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HEEE1EQ2021-12) « A%

Part III Section B

Directions: In this section, you are going to read a passage with ten statements attached to it. Each
Statement contains information given in one of the paragraphs. Identify the paragraph from which the
information is derived. You may choose a paragraph more than once. Each paragraph is marked with a

letter. Answer the questions by marking the corresponding letter on Answer Sheet 2.
No one in fashion is surprised that Burberry burnt £28 million of stock

A) Last week, Burberry's annual report revealed that £28.6 million worth of stock was burnt last year.
The news has left investors and consumers outraged but comes as little surprise to those in the

fashion industry.
& BurberryfIFEHR S EE, ZFME2860 5 IBRIEFRIR, X—HRSRBBMEHRERE!
R BN R T R A TR A HARES.

B) The practice of destroying unsold stock, and even rolls of unused fabric, is commonplace for luxury
labels. Becoming too widely available at a cheaper price through discount stores discourages full-
price sales. Sending products for recycling leaves them vulnerable to being stolen and sold on the
black market. Jasmine Bina, CEO of brand strategy agency Concept Bureau explains, "Typically,
luxury brands rally around exclusivity to protect their business interests, namely intellectual property
and preservation of brand equity(ZX7=)." She stated she had heard rumors of stock burning but not

specific cases until this week.
HEREHEFEERERIASER XN TEEmERiR 2= WRIMGE, BITHTIIELERMN TS
REHESMHENEE. BrnEERKRSEREIRREHERT EHENXG, mhRadkiEie
Concept BureauRYEEH{TE Jasmine Binaff#fFia:" B 5, E@ RIEESHHbE M RRIFER WA, B
AR RIRE. "RTE S ZRNR I IR EFIVEE B EZI AR A IR BRE6,

C) Another reason for the commonplace practice is a financial incentive for brands exporting goods to
America. United States Customs states that if imported merchandise is unused and destroyed under

their supervision, 99% of the duties, taxes or fees paid on the merchandise may be recovered. It is
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D)

E)

F)

incredibly difficult to calculate how much dead stock currently goes to waste. While there are

incentives to do it, there's no legal obligation to report it.

X EBERN S —NRE R EEE S OB mEt il sSER. EEEXAE NRHOREmAREE
FAEESE ES N NREZEmATs IR, HiZka199%. BRitkEitEEZ MinEEFRR
25, BAEMREREMXESE BHRERENEENS.

A source, who chose to remain anonymous, shared her experience working in a Burberry store in
New York in October 2016. "My job was to toss items in boxes so they could be sent to be burned.
It was killing me inside because all that leather and fur went to waste and animals had died for
nothing. I couldn't stay there any longer, their business practices threw me off the roof." In May this
year, Burberry announced it was taking fur out of its catwalk shows and reviewing its use elsewhere
in the business. "Even though we asked the management, they refused to give us detailed answers as
to why they would do this with their collection," continued the source, who left her role within two

weeks. She has since worked with another high-profile, luxury label.
—(IEERESNERALTSZE T i2016F10 B AL —ZBurberry| JJETERIZH, "HKAITIERIE
ViR B X B IMBEME E IR, XA OEZRES E R E IR R N E R AR RRE:
T AMMIBA%RE. RITEBFEIRE AIRmE AL RS, "SH5H BurberryEmMIEA
BEREFPERER AFEREAISEMSERIERER. "RERIIAR T EERE (Efb()ELER
FANFAFR D ABXFNIR IR RS @, "XAERE R EIRAGE R AT EnrE. EtE
B—RAMBEEmELIE.

In an online forum post, which asked if it's true that Louis Vuitton burned its bags, Ahmed
Bouchfaa, who claimed to work for Louis Vuitton, responded that the brand holds sales of old stock
for staff members twice a year. Items which have still not sold after several sales are destroyed.
"Louis Vuitton doesn't have public sales. They either sell a product at a given price or discontinue it.
This is to make sure that everybody pays the same price for an item," he says. He goes on to
disclose the strict guidelines around the employee sales: "You may buy gifts for someone, but they
track each item, and if your gift ends up online they know who to ask." One investor commenting
on the Burberry figures was reportedly outraged that the unsold goods were not even offered to

investors before they were destroyed.

E— MR, B AiELouis Vuitton2BERIRIREFER BFRLouis Vuitton T{EAJAhmed
BouchfaaBINAR, iZzmhd B FE AR TEHENFRIBEFREEN. STURRBEENAREHAMWImRERKE
8. "Louis Vuitton RHITAFHEH. MMIIBEALLSENMEHE R EAGT. XRATHESIA
AE— B ERRNE, ik, EEERE T R T(REIFASEN: (RETLASSAIEA Bt
BEREHH R A SRMRAAL R HINAE R _E AR RNEZIENHE, "HERiE,—(XIBurberryBiE & RITIE
AR ETRE LB RN E R IR AT REIER.

Richemont, who owns several luxury brands, hit the headlines in May for taking back £437 million
of watches for destruction in the last two years to avoid marked-down prices. It's not just luxury
brands either. In October last year, a Danish TV show exposed H&M for burning 12 tonnes of
unsold clothing since 2013. In a statement, the high street retailer defended itself by saying that the
burnt clothing had failed safety tests: "The products to which the media are referring have been
tested in external laboratories. The test results show that one of the products is mold infested and the
other product contains levels of lead that are too high. Those products have rightly been stopped in

accordance with our safety routines." In March, a report revealed that H&M was struggling with $4.3
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billion worth of unsold stock. The brand told The New York Times that the plan was to reduce prices

to move the stock, arguably encouraging consumers to buy and throw away with little thought.

BEZ N ERmERIRIchemontfE5 B EFET XM FHIEINE4S. 372 BRI F R THHER LB IE
NTRALEFRE. NMUXEEEmELt., ZE108,—RAEENT BIECHAMB2013FELRR
BT 12K EHARE. E—FEPH XRIRISHTERIE ARG EARBET 22N
"R ERY T R EAEIMBEIR =T TN, WRERER AP — K mZRBER 5~
BREEEIE, RERIINZEME XL meRKIER=8. "3B{H —HREERHAMIEERIEM
[B4MZETHIREHEFRE. Zmhi Sk (AL80HR) SHRIEENMIASIEER XTI EE AR
REZMEMWSLIIEF.

G) Over-production is perhaps the biggest concern for Burberry. While there has been much outrage at
the elitist connotation of burning goods rather than making them affordable, executives at the British
fashion house are no doubt struggling to defend how they miscalculated production. The waste has
been put down to burning old cosmetic stock to make way for their new beauty range. However,
while the value of destroyed stock is up from £26.9 million last year, it's an even more significant
increase from 2016's figure of £18.8 million, highlighting that this is an ongoing issue.

HEAEFEIFEBurberry i AR, REAIXITIRE minIFEERG N AERE N A NRTE
U (BIX R RER R A TSNS E LA IS EFASER BT TR, XEREBRIFET
IR R EEFLAFSEIZR TS HEE]. AT, EAEREFIINENEFI26905 555 78
HEEE20165F/91880 5 SEBERAIRIE K, XN B HXE— MR-,

H) In September 2016, Burberry switched to a "see now, buy now" catwalk show format. The move was
a switch to leverage on the coverage of their fashion week show to make stock available
immediately to consumers. This is opposed to the traditional format of presenting to the industry,
taking orders for production and becoming available in six months' time. While Burberry announced
"record-breaking" online reach and engagement, there has been little evidence to suggest that the
strategy has had a significant effect on sales, particularly as the hype(¥P{E) slows across the season.
In February they made adjustments to the format, dropping some catwalk items immediately and

promising that others would launch in the coming months.

20165F9H Burberry#£[a)" RIERISL " RUBTEFS . W SHA B REFZIREE S EEFL
BIRIEEE TN, XSEFEDER EREARRVARETR. EREFITRAEMBELD. RE
Burberry& 1 "IRER "ML E SRS SE B/ LB IHERIBIZRIBXIHE L T EE,
IRPEEBNZEIMAERE TR, SHE28 MIRNX—RzUd T 7R IR TR D FimEm A &R
Bt RISTEARRIL B .

I) In a statement, Burberry denied that switching to "see now, buy now" has had an impact on waste. A
Burberry spokesperson further said, "On the occasions when disposal of products is necessary, we do
so in a responsible manner. We are always seeking ways to reduce and revalue our waste. This is a
core part of our strategy and we have forged partnerships and committed support to innovative
organizations to help reach this goal."

FE—{DFEBA, Burberry®IAR M "BIERIL " YWRE4 T80, —fBurberryRSAH—EFRRN"HE
WA RAIER N EAISUAREENARHT. BIBEEIKEONBEFNREADNGZE. X
BRI 0SS AT EE T SRR FFE SRR AR AR BIsCElX—Bir.

532 - https:/english-exam.lazynote.cn/cet6/sections/2021-12-1/part3-section-b/?f=p - TEL{E B ELF



Y]

One such partnership is with Elvis & Kresse, an accessories brand working with reclaimed materials.
Co-founder Kresse Wesling said, "Late last year we launched an ambitious five-year partnership with
the Burberry Foundation. The main aim of this is to scale our leather rescue project, starting with off-
cuts from the production of Burberry leather goods. We are working tirelessly to expand our solutions
and would love to welcome anyone to our workshop to come and see what we are doing." At the

moment, the partnership only addresses waste at the production stage and not unsold goods.
Hep— M E1EkEEREIvis & Kresse, —MEFEIKATHIEHTRIE. BB AKresse Weslingifi:" %
FE FAISBurberryBE22 B T —TUEOHHNAFSIFKHRR., EEZERET AFAINIK
FEIINE, MBurberry SZE S A~ AIA AR, FAIEEARMEES DY REAIRRTTZE AT
AAKEEAIN I EES M IEAMNER. "Bl iZa I ERRRREF M ERAIEF VI, mAF
RELHEmM.

K) While these are honorable schemes, it makes it harder for Burberry to defend these latest figures.

L)

Fifteen years ago, Burberry was at crisis point as their signature check pattern was widely imitated
by cheap, imitation brands. It deterred luxury consumers who found their expensive clothing more
closely associated with working-class youth culture than a prestigious heritage fashion house. In the
year 2004, at the height of over-exposure of the Burberry check, the brand's turnover was £715.5
million. Under Christopher Bailey as creative director they turned the brand around and this past year
revenue hit £2.73 billion.

REXLRESHRERIT EEEBurberry BEXENIX LR EFEAHR. +RR),BurberryIERLT
FEARIZ, Rt RS RS X B BRIN D B b 2. X EEEBRRIEEEEMAL Bt
MNENE CHRRIRES TANMREFL BRI S—REERENERITELTNRRERE.
20045, 7£Burberryt&8id BB CAISIERE 2 RERE N 7.155(2545, EChristopher Bailey{
FEIRSEHARE) A% T RS, I E—FUNILF27 325,

Bina believes that brands need to readdress their exclusivity tactic. "Exclusivity is starting to be
challenged," she says, "I think that goes hand in hand with how luxury itself is being challenged.
Access to fashion, and the brands who police it, are becoming less and less relevant. Things like
health, enlightenment, and social and environmental responsibility are the new luxuries. These all
come from within, not without. That's the challenge that traditional luxury brands will have to

contend with in the mid- to long-term future."

Binal\ IS FEEFEFNEAHBMEREE. "HHtEEFRZ R, ik, "BoA XS EBmAETZ
i RRLH. HEABREERUR R E MR ERGHREAER. R, BRUSMLSTER
BRESARHNEBm. XEERBEREMIFIME. XEERSEMEETREIRR SN IIHY
Pk,

G3u3alsiea) i

36. Burberry's executives are trying hard to attribute their practice of destroying old products to

miscalculated production.

Burberry ¥ 5 & A7 1E 2% /7% H 45 8¢ 1H P & B0 A B T A P2 v B R AR
(2] G B EHS)

(] SELCEREET RAFE]
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[EfZ] While there has been much outrage at the elitist connotation of burning goods rather than
making them affordable, executives at the British fashion house are no doubt struggling to
defend how they miscalculated production. The waste has been put down to burning old
cosmetic stock to make way for their new beauty range.

RE [THRENMEEE] ARERENEWREE T XEER, REXKREEATRISENL
REZRDMAEC RATFE] A, XRREBR DR TRIEBUURESR, LMESH
EEEHME.

[BZ5] executives are trying hard to attribute their practice of destroying old products «

executives at the British fashion house are no doubt struggling to defend how they

miscalculated production

trying hard 5 struggling to @YX, attribute 5 defend how [E[E

miscalculated production — miscalculated production

AR —EERESIN

[#4#eB] A £28.6 million worth of stock was burnt last year 2EsCRRAR, JSEFE
executives FRSIEE attribute F| miscalculated production FIRZE, EIABEES
ENSUEIS YN
Burberry's annual report revealed that £28.6 million worth of stock was burnt last year. The news

has left investors and consumers outraged

I BRAGEKATZ attribute their practice of destroying old products to
miscalculated production, MZAERZ Burberry denied that 5 has had an impact
on waste YA, RRAMAY [BAEMXE] | 5 [BETFRAFE] AMIpkFE

Burberry denied that switching to

37. Selling products at a discount will do greater harm to luxury brands than destroying them.

7408 B 7 0 2 A R R I T A S R K
[&£%] B & (=3S)
(=] FTIRLLESR (B BmE

[EfZ] The practice of destroying unsold stock, and even rolls of unused fabric, is commonplace for
luxury labels. Becoming too widely available at a cheaper price through discount stores
discourages full-price sales.

HEAREHER., EEBEAAINEN, TEFmEEREN. NREmETITNELE
RINTKERHE, RMSFTHEENHEE.
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(5]

(##<8]

Selling products at a discount

Becoming too widely available at a cheaper price through discount stores

discount 5 at a cheaper price through discount stores RENXXE

do greater harm to luxury brands than destroying them < discourages full-price sales

HMSHEREMRMNN [FTHENHE]

F | Richemont, who owns several luxury brands, hit the headlines in May for taking
back £437 million of watches for destruction 5 to avoid marked-down prices
RIsH [HREBANTEREEN] |, FREIE [$747 vs #5851 RIEREEMISLL, PRt
BFERIZ greater harm RILLERR R, FERAEIE.

taking back £437 million of watches for destruction in the last two years to avoid marked-
down prices

G | burning goods rather than making them affordable RE#ATHUFERINE [T
BAMEESE] |, iRBL%E do greater harm RUFIKTIKIE, EILRERGER,

there has been much outrage at the elitist connotation of burning goods rather than making
them affordable

38. Imitated Burberry products discouraged luxury consumers from buying its genuine products.

i E B Burberrys™ & {3 25 £ & 1 2 35 A B KK IE &

[E=]
(5]

[Efiz]

(5]

K g Ga#s)
LLIZE Burberry P RNESimEEE

Fifteen years ago, Burberry was at crisis point as their signature check pattern was widely
imitated by cheap, imitation brands. It deterred luxury consumers who found their expensive
clothing more closely associated with working-class youth culture than a prestigious heritage
fashion house.

+HhERI, Burberry IEANBHL: BAWREHRSUREN LFEREAERE, WRTILS
ImH RS —IXLEBE KM AN B RIKIR, BEMIFHSEXER, MIF—xRE
[REERSiRAT R fmhE.

Imitated Burberry products <

their signature check pattern was widely imitated by cheap, imitation brands
imitated @S, FrigtERE
discouraged luxury consumers from buying its genuine products <

It deterred luxury consumers who found their expensive clothing more closely associated with
working-class youth culture

discouraged 5 deterred AXHE, BL [HEABER] B
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[#B] B FRAGBAHER [#HBENF Rl fEAEES, MABRE Becoming too widely
available at a cheaper price through discount stores, ERMBRF=RILERHR,
ARUERNIERRY .

Becoming too widely available at a cheaper price through discount stores discourages full-

price sales

39. Staff members of a luxury brand may buy its old stock at cheaper prices, but they are not allowed to
resell them.

R R T UL LB RN AR T S IR T e,
[&%] E B G2

(=] RTAENUAEEFERTIEE

[Efif] Ahmed Bouchfaa, who claimed to work for Louis Vuitton, responded that the brand holds
sales of old stock for staff members twice a year. [tems which have still not sold after several
sales are destroyed. He goes on to disclose the strict guidelines around the employee sales:
You may buy gifts for someone, but they track each item, and if your gift ends up online they

know who to ask.

FFRTE Louis Vuitton {EBREY Ahmed Bouchfaa [BINFR, iZGREESSEHF X EmRARTAIIB
RS, BIURESSEZ IBINER R, MawiEik. MHE—PEER THFSERT™EIE: 1R
ALASIEA, BftiISEES—4Eam, WRIREMUIHIEN £, BilEEizkiE
AliE,

[B%5] Staff members of a luxury brand may buy its old stock at cheaper prices <

the brand holds sales of old stock for staff members twice a year
RTHEFER [ RTRMNEAIBEEE]

they are not allowed to resell them <

they track each item, and if your gift ends up online they know who to ask

BIREEERNZE IR E

[#38] D KR TEMHSHENIITE, SHATH [ENMWAFEEIES] HREESEssS
ERLEKRTHE, TeERIER—ISD.

My job was to toss items in boxes so they could be sent to be burned

40. In future traditional luxury brands will have to adapt their business strategies to the changing

concepts of luxury.

RRAE GEFE 15 i BEAS AN 15 A T 0 JEL 729 ol SRS DL O B AN T B2 AL IR 25 48 i B
[&=] L & GBS
(ER] (EREEmEFENFAIEEN
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[EfZ] Things like health, enlightenment, and social and environmental responsibility are the new
luxuries. These all come from within, not without. That's the challenge that traditional luxury
brands will have to contend with in the mid- to long-term future.

R, WE. H25MRRE, XEFARHER. SlERERE, MmIME. XIERE
FrE B E P IKERAR SR EAAI Pk .

[B%5] traditional luxury brands will have to adapt their business strategies <

That's the challenge that traditional luxury brands will have to contend with in the mid- to

long-term future

adapt strategies 5 contend with challenge ARENMKES

the changing concepts of luxury <

Things like health, enlightenment, and social and environmental responsibility are the new
luxuries

changing concepts 5 new luxuries &%

In future < in the mid- to long-term future

in future 5 in the mid- to long-term future E}§ 3]

[#4¢B] B [RIAGBEFEISE In future traditional luxury brands will have to adapt (FRE#R
) , MAERZ luxury brands rally around exclusivity to protect their business
interests A MEERIEIR, 5 [FERIBEE] BRI ERIEEEAIMRA.

luxury brands rally around exclusivity to protect their business interests, namely intellectual

property and preservation of brand equity

41. One luxury brand employee quit her job because she simply couldn't bear to see the destruction of

unsold products.

— (I BE R R TEET TEFABSEETERZE D RE B 0%,
(%] D B E@n)

(=] RTEARPHEERIHHmTAEER

[EfZ] My job was to toss items in boxes so they could be sent to be burned. It was killing me inside
because all that leather and fur went to waste and animals had died for nothing. I couldn't stay
there any longer, their business practices threw me off the roof. She has since worked with
another high-profile, luxury label.
B TERIEEmInHEE T, AREERR, XIFOWNDE, BABASKEREEHA
HiRZ:, AT, HWBBEATET, MBIRSEEIRER Y. HItEEET 55—
BEZmEEER.
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[BZ5] One luxury brand employee quit her job « I couldn't stay there any longer
couldn't stay Bl quit

she simply couldn't bear to see the destruction of unsold products
It was Kkilling me inside because all that leather and fur went to waste

killing me inside XJi couldn't bear; waste ¥3iz destruction of unsold products

[##9B] ' £ Ahmed Bouchfaa, who claimed to work for Louis Vuitton E7ER R T SR NE
MNSEENG, A2 [FRETFSATER] 89E, SHRATEKRAR,
Ahmed Bouchfaa, who claimed to work for Louis Vuitton, responded that the brand holds sales of

old stock for staff members twice a year

42. Destroying old stock is a practice not just of luxury brands but of less prestigious fashion brands.

4 5 1F P AE S (LR 25 18 i ), o S e 4 B T UG O R R0 e ) %
[&=x] F & G

(] HREFALLEEmE, SEmhEthi

[EfiZ] Richemont, who owns several luxury brands, hit the headlines in May for taking back £437
million of watches for destruction in the last two years to avoid marked-down prices. It's not
just luxury brands either. In October last year, a Danish TV show exposed H&M for burning

12 tonnes of unsold clothing since 2013.

EZIEEmERT Richemont TRRE L3k, EEIEZMFRMFHHEER TNE 43712
RENFR, NBERFNHE, XMMEEALZEmEEN. XF1TH, —SA=BEATE
BT H&AM B 2013 Fefthk 12 MREXRY.

[B¥5] Destroying old stock is a practice not just of luxury brands but of less prestigious fashion brands «

It's not just luxury brands either
not just luxury brands EfXIRZ, either B not just but FIB—FhFRIX
less prestigious fashion brands — H&M for burning 12 tonnes of unsold clothing since 2013

ial\viis): N RIVAT

[#4eB] | C @ [RIAGERIEIRM less prestigious fashion brands tH7EMEEERAVIEE, BARR
% [AF2AER] NRE, RBE7HAR@ESEG,
Another reason for the commonplace practice is a financial incentive for brands exporting goods

to America

43. Burberry is working with a partner to make full use of leather materials to reduce waste.

BurberryIE7E 5 & 1E KA & 1 78 20 B F Bz B4 8 CABAD TR 2% .
[EFXR] J B Ga#N)

[4fim2] Burberry S&{EkE—EFHFIFRERE
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[EfZ] Co-founder Kresse Wesling said, Late last year we launched an ambitious five-year
partnership with the Burberry Foundation. The main aim of this is to scale our leather rescue

project, starting with off-cuts from the production of Burberry leather goods.
BXEEUSEA Kresse Wesling it XEFFE, TN Burberry EE BT —IU#EOEE)
NAEFEF. ENEEBENET AFAIN [RREEHIE ] , M Burberry REAFAIIAH
FHHES.

[8%5] Burberry is working with a partner -

Late last year we launched an ambitious five-year partnership with the Burberry Foundation

partner 5 partnership [@#Ria; Burberry Foundation {3 Burberry
to make full use of leather materials to reduce waste <

to scale our leather rescue project, starting with off-cuts from the production of Burberry

leather goods

rescue I off-cuts BN [XFiAFRMEFED FIRLIRMIE ]

[##eB] 1 we have forged partnerships and committed support to innovative
organizations to help reach this goal REEFREEEIEIE, HIKBIRKIIFAGIE
#EEKAY leather materials, EIWARATDERERIR.

we have forged partnerships and committed support to innovative organizations to help reach

this goal

44. Burberry's plan to destroy its unsold products worth millions of dollars aroused public indignation.

Burberry$ BB £ B 73 R o AR & W dh T RIGUR T A AR .
[&=x] A B (5B#HS)
[#i=2] Burberry SHEEERERS | ARIFEET
[EfZ] Last week, Burberry's annual report revealed that £28.6 million worth of stock was burnt last

year. The news has left investors and consumers outraged but comes as little surprise to those

in the fashion industry.

£, Burberry RIFHRIREREFRIR T INE 2860 HRFEAIEST. XNFERLIREEM
HBEERBAE, EXTURALTISHAS AR,

[8%5] Burberry's plan to destroy its unsold products worth millions of dollars «

£28.6 million worth of stock was burnt last year

millions of dollars 5 £28.6 million (B{x&%n)

aroused public indignation < The news has left investors and consumers outraged

outraged &7 indignation; investors Il consumers EHEAY public
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[##¢B] £ One investor commenting on the Burberry figures was reportedly outraged
that the unsold goods were not even offered to investors before they were
destroyed RE—(ISEENEEPRS, MIBRAGEKRR [ARER] 2iFe, B
HARIRLER,

One investor commenting on the Burberry figures was reportedly outraged that the unsold goods

were not even offered to investors before they were destroyed

G | [RiAEARY aroused public indignation #5[E plan to destroy unsold products
worth millions of dollars IX&FhEAS; i G ERAY outrage 18[M [$EERMAEF T
XAEE, BTZMES [ HINFIES, AEHESE.

there has been much outrage at the elitist connotation of burning goods rather than making
them affordable

45. Burberry's change of marketing strategy to make a product available as soon as consumers see it on

the fashion show did not turn out to be as effective as expected.

Burberrytf 22 & 4 5K i, 1k 4 9% & FE I B 55 B & B 7 i Ja 32 B AT DA 3K (8 45 3R 5 R 0 R A
AR

[BxR] H B G2y
(=] [EFIXL] SRR AUNTES

[EfZ] In September 2016, Burberry switched to a see now, buy now catwalk show format. The
move was a switch to leverage on the coverage of their fashion week show to make stock
available immediately to consumers. While Burberry announced record-breaking online reach
and engagement, there has been little evidence to suggest that the strategy has had a

significant effect on sales, particularly as the hype slows across the season.

2016 &£ 9 A, Burberry %A [EFHRIL] BIFHIEL. WHEREEHIREFHAIER
¥, IBHBREZHAELEE M. RE Burberry EM& EHNASER [FRLESR] , BT
FiRBIHERBZREHEGBEA), TEIS—EEPERAEZNIEES.

[B%5] Burberry's change of marketing strategy to make a product available as soon as consumers see it on

the fashion show

< Burberry switched to a
SR L EEEHEE

did not turn out to be as effective as expected

there has been little evidence to suggest that the strategy has had a significant effect on sales

not as effective as expected 5 little evidence of significant effect [EX

[#3B] I PRAGERIFN effective as expected (EFUFREISER) , AIGYERER; ﬁ'ﬁ

Burberry denied that switching to 5 has had an impact on waste 22 &S,

IiRZE, FRHEEMR, FURFER.

Burberry denied that switching to
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PARAGRAPH MAP -« B EEBH

12 PMERES VT H 4

ZER—EES + ZBREEXDEN [ERER] , EF9REPEEMIIES.

A SIHFHESM: Burberry SHRIKEXRFIRIE T8 2860 HRFHIERT, SIRIREE
SH&BERER, BEVHALRFPHAREIN,
(5 i 2860 EEEEHDIGEATHTIE]

B MEEECEREAMIERRESR: IFIEEEHESPEENHEE, EERKXNESH
SERIE; MR RIPREEE=.
GEdra FRERME vs INAOESE

C HOZENEZREESREFAEVSEN: BREEEXEE FEEHER 99%
UKL, 1T BZIHEEFHREREESIT, EAREEELARENS.
ERdra SEEBX 99% KHtRIE

D —(IEZEIRITHA 2016 FFEAL Burberry | JEIBEE. FEIHAETFESEREN
Zh, AZATIRES [a0183%6] mErER, FEE Burberry SRR SEHRFHAE
FARZE,

Erma AN)EERR T AVEERE

E  Louis Vuitton EEF/ERBDIFRRTAE, MENMEIMER, RITEFREE
BE, INFATLIEANESME2EER, SHIEN LS EEEMLE.

Feika LV RTHEE + BiRRE

FHREFHIFEBMEMRE: Richemont ERAME 4.37 {Z3EFRER, AZEM
TEERLH HAM B 2013 Fiekeis 12 ), HAM SRREAFmRENEAEHE
(BHE. B8R .

= a2 Richemont FxE + H&M fREE
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[«p]

FELEF=R Burberry &AM, SEEXRRERG ARIRICIRREFLABLETHT
Kk, (BIERESEEFETT (2016 £ 1880 5. KF 2690 /5. S5 2860 53
%) | RBARKHEE.

Frtz SEEREIESE NRAFE]

H 2016 £ 9 H Burberry ¥[A [see now, buy now] BFERISLAIFH, EEERNE
BERHAEE, B [ FERLR] 7, REERIHERPHEHENREERR,; ©
F— AN IHE T TR,

{5 RR A [see now, buy now| BERAKFREA

I  Burberry EAMEIN: &I [EFHRIE] BASREEX, RUBERNSLUASFENSGI
LETR, AESFTWISIELURE. BiEIE.

[5E482  Burberry B ABRINSRREAE

] NMB—TREMRAE: Burberry BSRSHEIFRAE Elvis & Kresse SERLSE, M
Burberry EESFPRHES B [REIRMIAE ] ; XA IEERIRE TR0
£, EACERERR.

8482 5 Elvis & Kresse FIRZESE

K [EEBASEESR: +A5R] Burberry SEIELAFEIIZEZIE, RiLSmEHERET, EN
X—I8NE G T HEEXWMIERIRER,; 2004 F£EUL 7.155 12555, REIERK
Christopher Bailey #541 MAY¥:, @EX—FEWIX 27.3 {254,

s LIZEHEE + 2004 vs HTREURILL

L Bina INAEZmEWNENFI [HIRE] Ri&: ST DEANEE] [EERL,
R, ®E. HESSINGRERIFINER, EREEmETRIARGIEAXFR
D,

s FEESES MRk

SENTENCE INSIGHTS < 4]l
16 7] AR E ARG

MIERUSERIANGDFERT—PNENE. SWNEERE. oSS, Eaif
SRR, _[REGDFHNTERT,
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Sending products for recycling leaves them vulnerable to being stolen and sold on
the black market.

BE:, 3%

FOBSENBATEFEE. RYUNAHBEE. NIERE FEIEEFRENEEFSIN
7. BERIENEIERSESMAEENAHIIRAEEENE, SHEXFE, MREEENESREE
INBEERFIERRENER, BESFARDYISNGEE4IE,

Jasmine Bina, CEO of brand strategy agency Concept Bureau explains, "Typically,

luxury brands rally around exclusivity to protect their business interests, namely

intellectual property and preservation of brand equity(Z57=)."

B, #5440

BETIBE. BMUE. SMINE R 7. BRY) , BERIER=ENT, JLUEGIREING
ERIENER. RUUERKESSMIBERE, F—allEE. ERDEENGD. EERESF
BEEHEN, JIGEEEPE,

It is incredibly difficult to calculate how much dead stock currently goes to waste.

CBt, 5341
FLEE It + be + FZAIA + AER (to do) 2PN KFEAFIEFRIEME, BN HLEEES]
SHREEEN., ~ASHEERENAERE ZREIREAEXIUTF.

While there are incentives to do it, there's no legal obligation to report it.

CBt, %44

HHINENG + NG NFAEHAFIEFRIELGR, "While" 5|SRIXILLZEHINEH
. there be ABMERIAEREECERHEAZE. EEXNMMINE, FEIEFTLUTBEIEARSL
LTSNS tERER., BARRFIREEERNRETITHRENE, EFAEMITIRRMERSE.

In an online forum post, which asked if it's true that Louis Vuitton burned its bags,

Ahmed Bouchfaa, who claimed to work for Louis Vuitton, responded that the

brand holds sales of old stock for staff members twice a year.

BB, #14)
XOEMERFE, BHSNAESRE, ESEEENEPE WNTREE. NUEREEMEIE"
E. EAERSISESEME, HIKERS.
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Items which have still not sold after several sales are destroyed.

EE, ZH24]

EEN DL EBZBREEEN RIS ETSREI 2EAMBEmET. R
EIENTIEIREE. WNESHRAZMEL BRI A ENFHERENENRLSN EEEE
BEXERIGT

"Louis Vuitton doesn't have public sales. They either sell a product at a given price

or discontinue it. This is to make sure that everybody pays the same price for an

item," he says.

EB, Z34]

AFEAE NG TSR A EEEIIE. either. or. HFIEH, EEM
H(that3|D), FERITEERE. XEREEE R rSRE, 5]
£"make sure that XRMEEHITE S AR AT ERE RS I S A SR A B,
RN BT LG SRR,

In a statement, the high street retailer defended itself by saying that the burnt

clothing had failed safety tests: "The products to which the media are referring

have been tested in external laboratories. The test results show that one of the

products is mold infested and the other product contains levels of lead that are too

high. Those products have rightly been stopped in accordance with our safety

routines."

FE:, 2£44]

X 5K +IEE+ 4510 IS BB XANFTE B BREG R, MWFRIERFISESER
SERANTERBINE.

While there has been much outrage at the elitist connotation of burning goods

rather than making them affordable, executives at the British fashion house are no

doubt struggling to defend how they miscalculated production.

GB, 2t

R EMIENY SRAIE TRFEIEPIEE A While 5|1S1EPINENDIENES, AR ERELENHS|
SHEENTIRNENDER there be AEIFHEREER. XMZSEHRENENDRIENTNE
BERPRE N, EiEEA BRI BRI A ER T ARMERE.
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The waste has been put down to burning old cosmetic stock to make way for their

new beauty range.

GBt, #8341

AOBEFIE. BiE BE @&EEE) . BIRKE (REEE) Wity SEEiEx=E
B. SNRIEREIE "burning old cosmetic stock” {EEIR. AEIVAZIE "to make way for" fEERIIKNIE
WHABNER, EEGIIFBENINASFIE. ERDEE. EOEFEMASRE, GBS
HER.

In a statement, Burberry denied that switching to "see now, buy now" has had an

impact on waste.

TB, H14]

"E6) + that 5|SHEIENT" R\ FAEHAEFSMEINTN. NIRTBHNZIAEEF
FiE. WS ABIE, EREENPEERA. XNMEEERERE. FANETER, EiE
[ERILATBRIA RN FRIERE L.

It deterred luxury consumers who found their expensive clothing more closely

associated with working-class youth culture than a prestigious heritage fashion

house.

KB:, #3H]

PREIMEEIENDIEREE. find INEBINE. WREEHRESE I/ NRFIEHIEERE LG
X, EARENRENE, EERYEAEERGHFERRGE.

Imitated Burberry products discouraged luxury consumers from buying its

genuine products.

o 38/ T

"discourage sb from doing sth" PR ESER, BRONEBEMMIFSENEESEEETE
Za, ERLTNTEFHTIRD, ARERREFTE,

Staff members of a luxury brand may buy its old stock at cheaper prices, but they

are not allowed to resell them.

55 398 A+

but AV F QR P\RANE R FEERYE WA BSEEH be allowed to £51tE 25
R, BEEUIBIIAEXIUG T EERTFRIMEIE,
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Destroying old stock is a practice not just of luxury brands but of less prestigious

fashion brands.

5542 10

R FEIENRREEEN N RANEFTEFIELDI, not just.. but.. FIIEIBESINE
=, DEERREERNERENSERNE

Burberry's change of marketing strategy to make a product available as soon as

consumers see it on the fashion show did not turn out to be as effective as

expected.

H

=H

5545 /808 T

FBE T KEE. RNFRE FEAENEE. RENENOFZMKS, BEERKEZR
#, RIERLREN "as..as", BEARSHINSUSGINE. FEEE—THERIIZ N ZER
(EELFR. EERE. NDEE) .

g

HIGH-FREQUENCY « L [ i 45 il

AR B 155 A BOEA R BRI

THREREANEERFHN, N2 B R HFEEFISME (Bl ERHHN
NAFEIIRDTF 8) . BNMAREAR HIRE S ZEXERDM, [RETEEXAE
RN, EfF. AESEEGIE.

brand s luxury s

n. GRk8, BR n. E1BMH

K21 R -BEfL3749 AES16 )8 -EHH 199
product 1 stock &

n. FEam n. EF
AE14 R -BER 271 5 AE13 R -EfE 32 g
fashion & million »

n. BT num. —B A

A8 IR -EfE 51 6 A7 IR - EfR 126 6
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unsold &2 consumer Bi

adj. REHAY n. HZEE
KE7TIR-BEfioa A86 X - HRfE 165
strategy & production s
n. SRA% n. 5=

AR5 R - Bfl 63 1 AR35 IR - &R 58 f
item a2 available :

n. IiH adj. BI3R15H9

AR5 R - Bfi 31 4 KiE4 R - Bff 63 4
partnership s leather 5

n. GEkRR n. fZ&

4R -EE 114 K4 R -BEFE 94
would u less 1

aux. (will NEER) BE, & det. Z/DHY

A3 R - BRE 568 &) 3R -EHE 273 5
online reduce »:

adj. E4H9 v, R (BE. K. BES)
K3 R-EfE 1398 A3 X - EHER 138
challenge & traditional =
n. Pk adj. 489
AEBR-ER 1194 ARS3 IR - EfE 84 1)
figure 1 switch 1

n. = v. Feith

A3 IR - B 58 1) A3 IR -EF 314
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clothing 1

n. 7<BR
K3 IR-Ef 26 9

defend s

v. /IR
KEE3 X - Ef 8 A

source si

n. KR
A2 R -E 75 9

material s
n. &%

A2 IR - BRE 66 6

concept s

n. 5

Ais2 % - BERA 59 )

reveal &

v. 187
ARE2 R - Ef 54 9

label

n. FR&s
K2R -EH 52 6

incentive &2
n. RN

AR -H@ 33 4

investor s

n. IREE
K3 IR -Eft 16 9

employee &
njEgR, /T

2R - HE 190 F

billion =

num. 1+{Z (1,000,000,000)

K2R B 746

significant &

adj. EE
A2 ) - B 65 4

launch s

v. HEH
A2 IR - B/ 56 6

struggle
v. &3

K2R Bl 54 6

staff 5

n. £RRT
A2 R - B 44 5

executive &2

n FELEEEAR
A2 R -Hi 324
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statement s:

n. /=8
A2 R -EfE 304

destruction &

n. BREER
K2R -BER 1749

discourage &
v. (EitS

A2 IR -HE15 6

discount s
n. 30 AN

KRR -HE 126

fur
n. (FHEY) ER

K2 )X - B9 4

adv. (Y, RFAd
AE1R-ER 1194

environmental

adj. FRERY
FR1R-EE 1124
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widely 1
adv. [ izt
K2R -HE 298

announce Bsi

=
V. &

AR B 169

prestigious

adj. BFEMN
K2R -ER 149

imitate &

v. BT A. FE. RS

AR B 129

effect 1

n. S
A1 R - B 191 G

issue si

n. [AJRR
A1 % - ERR 158 4

project 1

n. InQ
KE1R- B 116 9

claim &

v. FEFR

FRIVR-BE1N G
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support

v. 375
KEE1IR-E2 1039

case a2

n. &5
KEE1IR-BER 79

effective s
adj. BXY, RIERN

KRR B 94 6

evidence i

n. iEE
A1 R - EfE 87 6

financial &
adj. IFIKEY

KRR -BET796

solution s

n. fRRINE

ARE1IR B 76 9

seek i

creative i

adj. BENIESIRT

ARE1R-EH 65 G
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access

n. N
KEE1IR-BER 1019

united s:

adj. BXGHY
AR -BERI7 6

concern i

v.iIg R
A1 R -EE 88 §

states a:

n. E=x
A1 R - B 80 1

further =

adv. Eimih
A1 X -ER 796

organization s

n. £H43
AElR-BEHE73 9

responsibility s

n. =ME
K1 R - B 69 9

management

n. S8
1R -Eff 634
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tax a Crisis s

n. fi n. f&#l

KEE1IR-E 639 K1 IR - B 62 4

specific s media s

adj. B{KRRY n. RAERBIEN (3RT). B, 1. BEX.
KEE1IR-BER 59 9 KiE1IR - BEf 58 4

aim s particularly s

v. B adv. TH, %53 CGEAEEY)

KRR -BES7T 6

associate s

v. BXR
A1 R -Ef 54 69

contain s

v.88, 88

ArE1IR - B 52 9

range si
n. S
ARE1IR - BEf 50 9

harm s

n 5=

AR R - F8 46 )

marketing s
n. &

KRR -EfE45 8

il

Ik
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KRR -BE 57 6

beauty 1

respond s

v.[BIE, BE
AR1R- B 526

track
n. /NE&

KRR B 48 6

pattern s
n. &z

KRR Bl 46 5

adapt 5

v.1BN, BE (FfE. #iiER)

FRE1R B 448
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agency sz

n. (XIEV 1M
A1 R -Ef 42 6

expand &
VTR BB

AR1R-BRE40 6

responsible

adj. TAEsAY
AR1IR - B 40 6

relevant s
adj. t8XH9

ARE1IR HiE 38 6

retailer s

n. BER
ARE1IR-E# 329

stage
n. fER
1R B 314

Bl

vulnerable ¢

adj. ZRIHER

AR -EHR30 6

collection &
n. WEEY)

KRE1R B 286
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currently s

adv. Bal, =Hl
AR B 4249

guideline s

n. I8S77E
AR1IR - B 40 6

partner s:

n. 18
AE1IR-E 399

recover i

v. IRERRER
AR -BEH 354

scale s

n. A&
AElR-BEf 3249

€XPose B2

A1 R -Ef 3049

closely &

adv. E=ith
K1 R -BEE 28 9

comment s
n. T8
AEE1R-HiR 28 4
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property s

n. W47=
A1 R -Eff 28 6

annual s

adj. BFR), FEK

ARE1IR -HE 256

highlight s

n. SRAEFAIERD
AR B 254

revenue a2

n. (RE). BERY) WA, K=

KRR -HE 256

quit s

v. BFF (TF. ZK5%)

KRR B 24 9

legal &
adj. ;&M

KRR B 23 9

affordable

intellectual
adj. &1/

FE1R B 226

Bl

C1

typically &
adv. @5, —f
KRR -HiE 26 6

foundation &2

n. ERtiRE
KiE1IR - B 259

manner Bsi

n. A
A1 R -Ef 256

fee
n. 223
1R -BEf 24 5

attribute &
n. Bl

A1k -Bii23 69

routine i

n. B
A1 R -EfE 23 4

export s

v. A, Bl (FEREIE

FR1R B 226
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import s

v. O
AE1R-Ef 219

latest !

adj. BRFAY
AR R HE 206

arouse ci

v. B, Sl (IR &)

KRR -BE17 6

engagement 52

n. &
A1 R -Ef 159

innovative &2

adj. BIFTAY
A1 R -Ef 159

youth A2
n. HEEATER

A1 R -Ef 159

elsewhere i
adv. 7EBI4L

KRR -EE 148

ongoing s
adj. FEEHITRY
AR -ER 144
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oppos€E 2

v. RZXF
KE1R B 214

external s

adj. 4MEBRY;ZNERY
AE1R-BHE 184

occasion s

=)

KRR B 16 6

incredibly s

adv. 1R E, ¥ (FRHEE)

AR1R-BE 1569

recycling &
n. [EWF B

KRR -BE15 6

bureau
n. 7354k

KRR B 1469

equity o
n. (AEIR) RS, BRAY

FRE1R B 148

calculate &

v.itE
KE1X-BER 139
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headline & roof i

n. (IR4E. WEEFRY) KindR, kK n. BT
KE1R-BEFR 1349 AES1 )% -EHH 13 4
scheme & surprised
n. 1+ adj. BEIIFIFHY
AE1R-ER 136 KE1IR-ER 1349
ambitious &2 commit s
adj. BHEOHY v. i, RIEMES
AE1R-ER 1249 AE1IR-BEF 1219
roll changing
V. 1RE5f v. &%
AR1R-BER 1249 AE1R-BER 1149
coverage &2 preservation s
n. FEHRE n. {RHF

A1 R-EFR 1149 AElR-BEFE 1149
adjustment s deny &

n. JEEE v. /A

A1 R -ER 104 A1 R-EFE 109
detailed & rescue si

adj. IF4AAY, HEAY v. 28, ®iE
A1 R -EE 1049 K1 )X-ER 1049
disclose «c genuine s
v.IEE, ONFF (ER. WEE) adj. EAY

A1 R - B9 4 KE1X-BER99
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obligation s arguably o

n. X5% adv. fJLAG, ANISUEHD
AR -Ef9 G KE1R-BEfLs g
forge & leverage c

v. {fiE n. 20873

ARE1R - -Ef 8 4 KE1R-BEfLs g

turnover s

n. ZALER
A1k -EHsH

VOCABULARY « i I %k B 23 A

2 420 #1Z CEFR #E AR B &

SN KB 420 NRiE, REE CEFR E£5451, SRERTR [ZER&RUT] ER
Gtk (CDF) , &AG—#+A 100%, B2 LA L (C1/C2) AEMIE, AFEH 19449 5%,

37% 58% 80% 95% 100% 100%
A1 A2 B1 B2 C1 Ca2
e AT Jo LR J UL R F AT e AT AR

BEN 12 CEFR FRRLAT] HRFEEZR (CDF) - BIEAEIEER 420 4 - REEH 100%

2 NOIAE % B2 LAk X Bl KULFFER&

420 5% 80
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