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Part III Section C (2)

Directions: There are 2 passages in this section.Each passage is followed by some questions or
unfinished statements.For each of them there are four choices marked A),B),C)and D).You should
decide on the best choice and mark the corresponding letter on Answer Sheet 2 with a single line

through the centre.

Passage Two
Questions 51 to 55 are based on the following passage.

P1 Macy's reported its sales plunged 5.2% in November and December at stores open more than a
year, a disappointing holiday season performance that capped a difficult year for a department store chain
facing wide-ranging challenges. Its flagship stores in major U.S. cities depend heavily on international
tourist spending, which shrank at many retailers due to a strong dollar. Meanwhile, Macy's has simply
struggled to lure consumers who are more interested in spending on travel or dining out than on new

clothes or accessories.

Macy'sfig &7, EH 11 BF0112 B GBS —F 8 VERIHERMRERLS.2%,1X—S AKERIRBAZRN X
AR Z AR EEMEREN—FE L TaS, BT EE2R e E R ER R =
2 METETER ITEEEBNEMmFE RELINEYE, SIRERY, Macy's REMELIRS [BRLEXIhRFEI
RV LSRR AR AR S AR Rl B R

P2 The company blamed much of the poor performance in November and December on
unseasonably warm weather. "About 80% of our company's year-over-year declines in comparable sales
can be attributed to shortfalls(¥2&R) in cold-weather goods," said chief executive Terry Lundgren in a
press release. This prompted the company to cut its forecasts for the full fourth quarter.

ZAEE 1 BR2BAHR o BRERNIFSTRERENXS. BFEHITETerry LundgrenfEsfiEizd
F"BAI AR EHESREI L T FEL080% AT AR HHEM RAVER. "XEMZATE MEATENEESSE
AT,
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P3 However, it's clear that Macy's believes its troubles run deeper than a temporary aberration({&%)
off the thermometer. The retail giant said the poor financial performance this year has pushed it to begin
implementing $400 million in cost-cutting measures. The company pledged to cut 600 back-office
positions, though some 150 workers in those roles would be reassigned to other jobs. It also plans to
offer "voluntary separation" packages to 165 senior executives. It will slash staffing at its fleet of 770
stores, a move affecting some 3,000 employees.

PAM ARBBEMacy SIAVERISLRE T EREI REERZIEE ., XRTEELFT SFEENUSE
M REEFHASTEMZETIRIRRAIETE. ZATRERIK600 N EEIRAL REEFL 1508 R TE
WEFDERIEMITFNRAU. eXitE1658EREEARREM BEER"SE. SREIRET770%]
[ERIARECE HEFm£930002 R T,

P4 The retailer also announced the locations of 36 stores it will close in early 2016. The company
had previously announced the planned closures, but had not said which locations would be affected.

None of the chain's stores in the Washington metropolitan area are to be closed.
ZEEMEER TBE2016FIXMAIB6R VEAIUE. ZATIRIEEMITRIXA IE ER T BEELE
WRESZEIFM, WEEEEEMESXAEYNERTZS,

P5 Macy's has been moving aggressively to try to remake itself for a new era of shopping. It has
plans to open more locations of Macy's Backstage, a newly-developed off-price concept which might
help it better compete with ambitious T. J. Maxx. It's also pushing ahead in 2016 with an expansion of
Bluemercury, the beauty chain it bought last year. At a time when young beauty shoppers are often
turning to Sephora or Ulta instead of department store beauty counters, Macy's hopes Bluemercury will
help strengthen its position in the category.

Macy's—BEERIRITHEAFTNEYINEEZEES, BitlFiREZMacy's Backstage| JJ5iX2—1
I RRGTINEEES, JEE M TEEF S OFINT. J. Maxces. BIRE201 654t
BluemercuryR9% 3K X B EEFWMAISELOERE. FAFREECEBEZFER.MSephoragiUItamIFEER
FEEERESRIBTE, Macy ' sF EEBluemercury B BT IR EFEZ S 2EA0(L,

P6 One relative bright spot for Macy's during the holiday season was the online channel, where it
rang up "double-digit" increases in sales and a 25% increase in the number of orders it filled. That
relative strength would be consistent with what was seen in the wider retail industry during the early
part of the holiday season. While Thanksgiving, Black Friday and Cyber Monday all saw record
spending online, in-store sales plunged over the holiday weekend.

REZHEMacy stENSIRR— M ERAELERE HEEHEC 7 A B K TR SRS EIER T
25%, XIEXEERNSBRAZERENZTETIREL—H., RERET. BREEHAMNKREN—
AUTELLHZRERE T ER BR B ARRISTR S HERED AR Fig.

B E 5iZ g
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51. What does the author say about the shrinking spending of international tourists in the U.S.?

A) It is attributable to the rising value of the U.S. dollar.

B) It is a direct result of the global economic recession.

C) It reflects a shift of their interest in consumer goods.

D) It poses a potential threat to the retail business in the U.S.

1 3 [ o i 25 76 3% [ VY 2 SO 4 R T B R ?

p) XETPAEFETHELF. 8) XREHKEFRENERS

O) XTSI EREAEREER, o) XNEETEWBGEER.
[BxE] A @D

[#8] What does the author say about the shrinking spending of international tourists in

€31

[

E

{sr)

the U.S.? ANZIEEM — P EANREH THARE, EREXEHZIMSHEMRE,
RERHEMTBAEKITN LI,

What does the author say about the shrinking spending of international tourists in
the U.S.? =& What does the author say, about [FiE—M<&IFFE1IE the shrinking
spending of international tourists in the U.S., Er shrinking MED TN EEIEIE
spending, of international tourists 5 in the U.S. ER M HYINEENE, D3IRE"E
AUHZE"F1"EMBERYEZR" . S HERN, TobEk.

Its flagship stores in major U.S. cities depend heavily on international tourist spending, which

shrank at many retailers due to a strong dollar.

© (Macy) (UTFEEEEHHRENET ERMERFERESE, MXEDEERETEE
ErBREEBEISETTERMAEK T
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GELR] A) v E

due to a strong dollar — attributable to the rising value of the U.S. dollar
FHIERZEAH "SETER", attributable to the rising value of the U.S. dollar
BEnER ERRAAECNMELR", SEMAERAGR. HENSTEE—H, ¢
AIRIRAER &R,

B) THEHR
a direct result of the global economic recession IBERRE @K £IKEF=R", B
P1 BEXREE! strong dollar FEZEELEHICEMRFEIR £, RRREHT
economic recession / global downturn,

C) KEFH
reflects a shift of their interest in consumer goods AR " EfRiFES Nt 28 RHISGE
RETER", B P1 BRENEEAIZE consumers who are more interested in
spending on travel or dining out than on new clothes or accessories—— ETFX &
X4 consumers IERNEENHZRENLSMEA, SRI—0"SrErSHERFE HE
4EK" BRI, S Eirrs 1 H R m R  E i,

D) EdEFRIE
poses a potential threat to the retail business in the U.S. iR "SIEEZE IR
ETERAD" X2"HEFKAFENER", METERYZE author IHZIMR ARSI
= (RE/EY) [ maseiEk, FERNFFREEELS a potential threat,

52. What does Macy's believe about its problems?
A) They can be solved with better management.
B) They cannot be attributed to weather only.
C) They are not as serious in its online stores.

D) They call for increased investments.
Macy's Xf H i) @ £ {1 5 152
A) XEEATABSEFNEERAR. 8) XEEAAENAETFXS.
C) XEEFEEMEFIRBIPATE, ) XEARAFTEEINRE,
[8%] B @H®m
[#8] What does Macy's believe about its problems? A2 FH SXIaEASHIRT, KiIEE
[RXE Macy E3ERSHAF—a, THREBERIAN.
[IFF] What does Macy's believe about its problems? #x/#Y What does X believe about Y
a1z, X =Macy's, Y = its problems, its [B{§ Macy's, ZHEE, TobaERH.,

[%EfZ] However, it's clear that Macy's believes its troubles run deeper than a temporary aberration({#
&) off the thermometer.

PAM, B Macy BEtIAY, ARHEIGHFIEA ESIEREXM—RIENHIX ABEE.
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[i15]

>

) THhES
can be solved with better management &t T "IBIIXEEE AT LR X—RRTS
=W, B P3 RIRATIFRER. BIREA, iKEEE" better management Ef#
7", ARECHSESRICRENRZEE L,

B) v IEff

its troubles run deeper than a temporary aberration({f8&5) off the thermometer «

They cannot be attributed to weather only
FRAIERERZFRRA"MUNEKXS", They cannot be attributed to weather only 18
run deeper than a temporary aberration off the thermometer FLV KR EIERS
73 cannot ... only B9BELEE, BIEFE, B they /EMEIEATHY its problems,

C) WEFH
They are not as serious in its online stores " [ARATEL L5 @ BPATE " —4 L&
TXIEHESCIEET One relative bright spot for Macy's during the holiday season
was the online channel, {EFFENEXNT BEHEBRNENFL, & Macy XF
its problems B9FIET; ETUERRTE)"Macy EAEFE CHIIER M B mEm N E
BEAFEE",

D) SENER
They call for increased investments i7" [ARREEIIAIZE", B $400 million in
cost-cutting measures BRATENEERIZHIM 4 (Z3ETHX. HRXE, 75H
5"increased investments"{5§iFHE.

53. In order to cut costs, Macy's decided to
A) cut the salary of senior executives
B) relocate some of its chain stores
C) adjust its promotion strategies

D) reduce the size of its staff
AT B Macy's R E o
p) HIFSEFHFM 8) ERMOENE o FEREHRE ) EHRTIE
[&=] D s

[#I8] In order to cut costs, Macy's decided to . ENFNEERRIAT, BERMWRN B
HABNEIRRAEHRIERRE, EREMEERERIEL,
[#FFD] In order to cut costs, Macy's decided to . FF=2 Macy's decided to + ZFR

#, In order to cut costs EAREMEBRIRNE, ETHE. FENEHIZ decided to [5
HNAEXAEE, EINRENAERFSLINIERE. ST,
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[EfZ] The company pledged to cut 600 back-office positions, though some 150 workers in those
roles would be reassigned to other jobs. It also plans to offer "voluntary separation" packages
to 165 senior executives. It will slash staffing at its fleet of 770 stores, a move affecting some
3,000 employees.

AEIEGEEE 600 MNEAKM, REETY 150 BRTAWERLEIIEbR; AT
itxlE 165 BEERM"BREIR"tM=5%, FHSEIRIET 770 RIIERNAREE, L3¢
F8/MmLY 3000 BRI,

(EIR] A) f@igiEs
cut the salary of senior executives #8"#EE L& "%Zl Macy Lk, {8 offer
"voluntary separation” packages to 165 senior executives AR " 165 BEELRE
HEEEIRME"—RILABALAEMARRELER, sWEXISAERERARRE,
B) fafHiE
relocate some of its chain stores i "#RiTHBERIE", 1B announced the locations
of 36 stores it will close in early 2016 BRFE close (KiA) MAE relocate (HRiE)
BIRTXIEET P4 M3E 53 BFTERIRA BRI S ERER .
C) &R
adjust its promotion strategies 2r5EE FITRESRRSIBNNE, 1B P3 2B EE
falXF promotion / marketing / discount Z{EEEEAVERE, 5.2% $HE MBARE
KiK.
D) v IEff

slash staffing at its fleet of 770 stores, a move affecting some 3,000 employees <

reduce the size of its staff

cut 600 back-office positions «— reduce the size of its staff

TRHIEREE=MIEF R AR, reduce the size of its staff FIRIRRY_E(IENA
reduce + FIASEIE the size of its staff ANBREGHR. SEBIA. [ERHEIM=%

fE, REMSERINE LA,

54. Why does Macy's plan to expand Bluemercury in 20167
A) To experiment on its new business concept.
B) To focus more on beauty products than clothing.
C) To promote sales of its products by lowering prices.

D) To be more competitive in sales of beauty products.
Macy's ATt RI7E20164EY™ & Bluemercury?
A) SEFEWIESHITAR. 8) EIMEIERSTEMIERE. o BEREOREETmEE.
D) BT REENTEHERRF],
[(&%] D @H®
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[#8] Why does Macy's plan to expand Bluemercury in 2016? [a]g92 Macy ¥ 3K
Bluemercury X—a{FEEHNRRE, XEEREBESH hope / to / so that EHNERIRA
BRY, FoRHEHT.

[#RE)] Why does Macy's plan to expand Bluemercury in 2016? FF=2& Why does Macy's
plan to expand Bluemercury, in 2016 ZrEMKIE. FEEFE plan to expand 2"FJHE
T5K", A=Y KAE " —ERMBHNEXMTIE RN, SHETHER, TohaH.

[Efif] At atime when young beauty shoppers are often turning to Sephora or Ulta instead of
department store beauty counters, Macy's hopes Bluemercury will help strengthen its position
in the category.

EEFREIHTRE HREE M Sephora 5 Ulta MIEESRSIXEERRT, Macy 2
&8 Bluemercury 38t B CIESSIU SR,

[EELE] A) kB

experiment on its new business concept 14 5K Bluemercury A% "7l SS4E
2", {8 Bluemercury, the beauty chain it bought last year 588 Bluemercury 2%
FHELWWRIRAEN, FAIENLSHES, BEERT #HllS NERERERR Macy's
Backstage (a newly-developed off-price concept) , 5 Bluemercury A~~2E—
IR,

B) RZHERR
focus more on beauty products than clothing 1B 3K BRI LSRR B EE
1", BINT"SE vs IREE"RORIIZ, 1B P5 £ERRELE Bluemercury 55 Sephora, Ulta
XESEWENT, FAREEUSIREE IR ERATBEELR,

C) KEZF®
promote sales of its products by lowering prices IKBENMEHE, EXES "N "R
AYE a newly-developed off-price concept——if off-price 2 Macy's Backstage Y
B, A2 Bluemercury BB, Bluemercury ESImsuEsl, FICRIEENHA
lowering prices FISHE.

D) v IEff
strengthen its position in the category < To be more competitive in sales of beauty products

Bluemercury, the beauty chain it bought last year «

To be more competitive in sales of beauty products
FIHIEKRER=RK "I ER", To be more competitive in sales of beauty
products F§ more competitive it strengthen its position, Fi sales of beauty
products &## the category, SEMTBERARE—Z.
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55. What can we learn about Macy's during the holiday season?

A) Sales dropped sharply in its physical stores.

B) Its retail sales exceeded those of T. J. Maxx.

C) It helped Bluemercury establish its position worldwide.

D) It filled its stores with abundant supply of merchandise.

KT Macy's FEBRHFHEOL,EATTLLT 242
p) HSNEHEMSREI T, ) HEEMBE T T J. Maxx,
) B8 Bluemercury #8537 THEBKIMZ,  0) BEERES 7 REAB R,

[E=]
(A5

€31

(315 ]

A )

What can we learn about Macy's during the holiday season? [@fY2T HZ Macy A%
PRIE, BIAEEER What can we learn, (B#THEMNBEYSCABRRANES (7
HIEK. TRERKRE) |, AEXBRIEN, AEEETE,

What can we learn about Macy's during the holiday season? =& What can we
learn about Macy's, during the holiday season 2fFEMAIEIREBE. 5 learn 1EIX
HE'"EA. TRE'NER, RR"FY". SHER, Tk,

While Thanksgiving, Black Friday and Cyber Monday all saw record spending online, in-
store sales plunged over the holiday weekend.

RERET. BBERRTINSEER—=Xr0% DHERECI T TCR, BXLNEETHER
AITHELREX T,

A) Vv IEff

in-store sales plunged over the holiday weekend <

Sales dropped sharply in its physical stores
FRAE SR 2 "2 LK/ ERL " FRY—im, Sales dropped sharply in its physical
stores #&/HEXIR While XBBEIAIE SR "in-store sales plunged"——in-store 5
physical stores, plunged 5 dropped sharply #8@ZFBHRAIE NIT,

B) XH&ER
Its retail sales exceeded those of T. J. Maxx i Macy EEHEBRIL T T. ). Maxx, B
P5 BB T. J. Maxx RE2#AF/9 Macy's Backstage RIFREXITFRER, BEXMNKII Macy
5 T. ). Maxx BSHEZFXILL,; TH P6 THERBEERER! T. J. Maxx,

C) SRR
helped Bluemercury establish its position worldwide 8"#5 Bluemercury f£2EkH
M EEFTAZEE, B P5 XF Bluemercury B 3KBRIE strengthen its
position in the category, #7"worldwide"HSEE A, BS5THTRASEHMTX,

D) faiHiE
filled its stores with abundant supply of merchandise " JE&RMNTTE", P6
HIAY filled 2 the number of orders it filled B FETANTBREE, filled &
BRER"FTAITR", S5 "E® IERE TR, EIFA filled —EZ X IEES.
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SENTENCE INSIGHTS =« 4T Hif
6 7 )R ERE

THERGRERIIANTFETI— PR, SUNEERE. oSS, TRl
BEEREME. REaFHNTEET.

It has plans to open more locations of Macy's Backstage, a newly-developed off-

price concept which might help it better compete with ambitious T. J. Maxx.

5B, H2M)

FAMhave plans to dofEFFIMN A FIESsMaENhelp somebody do somethingAIAECERE Y7
FEFEEPERa. IEREIMEEMNEBwhich# it ERIEZ R RS ER L2 ERF
ERNRALR. EEAGEDE TLUFBEIAEXRUN@EILL. FFEEF.

At a time when young beauty shoppers are often turning to Sephora or Ulta

instead of department store beauty counters, Macy's hopes Bluemercury will help

strengthen its position in the category.

5B, 4

FOTRENGD. GENERKESEENDENS, I ARAEHEETEINGN. BENG
B% that, EIENGEIBHSREIERE. will RAFKRASFEHESNE R, ZRETEETTR
FIREXRMIKE, HEMEE.

One relative bright spot for Macy's during the holiday season was the online

channel, where it rang up "double-digit" increases in sales and a 25% increase in

the number of orders it filled.

BB, 14

BE FEREREN. BIEANY AERHFMEMRSGIE) . KEREEwhere, SIBXRNIE. FAIIE
5. NMAEEEEESSMNS. 5alRwheres | SHYFFRFBIMEEEMN DR ERERERBIMEEIEM
9, URXENHAERX—ZHER, EEREIEMNE.
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That relative strength would be consistent with what was seen in the wider retail

industry during the early part of the holiday season.

FEEL, F2h)

LAREFINERREENRERNE EENINFBRAMREGSR. BYE) kD FHERFE R
B2 what TEMNEHFEEES |S1a AFEE LUK EOREBNIIREEHREMNIRIENE XS B FIRT
BRFIEMNE.

They cannot be attributed to weather only.

52/, B

ESINAIIREMESHISHER R SEHIFEFEMEIM, TEEFAICUE. REXIRASEIAH
. A9 attribute to AL only [RERIFANESERMEAE, EEEUIBIAERRY
TURIIERE.

They call for increased investments.

52/, D

FEENMMEEEEENEMON, EARMEMSHRELN, BE—eAFYE, BETH
B, FEERIIE A ENRNSREEHE, TBRNHETS.

HIGH-FREQUENCY « L [ = 4% il

A HILHT 88 ANBEE/S A BRI

THREREANEERFHN, N2 B R HFEEFISME (Bl ERHHN
NAFEIIRDTF 8) . BNAREAR HIURE S ZEXERDMN, [RETEEXE
RN, Efr. AESEEGIE.

beauty retail &

n. n. FE&

ARE5 R - EIRE 53 6 A4 IR BR 375

chain & VLuld Al

n. g% aux. (will 93 E=) BE, &
A4 R - B 32 4 A3 IR - FRL 568 5
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product 1
n. P m

K3 IR-HE 2711 5

performance »:
n. Ri&

AR3R-HRE 98 G

executive &2

n. EESEEEAR
AR3IX-HH 324

consumer si1
n. H&E

ARE2 R -Ef 165 9

concept s

n. 5

Ais2 % - BERA 59 )

department
n. 617

K2R -BEAM G

relative s

shrink &

v. 4E/)\
A2 R - B 23 9
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online 1

adj. 7E£6HY
AR3IX-HE 1399

spending 1

n.
K3 IR -Ef 4149

location &

n. i, (&
AR3X -HEH 224

affect &

v. E20)

A2 R -EF 116 5

senior

adj. FAISHY
A2 IR - Bff 52 4

retailer &

n. BER
A2 R -BEf 32 4

attribute &
n. Bl

FR2R-HfE 236

announce si

=
V. B

FRE2R-Ei 168


https://english-exam.lazynote.cn/cet6/words/product/?f=p
https://english-exam.lazynote.cn/cet6/words/online/?f=p
https://english-exam.lazynote.cn/cet6/words/performance/?f=p
https://english-exam.lazynote.cn/cet6/words/spending/?f=p
https://english-exam.lazynote.cn/cet6/words/executive/?f=p
https://english-exam.lazynote.cn/cet6/words/location/?f=p
https://english-exam.lazynote.cn/cet6/words/consumer/?f=p
https://english-exam.lazynote.cn/cet6/words/affect/?f=p
https://english-exam.lazynote.cn/cet6/words/concept/?f=p
https://english-exam.lazynote.cn/cet6/words/senior/?f=p
https://english-exam.lazynote.cn/cet6/words/department/?f=p
https://english-exam.lazynote.cn/cet6/words/retailer/?f=p
https://english-exam.lazynote.cn/cet6/words/relative/?f=p
https://english-exam.lazynote.cn/cet6/words/attribute/?f=p
https://english-exam.lazynote.cn/cet6/words/shrink/?f=p
https://english-exam.lazynote.cn/cet6/words/announce/?f=p

author 1
n {E&

ARE1IR - HRiE 264 5

focus i

n. EBm
KEE1IR - EfE 200 9

economic B2

adj. &8
KEE1IR-BER 1679

reduce s

v.ED, BEHE (BB, KN BESF)

ARE1IR-E 13849

challenge &
n. Hkdk

ARE1IR-BER1199

major s
adj. FERY

Ais1 % - ERR 108 )

potential &

adj. B
AE1IR-Hi 9249

decline &2

v. NiE
AES1 % - EF 88 A
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better

adj. FIFAY (good RUEKERZR)

ARE1IR - B 205 9

employee 1
njEgR, /T

AR -EHiR 190 9

global s

adj. 239
AR51 R - EET 140

million

num. —8hH
ARE1IR-BER 126 9

simply s

adv. ¥, IR
AR1IR-BER1199

measure

v. &
ARS1% - ERR 100 4

physical s
adj. BFRY

K1 X-BEfE 9149

promote

v. (Bt
AE1R-Hi82 1


https://english-exam.lazynote.cn/cet6/words/author/?f=p
https://english-exam.lazynote.cn/cet6/words/better/?f=p
https://english-exam.lazynote.cn/cet6/words/focus/?f=p
https://english-exam.lazynote.cn/cet6/words/employee/?f=p
https://english-exam.lazynote.cn/cet6/words/economic/?f=p
https://english-exam.lazynote.cn/cet6/words/global/?f=p
https://english-exam.lazynote.cn/cet6/words/reduce/?f=p
https://english-exam.lazynote.cn/cet6/words/million/?f=p
https://english-exam.lazynote.cn/cet6/words/challenge/?f=p
https://english-exam.lazynote.cn/cet6/words/simply/?f=p
https://english-exam.lazynote.cn/cet6/words/major/?f=p
https://english-exam.lazynote.cn/cet6/words/measure/?f=p
https://english-exam.lazynote.cn/cet6/words/potential/?f=p
https://english-exam.lazynote.cn/cet6/words/physical/?f=p
https://english-exam.lazynote.cn/cet6/words/decline/?f=p
https://english-exam.lazynote.cn/cet6/words/promote/?f=p

financial &

adj. MIEHY
AR1VR-BRET9G

due s

adj. FREARY
AR1VR-BRET06

management

n. =218
KE1IR-E 639

solve a2
v. R (JARR, [EIYE)

A1 R -Ef 54 69

threat =
n. ERAD

ARE1IR-BER 5119

establish &

v. 8 37, BIZ (HBR. Y, XERF)

KRR -BiE42 9

expand &
v. KT REK

AR R - 8 40 6

release i
v. B

KRR -EfE 388
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reflect =

v. kiR, BR
KE1R-BER 7149

shift &

v. ¥25h
KiE1 IR - Ef 65 G

strategy s

n. ZRBg
AE1R-Ef63 6

struggle &
v. 853

AR1R- Bl 546

staff &

n. £RRT
AR -BEH 44 9

interested

adj. BSGEIAY
KE1IR - Bl 414

investment s

n. I8E%

FRE1R- B398

compete s

v. R

AR IR - B/ 36 )
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worldwide s:

adj. £HFAY
KRR - Bl 354

era a2

n. B
AE1R-EfE3149

press i

V.1, E
A1 R -Ef 3049

ahead &

adv. FERIE
A1 R -Ef 29 9

promotion s
n. B¥, FER

A1 R -Ef 29 6

implement &2
v. 3ChtB
A1 R -Ef 28 1

salary &

n.FK, I8 (BHEERARTHIEERE)

KRR -BE 2769

ClOthing A2
n. 7%AR

A1 X -Ef 26 9

£

iant s

adj. BEXHY
AR R HE 345

reviously &

adv. LARI, J5Ri (FEEEEARE)

AR1VR- B3 G

spot .

n. b
AE1R-Ef3049

meanwhile s:

adv. SitbERT
A1 R-BEf 296

competitive 5
adj. =

A1 R - B 28 1

increased a2

v. 18N
A1 R - B 28 1

strengthen
v. G

KRR B 27 6

lower 1

adj. BMEAY, A9
KiE1R - B 26 4
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chief s

S=H

n. 54

B
AR1R - B

239

>T
&

blame s:

v. 5%
KEE1IR-BE 2249

consistent &
adj. —H19

KRR -BE 216

prompt s
v. {2fsE

KRR -BE196)

expansion s
n. 35K

KRR -HiE 186

recession ci

n. £F=RER
Am1R- B 1469

abundant &
adj. X209

AR R HE 121

channel &
n. EBAISIE

FEIR-BEENEG
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strength &
n. =

AR1VR- B 2369

0OS€ B2

v. IR (HHoRREiRE)

ARIVR- B 226

adjust s

v. JHEE
AE1R-Ef 209

category s
n. 355
FR1R-ER 189

heavily &

adv. KEHh
A1 X -ERR 18 6

sharply s:

adv. 2EHb
AElR-EfE 139

ambitious &2
adj. GO

AHR - R 128

comparable s

adj. AJELARAT
ARR - ERE 11
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forecast s counter s:

v. IR, TR (RRAVEIEEES) n. f8E

AR -BER 1149 AE1R-BEE 1069
shopper 1 pledge o

n. W¥n& n. K&

AR -Ef9 G AE1R-Ef8 g
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e LAF J AT J LR e AT e AT J AT

BiEN 12 CEFR FRRLAT] HRFESEZR (CDF) - BIRAEXEER 227 4 - KIEEH 100%

25 NOiAE 2 B2 LA i Bl KULFFER&

227 29 82
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