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Part 1

Directions: For this part, you are allowed 30 minutes to write an essay on the importance of building
trust between businesses and consumers. You can cite examples to illustrate your views. You should

write at least 150 words but no more than 200 words.
[SEEBX - 164i70] SELH—IRESR, UTFAKISE
Trust lies at the very heart of every healthy relationship between businesses and consumers. In an age flooded

with choices and advertisements, 1 firmly believe that mutual trust, rather than clever marketing, ultimately

determines whether a company can survive and prosper.

The value of trust can be clearly seen through everyday examples. When a restaurant insists on fresh
ingredients and honest pricing, satisfied diners return again and again and gladly recommend it to friends, so
the business grows steadily. In sharp contrast, once a well-known brand is exposed for false advertising or
hidden defects, angry consumers desert it overnight, and years of hard-won reputation collapse in a single day.

Clearly, trust is not an empty word but a real asset that either multiplies profits or, once broken, brings ruin.

Therefore, building trust is never a burden but a wise investment for both sides. Only when businesses treat

honesty as a bottom line and consumers respond with loyalty can a genuine win-win situation be achieved.

[&EFX]

EELTRESHEE IMREEXRNZO. AXMNERS) SiZRrN, RBERIERE—REIEE
DG ERN, EMLREE MIBEPENER.

EEONEEE BENFIFREBFERE. A—REERHERMEEM. WEEN, BENEE X
N—R%N, ARSHFERR, TRESRIER., STWAERMRE, —BREMIRREREER
ERSEHREHRIRC, BRNEEES—RZABENE, SFFEMEINEEE—XZAES. &
R BIEAR—9T1E, ME—MELHNET—EBAILLFEEE, BAa—BRRETREX.

FEE, #EEEEIFRE, MENISHBERNRE. BEIABRTREIFRE. BEELUITHELR
RS, BEIERIXUREEZBEL.
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(56 1 8] A==, ABSESL [FIRNWSIA] © &8 Trust lies at the very heart of...
—HRR, E#EE | firmly believe that mutual trust, rather than clever marketing, ultimately
determines... A [=AWA] 5 MEPEE] RNMOEERBES, RESREER, NER
iR importance,

(58 2 ER] IERBUNIMG. AEFESL [IERXUFISESIE] : When a restaurant insists on... 2IEE/]
F, In sharp contrast, once a well-known brand is exposed... F [3JttaEir] YIEIRAI, K&
Clearly, trust is not an empty word but a real asset... F [#IE/N&] BRGIFOESL, #MET cite
examples BfIEEHT.

(3 3 7] EMRIMEIRO. ARESESL [[ERIFASREHGE] © Therefore, building trust is never a
burden but a wise investment B [FEERWER] EBRI73%, K& Only when businesses treat honesty
as a bottom line and consumers respond with loyalty can a genuine win-win situation be

achieved A [HEEAG] BHITTHEAKRT R, BEITR,

ANALYSIS =« ®& @5 &

REBPRESH A LB A

HNERITCE I AARAIZ OBFES SIEEIEE , BEPUUESERTIIER — X
RATTERIARNSFIET, ~RERER.

B E%

ICIEEEAMEE
AAESRITRE the importance of building trust between businesses and consumers, &g

f£ importance——BMEIE [ATESHEEZERV(EE] MTAERE, MARZKITEE

ESKIARBHA You can cite examples to illustrate your views, FrLAMFIEARGIFERMS,
gBERIFOS.

TSR T

HEREAIENGEX

RAFTISEWIEAN. TEMIEE, BEMICKIEY, EEHMEREEIT. EREXPEXE
k. PTG, BPmm&ERA (because, as aresult, only when) , RRESHOEEE, 5
— AR | AJLABEESR B IAAMBEZ .
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0y 3
BEEREHEENRNER
FOIEREN: EERERBESREERRXR. TINGHNEG., XOIEEREERN the

importance of building trust between businesses and consumers BfY importance, 3717t

A, AR, tBETAMIFCIE.

2 FF I % A

1. IEE: EEmELE
FHRELRELESE: BRBFRESS. GENSE, MeEmERELE50O%, i
K. XEW MEEEHANE] BNEREZ, FER cite examples to illustrate your views FJFT
BIEK,

2. RE: KIEERmE
FEREERMICUE: —BERBREE. LURGIFHEEE, BEEES—&RREK, SFERENR
MEERT—B. ERYER, 8 [EEEEEW] XFREEENS—Lihs.

3395k MEEHIRE
FE=REQNERAE: B EEARMIEMRBEERE, HERARTIHERE. BEEE
NENR, AREEIESCHINGR. A%, 1S,

STRUCTURE -« k5%

BanB. BREMTA. RREWHLALE

REFRIRGHIMARIBREESR (BRABHATIRE) | FAEREIEZEERR I6E
R (BHEAERATNZN) « RFES LSS5 —A

F 18R mE@=us
BER—MAEREHEFRASHEPOIER: EERBESEEENRNES, EiFME the

importance of building trust between businesses and consumers, AZEEF,

F 2 ERMPGHCIE
FARER, A—E—RETEMRGIACIHEENNE—REEERELE vs EHREES
hE, BIFEI—a siEEHOLy, 5L cite examples to illustrate your views,
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B3R FemME
REEREREENNMEFEHEE: BRESFRS. LUSHER, MMM, KR
£X,

B 1R (EEEWEZ

EIHEARNS: RIPEEES SiZhRR, RE—RKEWVEEFELARERILAYEE
MAEEERIG, MMEIL the importance of building trust between businesses and

consumers Y importance,

ZBBMS - Ifirmly believe that _ ultimately determines whether . (EfRE9IZ0)
IR ERENEREE—L, —OFIIHEL)

iHEEiE - , is what really matters. (3 rather than HEFR/REIN,
REMMEERENARA, thRIREFHR.)

, rather than

% 2 B RS ks

IEf: BEREIHRMSEEEN, BERENIFHEFSIAR, £ERLERK, A
M2 mhEEEREEEIRRRERERYS, BRE—RRK. FEHS. N\ERBEEEEE
IEFE, theE—FARMEAYESEERT=, &SLC You can cite examples to illustrate your views,

#GIRF - When , return again and again and recommend it to others. (F8

When 5|H— P BEABIREERSF, HHKRASZEEBE L)

FJtk#EIF - In sharp contrast,once _ ,  collapse in a single day. (A In sharp
contrast + once Y1EIRfFl, B1EKRMRimASEERIF.)

FIEIME - Clearly, isnot__ but_ . (flFZFEILZA Clearly La—aiTiE, 18
BIFEARER, B RIER.)
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F 3 B kSN
EHSIRPEEIRE, AL BRIDMSSRE. HEELURKER, WEI AR
BRI, MR EIERRT importance BOIGIE,

ES2UE - Therefore, isnever ___ but . (@ Therefore &IZRISGLIE. B4
IR T3, never..but... il E—NE iRFE, )

WEA@®X - Onlywhen_ can__ beachieved. (Only when $2g1, FaIEFE
5; IEZMNREHTNEENERSIE—L, WEE,)

REVIEW - [ # by

ABIE A VP 0 4 EEMEE BN BHEWED

RIgEN4E (RBYIRE / %R /15=/ER / FEE) SEHARAGER, FEES
ZERAHEDEIRZELK + 580E — XESFRRY [RIFEARIU .

pagsE - SHlimportance 55451
AR e a)El5E the importance of building trust between businesses and

consumers, BLEHJ cite examples to illustrate your views; &ZEHDEER [20{E
2wl & NBE&EENE] B9Z1e, FH= trust XA,

gwgs | =ERiGEHNMEERE
AN =E588: =335, IERICUE. FHEMUE; ERMIF In sharp contrast,
Clearly, Therefore, Only when $B{E{E-SmBIERSILL#E, FHE=BIFER—1E
HBERADR.

E=gm MENSEREERTR
AREREEEA—RINER,; EAIEE build trust, win back customers, as a
result EEFEEEME, BHEPNEIFRU open source (FRR) ZNFEHE,
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sgest | REE150E)200fEXE
REREK at least 150 words but no more than 200 words, 2 ETE: A& 150
9y, #8200 @EEFND, SEXERIA, BIEEFTKES.

MBAR 5ik » RIS sk

BIFEFEDH

EZHI: Many companies cheat their customers. For example, some sell fake products. (Z55SHf
=, IRRXFSENEEB[AXR. ) BIE: I—&/RF——In this way, they lose consumer trust
and eventually ruin their own reputation., 1A FIRSTFiEH.

B R AILERS

E7HI: To run a successful business, a company should lower prices and advertise more. (#gpk
ZERME, X7 trust, ) BIE: BUNEIDZG
customers' trust through honesty and quality., 3B raHiEIS(E,

A successful business must first earn its

FLHEREERIE

EFFI: With the rapid development of society and economy, more and more people begin to
pay attention to many problems. (4. M, ) {EIE: FFiJWL——Trust lies at the heart of

every deal between a business and its customers., FE—aFEEIER,
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