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Part III Section B

Directions: In this section, you are going to read a passage with ten statements attached to it. Each
Statement contains information given in one of the paragraphs. Identify the paragraph from which the
information is derived. You may choose a paragraph more than once. Each paragraph is marked with a

letter. Answer the questions by marking the corresponding letter on Answer Sheet 2.
The Best Retailers Combine Bricks and Clicks

A) Retail profits are falling sharply. Stores are closing. Malls are emptying. The depressing stories just
keep coming. Reading the earnings announcements of large retail stores like Macy's, Nordstrom, and
Target is about as uplifting as a tour of an intensive care unit. The internet is apparently taking down
yet another industry. Brick and mortar stores(S2{&[E) seem to be going the way of the yellow pages.
Sure enough, the Census Bureau just released data showing that online retail sales surged 15.2
percent between the first quarter of 2015 and the first quarter of 2016.

FENHEEESRI TR, BESHXE, BIPOEHTS. < ANBRNESIEERT. [P
Macy's, NordstromflTargetZFABEERERINGZAS, MESWEERIPRE—HFSAEN. B
BRI AR X — M. SHAE T IEEEEETEIFRGmE. RAADSERRINIATRRIE
R 2015F 5 —FEE2016F5—FEHE LT EHETE T715.2%,

B) But before you dump all of your retail stocks, there are more facts you should consider. Looking
only at that 15.2 percent "surge" would be misleading. It was an increase that was on a small base

of 6.9 percent. Even when a tiny number grows by a large percentage terms, it is often still tiny.

BEFMERETEREZR EEESELFTELR. (UNEDR5. 2% "BIg'S4iRS. X2E
6.9%HVNEEY FRIEIK, BIE— M NVEFEE D HUBRRER, b?ﬂﬂ)ﬁ%@d\o

C) More than 20 years after the internet was opened to commerce, the Census Bureau tells us that brick
and mortar sales accounted for 92.3 percent of retail sales in the first quarter of 2016. Their data
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D)

E)

F)

G)

H)

show that only 0.8 percent of retail sales shifted from offline to online between the beginning of
2015 and 2016.

EEBENEBLFR0ZFE ADBEERSIFH] 2016 FE—FEXLNEHERLTEHETN
92.3%, ffiIRVEERT M201554)%120165F, RBE0.8%HITEHEMMNE FEBE T4 L,

So, despite all the talk about drone(FE A#L) deliveries to your doorstep, all the retail executives
expressing anxiety over consumers going online, and even a Presidential candidate exclaiming that
Amazon has a "huge antitrust problem," the Census data suggest that physical retail is thriving. Of
course, the closed stores, depressed executives, and sinking stocks suggest otherwise. What's the real
story?

Eitt, REANEERCTANIEE L) REFMEZRESEHER A HEEROL LHNER EES
—(LRGHRIEA TR SEMFE " EARIRZEREE " (EAOSEHIRERILRTEETESRRE. 3
A RANEE. BRASEF FERIRENRBERAIRNL. BXEREHA4?

Many firms operating brick and mortar stores are in trouble. The retail industry is getting reinvented,
as we describe in our new book Matchmakers. It's standing in the path of what Schumpeter called a
gale(AKX) of creative destruction. That storm has been brewing for some time, and as it has reached
gale force, most large retailers are searching for a response. As the CFO of Macy's put it recently,

"We're frankly scratching our heads."

TFESRELNENATIBARLE. ENFIEHRS (BREE) PRrmiaIBseE TEVEEREHZE
&, CIESERASFMRRIBEMERIAANAIERE L. XINEE EEEET—EXEB‘IEH HBEIAEIARXE
ER REH AT EREETHLITZR. EMacy' sEFEMS B TR 1B, B 1EE
B,

But it's not happening as experts predicted. In the peak of the dot-com bubble, brick and mortar retail
was one of those industries the internet was going to kill—and quickly. The dot-com bust discredited
most predictions of that sort and in the years that followed, conventional retailers' confidence in the

future increased as Census continued to report weak online sales. And then the gale hit.
@%‘%E’\JZ&@#HE&D%ﬁﬁﬁﬁiﬂﬂﬂ’\]ﬁﬁio EEEMEARRSIER, SHATE R B RMGEIBRAYM T
B&RR. BEERNEAREREREARSHILETTNAE T EE eV EFEBEANEER
TEL':FEEAE’J?_ LHEHE (CRTERNFENEIEERT . REANEXT.

It is becoming increasingly clear that retail reinvention isn't a simple battle to the death between
bricks and clicks. It is about devising retail models that work for people who are making increasing
use of a growing array of internet-connected tools to change how they search, shop, and buy.
Creative retailers are using the new technologies to innovate just about everything stores do from
managing inventory, to marketing, to getting paid.

HEHBENR TEWNEEHIFLARESMIEZ BESRETRZ . EXFIRITESERLHHE

ihfsE A A e B KAV E BAIEE T RN ER. WMBWELHANNEERN. E6ENEE

LR BT U B R iR L R 16 N B EFE S HBEIGK,

More than drones dropping a new supply of underwear on your doorstep, Apple's massively
successful brick-and-mortar-and-glass retail stores and Amazon's small steps in the same direction are
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D

J)

what should keep old-fashioned retailers awake at night. Not to mention the large number of creative

new retailers, like Bonobos, that are blending online and offline experiences in creative ways.
EERET AR IRBETRIA R, SR A TIR ARSI IE T EE LR T S EMER—75 R £
BHAYINE, Z RMZIEE A FERHRERNAAE. EARRAEEREIEIHZER WBonobos,
EELABIEMRI S RS S EANE AL,

Retail reinvention is not a simple process, and it's also not happening on what used to be called
"Internet Time." Some internet-driven changes have happened quickly, of course. Craigslist quickly
overtook newspaper classified ads and turned newspaper economics upside down. But many widely
anticipated changes weren't quick, and some haven't really started. With the benefit of hindsight(5 Il
ZBH), it looks like the internet will transform the economy at something like the pace of other great
inventions like electricity. B2B commerce, for example, didn't move mainly online by 2005 as many
had predicted in 2000, nor even by 2016, but that doesn't mean it won't do so over the next few

decades.

FEWVHIEBEAR—MERRNTIE B ARERSEAMBA " BENEE"&ERN. HA —LhEKWN
PRI REBRIR, CraigslistfuEiEth 7R & A IREE 7R, EIFSH M
HINRME A AR BEEERIRBHEIEF R, 87 RN BERMIUFRELKITENFEMBARA
AUERERERERSE, D, ISV BB F RS HIRBEITS AE2000FFNAYBRFE 2005 F 2 R84
BRI £ EEE20165F 28 (BXAFNEREEASEARK/LHFREI,

But the gale is still blowing. The sudden decline in foot traffic in recent years, even though it hasn't
been accompanied by a massive decline in physical sales, is a critical warning. People can shop more
efficiently online and therefore don't need to go to as many stores to find what they want. There's a
surplus of physical shopping space for the crowds, which is one reason why stores are downsizing
and closing.

BAXUBER, TFRERERIRA TN REFAREELEEN IR T DR— M RKEES. A
AR SRS, A AT E R B ASEIE R ENN VERNARA. BT ARMNS SR
ZRERS R, X R r S e/ IR AR R E 2 —.

K) The rise of the mobile phone has recently added a new level of complexity to the process of retail

L)

reinvention. Even five years ago most people faced a choice. Sit at your computer, probably at home
or at the office, search and browse, and buy. Or head out to the mall, or Main Street, look and shop,
and buy. Now, just about everyone has a smartphone, connected to the internet almost everywhere
almost all the time. Even when a retailer gets a customer to walk in the store, she can easily see if

there's a better deal online or at another store nearby.
BAERIERGERIT AT EWE BRI RIER TSR, BIEERFR ASHARHIE—MNE
. MIE(RAYEINRD JREEREROAE BRANE AREWXE, sEREWY O ERS BFE A
[EME, I JVFENAEEERFI TRtz BN, RS EE LS EHEEE,
it AT AR EEN _EE M A thE R RSB EFRI 5.

So far, the main thing many large retailers have done in response to all this is to open online stores,

so people will come to them directly rather than to Amazon and its smaller online rivals. Many are
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M)

N)

0)

having the same problem that newspapers have. Even if they get online traffic, they struggle to make

enough money online to compensate for what they are losing offline.

BRI AT ER AN XM EE SR BRI E XA IS E RS,
MARET SR EB/NIELRSNFIE, FETERHBE 7 SiRMEEI™R. BEMIEkE
TS E M 1ML EREI B B AIESRIRANE TRURK,

A few seem to be making this work. Among large traditional retailers, Walmart recently reported the
best results, leading its stock price to surge, while Macy's, Target, and Nordstrom's dropped. Yet
Walmart's year-over-year online sales only grew 7 percent, leading its CEO to lament(3RIX), "Growth
here is too slow." Part of the problem is that almost two decades after Amazon filed the one-click
patent, the online retail shopping and buying experience is filled with frictions. A recent study
graded more than 600 internet retailers on how easy it was for consumers to shop, buy, and pay.

Almost half of the sites didn't get a passing grade and only 18 percent got an A or B.
DENFRMFIEELLXMMEN =N, EARERTER S A RIERIERS 7 RFHI S SEERMN
FFt.MMacy's, TargetfINordstromfIBMNMAITEL Y, AMARIBHELLELHEERNIEK T7%.5
HHEREMMITERWN " XEMEKKNIEY, "BoafET AT SRR —RUWLEFE_+5E &
LZEMRWHISTARMATHRER., L —TARXN600ZREENTERAHEEWY). WL
SIATROEEERR S ERH T 71D, IE—HRIMILREERIS RIS D EL R B 18%3K15 7 A5LB,

The turmoil on the ground in physical retail is hard to square with the Census data. Unfortunately,
part of the explanation is that the Census retail data are unreliable. Our deep look into those data
and their preparation revealed serious problems. It seems likely that Census simply misclassifies a
large chunk of online sales. It is certain that the Census procedures, which lump the online sales of
major traditional retailers like Walmart with "non-store retailers" like food trucks can mask major
changes in individual retail categories. The bureau could easily present their data in more useful

ways. But they have chosen not to.

SIAFEWHAIZRES AOESERIEEYS. AR B0 RREEANSETEMIERTE,
BANX LR R EE TERRAARBER T ENEE, ADEERUFRAIEREER DR
TREELHE. TLEENR ANSEEEFEA RIS EEERTEBNTEELHESTFE IFE
HEER " RBARXITEEE 7 M BITERFINERTN, ZEITLRESZMLIEEREINAENR
i IR, (Bt RE 7 ARXEHE.

Despite the turmoil, brick and mortar won't disappear any time soon. The big questions are which, if
any, of the large traditional retailers will still be on the scene in a decade or two because they have
successfully reinvented themselves, which new players will operate busy stores on Main Streets and
maybe even in shopping malls, and how the shopping and buying experience will have changed in
each retail category. Investors shouldn't write off brick and mortar. Whether they should bet on the

traditional players who run those stores now is another matter.

REHAR ENEFALRIRER. EXTRZ NRERIE PEABUERTERTE——TFRI
REE EAE(IRINEE T B BEHES5EREETHEERY P OLERICAIRE LIKENE
35! RIS AMAINEE, IRBEFNIZFLAE, ETIRESMZFETIESR
EXLEERESRS5E MRS —ES.

R 3alsiea)iidin
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36. Although online retailing has existed for some twenty years, nearly half of the internet retailers still

fail to receive satisfactory feedback from consumers, according to a recent survey.

RFERLH—HRAEREELXTFECEFE T KA HEMFE - F R ERMNEEREREIEE
T 2 W B R B

(&%l M & G
(=] —1+F + IE—FMERENME
[EfZ] A recent study graded more than 600 internet retailers on how easy it was for consumers to

shop, buy, and pay. Almost half of the sites didn't get a passing grade and only 18 percent got
an A or B.

—IRIGAYARLL HEEWY). TR, XIIEREE"ARES 600 SRWET 7. J1
F—FRIMuLENRE, RE 18% =2 A5 B.
[B%5] online retailing has existed for some twenty years -
almost two decades after Amazon filed the one-click patent
AHEIZRIARIRE S
nearly half of the internet retailers still fail to receive satisfactory feedback from consumers «
Almost half of the sites didn't get a passing grade
E—3 + ARIg = RIRAME
according to a recent survey < A recent study graded more than 600 internet retailers

survey / study & X &

[##B] | c | C M2 brick and mortar sales accounted for 92.3 percent of retail sales——3C
NESRFENME; HRIEMERBSILEEE®RER, ST fail to receive
satisfactory feedback from consumers ;853 8, XE"tBHEDL FEA.

More than 20 years after the internet was opened to commerce, the Census Bureau tells us that

brick and mortar sales accounted for 92.3 percent of retail sales

A A XKFAIE online retail sales surged 15.2 percent—EEE; ST fail to
receive satisfactory feedback from consumers " HEE "L 2RSS, EHEM
BFfmAEHARE.

online retail sales surged 15.2 percent between the first quarter of 2015 and the first quarter of 2016

37. Innovative retailers integrate internet technologies with conventional retailing to create new retail

models.

BFREEREEBEMNERSEETEMSE S AERTHEBERR,
[ER] G ©® (3¢S
(=] AEENEAEHREEERT
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(5]

(#4<8]

Creative retailers are using the new technologies to innovate just about everything stores do
from managing inventory, to marketing, to getting paid.
BB SN EEREERFRARHIEHERRYLF
6/

—NEFEERIEHEEE

Innovative retailers < Creative retailers

innovative - creative G
integrate internet technologies with conventional retailing <

using the new technologies to innovate just about everything stores do
EESERK"A X E Y
create new retail models — devising retail models that work for people

create « devising @ X

H | Hi#a92 Apple's massively successful brick-and-mortar-and-glass retail stores
5 Bonobos XKEIFIEEREIEMTERMEL, EIE " XNF "5 B, T
Q37 ML FIE B AEFTMRT X— g s7i51e#i, Bl G,

Apple's massively successful brick-and-mortar-and-glass retail stores and Amazon's small steps in
the same direction are what should keep old-fashioned retailers awake at night

L | L 3&Jd the main thing many large retailers have done in response to all this is to
open online stores, H they struggle to make enough money online——iX
BN, A2 Q37 Arify"eliEFRIl", 1B EEEITHNER.

the main thing many large retailers have done in response to all this is to open online stores

38. Despite what the Census data suggest, the value of physical retail's stocks has been dropping.

RENOEEHEERNBRARLEEENRENE -BEETH.

[E=]
(5]

(Efiz]

(5]

D & (B#S)

EEHUE vs BRINTEL

Of course, the closed stores, depressed executives, and sinking stocks suggest otherwise.
SR, KIE, IBRAISELIR FERYRINZRIBRITSIAER,

Despite what the Census data suggest — the Census data suggest that physical retail is thriving
Census data [REEEM

the value of physical retail's stocks has been dropping < sinking stocks

dropping « sinking @ X
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[##eB]  C C£5H92 brick and mortar sales accounted for 92.3 percent of retail sales 5

only 0.8 percent of retail sales shifted from offline to online——==2 Census £{
& IRBEEUXRTRN. K5 SEHERAEE, BRI REET

brick and mortar sales accounted for 92.3 percent of retail sales in the first quarter of 2016

N | N B9 Cnieh2 the Census retail data are unreliable 5 Census simply
misclassifies a large chunk of online sales——EE2EFREFZEEHIENTSE, F2
£ Census FIESIRMNERILL, S@F Despite what the Census data suggest B9
REEA—EL

the Census retail data are unreliable

39. Innovative-driven changes in the retail industry didn't take place as quickly as widely anticipated.

BT K 3 T 6 b AR B I ARAR AT 3 TR 0 R A T R A

[&%] | & GBES)

[$Em] TRIGTREAARFIR

[Ef%] But many widely anticipated changes weren't quick, and some haven't really started.

ERSHZIHINENHREBARKE, B—LEERREIETTA.

[B%25] Innovative-driven changes in the retail industry < many widely anticipated changes
TERE
didn't take place as quickly as widely anticipated
many widely anticipated changes weren't quick
BERINENSES

[#9B] | F ' F 328 conventional retailers' confidence in the future increased, TiEESKE
&, KT internet was going to kill—and quickly 22"R", {EEHNE "f)ﬁ%‘"zli
5, 72 Q39 Frin"BIRAPAR",
conventional retailers' confidence in the future increased as Census continued to report weak

online sales

J | J XiE The sudden decline in foot traffic in recent years 5 stores are downsizing
and closing——IXZEERMZM, MAFHCEEE STEIRILL.

The sudden decline in foot traffic in recent years

40. Statistics indicate that brick and mortar sales still made up the lion's share of the retail business.

G5 BUHE 7% B, ST AR E Y AR 1R B S I B K A .
(2] C B EEH)

(=] SERMDEEARZEL (lion's share)
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[EfZ] More than 20 years after the internet was opened to commerce, the Census Bureau tells
us that brick and mortar sales accounted for 92.3 percent of retail sales in the first quarter
of 2016.

HEXMAMEA 20 £FEF, AOBERHIRFEK]: 2016 F5—FE, INEHESTE
SE 92.3%.
[f¥5] Statistics indicate that — the Census Bureau tells us
FIEKIRENX
brick and mortar sales still made up the lion's share <
brick and mortar sales accounted for 92.3 percent of retail sales

lion's share = 92.3% BYSEXEE

[#4#¢B] | A ' online retail sales surged 15.2 percent f 15.2% EREIEEK, S8F brick and
mortar sales still made up the lion's share F"SCIRMA AL " EAER, AAIRIRE,

online retail sales surged 15.2 percent between the first quarter of 2015 and the first quarter of 2016

B | on asmall base of 6.9 percent EMEBESHVNES, FREFABHIIKASLL, B2
FAsRHISE A FKIERVICHIE, S&T Q40 8EAY" SR AL " RER—FL.

It was an increase that was on a small base of 6.9 percent

41. Companies that successfully combine online and offline business models may prove to be a big

concern for traditional retailers.

R Th 4 A 2 EANER T b 554 S 24 B AT RE & O 1R ST T — KB
[8x] H g GE35)
(] AIORE S L TEMERZTERIREIN

[EfZ] Not to mention the large number of creative new retailers, like Bonobos, that are blending

online and offline experiences in creative ways.
B Bonobos XIFXEERCIRAHTER, ELSIEHAISIRIGE L4 WY
(R
[M5] Companies that successfully combine online and offline business models «
Apple's massively successful brick-and-mortar-and-glass retail stores
PRIIREE PRI A E)
a big concern for traditional retailers «

what should keep old-fashioned retailers awake at night

RAEERR B
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[#4#eB] 6 = G RFKIX Creative retailers are using the new technologies to innovate just
about everything stores do——"8lIFA", 28" HIMEATER "NEN,; S&TF
a big concern for traditional retailers A~XJi,

Creative retailers are using the new technologies to innovate just about everything stores do from

managing inventory, to marketing, to getting paid

L | LR9EIER large retailers— B2 HIPEAUERTER; 5 Q41 NEE RIS
HEETE (BPNR) "ERA—5, (NEEX &L + FREE MHEEA.

the main thing many large retailers have done in response to all this is to open online stores

42. Brick and mortar retailers' faith in their business was strengthened when the dot com bubble burst.

L H BRI SRR R E R A F R EORE TR
[&=] F & Ga@s)
(=] BEERRGEIARBCK + SRS OIEE
[EfZ] The dot-com bust discredited most predictions of that sort and in the years that followed,

conventional retailers' confidence in the future increased as Census continued to report weak

online sales.
BEARIEABCRITIG TAR—KME, ZEHFE, EEERTREMNERRK, (EREE
BRSO RR ISR,
[2%5] Brick and mortar retailers < conventional retailers
Brick and mortar < conventional
faith in their business was strengthened <

conventional retailers' confidence in the future increased

faith ~ confidence + strengthened « increased
the dot com bubble burst < The dot-com bust

bubble burst F9551314,

[#B] A A B2"STHAEE'RINTEE (Retail profits are falling sharply) , BEARTESHEERSS
XMIER. BAREMER", SETHRSEHEX.

Retail profits are falling sharply. Stores are closing

43. Despite the tremendous challenges from online retailing, traditional retailing will be here to stay for

quite some time.
RAETH IR B LT K B R E ST E LR 254 50— B[R] A 47 8 4k 82 177 7E
[F%] O B (GEts)
(] ERFEFPRIAZER
[®E{iZ] Despite the turmoil, brick and mortar won't disappear any time soon.

REINRBEE, LNEEIMRNEIRASHER.
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[B45] Despite the tremendous challenges from online retailing — Despite the turmoil
1P + & EAL
traditional retailing will be here to stay for quite some time <
brick and mortar won't disappear any time soon
BEN = BENNRNXNE
[##eB]  C | brick and mortar sales accounted for 92.3 percent of retail sales in the first
quarter of 2016 RAZLH TFAUPEISEE, IREIHA" K ERE"1IFIHT, 5 Q43 HIK
SRESZIFURTAII AL,

brick and mortar sales accounted for 92.3 percent of retail sales in the first quarter of 2016

D | the Census data suggest that physical retail is thriving "X T5xE", RE"FR K
BE"; 58 will be here to stay for quite some time B3&A—2L,

the Census data suggest that physical retail is thriving

44. With the rise of online commerce, physical retail stores are likely to suffer the same fate as the

yellow pages.
BEEELEFRINELETEETRSEEE B TUHRER®IE.

[FXR] A B (Ga#R)

(=] =REURTAILLE

[EfiZ] Brick and mortar stores(32{&[E) seem to be going the way of the yellow pages.
SHAEERRIEE FETUNERE (BIHATEX) .

[2¥5] With the rise of online commerce <
The internet is apparently taking down yet another industry
Z FEENER
physical retail stores are likely to suffer the same fate as the yellow pages «
Brick and mortar stores(32{&[E) seem to be going the way of the yellow pages
E—JENRENHE

[##3B] 0 brick and mortar won't disappear any time soon S8 suffer the same fate as

the yellow pages 28Rl (—MRASIER. —MRESWEK) ;| AAXIRL
brick and mortar won't disappear any time soon

45. The wide use of smartphones has made it more complex for traditional retailers to reinvent their

business.

BEFNNS B AR EERERER RSB EAEME 4.
[&x] KB @)

(=] BEFNENLERTEBEESH
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[EfiZ] The rise of the mobile phone has recently added a new level of complexity to the process of

retail reinvention.
EREFNANERI N AEFTEWVHNBIEI BN T —ERNE R,
[B45] The wide use of smartphones « The rise of the mobile phone
smartphones « mobile phone + wide use « rise
made it more complex for traditional retailers to reinvent their business «
added a new level of complexity to the process of retail reinvention

A ~ B

[#3B] 6 Gi%kAIE a growing array of internet-connected tools——FTA LM T EAIEH,
FizA& K BEE1IER mobile phone iX—BKIReE M EHHRAY SHRELEIN".

a growing array of internet-connected tools to change how they search, shop, and buy

J | People can shop more efficiently online SRR & EEEH — AR, 188
smartphones iX—B{ATH, ti&F more complex X—IFN—— R EBAXI L,

People can shop more efficiently online and therefore don't need to go to as many stores

PARAGRAPH MAP - B % ¥ &K

15 BB T H 4

ZE—EES + ZBREREXDEN [EREX] , 2EF9REEMIIES.

A B ER'REHE—EFEAE. 5HX]). B8, IBLEHEIEER
BEAM" iR g0, FtHAOSERFENE: 2015 —FER) 2016 —FENES
&K T 15.2 percent,

5 R ERTVELAEEE + 15.2% MEKIE

B IREEEEFI 15.2% XNMNIEK" RS BEEIE a small base of 6.9 percent Z LAY
INEFERDLL, BRASKIEEERINGEZF LA RN.

fmatea NN 6.9% BUBHIFIRER

C HEBHUEEANE B BN 20 Z5/5, brick and mortar sales
accounted for 92.3 percent of retail sales; IZZ—FRE 0.8 percent of retail sales

shifted from offline to online,

fEEdRa 92.3% SCIRSEY / 0.8% 1TE=
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BXRESSREHIERTE—EN: REEXATEENES. SEEE. BRFEEA
IRIE A huge antitrust problem, the Census data suggest that physical retail is
thriving; {BX/E. SEE%E. RINMTTHRXIEREREG—"EXLHEIIREHA".

ais EEHIREIER vs RINTERIRE

FONFZELAEERFLBAREE, BT EBLCERERIFE X LAY a gale of
creative destruction; ZEBFIREAY CFO &Rt We're frankly scratching our heads,

FEsa CEMRBAZIX + 8P CFO ek

EIFEBAREIRFR: BTNSMERIRARIELNE, SRR EXRTNSHT]
B ETEIEAOEEARRIREMERI, conventional retailers' confidence in the
future increased, BEZI"ANX"ERIZE,

e dot-com IBRITRS S SRS LR

RUHBEHRPZEWAR &L vs RE"BURIEE, MeE/sHckEzfERRRNT
BERHBRZIRITIMER: Creative retailers are using the new technologies to
innovate just about everything stores do—MNEEFEE. EHEZFIKER.

ErdEs AFRAESREENFEIAT

HIFNiHERZER "RASEEH AT AVIERE, MEXERAINLAE, TS5
FESTAGEHEINE, LUK Bonobos IXZETE blending online and offline experiences
in creative ways FIFT TS ER,

R S LS TREREINEERILZRTERRAER

RETEWAIEIE N E BT EIALE" . LA (40 Craigslist quickly
overtook newspaper classified ads) , {BRZ[ AFUEARNZMHFHISBEIBAKR, BEEM
BB DERN KRBT ESUELET.

R SEBIEIBIETHAAMFRAL + Craigslist/BBJI2ELL

ARUBER: IEJVFEARERESREER, MIAAZLEESN, TOEIBAS
J&, There's a surplus of physical shopping space for the crowds, FRLAIETESE.
£X.

Erima ANREERE + SCURR RN R)
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K HEeEFNHNEREETEBENNT —EERE: AFRIiHSBEBEATEEMEIE.
B KBEIFE, WSFHLFHERTEXM, Even when a retailer gets a customer to

walk in the store, she can easily see if there's a better deal online or at another

store nearby,

s BREFHSERTEREBIN—EERE

L 125 ALERBEFERNNFEERNIE FME", SREBEFIHRE—FAIEER: B
FHZLRE, they struggle to make enough money online to compensate for what

they are losing offline,

Erdra FRRERNAR B TR

M FRRIBAGREEIHEREZ LRI REK 7%, CEO ZRIX Growth here is too
slow; F3[IA—IREt¥T 600 ZRMIERIFAZS: Almost half of the sites didn't get a
passing grade and only 18 percent got an A or B,

fFEfEa 600+ PISEEN: IE—3AREE, (X 18% = AR B

N SARELEMSEEHEIERS: F&FIZAI the Census retail data are unreliable
— RO B AEE& LIEEIRDZE, IBXRIFEATERNZ LIEHES non-store
retailers IR MERE—IE, BE 7 HLTME.

ERka  EETEHIEATE + BERESERZ LHERSR

0 RE&75%, brick and mortar won't disappear any time soon; HIFFIESE+E"+
FEMLERTEREET, FIREE, B EENWARRITEN, KREE5
BRINEBSLARE At

e SENERHIRASIERK / BlaiEsLik

SENTENCE INSIGHTS -« &) F k5

11 B) BB R R

TIERGSZSERIANGFRAETN—PXEIE. SUNEERE. oSS TR
ORI, _RESFHNTERT,
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So, despite all the talk about drone(Fc A#1) deliveries to your doorstep, all the

retail executives expressing anxiety over consumers going online, and even a

Presidential candidate exclaiming that Amazon has a "huge antitrust problem,"

the Census data suggest that physical retail is thriving.

DB, #14]

FIRSFIE. BiE BEENG. EREPRNEESMAD . ILPRNEREBBYEHFIEE. WED
HEEE. shBAERE. RERENISFELH, BERSTIEZHEERER (MEFHKX
EINEDRR. IBHBESNINKXSD) | BRI SXIS%4I 4.

Of course, the closed stores, depressed executives, and sinking stocks suggest

otherwise.
DB, #H24]

BERAEHEZSNEGETEL, FEFIBRSAEEtERHEMEE MITaTNG. TERE
i, ZEERSHETAEN, FAOXRFUERERE, FIFTIBIRUERDHR, BLEEE
FEERMNE—REG

B2B commerce, for example, didn't move mainly online by 2005 as many had

predicted in 2000, nor even by 2016, but that doesn't mean it won't do so over the

next few decades.

TB, #6Mh)

XMEL (X)) + Full (FEFTR) + e GEASR) IS EEEEEREENFAIFSH
FFEEL.

The sudden decline in foot traffic in recent years, even though it hasn't been

accompanied by a massive decline in physical sales, is a critical warning.

JB, #2H)
IPIKENGIBAEE. ERREWERKEE. WETHITHRMNES, XLERI7RFNETIEE
PHIEHMEN. EREGEETIRIAERISHKE, HEMKS.
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People can shop more efficiently online and therefore don't need to go to as many

stores to find what they want.

JBL, #34)
"G + FINBIE + FENBIEHS + RIENG 2RELFEEDIN, & what they want" X345
wEENGEERELHI. ZEXEFER, TEBRIAERESG.,

There's a surplus of physical shopping space for the crowds, which is one reason

why stores are downsizing and closing.

JB, #4H)

There be 2, IFREIMEEEMNDHRRBED. REMEEIENDIEIRIEITIA reason, LARIVE
HATRIFRTSRES, HENANFNEHAGETUESRN. X950E%, RREEEH, 2
BRRIANEINIE N EARAL N, EREUERERIERTER.

So far, the main thing many large retailers have done in response to all this is to

open online stores, so people will come to them directly rather than to Amazon

and its smaller online rivals.

LB, %14

FORBERFEN. EENDEREE. FEVMERE. BIPKENT. ZMNEENESFS
fpk D RE, FRIREEPHREEENIX—EIRENZER ESEAS EEBENES
L RO MRRFEIIGMNMERS.

A recent study graded more than 600 internet retailers on how easy it was for

consumers to shop, buy, and pay.

MEL, ZE54)

AOBESEENTF] "itis + FXAIF + for sb + to do" X—E &G B EIURFNEHFIEEHEEH
W EHEEREIREFRMANERNE

532 - https:/english-exam.lazynote.cn/cet6/sections/2019-06-1/part3-section-b/?f=p - TEL{E B ELF


https://english-exam.lazynote.cn/cet6/paper/2019-06-1/part3-section-b/pj-s3/?f=p
https://english-exam.lazynote.cn/cet6/paper/2019-06-1/part3-section-b/pj-s4/?f=p
https://english-exam.lazynote.cn/cet6/paper/2019-06-1/part3-section-b/pl-s1/?f=p
https://english-exam.lazynote.cn/cet6/paper/2019-06-1/part3-section-b/pm-s5/?f=p

The big questions are which, if any, of the large traditional retailers will still be on

the scene in a decade or two because they have successfully reinvented themselves,

which new players will operate busy stores on Main Streets and maybe even in

shopping malls, and how the shopping and buying experience will have changed in

each retail category.

0B, #i2f)

AFRHFERHEFOEAESEE. Rala, RE=ARENTDIESEE. BIE. EiEEEkR
IBLISIAIE. B—PRIENTH which BHF5 |SEXFEE RERNENTEERBNIFFREIE S
=NRENDNEENNRBITEE, BETRRGH, TEREENE. KENG. FHIIEEFZM
DERB ERIFD S EI .

Statistics indicate that brick and mortar sales still made up the lion's share of the

retail business.

408 {

F4) + that 5| SMEENIEEXEMEN, indicate EaNAEERENINEITEZATFIEE
B ER, BAEREERNE

With the rise of online commerce, physical retail stores are likely to suffer the

same fate as the yellow pages.

A48 A+

DEMAEEIPINE. EDEMA "be likely to" FHEN, FiES “the same ... as" HEEE, 197500
NPAEHAETRIEMEN. ERLEGEAIREIRETUR. WREREGR.

HIGH-FREQUENCY « L 3 /& 45 i

AR BB 127 DNFAEN K E B A

THRRREARERPHI, N2 WiE/K HEETISME ((ExsdERP
NEFHIARDTF 8) . BMAREARE LIRS ZEHXERDN, [RETEEXA
Y. EiF. AESEEGI.

retail & online &
n. BE adj. 7E4H
AES25 % - E 37 4 AES20 )R - B8 139
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retailer &

n. TER
ARBI18R - EHE324

internet

n. EEXR
K9 IX - B 63 9

mortar s

n. BRI, B (BHRA)

A8 IR HiE 8 &

traditional &
adj. 589

AKRE7IR-HiE 84 6

despite &

prep. RE
AR4R -ERT7 4

consumer i1

O =E
ARE3 R - HR 165 4

recently i
T
-EH/E 76 3

il

adv.
KEE3

>

532 - https:/english-exam.lazynote.cn/cet6/sections/2019-06-1/part3-section-b/?f=p - TEL{E B ELF

brick 1

n. i, fER
ARS100R - B 1069

census B2

n. AOEE
K9 IX-Eft 16 4

data

n. 48
AE7 R -EHH 181 4

physical s
adj. SKRY

A6 R B 91 G

creative s

adj. BEIENAY
KR4 X - ER 65 4

stock i
n. ERF

K4 X B 326

decade &
n. +5

A3 R-EiR 12089

bureau &

n. 73240
K3 X -Ef 1449
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surge s2

n. B
KE3XR-BER 1249

likely &
adj. fREJEERC
K2R -Eft 228 9

major s
adj. TEHY

A2 IR - HRE 108 &

easily

adv. B51th
A2 IR - Eff 65 6

response s

n. [
A2 R - B 52 1

combine i

v. (§) &&. B8
K2R -H 33 5

widely &

adv. [ izt
A2 R - B 29 9
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commerce s

n. i@k
A3 X -ER 1149

Erocess Bl
n. I8
K2R -E 126 9

decline &

v. B
A2 R - EfE 88 1

operate s:
v. &
2R -Ef 529

smartphone »:
n. EEEFH

K2R Bl 44 6

conventional

adj. f&4eRY
AR2X -BEH 394

executive &2

n. TESEEEAR
A2 R - BE# 329

target s

n. BREEF
K2 )X - BEf 26 4
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successfully s:
adv. pIhib

K2R -HiE 24 5

click «

v. R (RArafiEs)
AR -BEFE 114G

drone &

n. TAHL
A2 R-Efog

benefit =
n. 54k

AEE1IR- Bt 244 9

accord c:

n. (E=x. BURER) Y
AEE1 R - EH 167 &

base a2

simply s

adv. ¥, R
KRR -EFE1199

.gI'OWth Bl

n. 1<
ARE1R-ER 104 5

category s:
n. 351
2R -HE 186

mall s

n. 4Ly
K2R -E 109

would

aux. (will B3 £E) BE, &

ARiE1IR - B/ 568 4

better

adj. EBIFRY (good HIELERZR)
ARE1IR - B/ 205 9

individual &
adj. B9

KRR B 14249

challenge &
n. Hkkk

A1 R -ER 119 4

expert &

n. &%
AR -EF 1144

economy i

n. 2555
1R -EHR 1029
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account a2

n. KA
AE1R-EfE 93 6

customer

n. &, EF
AR B 87 &

exist 2

v. FELRR S
KE1IR-BER779

complex &

adj. SZRAY, MEEHY

A1 R -Efie61 6

reveal s

v. 187
ArE1IR - B 54 9

mainly &

adv. FEH
A1 R -Ef 53 6

growing a2

adj. KA
FR1R -BERE AT G

marketing s

n. St
A1 R - Bl 459

concern

V.S R
KiE1IR - Ef2 88 4

increasingly s

adv. Sk, H & AR NN
KEE1R-BER 78 G

shift s

v. %5f)
A1 R -Ef 656

suffer s

v. B8R (BE. &m. RKS)
AR -BEH59 4

struggle &
v. &3

KRR Bl 54 6

candidate &

n. {REA
A1 R - B 48 1

indicate &2

v. =08
ANis1 X - Eff 46 6

anxiety &

n. &
1R B 44 5
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critical &

adj. fLiFRY
AR1VR- B 4269

datum

n. #0E (BEUrIl, SE09 data)

KRR -HiE 346

otherwise &2

adv. BN, AR
A1 R -Ef33 6

firm s

adj. IREHY
ARE1IR-BE# 3249

massive 52
adj. BEKHY, KER

AR1IR-BE# 3149

battle s:
n. &3k

KRR B 296

confidence s

n. {50
AR R - FH 28 )

strengthen s:
v. 058

KRR -EH27 8
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release

v. B
KiE1IR - B 38 4

site 1

n. b
KE1IR-Ef 349

profit s

n. FiE, ¥
AR -BEH 334

explanation »:

n. fRFE

AR1R- B39

transform s

v. fER) RS 3 (3T

KRR B30 6

directly B1
adv. EiEH

KRR B 296

therefore s:

adv. EItb, BrLA
K1 )X - B 28 9

thrive &
v. TR
AR R W 27 )
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increasing s:
adj. HREEZR
A1 R - Eff 26 6

feedback s:

n. ii&
KEE1IR-BE 259

statistic &2
n. FiHEeE

ARE1IR -BE 256

disappear 1

v. BRI
ARE1IR-BE# 239

mobile s
adj. AIFEnNAY

KRR B 22 6

percentage s:
n.BotL, BoX

AR T 2113

ad w

nJ &

AR R - EH 20 6

economics B2

n. &5%%
AR B 199
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beginning

n. FFeR
KiE1IR - B 259

scene a2

n. 158

AR1VR- B 2569

crowd

n. ABf
AE1R-BEf23 6

>
i
S

anticipate s

v. FiE, T (RSERAE)

KRR Bl 216

preparation s

n. S

KRR Bl 216

electricity

n. B8
sl R - EHRR 20 F

unfortunately &

adv. ==
A1 X -EFE 196
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apparently s:

adv. B8, BX (tRIEIIREFETICATIEIFINT)
ARE1IR-EHiR 18 4

investor s

n. IRRXE
KE1X-ER 169

innovative &2
adj. BIFFAY

KRR -BE15 6

earning s

n. WA\
A1 R-Ef 146

tremendous &2
adj. B XY

KRR B 1469

delivery s
n. BBiX

KRR -BE13 6

procedure s>

n. 12
A1 xR B 139

array s

n. 748
A1 R B 1249
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destruction &

n. R
KE1IR-BER 1749

dqu Bl
v. {5
AEE1IR B 1585

peak s

n. L&
AE1IR-ER 159

integrate o

v. fEREN
AR -BEH 144

warning

n. &

- =

e |
KRR B 1469

efficiently s:
adv. S0t
@l R-Ef 13 6

sharply s

adv. 2EHb
1R -EE 1349

prediction s:

n. F
KE1R-BEfR 1249
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accompany B2

v. P& FEE
KE1X-BERZ 1149

)
ﬁ
&

B2

3h

=
[Bi

R-B

Val
i
S§
[

149

innovate ci

v. Bl
AR1X-BERE11E

compensate ci

v. AME IS

K1 )X B9 4

depressed 2
adj. #PERRY

K1 )X B9 4

patent s
n. TR

Kis1X- B9 4

VOCABULARY = i JC X & 9 Aii

faith

n. {51E
AE1R-BEFE1169

file
n. X{4&

KRR -BEN G

rival &2

n. FIF
AR -BERE114G

scratch s
v. i

KRR -BE106

complexity s
n. S7¢4

K1 X -BR94

intensive &2
adj. &M

j. &
ARR - HE 96

[
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