER R
XIFAIR A SSEKIERY 7RG E?

P6 For food manufacturers, it will mean damaged consumer trust and lower sales for everyone. And
this isn't just supposition. A recent study found that absence claims labels can create a stigma around

foods even when there is no scientific evidence that they cause harm.
MNF RSN XEEREHEEEERAE AREER NE, MEXAMYNEREN. &aI—
A& BMERERIFIHERIBR MG E A2 FRrS e RmBEEHIE 52,

P7 It's clear that food manufacturers must tread carefully when it comes to using absence claims. In
addition to the likely negative long-term impact on sales, this verbal trick sends a message that
innovations in farming and food processing are unwelcome, eventually leading to less efficiency, fewer
choices for consumers, and ultimately, more costly food products. If we allow this kind of labeling to

continue, we will all lose.

B BRHIEREERAASERNGRERTE. BRI XIHEHETREERIKEIRERIININ XA FiI5
EEE T —MEE BRI RIS ERIBIFTEAZ DN, S SERERIFR. BREEEERD, UK

RAERRAIRmM T m. NRFAIRIFIXMIRESREAFE, A IS EZIRK,

B E 5iZ g
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51. What trend has been observed in a report?
A) Food manufacturers, rising awareness of product safety.
B) Food manufacturers, changing strategies to bolster profits.
C) Consumers, growing demand for eye-catching food labels.

D) Consumers, increasing desire for clear product information.

WEFRMER TH2BEH?
A) BRHFEENTRELeNRRANES. 8) BEmtEES R LRSI,
C) HEEVWEB RRInSSERAIIE. ) BEREHRUAEREEMIN=RER.
[ZxR] D @wam)
[#IBY] JF What trend has been observed in a report 2A—piREEMNRFINERER, B
T EZEIRIM I E SRR,
[#Ff)] =+ What trend has been observed in a report E—/MEhESHNSHERE, T2
"What trend has been observed", MME}EiE "in a report” [REMBLREEIMDIREZ
A, EEFHEN, FohaEk.

[EfiZ] One report found that 39 percent of consumers would switch from the brands they currently

buy to others that provide clearer, more accurate product information.
—IPIRERM, 39% BIEHEBES MBI ERISTAImAEEERBPLLRER LB, S
RISEAImAE,
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[i15]

>

) KEFR
Food manufacturers, rising awareness of product safety 1B @Rk 7 Hhi&
&, BJREX One report found that 39 percent of consumers BRFEARIHZERSE.
B) &dEFRID
Food manufacturers, changing strategies to bolster profits #iARIRZERE they\'re
doing so with an eye towards...bolstering profits BRHIERSHIR AL, TIEBRMS report
MZERZIRY trend, FEF What trend has been observed in a report igHEIRESEMN A
M, FRREZINO EhlE.
C) faihE
Consumers, growing demand for eye-catching food labels 1B/EX FiEZEEER
"clearer, more accurate" fAi#apg 7 "eye-catching” (IREBAY) , FHEXT "information”
HOFKIAXT “labels" RORK——RTPENARFETEEIEM,
D) Vv IFff
39 percent of consumers would switch from the brands they currently buy to others that provide
clearer, more accurate product information
— increasing desire for clear product information

consumers are increasingly demanding more information about what\'s in their food «

Consumers, increasing desire for clear product information
TMAENRNER (FHREHE. A2 EWMERINFREE) 5 Consumers,

increasing desire for clear product information Z—3X$h,

52. What does the author say is manufacturers' new marketing strategy?
A) Stressing the absence of certain elements in their products.
B) Articulating the unique nutritional value of their products.
C) Supplying detailed information of their products.

D) Designing transparent labels for their products.
A3 I\ 9 i 3 T B 8 B SRR R A A2
p) SEEEFRPASRENS. ) BREEFREEHNERNME. o REEFRIFRESE.
D) NEFRIRIHERAYRE.
(=] A @HE)
[#B] =T What does the author say is manufacturers\' new marketing strategy A "What
does the author say" 5|%, [ENZ{FEEEFANAS.

[#FE)] T What does the author say is manufacturers\' new marketing strategy 2—{ &%
ELEa4): Eia)fa "What does the author say" 51— P&EEE that NEIENG, ERZH
"XisY", XHIZR X (BPRESHINT) . TohabH.
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[EfZ] But the marketing strategy in response to this consumer demand has gone beyond articulating

what is in a product, to labeling what is NOT in the food.
(BERNXFREHERKNEHREEEZABLETRAFRESHA, MEXFNEIREmERE
4.

GEIR] A) v IEW
labeling what is NOT in the food <

Stressing the absence of certain elements in their products

These labels are known as "absence claims" labels <

Stressing the absence of certain elements in their products
Stressing the absence of certain elements in their products BJ#(» "absence of
certain elements” fSIFFLETFIAY "IREHA".
B) ZTH4ER
Articulating the unique nutritional value of their products #2ZI8J "unique

nutritional value" (MFEFNE) ARNZETXIN, BT articulating —iF L
T HRAEBIE R,

C) S5EXHER
Supplying detailed information of their products #5iAR9E articulating what is in

a product ixfh "|H" $REE, IER But ZEIE/EEF "has gone beyond" &EIsATER
7. AR "new" R,

D) fEIRHRE:
Designing transparent labels for their products A9 "transparent labels" (iERBiR
Z) B TIEX If consumers say they want transparency & "transparency”, {8

transparency fERRIEIREE IR, FIHEERMRAY "new marketing strategy” Y
RE.

53. What point does the author make about non-GMO labels?
A) They are increasingly attracting customers' attention.
B) They create lots of trouble for GMO food producers.
C) They should be used more for vegetables and milk.

D) They cause anxiety about food among consumers.

fEE X R ER R R TH AW A2
A) EITHREIRS IERES].  8) BMNERERRRET BT HRESII,
) ENIRIZESMATRHRIMEY. o) Bi5IEEEEXNEmAIER.

[8x] D @s)

[#IBY] B+ What point does the author make about non-GMO labels [AIFZIEEME—EIK
MWHRRANUR, JRERXEDTPHEFE, IAMET-
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[Efi]

T What point does the author make about non-GMO labels & "make a point" &
EEBE, BN "IRE/RE—NA", MNE "about" [FIEMSANISR, SMaEnE, FobEkH.

Some dairy companies are using the "non-GMO" label on their milk, despite the fact that all
milk is naturally GMO-free, another label that creates unnecessary fear around food.
—EI M BN LR "HRER" 158, REMBGIRANASEER
—IXEN—NERREEFIER O EIRRIRE,
A) THER
They are increasingly attracting customers\' attention #HiA89 "IK5iFR" £ P3 %
BIRANAL; RIGRAVZHENEEE, ~2R5|EREK.
B) &R
They create lots of trouble for GMO food producers B EIRZE MRS GMO
BREF®, RXAKEEREREERIE, KIEX GMO £~ rRIFRNT,
C) S5EMHER
They should be used more for vegetables and milk {&F 7T P3 IE+HAY tomatoes
5 milk, {EfFEEEGIEEMITMIFSIXFMRERIEEF—"should be used more"
StEE AR,
D) v IEff
another label that creates unnecessary fear around food «
They cause anxiety about food among consumers

FRE 2 creates unnecessary fear, %I cause anxiety about food 5Z#ZINENX

s
~Jo

54. What does the author say absence claims labels will do to food manufacturers?

A) Cause changes in their marketing strategies.

B) Help remove stigma around their products.

C) Erode consumer trust and reduce sales.

D) Decrease support from food scientists.

TEF WA G AR 20 8 & i 7 AR A R 2

k=1

r) SHEEHERRAKERN. 8) BEERERERIEE. o BSEERESEETROHER.
D) MR E REMF RIS,

[&=]
[HE]

(iFe]

C wH®)

7T+ What does the author say absence claims labels will do to food manufacturers
BHR "X REEIERIERTA", BUEFERGZEHIEAT.

&+ What does the author say absence claims labels will do to food manufacturers
EErEZREE: a8 "What does the author say”, EiEM AT "absence claims
labels will do to food manufacturers” =R, "will do" IBIEHRERAVE, [HRIER

FKER.
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[EfZ] For food manufacturers, it will mean damaged consumer trust and lower sales for everyone.
SEMRHEHERMS, X (1§ absence claims labels) BEKEEESEIZIRFIEEEZIRE
B,
GEIR] A) ZdEFRE
Cause changes in their marketing strategies SRIEEHRISINTN, R RIEHNE
SRR RE, BT "will do to manufacturers” EAINIHIERIEMANLE,
A REENERRIR AL,
B) SEXiHR
Help remove stigma around their products 5J/&3X absence claims labels can
create a stigma around foods SE£ER——RE create a stigma (Hi&5%5
£) , AN remove stigma (EBRSEMN) .
C) v IEff
damaged consumer trust and lower sales — Erode consumer trust and reduce sales

eroding consumer trust in not just a single product, but the entire food business

Erode consumer trust and reduce sales
FHIE "EEZIR + SHE " 5 Erode consumer trust and reduce sales —X¢
Rz, ZEF5i%iE "and" ZBERE,

D) XHh4EHR
Decrease support from food scientists $#2A9 "food scientists" R MFKH
W, BFEHESR; [EX there is no scientific evidence REIGSBERISFIHEIFIEIXLL
BmBEE, FIFRRIERIIFE.

55. What does the author suggest food manufacturers do?
A) Take measures to lower the cost of food products.
B) Exercise caution about the use of absence claims.
C) Welcome new innovations in food processing.

D) Promote efficiency and increase food variety.
Ve 2 2 BB b )3 e ot 42
A) REGBIEIEE R M mAIAA.  B) MEAASIFPRFEER, o WERMINTSEATFEEH.
D) IREMEF BN R mFE,
[(&R] B @H®m
[#8] =T What does the author suggest food manufacturers do [BIFIZ/EEXIFIEFHIE
RN, AERBIEDHEIRIN, TR,

[IFE] REF What does the author suggest food manufacturers do 2#ELEIT: FiF
"What does the author suggest”, EIEM G "food manufacturers do" 8 suggest |5

MNEEMIES GHARR do) , FEFESZE "do" iIRLUART, ERIBXEEEIE.
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[EfiL] It\'s clear that food manufacturers must tread carefully when it comes to using

absence claims.
{REBE, 7EEFA "absence claims" fR&5X 4=, SRtIERVINEEITSE,
[EIR] A) Z3EFRID

Take measures to lower the cost of food products REEERMA, FEX more
costly food products REIEERATI AR MEEFF absence claims B HIAE
R, TRIEEEHIEN,

B) v IEHf
food manufacturers must tread carefully when it comes to using absence claims <
Exercise caution about the use of absence claims
Exercise caution about the use of absence claims 5f#|—>3dRz, B "absence
claims" RIS R FIRIASH,

C) TEEHERR
Welcome new innovations in food processing 18 "¥REIET" HIEEIN,; {BERX this
verbal trick sends a message that innovations in farming and food processing
are unwelcome i absence claims XX F kSR 7 "ADEIHET, {EEFARE
1IN % welcome innovations,

D) TEHERA
Promote efficiency and increase food variety 1 "IREMERSREZHE" HEN, R
X less efficiency, fewer choices for consumers REHE "ERIER(EK. SRR 504t

£x#F absence claims RFIREGR, FAREZREN BEATMEFIERERE.

SENTENCE INSIGHTS -« 4T H it

9 RIHEA)ZBENE U

MIEROSERIANGDFERTI—PXENE. SWNEERE. oSS ERif
BEEREME. REaFHNTEET.

Food manufacturers are responding to the report with new labels to meet that

demand, and they're doing so with an eye towards giving their products an

advantage over the competition, and bolstering profits.

F1B, F4h]

FHNDEINRFEFGETEMEN, F—PEINSEREENR. BFPETH "do so" B
RiZMEFNESHE, HEEEENGN. EREUIREAER UK.
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This strategy makes intuitive sense.

2B, H1A)

"EiE + B + BIE RROSMEREERGEZ—, EINRIIEHIEERREEREMRA
GHI, BE—ENFN, EREEETTENY, SROEPNNAETRE .

But the marketing strategy in response to this consumer demand has gone beyond

articulating what is in a product, to labeling what is NOT in the food.

FoB, FAA]

"go beyond...to..." 5] "EIEMNDIREEMNRIAEIET" IO \RANET RSN HIL,
BT HEENKESEN. ERETIRIAERERGNS T ARMER.

For example, Hunt's put a "non-GMOQ" label on its canned crushed tomatoes a few

years ago—despite the fact that at the time there was no such thing as a GMO

tomato on the market.

B3, 1A

FAMEMGENGRES. 1EEIRIE"despite the fact that"BIFI%. “there be"fF{EAILEH ZB2M
INRFNEAFNEFRERD, X FRASEL+ BN E S EBRX T BIFRAENENIE
XFNRBAX PR HI, EREI KEEH

While creating labels that play on consumer fears and misconceptions about their

food may give a company a temporary marketing advantage over competing

products on the grocery aisle, in the long term this strategy will have just the

opposite effect: by injecting fear into the discourse about our food, we run the risk

of eroding consumer trust in not just a single product, but the entire food

business.
HAB, 16

BEMZIAFEE. WEIBEH give sb sth, XERRENTHIFEE. MARIEFINESFSTK
PREL; FHIEM not just..but.. MIESSIHAFIETHREZER, BARMSFEBLAIEE, &
BIENS %S,
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Eventually, it becomes a question in consumers' minds: Were these foods ever

safe?

5B, 14

BENOEN DRI ANFAEREENDEN, TTEEXTS question, idea, fact. belief EigREiA
HTRBRBNAEZE. AaRESSIHRMENGHLZRGRAEN, SRIEN GRIHEETS
K, ZRREMEEEMTE Y —, MEHNEIXZEZ XIS ER, BASHEEREIFRME
MEBMNE, FEEEERUNBEIAEXUGERERFAS .

It's clear that food manufacturers must tread carefully when it comes to using

absence claims.

BB, F1A]

Itis ... that N FIBEMINNFEIENG, LUK when it comes to EIEfRHEL, &I/ SKFIE I EHEH
e, EEAgRESETUERTIBRAIRERGF, SLAME.

In addition to the likely negative long-term impact on sales, this verbal trick sends

a message that innovations in farming and food processing are unwelcome,

eventually leading to less efficiency, fewer choices for consumers, and ultimately,

more costly food products.

HTBL, SR2A)

ROEMZENRAEHERRRREGN: £6 + BGENG + SlaEEkiE. BUENTR
THERHSRE1E (40 message. fact. idea) HIRE, DAEIEIFERINE, XA MEMERRF
MEHM. EREATNOWE, ATLUTBEIREXNUTF.

Take measures to lower the cost of food products.

55/, A

HEDEANRMEAPBEEHN, BIANFAG. BEND. NENTFEEEN, Fa540
B, FEESFGIRNENE, TRMHME—R.

Il
)

=T

HIGH-FREQUENCY « 2L/ i 4 i

A5 LK) 84 NIBENLH A =M

THREREANEERFHN, N2 WE R HFEEBISME (Bl ERHHN
NEFEIIRDTF 8) . BMAREAR HIRE S ZEXERDM, [ETEEXAE
RUREX. Efr. AESEEGIE.
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product 1
n. P m

AT R -BEH 271 8

consumer i1

n. iH&E

ARE14% - B 1659

strategy s
n. SR

A6 IR - HRE 63 &)

claim &

v. BFFR
AR5X-BER 11149

author 1
n {E&

KB4 IR - EfRl 264 9

increasingly s

adv. R, H & ARTIE N0
A2 R -Ef 78 1

trend s

n. B

K2R -Hi 63 §

innovation &

n. BUFTEFEBIT HEITTE)
A2 R -HR 53 5
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label s:

n. FR&s
K158 -Bft 529

manufacturer

n. HER
K8 IR -Ef 33 4

absence s

n. TE
A6 IR - Ef 42 §

demand s

v. IRREsRK
AR5 X -EHRE 92 6

marketing s
n. 5
A4 IR - Bl 45 6

harm s

n. 5=
K2 )X - B/ 46 G


https://english-exam.lazynote.cn/cet6/words/product/?f=p
https://english-exam.lazynote.cn/cet6/words/label/?f=p
https://english-exam.lazynote.cn/cet6/words/consumer/?f=p
https://english-exam.lazynote.cn/cet6/words/manufacturer/?f=p
https://english-exam.lazynote.cn/cet6/words/strategy/?f=p
https://english-exam.lazynote.cn/cet6/words/absence/?f=p
https://english-exam.lazynote.cn/cet6/words/claim/?f=p
https://english-exam.lazynote.cn/cet6/words/demand/?f=p
https://english-exam.lazynote.cn/cet6/words/author/?f=p
https://english-exam.lazynote.cn/cet6/words/marketing/?f=p
https://english-exam.lazynote.cn/cet6/words/increasingly/?f=p
https://english-exam.lazynote.cn/cet6/words/despite/?f=p
https://english-exam.lazynote.cn/cet6/words/trend/?f=p
https://english-exam.lazynote.cn/cet6/words/purchase/?f=p
https://english-exam.lazynote.cn/cet6/words/innovation/?f=p
https://english-exam.lazynote.cn/cet6/words/harm/?f=p

efficiency s
n. X

A2 R -HE 33 6

eventually s:
adv. g%
A2 R -Efi 32 6

bolster
v. 3ZFF

AR R HE 156

erode c
v. B, B (HE. 56%)

KRR -HE 126

less i
det. &/DEY

A1 )R- ERR 273 7

effect

risk

n. XIB&
K1 R -EfE 167 6

negative s
adj. B/EM
RES1 R EHF 1324

profit s

n. Fid, &F
AR2IR -H# 334

lower

adj. B{EAY I5HY
ARE2 IR - B 26 6

processing i

n. L4038
AE2R-Ef 149

would

aux. (will B9EER) BE, &
ARE1IR - Ef 568 4

likely &

adj. [RATEERY
A1 R - ERR 228

reduce s
v, BT (R AN BEZ)

A1 % - ERR 138 4

stress

n. EH
AE1R-EHF 1264
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https://english-exam.lazynote.cn/cet6/words/impact/?f=p
https://english-exam.lazynote.cn/cet6/words/risk/?f=p
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design Bl
n. it
AE1R- B 1199
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trick s
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