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Part III Section C (1)

Directions: There are 2 passages in this section.Each passage is followed by some questions or
unfinished statements.For each of them there are four choices marked A),B),C)and D).You should
decide on the best choice and mark the corresponding letter on Answer Sheet 2 with a single line

through the centre.

Passage One
Questions 46 to 50 are based on the following passage.

P1 Manufacturers of products that claim to be environmentally friendly will face tighter rules on

how they are advertised to consumers under changes proposed by the Federal Trade Commission.
IR ZERRRBAVETT S = BIRIMRN REIERERHZRE T SEEITSHEIEF SR
ME.

P2 The commission's revised "Green Guides" warn marketers against using labels that make broad
claims, like "eco-friendly". Marketers must qualify their claims on the product packaging and limit them
to a specific benefit, such as how much of the product is recycled.

ZEZRREITH (GEiEE) EEEEARNEFER"IMR"SMHFRZHFPITE. EHEARGIEm
8% EXEFEBHTIRE S EREERARN I L AN R E 20 m 2RI,

P3 "This is really about trying to cut through the confusion that consumers have when they are
buying a product and that businesses have when they are selling a product,” said Jon Leibowitz,

chairman of the commission.
ZZEREFFEIon Leibowitzif: "IXSLbR L2 A T EMR BEE WL mAd AR B EEF RAT FrmEIGaY

P4 The revisions come at a time when green marketing is on the rise. According to a new study,
the number of advertisements with green messages in mainstream magazines has risen since 1987, and
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peaked in 2008 at 10.4%. In 2009, the number dropped to 9%.
XEEITEEFBERNEZMREN. RIE—IUAR ERFSHHEREERN SHER1987F
PAEBFr EFH H 2008554 F10.4%HIE(E, 20095 iX—H=FMHEEI%.

P5 But while the number of advertisements may have dipped, there has been a rapid spread of eco-
labeling. There are both good and bad players in the eco-labeling game.
BE 2T SHETEERT M SIS ARERSIE, EESIRESRRPEREITFIIs5EtERNS
5%.

P6 In the last five years or so, there has been an explosion of green claims and environmental
claims. It is clear that consumers don't always know what they are getting.
XA FAARNEEE SEFIFIREAPHIL 7 BEUERK. B BBEA RS ENE(SEIRY
=/4/
/_\E{+Ao

P7 A handful of lawsuits have been filed in recent years against companies accused of using
misleading environmental labels. In 2008 and 2009, class-action lawsuits(5f&1F12) were filed against
SC Johnson for using "Greenlist" labels on its cleaning products. The lawsuits said that the label was
misleading because it gave the impression that the products had been certified by a third party when the
certification was the company's own.

IEER, ER VG NBEEEERIRSIEMRIR SR A THREAIFR, 20085FF120095, £134SC Johnson
FEEEET @ LER" Greenlist"iRERE TENFR, IRMRZIFEERIRSM RABEANENRE
fR BT S =75 IAIIE TsEhr BNIERIZ AT B ORI,

Pg "We are very proud of our accomplishments under the Greenlist system and we believe that we
will prevail in these cases," Christopher Beard, director of public affairs for SC Johnson, said, while
acknowledging that "this has been an area that is difficult to navigate."

SC JohnsonAHEF R Christopher Beardiit: "$fi18Greenlist R4t FEUSHIBRLREIIERE B S, Fdi)
BERIEEXLERGPIRM, "RbBRN" X—EE— LIS

P9 Companies have also taken it upon themselves to contest each other's green claims.

BREDERIRIL AR B FEIEIR HREE.

p1e David Mallen, associate director of the Council of Better Business Bureau, said in the last two
years the organization had seen an increase in the number of claims companies were bringing against

each other for false or misleading environmental product claims.
S EIEESEIE(EDavid MallenZRs AT ERFH ZARERI A TR EREIR SN A
MR R EIFARIEE B FTIEN.

P11 "About once a week, I have a client that will bring up a new certification I've never even
heard of and I'm in this industry," said Kevin Wilhelm, chief executive officer of Sustainable Business
Consulting. "It's kind of a Wild West, anybody can claim themselves to be green." Mr. Wilhelm said the
excess of labels made it difficult for businesses and consumers to know which labels they should pay

attention to.

Sustainable Business ConsultingEfE#H{TEKevin Wilhelmiit:" XAEE—X EBLEBE— 1 EFREE—
EMRITREAIFOALE MEMEXMTULE, ""XE RIS HIARTLUSTRE S EREE

B9, "WilhelmfEERTR I ZaIREEERWATEZE MELARNIBELNIZ K E LR,
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46. What do the revised "Green Guides" require businesses to do?
A) Manufacture as many green products as possible.
B) Indicate whether their products are recyclable.
C) Specify in what way their products are green.

D) Attach green labels to all of their products.

BTG (SREIEREE)Y ERM MM 4
A) ROTRESHIA 4R BF =M.  B) inBAE
D) EHEFE A LR EIRES.
[&x] C @HH®)
[#18] What do the revised "Green Guides" require businesses to do? EiZa#INIER i1+
A, BRENMERMIEDRNEMEIR,
[#Ff] =T What do the revised "Green Guides" require businesses to do, £Ea{{ia What
£ do BIEIE; revised /ERIEEIEIEIH Green Guides, businesses & require RIEIE,

to do AREIFRIE(NEIE. EFHER, T,

[®Efi] Marketers must qualify their claims on the product packaging and limit them to a specific

?
FmEAYE. o BARBEFREBLSEHESEN.

|

benefit, such as how much of the product is recycled.
EEEYRE mEE ENESTRILIRE, FREAOREE—BRmitE, fll~m+s
SO 2B EIERY.

[ELR] A) Frh&Es
Manufacture as many green products as possible 833" (&5 " B EMIRS
X" EFEE IEK, [RMNKRIER.,
B) LlMmiE£
J]RXZ such as how much of the product is recycled A such as 18" &] B "VEZ:45,
Indicate whether their products are recyclable ZM3EX—FI1F L/ EE—EK,
C) v IEff

limit them to a specific benefit, such as how much of the product is recycled

Specify in what way their products are green
qualify their claims < Specify
C TUB" INLABRRE "F0" 5B R AT "MIRE X & FF9—a) "specify in what way their
products are green", SiFI=EWE.

D) SEXHER
JR3Z warn marketers against using labels that make broad claims 2"Z&5IELI45E
ZHRE", Attach green labels to all of their products IdREK"SEBNLERIR"
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47. What do the revised "Green Guides" require businesses to do?
A) Manufacture as many green products as possible.
B) Indicate whether their products are recyclable.
C) Specify in what way their products are green.
D) Attach green labels to all of their products.

BITIER (GEferm) BEReW M4
A) REJgESittAr~RErTm. B) MAETFRERYEW. o BRRIEERERLSmIEEEH.
D) EHEFIE M EMLERBIRES.
(&%) C )
[#I8B] What do the revised "Green Guides" require businesses to do? {3E2EaIFINIZEKAYZH
_'ﬁ_;ELJFjo
[IFF)] &5 46 WeeEE: What /E do FUEEIE, revised &1 Green Guides, businesses {E
require RYEEIE, to do {EE4N, TCIERRRER.

[EfZ] Marketers must qualify their claims on the product packaging and limit them to a specific
benefit, such as how much of the product is recycled.
AU mEE ENESRINLIRE, FREAOREE—BARmitE, fll~m+a
ZOLhIREIABIER.

[ELR] A) Zrh&Es

Manufacture as many green products as possible 5REX"EEA"TX.
B) Liwt#£
Indicate whether their products are recyclable /&3 such as how much of the
product is recycled iX—{flF X {ElE—ZK,
C) v IEf
limit them to a specific benefit — Specify in what way their products are green
C " ABRE "5 8B EAI=A & FH A—8, SfHlxe—H.
D) SEXHR
J&3Z warn marketers against using labels that make broad claims 2"Z&5EL
N&", Attach green labels to all of their products Rid3EEK"£04",

48. What was SC Johnson accused of in the class-action lawsuits?
A) It gave consumers the impression that all its products were truly green.
B) It gave a third party the authority to label its products as environmentally friendly.
C) It misled consumers to believe that its products had been certified by a third party.

D) It sold cleaning products that were not included in the official "Greenlist".

EEARYFIAFSC Johnsont FE I H 42
A) B HBEEREETTRREEESERNENS., 8) BENE=ABET RN ENINMEZR.
C) BIRSHBERGEEFREESTE=AIALE. 1) BHEENEITRAEINEL "FEEFE",
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[&=x] C @wsH)

[#)8!] What was SC Johnson accused of in the class-action lawsuits? EiZal#isizE AR
B, NNFERAT,

[#F®] =FF What was SC Johnson accused of, #ENiEZR: SC Johnson 2%&#; in the
class-action lawsuits {ERJIE)/SEHRIE, FREEERERITS. TR accused of [FHEHY
B'IEENARSR", XN RAARER misleading/gave the impression that..., FEiR5!
X—XIRL,

[EfZ] The lawsuits said that the label was misleading because it gave the impression that the

products had been certified by a third party when the certification was the company's own.
IFINERZITEEARSY, BACEABE TN mEENE=/7IAIEREISR, MLirbiZiA
IERATIE SR,

(ZEIR] A) @S

It gave consumers the impression that all its products were truly green 1B$51=8&
RN EE=FIAE " BN =REHMEIEMR", B all 5 truly FEFRSGITEIRL

B) S5ENiHR
It gave a third party the authority to label its products as environmentally
friendly i "SINE=AR", IERERXHIAGY &7/ the certification was the
company's own, REIFFRA,

C) v IEM

the label was misleading — It misled consumers

gave the impression that the products had been certified by a third party <

to believe that its products had been certified by a third party
C B "m&ERE" 5 L ALAEE=ANE'REENEF, HEEMG—XIN, 5
FallY=p

D) ZTH&EHE
It sold cleaning products that were not included in the official "Greenlist" 4gi&"SE
TAEET Greenlist BREEm", RXMFKRER. R Greenlist tBHIF"ES"E
B, MEATEESR.

49. How did Christopher Beard defend his company's labeling practice?
A) There were no clear guidelines concerning green labeling.
B) His company's products had been well received by the public.
C) It was in conformity to the prevailing practice in the market.

D) No law required the involvement of a third party in certification.

Christopher Beard 1 24 H 24 5] ) 45 25 072 5 47 2
p) XK TEERSIEHmNIESSE.  8) AR RELBREINRIIFIE.
o) XFFETIZ ERTIME. o) IREEFEEXRE=HS5IAIL.
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[#18] How did Christopher Beard defend his company's labeling practice? [a]f92 " F{alfti
TP, ERERIEE,

[iFE] How {EAZIRE, FETF did Christopher Beard defend his company's labeling
practice, j¥& his company's labeling practice " A\ BRIFREME"—HRD Greenlist A9
WETH, EEEREA TR 2.

[Efif] "We are very proud of our accomplishments under the Greenlist system and we believe that

we will prevail in these cases," Christopher Beard, director of public affairs for SC Johnson,

said, while acknowledging that "this has been an area that is difficult to navigate."
"FAI )3T Greenlist (FR FEUSHIRHRRE SR, FEBESREXERHAHIERF, "SC
Johnson AXHEFE U Christopher Beard iX#FiR, EREAIN"X—EE—MELUEIER
ECA

(iElR] A) v IE

this has been an area that is difficult to navigate

There were no clear guidelines concerning green labeling
A THE"HELUEBE" B8 1RBIAHES|", 1ER Beard FALUAATIF A Z OAR
.

B) ZIEFRD
His company's products had been well received by the public %" ™=RZXKB", R
SRIER; Beard 12192 "BET Greenlist (AR TFHIBFE", HIE"ARRITEF".

C) &R
It was in conformity to the prevailing practice in the market 15" ST Z B
=", [R3H Beard R " AREX AT "HIAHE,

D) ZTH&EHE
No law required the involvement of a third party in certification F#R"/ZEREKSE

=HRNAN", FSCRBHIWEREERTHR.

50. What does Kevin Wilhelm imply by saying "It's kind of a Wild West" (Line 3, Para. 11)?
A) Businesses compete to produce green products.
B) Each business acts its own way in green labeling.
C) Consumers grow wild with products labeled green.

D) Anything produced in the West can be labeled green.
Kevin Wilhelm it "X 6 s G IEH A" —RER R 42
p) BWSEHEEFFRE R, B) BREWESSHRES ERITHE,
) HEBRENWESETRENTMmEZEE. ) (HAEESREFRIREET L LRERES.
[BR] B (awas®m)
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[#8] What does Kevin Wilhelm imply by saying "It's kind of a Wild West" [aLtLBEIBNS T
ZR, BROEA,

[IFE] What /E imply B9EiE, by saying "..." fEATUIRIE; 31iE It's kind of a Wild West £
AL ——Wild West (Z25578E8) RIE"TRF. KT, FEAB'. EEFRBILCE X
FFE N,

[Efif] "It's kind of a Wild West, anybody can claim themselves to be green."
"XBERGERS, EEILISRE 2R, "

[EELE] A) @i

Businesses compete to produce green products KRR "SEEF", RISOKNE"E
MIMR —EREEE/MIR, A%,
B) v IEHf

anybody can claim themselves to be green -

Each business acts its own way in green labeling
Wild West — Each business acts its own way
B TS/EVE "B Faab=4—MN. FEARZOER, BS55EER+FaENMHERE
TEME.

C) fERHtS:
Consumers grow wild with products labeled green 1&"E57523"#Y wild =EMIEZ!
consumers 3k b, K"HBERIE", SEOK" TR TEMEE,

D) faiHEE
Anything produced in the West can be labeled green 18 Wild West iRfFAFEM
HENX ERYFEER", FHEER - R SRR T IR SIS L

SENTENCE INSIGHTS =« 4k it

2 A EBAZERH

MIERUSAERIANGFERT—PXENE. SWNEERE. oSS FRif
BEEREME. _RETFHNTTERET,

"About once a week, I have a client that will bring up a new certification I've never

even heard of and I'm in this industry," said Kevin Wilhelm, chief executive officer

of Sustainable Business Consulting.

BB, FE14]

XM ERZS[E + #hiF + WIEA + BORME NEEEREIRENERFEHREER, BEE
ERSERBMME.

il
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What was SC Johnson accused of in the class-action lawsuits?

548 1+

FARE A BB ENESRNARAIERETERLNTN, SIREERE. BlREFERT,
HRREASREATRER. SRS RHERE. ERXMEHETLIIREIAER NS F.

HIGH-FREQUENCY - L 3 /5 45 i

A B 61 ANSEIE N B E R A

THRREREARERPHIN, X

7<% hEFREBRIEME (B I ERHHN

NEFEIALDTF 8) . BNAREAR HIWABSZEXERGN, REIEEZA

RN, S AESERAIE.

product 1
n. =R

K238 -E 27149

Claim B1

v. FEHR

AR9 R - B 1114

environmental

adj. FRERY
3R -HE 1126

uide A2

n. {5ma, A
A3 X -E 169

revise s
v BRL, BT (XA, iTHIE)

AR3R-ERE 8 &

label &

n. FR&s
Aig12 R - B2 52 6

consumer Bsi

O=E
ARR7 IR - B 1659

wild

adj. B4
ARE3 R -Hfi 3149

commission &2

n. {B&
K3 IR -Ef 159

indicate &2
v. Z508

KRR -Hi 46 6
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https://english-exam.lazynote.cn/cet6/paper/2016-06-2/part3-section-c-1/q48/?f=p
https://english-exam.lazynote.cn/cet6/words/product/?f=p
https://english-exam.lazynote.cn/cet6/words/label/?f=p
https://english-exam.lazynote.cn/cet6/words/claim/?f=p
https://english-exam.lazynote.cn/cet6/words/consumer/?f=p
https://english-exam.lazynote.cn/cet6/words/environmental/?f=p
https://english-exam.lazynote.cn/cet6/words/wild/?f=p
https://english-exam.lazynote.cn/cet6/words/guide/?f=p
https://english-exam.lazynote.cn/cet6/words/commission/?f=p
https://english-exam.lazynote.cn/cet6/words/revise/?f=p
https://english-exam.lazynote.cn/cet6/words/indicate/?f=p

attach &

v. I & B E
A2 R -Efi 23 6

cleaning

=N
n. igim

K2R -BE17 8

accuse a2

v. I5i%

N PR/t )

marketer s

n. SHEAR

A2 R -Ef 10 69

better

adj. BIFRY (good HIELERLR)
ARE1IR - B/ 205 9

accord c

n. (E=x. BRER) Y
AEE1 R - EH 167 &

case a2
n. &’
A1 R -EHR97 6

specific s
adj. B{RHY

ARE1R-HR59 5
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impression s

n. EN&
RS2 R - BEfR 20 4

manufacture s

v. (KHUR) #i&, £~
AR2X -HEH13 4

file .

n. 314
AE2R-EfE1149

benefit

n. iF4k
i1 IR - Bl 244 5]

system 1
n. Z4t

AR1IR-BER 176 9

organization s

n. £H43
A1k -EHE 739

associate s

v. BXE
AE1R-BH 54 5


https://english-exam.lazynote.cn/cet6/words/attach/?f=p
https://english-exam.lazynote.cn/cet6/words/impression/?f=p
https://english-exam.lazynote.cn/cet6/words/cleaning/?f=p
https://english-exam.lazynote.cn/cet6/words/manufacture/?f=p
https://english-exam.lazynote.cn/cet6/words/accuse/?f=p
https://english-exam.lazynote.cn/cet6/words/file/?f=p
https://english-exam.lazynote.cn/cet6/words/marketer/?f=p
https://english-exam.lazynote.cn/cet6/words/benefit/?f=p
https://english-exam.lazynote.cn/cet6/words/better/?f=p
https://english-exam.lazynote.cn/cet6/words/system/?f=p
https://english-exam.lazynote.cn/cet6/words/accord/?f=p
https://english-exam.lazynote.cn/cet6/words/base/?f=p
https://english-exam.lazynote.cn/cet6/words/case/?f=p
https://english-exam.lazynote.cn/cet6/words/organization/?f=p
https://english-exam.lazynote.cn/cet6/words/specific/?f=p
https://english-exam.lazynote.cn/cet6/words/associate/?f=p

limit &

n. fRE
AE1R-Ef 516

player &
n. IZHR
AE1R-Eff 419

official &:
adj. BB

KRR -HE 376

compete s:

v. g
ARE1IR - B 36 9

executive &2

n FEKIEEEAR
AE1IR-HE# 329

broad s:

adj. ZEFFAY
KRE1IR - B 29 4

propose s

v. 121X
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marketing &

n. 5%
AR R R 45 4

guideline s

n. i8S77E
AR1IR - B 40 6

client &

n. ZH
A1 R -Ef 36 6

manufacturer

n. HIER

AR1R- B33 6

sustainable

adj. ATFFERAY
AR -BEH 324

federal &

adj. BX¥B (1) B9
AR -BEH 294

truly s

adv. E1Fih
K1 )X - B 28 9

packaging &
n. Q%S EEMR
FRIR B 226

B2


https://english-exam.lazynote.cn/cet6/words/limit/?f=p
https://english-exam.lazynote.cn/cet6/words/marketing/?f=p
https://english-exam.lazynote.cn/cet6/words/player/?f=p
https://english-exam.lazynote.cn/cet6/words/guideline/?f=p
https://english-exam.lazynote.cn/cet6/words/official/?f=p
https://english-exam.lazynote.cn/cet6/words/client/?f=p
https://english-exam.lazynote.cn/cet6/words/compete/?f=p
https://english-exam.lazynote.cn/cet6/words/manufacturer/?f=p
https://english-exam.lazynote.cn/cet6/words/executive/?f=p
https://english-exam.lazynote.cn/cet6/words/sustainable/?f=p
https://english-exam.lazynote.cn/cet6/words/broad/?f=p
https://english-exam.lazynote.cn/cet6/words/federal/?f=p
https://english-exam.lazynote.cn/cet6/words/propose/?f=p
https://english-exam.lazynote.cn/cet6/words/truly/?f=p
https://english-exam.lazynote.cn/cet6/words/chief/?f=p
https://english-exam.lazynote.cn/cet6/words/packaging/?f=p

authority & acknowledge &2

n. 1A v. A (3B, fHiR%)
s R-EfE 21 6 81 IR - BfE 20
concerning s false 1

prep. XF adj. fEIRA

ARs1 R - EHfE 20 ) s IR -EE 18 )
imply &2 involvement &2
v. BN, BEE n. &5
ARE1R-Eff 16 49 KRE1IR-EfE 154
peak & bureau &

n. L& n. 54k

ARE1R - B 154 KAE1R - B 144
confusion s navigate s
n. F=k v. S

1R -ER13 4 RE1R- B 134
accomplishment 5 affair »:

n. AE n. 5

AE1R - B 124 RE1R- B 124
council s recycle &
n&RE v. BRI (&)
ARE1TR-EFH 124 AR -EFE 124
handful & advertise s
n.— D& v. .M
ARETR-BEF 114 ARE1IR-EF10 4
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https://english-exam.lazynote.cn/cet6/words/authority/?f=p
https://english-exam.lazynote.cn/cet6/words/acknowledge/?f=p
https://english-exam.lazynote.cn/cet6/words/concerning/?f=p
https://english-exam.lazynote.cn/cet6/words/false/?f=p
https://english-exam.lazynote.cn/cet6/words/imply/?f=p
https://english-exam.lazynote.cn/cet6/words/involvement/?f=p
https://english-exam.lazynote.cn/cet6/words/peak/?f=p
https://english-exam.lazynote.cn/cet6/words/bureau/?f=p
https://english-exam.lazynote.cn/cet6/words/confusion/?f=p
https://english-exam.lazynote.cn/cet6/words/navigate/?f=p
https://english-exam.lazynote.cn/cet6/words/accomplishment/?f=p
https://english-exam.lazynote.cn/cet6/words/affair/?f=p
https://english-exam.lazynote.cn/cet6/words/council/?f=p
https://english-exam.lazynote.cn/cet6/words/recycle/?f=p
https://english-exam.lazynote.cn/cet6/words/handful/?f=p
https://english-exam.lazynote.cn/cet6/words/advertise/?f=p

dip s defend &

v.i2, & v. {RiF
FR1R HEIG 1R -HHE8 8

prevail o

v. 5. EX
A1 % - BR8]

VOCABULARY = ia] VX & 2 A

2 197 1A% CEFR % E BB S

SNHEEEI 197 MEE, BEIE CEFR ST, SRR [IRERRUT) MR
ftL (COF) | BE—HEA 100%, B2 LLE (C1/C2) JEMiA, Akt 74 - £94%,

44% 63% 81% 96% 100% 100%
A1 A2 B1 B2 C1 Ca2
e LAF J AT J LR e AT e AT J AT

BiEN 12 CEFR FRRLAT] HRFESEZR (CDF) - BIEAEXEER 197 4 - KIEEH 100%
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