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Part III Section B

Directions: In this section, you are going to read a passage with ten statements attached to it. Each
Statement contains information given in one of the paragraphs. Identify the paragraph from which the
information is derived. You may choose a paragraph more than once. Each paragraph is marked with a

letter. Answer the questions by marking the corresponding letter on Answer Sheet 2.
Companies Are Working with Consumers to Reduce Waste

A) As consumers, we are very wasteful. Annually, the world generates 1.3 billion tons of solid waste.
This is expected to go up to 2.2 billion by 2025. The developed countries are responsible for 44% of
waste, and in the U.S. alone, the average person throws away their body weight in rubbish every

month.
ERBES FIFEFERE. S5 2HFRFE130MEREY. FTRI202558 1 X—8=F% EHE122(2
M, RILXEZRIER 1 44%89RY (EEE, I8 ASBNEESTE SENLIR.

B) Conventional wisdom would seem to suggest that companies have no incentive to lengthen the life
cycle of their products and reduce the revenue they would get from selling new goods. Yet, more
and more businesses are thinking about how to reduce consumer waste. This is partly driven by the
rising price of raw materials and metals. It is also partly due to both consumers and companies

becoming more aware of the need to protect our environment.
BN TZRIA, BB N DK E - mAiE s BHAF R SRR TR BRI N, 2R, ki
ZHEWIFERENIRNEERERY). XEin EREMEFISBMES LKA IR, XEEoI3E
FHEENE RS ERERIFEIN N B,

C) When choosing what products to buy and which brands to buy from, more and more consumers are
looking into sustainability. This is opposed to just price and performance they were concerned about

in the past. In a survey of 54 of the world's leading brands, almost all of them reported that

consumers are showing increasing care about sustainable lifestyles. At the same time, surveys on
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D)

E)

F)

consumers in the U.S. and the UK. show that they also care about minimizing energy use and

reducing waste.
TEIEERMSLA AT mbAR NBBLL AahE M SCRT, Bk S AiH RS [EE T AT, XSMIIEERX
IMISFIEREARR]., B 2RS4 RSTmEAEED, JLF A mhE R SR AN A RS
KMBHRBEZHIXRE. SIHER, NEEMREREE NIRRT AR ORAIREIR 8ER(E
FRFNIR R,

For the most part, consumers control what happens to a product. But some companies are realizing
that placing the burden of recycling entirely on the consumer is not an effective strategy, especially

when tossing something away seems like the easiest and most convenient option.
ERZHBER T BEEENE~ReREMN4A. E—YATRRE BEKNMIETEREEEES L
FHAR— AR, TEHESTIEENINTFE2RREE. &IERIERE,

Some retailers and manufacturers in the clothing, footwear, and electronics industries have launched
environmental programs. They want to make their customers interested in preserving their products
and preventing things that still have value from going to the garbage dump. By offering services to
help expand the longevity of their products, they're promising quality and durability to consumers,

and receiving the reputational gains for being environmentally friendly.

AR, BRI AT —LEREFNHIERELEN TIMRRE. tiIFEI L mE I RIFE R m/ek
B FB AN ERNYMENLIR, BITRAIRSS KB KE - RAV RS MR ZEE &
EREMMI A FEMRMRE A ST,

For example, the Swedish jeans company Nudie Jeans offers free repair at twenty of their shops.
Instead of discarding their old worn-out jeans, customers bring them in to be renewed. The company
even provides mail-order repair kits and online videos, so that customers can learn how to fix a pair
of jeans at home. Their philosophy is that extending the life of a pair of jeans is not only great for
the environment, but allows the consumer to get more value out of their product. When customers do
want to toss their pair, they can give them back to the store, which will repurpose and resell them.
Another clothing company, Patagonia, a high-end outdoor clothing store, follows the same principle.
It has partnered with DIY website iFixit to teach consumers how to repair their clothing, such as
waterproof outerwear, at home. The company also offers a repair program for their customers for a
modest fee. Currently, Patagonia repairs about 40,000 garments a year in their Reno, Nevada, service
center. According to the company's CEO, Rose Marcario, this is about building a company that cares
about the environment. At the same time, offering repair supports the perceived quality of its

products.

BN I s A-{FE A TN udie JeanstEH —+REIGIRAREBYHEIRSS. MEAEEFAIEIBRIIES
FHE ML EJHREN. ZASES MBS EHFELAR LUERE T LIF I EERIZE
—&4FE. MNNESR EK—FHFERERSG MM G @, ME AR EE SN Er~m+
SRISESNME, RSB HERRIAF R N T LUE BN B SRS BIS S BN BHES
Bfil. B—HRIRE A FIPatagonia —xKSinFIMREEE EEEFRIFEN. B©5SDIYRubiFixit&/E#0H
BEUTESIEEM IR ABHKINE. 2 ABRLIEERZ A EMERHHEERSS. B

Al Patagoniaft I FREIA M BEAIIRS P OEFLEEL940000140RE. EZABEFHITEROSe
Marcarioift, IX@N 7B —RKRXOMENAE]. SRR RIEHEHESE 7 Er-miEAEE,
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H)

)

)

K)

In Brazil, the multinational corporation Adidas has been running a shoe-recycling program called
"Sustainable Footprint" since 2012. Customers can bring shoes of any brand into an Adidas store to
be shredded and turned into alternative fuels for energy creation instead of being burned as trash.
They are used to fuel cement ovens. To motivate visitors to bring in more old shoes, Adidas Brazil
promotes the program in stores by showing videos to educate customers, and it even offers a
discount each time a customer brings in an old pair of shoes. This boosts the reputation and image

of Adidas by making people more aware of the company's values.

B BEATAdIdasE2012FLk—EEEE— RN TIFEUET fUERRIWINE. EaTLL
BHImERIE R RIAdidasi IS T FHEE L ABURR R TREREE MARFARIR IR,
EIARKRERANRE . AT hETRES B Adidas BRI RS EIHTRE S
B2 B B =X IE TR — N AEAERALTN. XEBSILEAMNENTBASRINMENRERE
FAdidastIFEEFISR.

Enormous opportunities also lie with e-waste. It is estimated that in 2014 the world produced some
42 million metric tons of e-waste (discarded electrical and electronic equipment and its parts) with
North America and Europe accounting for 8 and 12 million metric tons respectively. The materials
from e-waste include iron, copper, gold, silver, and aluminum materials that could be reused, resold,
salvaged, or recycled. Together, the value of these metals is estimated to be about $52 billion.
Electronics giants like Best Buy and Samsung have provided e-waste take-back programs over the

past few years, which aim to refurbish(B#T) old electronic components and parts into new products.
BEFRYTEFMEEAIE. bl 2014FHF £ T 2942005 AMEFRY) (FFRIBSFHEF
IR R EHERH), b bEEFIRGM S B 5800 5F11200 5 A0, EBFEMFAIEIEIEK. H. €. R
MIREFILUESEMA. 8. RWEBERIE. XEEBRNEWMEMGITEIR520(Z5%ET. GaR
IAN=EXHFNEF - mEEE R/ FPRE TREFRYENIN R, 75 BB F oA Fnap L

Frem.

For other companies interested in reducing waste, helping the environment, and providing the
sustainable lifestyles that consumers seek, here are some first steps for building a relationship with
customers that focuses on recycling and restoring value to products.

MNTFEMENERDEY. BERRHRAEZRE SKOTFEEELDNAE LU EELSMEX
RR—EAP PR XEXRANET B EFminE.

Find partners. If you are a manufacturer who relies on outside distributors, then retailers are the ideal
partner for collecting old products. Power tool maker DeWalt partners with companies, such as Lowes
and Napa Auto Parts, to collect old tools at their stores for recycling. The partnership benefits both
sides by allowing unconventional partners (for example, two companies from two different industries)
to work together on a specific aspect of the value chain, like, in this example, an engine firm with an
accessory one.

SHEFKFE, NRRREBIMERDEBRHIES A ZERRKEIR-maEE S Fk . BaiT
BifliEmDeWalt5LowestINapa Auto PartsEAT&F EERIEWEIHTEHTEK, XMEIFX
REWT 25, FAHER SR GIIN RE RN AR T AR A B) N ERRRSE S B T
HINEXMIF o, — K RN AT S—REH AT EE.

Create incentives. Environmental conscientiousness isn't always enough to make customers recycle

old goods. For instance, DeWalt discovered that many contractors were holding on to their old tools,
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M)

N)

0)

even if they no longer worked, because they were expensive purchases and it was hard to justify
bringing them in to recycle. By offering instant discounts worth as much as $100, DeWalt launched a
trade-in program to encourage people to bring back tools. As a result, DeWalt now reuses those

materials to create new products.

BhERENE. IMREIRAACDERLALEREW| B m. FIa0, DeWalt RITESEEE—EREE
it IR B TR BMEX L TEAB TR AN e 1R BRNWER AEERKE e I REE S ER.
BT RN ESIX 1003ETAIRDATHTI0, DeWalt/S5 7 —MNAI B I B RE A TR LA,
Itt, DeWalt I EE & R LA # SR EUi&EHT7 M.

Start with a trial program, and expect to change the details as you go. Any take-back program will
likely change over time, depending on what works for your customers and company goals. Maybe
you see low customer participation at first, or conversely, so much success that the cost of recycling
becomes too high. Best Buy, for instance, has been bearing the lion's share of e-waste volume since
two of its largest competitors, Amazon and Wal-mart, do not have their own recycling programs.
Since the launch of its program, Best Buy changed its policy to add a $25 fee for recycling old
televisions in order to keep the program going.

MR RN E FHA, F TR T R, (AR B #8 AT sERE B R RIROHERS M B X EUR T
HASHFMEAB BFEN. BIHA—THABERIMES SERIE BE TR BUS 7 NI KaImIHLA
ETEWRATEEE. filBRL—EREEEFRIMENSAHI RAESAHNRN =R FIL
SEFIARISREECHEKINE. BiZzIABaibisk BRLHE 7 HER BN 7 255 TthllREHRE
K2R A AR I B RIIET T

Build a culture of collective values with customers. A stronger relationship between the
retailer/producer and the consumer isn't just about financial incentives. By creating more awareness
around your efforts to reduce waste, and by developing a culture of responsibility, repair, and reuse,
you can build customer loyalty based on shared values and responsibilities.
SMEEEMMENX. BER/EraSiRRE ZBARERNXEMUNRRTEFEED. BT
REAMBPHREDEYISNRGNR FBEEEARRE. SHENESFERISUL R LETHEENNME
WANSREE P IR

These examples are just the tip of the iceberg, but they demonstrate how helping customers get more
use of their materials can transform value chains and operations. Reducing waste by incorporating
used materials into production can cut costs and decrease the price of procurement(3X): less to be
procured from the outside and more to be re-utilized from the inside.
XLEfFREKL—AEE(1RER 7 HBERE RS EREA SN ERIEE. BEEE
FRSAYRA AN TSRO R BT AR A PR RN 1S NINEBR BRI EE D, A BRI FRRY
Bz,

Companies play a big role in creating a circular economy, in which value is generating less from
extracting new resources and more from getting better use out of the resources we already have—but
they must also get customers engaged in the process.

ANEELREIAE SR RIEE R R FR A EAES R MM ENTEE D RE RN R ESRE B
AR ELAENRR—EB(ItEMLmES S5EIX NI ER.

R 3alsiea)iidin

532 - https:/english-exam.lazynote.cn/cet6/sections/2019-06-2/part3-section-b/?f=p - TEL{E B ELF



36. Some companies believe that products' prolonged lifespan benefits both the environment and

customers.

— B N T AR A 2 A I K IR AN B AR A
[B=x] F & Gews)
[#8=2] prolonged lifespan + &R

[Efif] Their philosophy is that extending the life of a pair of jeans is not only great for the
environment, but allows the consumer to get more value out of their product.
i INESRE, ERK—FHFENEGBMUBRTIRNG, K LEEEN~mPIREES
e,

[BZ5] products' prolonged lifespan « extending the life of a pair of jeans
BIREF NS
benefits both the environment and customers <
not only great for the environment, but allows the consumer to get more value out of their

product
both A and B 5 not only A but B @ X

[$4eB] £ EERNSERSFISNERES want to make their customers interested in preserving
their products, E@ENE NOEHRERESR] 5 [REEEE] | A8 XK
12 + WEEE ] FIERIEALTIESFRALR,; F A Their philosophy is that ...
72T+ [Some companies believe that] FIEINMKE.,

They want to make their customers interested in preserving their products and preventing things

that still have value from going to the garbage dump

37. A survey shows shoppers today are getting more concerned about energy conservation and

environmental protection when deciding what to buy.

— TR & B, 004 B W) 3 T DR RE T S AT 2 B R B 5% 3 T RE AN FR AR
(BR] C R GaEx)
[#=] A survey + TIREFMRI)
[EfiI] At the same time, surveys on consumers in the U.S. and the U.K. show that they also care
about minimizing energy use and reducing waste.
SRR, $HEEMRERESHENAERR, WIEXORERDEERERMREE
10,
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A survey shows shoppers today are getting more concerned <

surveys on consumers in the U.S. and the U.K. show that they also care about
survey/show/care about [RHSI

energy conservation < minimizing energy use

THRER = &/IMUEERER

environmental protection — reducing waste

EESEST™ATA

when deciding what to buy

‘When choosing what products to buy and which brands to buy from

T4 = BRRIESR

38. Companies can build customer loyalty by creating a positive culture of environmental awareness.

ox 7] AT DAIE i 81 3 AR AR PR AR B R SOAL SR L% P B

[&=]
(%]

[Efiz]

(5]

(##<8]

M g (Gats)
customer loyalty + culture of environmental awareness

By creating more awareness around your efforts to reduce waste, and by developing a culture
of responsibility, repair, and reuse, you can build customer loyalty based on shared values
and responsibilities.

BITIEAMNER TR ERAIEE], FEF—FLARIE. BAFIBRIRARZRAISIL,
(R UETFHERONMEN S REREIZFERE.

build customer loyalty < build customer loyalty

SIEFEFEI

creating a positive culture of environmental awareness

creating more awareness around your efforts to reduce waste, and by developing a culture of
responsibility, repair, and reuse

Ut = SPEETHRIE

E | EERREREEWER receiving the reputational gains for being environmentally
friendly, HARIRZIEEMEDIRE,; M BRAZIBIMRIMUS customer loyalty B
HEEHRIETE.

receiving the reputational gains for being environmentally friendly

39. When companies launch environmental programs, they will have their brand reputation enhanced.

0 7 HE PR ORI B I AT B R R 2 AR EIR T

[E=]

(=]

E & (3Etm)

environmental programs — brand reputation enhanced
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[EfZ] By offering services to help expand the longevity of their products, they're promising
quality and durability to consumers, and receiving the reputational gains for being
environmentally friendly.
BSRHE KT mEmiIRSS, tERBZERERRSTAL, BERBERMRIR
RIS T ORBRWES.

[8%5] launch environmental programs < launched environmental programs
ASEZEEERESN
they will have their brand reputation enhanced <

receiving the reputational gains for being environmentally friendly

[OEERTT] = [3XEOEE ]

[#4eB] 6 = G ERAYOIEHEF This boosts the reputation and image of Adidas 2 [§¥d—xRA
BREMALSIE] |, TT companies BEEGZIEHAEHMMRINBRIE, N=57EE]
RUSTHERY E BR.
This boosts the reputation and image of Adidas by making people more aware of the

company's values

40. One multinational company offers discounts to customers who bring in old footwear to be used as
fuel.

— X [ 4\ ) [ R 1F S R R R IR B 5 SR A 4T 4
[ER] G ® (EHEs)

[$f=] multinational + footwear + discounts + fuel

[EfZ] Customers can bring shoes of any brand into an Adidas store to be shredded and turned into
alternative fuels for energy creation instead of being burned as trash. They are used to fuel
cement ovens. To motivate visitors to bring in more old shoes, Adidas Brazil promotes the
program in stores by showing videos to educate customers, and it even offers a discount each
time a customer brings in an old pair of shoes.

FE A LB S mhE a2 AR 1S, B AR TRERESRENR
KARE, MASWAERIRGRE, XERBTKREMEE, A TEaRmEwRES(HE,
EARTERAE JEEIUEEHNBEME, AEESTR—NEEEBE X,
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(5]

(##<R]

multinational company < multinational corporation Adidas
company 5 corporation [&X
offers discounts to customers <

offers a discount each time a customer brings in an old pair of shoes
SIERESEI
bring in old footwear < shoes of any brand 5 brings in an old pair of shoes

footwear L{3tifiE shoes

to be used as fuel < turned into alternative fuels for energy creation 5 fuel cement ovens
[RRERREL] = [REEToRARIFR ]
K | K E&iit DeWalt launched a trade-in program to encourage people to bring back
tools, MREHEMNTEMIEE, (FRERMGIHIHISHRMIMERE, BESMHE
KR, FEES G BRRIMUITTHEMALL.

By offering instant discounts worth as much as $100, DeWalt launched a trade-in program to

encourage people to bring back tools

41. Recycling used products can help manufacturers reduce production costs.

(B W5 M) PR TEL 7= it T DA 5 B3 1) 3 7o P AR A 72 A o

[E=]
(4]

[Efiz]

(5]

[#4<8]

N & (ags)
Recycling used products — reduce production costs

Reducing waste by incorporating used materials into production can cut costs and decrease
the price of procurement(M): less to be procured from the outside and more to be re-

utilized from the inside.
SEERTAIBEANEF LR IREE, ATLASHRAAF I ERWN E—IMEREED>. R
HEFAEZ.
Recycling used products — incorporating used materials into production
[EMZIEF @] = [EERTAEFFAE]
reduce production costs — cut costs and decrease the price of procurement
shiEE N + ZiE EAARE
H | H ERR&E # could be reused, resold, salvaged, or recycled, 32E#EUNME;
BFRE [EML — FIEREFNA ] X—EREERHFR, EHEAEE TR
Lk,

Together, the value of these metals is estimated to be about $52 billion

42. Electronic products contain valuable metals that could be recovered.

BT M AW UERKSESR.
[&x] H & Gasn)
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[Efi]

(5]

Electronic products + valuable metals

The materials from e-waste include iron, copper, gold, silver, and aluminum materials that

could be reused, resold, salvaged, or recycled.

RFIREBRIEEEL. 7. £, RME—XEMRETLSENR. BHE. RKETE
IMER.

Electronic products < discarded electrical and electronic equipment and its parts
ET™ + AR
valuable metals <

iron, copper, gold, silver, and aluminum 5 the value of these metals is estimated to be about
$52 billion

22517 valuable = [fi{E 520 {2355t] RS

could be recovered < could be reused, resold, salvaged, or recycled

LA5izmE recovered = ZANBAENEBER

43. It seems commonly believed that companies are not motivated to prolong their products' lifespan.

ANATVAK P 3 3 A O 2 5] B 3 7 A 7 o 9 43 PR 7 o

[E=]
(=]

[Efi]

(5]

(##<R]

B & (afis)
commonly believed + not motivated to prolong lifespan

Conventional wisdom would seem to suggest that companies have no incentive to lengthen

the life cycle of their products and reduce the revenue they would get from selling new goods.
BRUFEILAINA: RSB HEERRIVEDER, BB maY
N,

It seems commonly believed — Conventional wisdom would seem to suggest

[commonly believed| 5 [Conventional wisdom| EX
not motivated to prolong their products' lifespan <
have no incentive to lengthen the life cycle of their products

[motivated] = [have incentive] . [prolong lifespan] = [lengthen life cycle]

D | D E&i consumers control what happens to a product, {BifieHIR [IEZEEEH
Fratpiz, BRIKGIEEEEBSHEELY] . FRREREW RSB EEKmEs,
SETFARIIAL

placing the burden of recycling entirely on the consumer is not an effective strategy

44. 1t is advisable for companies to partner with each other in product recycling.

FWA T S BT A B AR

[E=]

J B GRS

[$8i==] advisable + partner with each other in recycling
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[EfZ] Find partners. If you are a manufacturer who relies on outside distributors, then retailers
are the ideal partner for collecting old products. Power tool maker DeWalt partners
with companies, such as Lowes and Napa Auto Parts, to collect old tools at their stores

for recycling.
SHEEKE. MRREREBINBDHEBIIRER, BATERRKEIR maEEBKEE,
FEE THEHIERRFEESSER. PIESESATEE, EeiIfIERE B TERTREIL.
[B%5] It is advisable for companies to partner with each other -
Find partners 5 DeWalt partners with companies, such as Lowes and Napa Auto Parts
A vs BREHTEETEIY
in product recycling < to collect old tools at their stores for recycling
[in product recycling] = [for recycling]
[#4eB] L L ERAY/JVRERZ Start with a trial program, and expect to change the details as
you go, KRYZRIEMWIVIREII A, BERTERE, FRGH [REzEElE] rE
W, FERTUSE.
Start with a trial program, and expect to change the details as you go

45. Some businesses have begun to realize it may not be effective to let consumers take full

responsibility for recycling.

— g4l B2 T IR R OIR B 1k VA 3% 0 B Wk E 4 8 S T BE R AN B R
[#%] D & Gaws)
[#8=2] not effective + consumers take full responsibility

[EfiI] But some companies are realizing that placing the burden of recycling entirely on the
consumer is not an effective strategy, especially when tossing something away seems like the

easiest and most convenient option.
B—EREEERRE: BEKRNREREERREES AR BAIRES, TTHZ
HINERAEERERSS. &OENHEAR.
[BZ5] Some businesses have begun to realize — some companies are realizing
businesses < companies, begun to realize ~ are realizing

it may not be effective < is not an effective strategy

[not effective| JFHEI
to let consumers take full responsibility for recycling <

placing the burden of recycling entirely on the consumer

[let X take full responsibility] = [place the burden entirely on X]|
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[#4<6] B ' B BREBAWES [companies + BE| MR, B [HRANCWEEN] , 5&F
B [EIVBERRIBREEREELTRN] £EAR. iIRBEARE, BEUARRLR.
Conventional wisdom would seem to suggest that companies have no incentive to lengthen the life

cycle of their products

PARAGRAPH MAP -« B EEBH

15 BRI T H 4

ZEE—EES + ZBREREXDEN [EREX] , 2EF9REPEMIIIES.

A PREREEENLIREETR, REEEERIREX—EAITE.
s SRITEIE

B IEBHEERAACWSENHEKRED, BHRES A ATEREMEERNFIMRRIR
FaxER/DEEER.
Erma BIRRRSYEER

C BIEXY 54 NEEKmEf RS EEREEE, WY E ek F o iFaEAE L
=X, PEESHIE.
EEfa 54 NRIBEE

D IEHERWSREEEEHEES LHAEN, RANETERERES.
s IBRESEEHRETH

B FRE. 5 BFFTIMTERSHIGEEELMRANE, BEERK REan IR
MR, mEROEMEMREEE.

e IMRIBWRES

F  FOE%E Nudie Jeans FIFP4MNRAE Patagonia BIMEIF, BA @IS N BARIERT
mEas, BIMENILEZREIKEESME.

{5482 Nudie Jeans 5 Patagonia &%
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EFEIEAETE 2012 S5EFFE Sustainable Footprint TiH, [EIKS GRS HEER TR
IKREERMA, FLATNSRER| B,
fzeir20 Adidas B3| BEETIOMENARY

REBFIIR: 8 2014 FLERESMENBE LRGN, TEWESERNEUNME, H
2% Best Buy. Samsung BIEIWINHE.

ERisa BFIRENESE

AEET, EETNES TRRLEFNAT] FIHEEWEEFPXRNLRS
—£.

ERkg | E: [HNEE—F

BN SHEIEKEE; LL DeWalt 5 Lowes, Napa Auto Parts SEEIYIHEEEN
TEHF, HEAARREATERTHEIL,

{55482 Find partners 5 DeWalt &1F

FFEEIN: HE™E; LA DeWalt FExE 100 SEthILAIBEF NS RAE B2 [E]
IBTE /9.
=iz Create incentives SUA|BH#aST

B=FEN: NARIBETHA. HiF A rEEEES, LA Best Buy RS FAME]
I EEEE AR BB ZE /9 5

fzE4620  Start with a trial program

BIUFEN: SIEHEERNENNN, BEEIESRE. 121N BRIBRISHRES
BETHRNMENZFEIRE.

(zE362r  Build a culture 5P i

RSN BERT I RN EF T LABRRRAS., PEERMNTS, 2561 Z0Kk
—f.

s PEHEEFT SR
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0 HERR: tWVERBASFHDEEERE, LEBRESSHE.
iR BIRESTRER

SENTENCE INSIGHTS -« 47 # ¥k
12 A BRG] B BT

MEROSERIANGDFERTO—PXENE. SWNEERE. oSS Eaif
BEEREME. _REEFENTTERET,

Yet, more and more businesses are thinking about how to reduce consumer waste.

BEL, ZE2f)

M TR INEEN DA S EN NRFIEHIFIEPRAE R TEERA LB ST HANE
5. "BEEA + AR (EREREEE MG, EXRTEENER ARZSENTHEE
IR ERAFRM.

When choosing what products to buy and which brands to buy from, more and

more consumers are looking into sustainability.

CB, #14]

BESMASRE: FE. BE =i WHEKE BERENGXRBEERNAENEE, FiiE
EMNEIENG. 3INERS, TEESIGEIENDIRBIFIFIIEEYIS .

The company even provides mail-order repair kits and online videos, so that

customers can learn how to fix a pair of jeans at home.

FB:, #3H])

"so that" 5|SERPRENDRINAFAEHFEHHNERD NI AERE "how to" FEfgth 27
HaE B EARGERIRRIEMERNE

They are used to fuel cement ovens.

GB:, 34

WEMES + AENRBENENA\RMEHGETENNTN B8 —EeFE ERETIERRIZEU
BRI TES RS REESRIIEZ TR,
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To motivate visitors to bring in more old shoes, Adidas Brazil promotes the

program in stores by showing videos to educate customers, and it even offers a

discount each time a customer brings in an old pair of shoes.

GBt, %44y

AFEERINRAERERFENNHON OB HINEE BEBRMNE. ATURERT
[EPAENG A2 AT EBN EMMME SRS SRS RER" ROBIEER. ~EFEE
AURIE. "by + BEiE" TSI, "each time" 5| SENENAIEN G HEE X FEMHMANE. X
MR F ZER ZEEITUAEEFREMUNESR. BrY. FHXENGTF
B, BEATNEREEFNIES BRRMEERSE,

For other companies interested in reducing waste, helping the environment, and

providing the sustainable lifestyles that consumers seek, here are some first steps

for building a relationship with customers that focuses on recycling and restoring

value to products.

TB, 14

FOREREHRGIRFIEEEE RPN EEN DD BT RARCHERIEMEEIEMIER TIES
PEKEMEBSTBE. BENGD. NEFSMES BEERX—ZHERIIGNMERS.

Environmental conscientiousness isn't always enough to make customers recycle
old goods.
KB, 24

"EREK + FAEIVEIE" 1 "enough to do" MEENGI, EINFHEHIFEFE—ENFRLE,
EREETFIBMNE.

For instance, DeWalt discovered that many contractors were holding on to their

old tools, even if they no longer worked, because they were expensive purchases

and it was hard to justify bringing them in to recycle.

KBt, 253%)

AOEMHEE ROFE. ISET, 83 MEIER (RENT. KNENTIRE. FaAEE.
SXHTR) | EPRIE—EREAETIIN, (FASHESHSIIGHE, ks, B5
e,

532 - https:/english-exam.lazynote.cn/cet6/sections/2019-06-2/part3-section-b/?f=p - TEL{E B ELF


https://english-exam.lazynote.cn/cet6/paper/2019-06-2/part3-section-b/pg-s4-2/?f=p
https://english-exam.lazynote.cn/cet6/paper/2019-06-2/part3-section-b/pi-s1/?f=p
https://english-exam.lazynote.cn/cet6/paper/2019-06-2/part3-section-b/pk-s2/?f=p
https://english-exam.lazynote.cn/cet6/paper/2019-06-2/part3-section-b/pk-s3/?f=p

As a result, DeWalt now reuses those materials to create new products.

KB, Z554]

FBE + AENFEINERRETENAEMAON, EINRMESHEHEhLERR, BE—
BN, BESTHER, FEREPRASIIKEDLSH,

Maybe you see low customer participation at first, or conversely, so much success

that the cost of recycling becomes too high.

LB, %34]

AUREFBEEEANEM. FHIRE. MEKE. H0NE. ERNENDTHERREE, Mo
MERAESE. FFBIR "or" ERAIFHFIZEET "so .. that ." EEEENZER, EEIEAKS L
PEH.,

Best Buy, for instance, has been bearing the lion's share of e-waste volume since

two of its largest competitors, Amazon and Wal-mart, do not have their own

recycling programs.

LB, %44]

FEG+since3 | SHIREINENDZIARFEFITZFRISMEO, WA TIIBEFRER
&, FOEEEENTIKED, BARESEEERRIHEBMEAITRE.

Companies play a big role in creating a circular economy, in which value is

generating less from extracting new resources and more from getting better use

out of the resources we already have—but they must also get customers engaged in

the process.

0B, #14]

Ko FEESZNIGMER B —ETEREBEINNNETCENHEEEEMNNTEE),AFPREE
FIEMNGBEHFIRIBELEN,EX S less fromFlmore fromPIXIELIAED 58— £ 6% RIESEhiABIE.
=5 E«MUIRAEI, IWINEEREEN TP EIRXRNIEIER AR E ZRPRIEHT 140

HIGH-FREQUENCY - L 8 /& 45 i

A I 140 NIETE N B A

THRERENEERTHR, N2 B R HFEEFBISNE (Rl ERHHR
NAFEIIRDTF 8) . BNAREAR HIVRHE S ZEXERDN, RETEEXE
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RRX. Bt AESEEGIE.

customer

n. E, &R
AB519 % - BHE 87 13

consumer Bsi

=

ARE15R - E&E 165 G

material s
n. &%

AFE6 1R - HRf 66 6

recycle s

v. BRI (&)
K6 IR -ER 1249

partner s:
n. 8

AR5 IR -HE 396

brand s
n. A%, BiR

K4 R -HE 378

billion s:

num. +{Z (1,000,000,000)
ARE3IR B 746

fuel &
n. AR

A3 R - Eff 60 6

product 1
n. FE @

AR16 R - B 271 6

reduce s

v. D, BHE (BE. K\ EEF)

A8 R - BRE 138 6

recycling Bl

n. [EWFI A
K6 X - B 159

environmental &

adj. FREBLY
AES5 R - EEL 112 4

launch &

v. HEH
KB4 IR - B/ 56 )

clothing 1

n. 7<BR
A4 IR - B 26 6

responsibility s:

n. ={E
A3 R -Ef 69 6

electronic s

adj. EBFHY
a3 X - HfE 43 )
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manufacturer s
n. HhERE

AR3R-HRE33 G

discount s

n. 30 IRAN
AR3XR-EH 124

less
det. /RS

K2R -Bf 273 9

relationship s:

n. &
KRE2 R - Ef 168 9

resource i

n. &RiR
AR -BER 11949

effective &
adj. BYEY, ©IER

KRB R - B 94 9

production s:
n. &£r=

A2 IR - EfR 58 6

lifestyle &:
n. EEHDI

KRR -EE 436G
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sustainable s

adj. ATHFEE
AES3 R -HF 32 4

would

aux. (will BOEER) BE, &

AKRE2 IR - Bl 568 G

benefit &

n. ik
A2 IR - B 244 5]

million

num. —8hH
A2 R -Ef 126 9

quality

n. JRE
AR -ERR 11249

realize &

v. FORE, INREY
A2 X - Bl 64 6

concerned s

adj. 1210
K2 )R - B 43 9

interested

adj. BRSGEAY
A2 R - B 41 4
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generate s

v.E, SlE (BR. RNF)
AR R - EE 39

instance s

n. HIF
K2R -Ef 359

awareness 2

n. &R
A2 R -Efi 33 6

chain &

n. §ES%
A2 R -Ef 32 6

reputation s:

n. B

ARE2 X - Ef 30 9

partlg B1
adv. it

A2 R - Bt 18 6

lifespan &

n. 56

A2 X -Eff 8 4

better
adj. BT (good HILLERER)

AR - HR 205 4
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estimate &2

v. it
KEE2 R - B 36 4

aware a2

adj. XHER
AE2 R B34 9

incentive &2

n. EURD
A2 R -Ef33 4

retailer &2

n. EER
A2 R -Ef 324

fee &1

n. 228
A2 IR - Bl 24 1

loyalty 5
i

n.
NP

CHT 104

>
[

likely 1
adj. fREJ8EAY

A1 % - ERR 228

focus i

n. BB
AR IR - H/R 200 9
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positive s

adj. FAtRAY
KE1IR-BER 1449

ower a2

n. IXH
KEE1IR-E2 12849

process s

n. 1I38
A1 R - EH 126 5

average 1

adj. F9R9
ARE1R-BER11249

support
v. 375

ARE1IR-BE 1039

performance »:

n. F&

ARE1IR HiE 98 6
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online 1

adj. 7E£6HY
AR -H# 1399

base 1

n. &
KE1IR-ER 126 9

opportunity s:

n. Hl&

A1 R -EF 1155

policy &
n. BER

A1 R -EH 103 4

economy i

n. 5%

ARE1IR-BE#R 1029

according &

prep. iR#E
A1 R - B 9% 1

account

n. A

FRE1R- B3 G

financial &

adj. By
ARE1R - B 799
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due &

adj. FRHARY
AR1R-BER 704

engage s

v. 25 MNE
A1 R -Eff 68 6

specific s
adj. B{RRY

ARE1TIR -BE59 6

image 1

n. fieg, EDZR
ArE1IR-BER 579

purchase

&

v. MEsSE
A1 R - E/f 55 4

i

contain s
v.88, 88

ARE1IR - B 52 9

aspect s

n. J5E
AEE1R-EHR 50 65

detail s
n. 8T
AR -EH 46 5

AR1R-BET706

strategy s
n. ZRBg
KEE1R B 63 G

aim s
v. B
A1 R-Ef 576

boost &

v. 128
A1 R - B 55 6

principle &

n. RN, AN
AR -BE&H 54 4

rely &
v. {KH K EE

KRR -BE 516

option

n. 15E4%
K1 )R- B 48 9

demonstrate

v. MERA
K1 R - B 45 9

B2
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currently s

adv. Bgl, =H0
AR B 4249

alternative

n. BIHIEERAIEY
ARIVR-BEAN G

responsible

adj. TAEsAY
AR1IR - B 40 6

ideal s

adj. EAERY
AiE1 R - Bl 38 &

iant s
adj. B XA

AR1IR-E# 349

motivate s

v. 2I5h

ARE1IR-E# 339

firm s
adj. 'REHY

KRR -HE 3249

valuable &

adj. REM
AE1R -HR 3245
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B2

Bl

protection

n. R
KE1IR-BEf 42 9

expand &2

v. KT REK
KRR -BRE40 9

conventional

adj. {&%eH9
AR -BEHE 394

recover i

v. IREREER
AR -BEH 354

preserve s
v. {RIF

KRR B 346

enhance &

v.IRS

KRR B 326

perceive s

v. 2%, e (RSEMRREN)

FR1R B 326

transform &

v. {EAERHIEE (A3

ARS1IR-EH/E 30 4

B2
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entirely s

adv. T&H
KEE1IR-BEf 299

decrease s

v R, B
AE1R - BHiE 28 6

extend & increasing s:
v. JE{ERFELS adj. HsRiEZ a9

KRR -HiE 286

KRR B 26 6

component 5 revenue s
n. LBRERD n. (REl. BERY) KN, &=
KRR - Bl 25 5 KRE1IR - Bl 25 4
conservation s leading =

n. {RiP adj. REEH
ARE1R - BEfli 24 5 KRrE1R - BEfl 24 6
incorporate s: oppose 52

v. 88 v. Xt

1R -EHf 23 4 1R -EiE 214
trial s volume 5

n. B, =Hifl n. S8

1R -EfE 214 1R -EiE 214
corporation s creation &
n.xaE, @l (EXREN. BIRSEE) n. Bl

ARS1IR - HiE 20 7 AR IR - EH/E 20
developed & wisdom s
adj. RIERY n. 8HE

ARE1IR - B 20 7 AR IR - EH/E 20

532 - https:/english-exam.lazynote.cn/cet6/sections/2019-06-2/part3-section-b/?f=p - TEL{E B ELF


https://english-exam.lazynote.cn/cet6/words/entirely/?f=p
https://english-exam.lazynote.cn/cet6/words/decrease/?f=p
https://english-exam.lazynote.cn/cet6/words/extend/?f=p
https://english-exam.lazynote.cn/cet6/words/increasing/?f=p
https://english-exam.lazynote.cn/cet6/words/component/?f=p
https://english-exam.lazynote.cn/cet6/words/revenue/?f=p
https://english-exam.lazynote.cn/cet6/words/conservation/?f=p
https://english-exam.lazynote.cn/cet6/words/leading/?f=p
https://english-exam.lazynote.cn/cet6/words/incorporate/?f=p
https://english-exam.lazynote.cn/cet6/words/oppose/?f=p
https://english-exam.lazynote.cn/cet6/words/trial/?f=p
https://english-exam.lazynote.cn/cet6/words/volume/?f=p
https://english-exam.lazynote.cn/cet6/words/corporation/?f=p
https://english-exam.lazynote.cn/cet6/words/creation/?f=p
https://english-exam.lazynote.cn/cet6/words/developed/?f=p
https://english-exam.lazynote.cn/cet6/words/wisdom/?f=p
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KE1R-BER 179 KE1IR-BER 1749
sustainability cycle &
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tip competitor s
n. /g% n EHEE
AR1R-ER 16 9 ARE1IR-ER 159
dump =& minimize s
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AR1IR-BER 139 @l R-Ef 13 6
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AE1R B 124 KE1R - Bl 124
restore &2 commonly s
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engine 1 extract s
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