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Part III Section C (1)

Directions: There are 2 passages in this section.Each passage is followed by some questions or
unfinished statements.For each of them there are four choices marked A),B),C)and D).You should
decide on the best choice and mark the corresponding letter on Answer Sheet 2 with a single line

through the centre.

Passage One
Questions 46 to 50 are based on the following passage.

P1 Interactive television advertising, which allows viewers to use their remote controls to click on
advertisements, has been pushed for years. Nearly a decade ago it was predicted that viewers of
"Friends", a popular situation comedy, would soon be able to purchase a sweater like Jennifer Aniston's
with a few taps on their remote control. "It's been the year of interactive television advertising for the

last ten or twelve years," says Colin Dixon of a digital-media consultancy.

Bl SATFUARERERERAT & X—RABERHE 7E5F, T H+Fama AT A IER
ER (EKRIC) FIMARRHMEEEITIEERRE AL TWLE R Iennifer AnistonfBEERIER. HFEIRE
2 Ef9Colin Dixonii: "G E+EH—F B SFEEPWIRMERSBI S5, "

P2 So the news that Cablevision, an American cable company, was rolling out interactive
advertisements to all its customers on October 6th was greeted with some skepticism. During
commercials, an overlay will appear at the bottom of the screen, prompting viewers to press a button to
request a free sample or order a catalogue. Cablevision hopes to allow customers to buy things with

their remote controls early next year.

Hit, BEETEBEM AT CablevisionEf ST 106 HHHEESSPEFHER B St X—EESE T—
LREE. 1 SEHE FRESSHN— I BEE BT MU RN R E FmeEi] WremB
R. CablevisionF B EBFHILLEFREFEFEIZZRWY.

P3 Television advertising could do with a boost. Spending fell by 10% in the first half of the year.

The popularization of digital video recorders has caused advertisers to worry that their commercials will
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be skipped. Some are turning to the Internet, which is cheaper and offers concrete measurements like
click-through rates—especially important at a time when marketing budgets are tight. With the launch of
interactive advertising, "many of the dollars that went to the Internet will come back to the TV," says

David Kline of Cablevision. Or so the industry hopes.

B SR ERR. SFLFF EXHTET10%. HFRENNE LTSRN &<
Wik, —Lr SRR EEN, BB AER iRt R E R ER A BISi—— XA EEME R
SKAORTHAUNEEZE, CablevisionfyDavid KlineR/x BEE BN SHIHEL, "1FEZ AR ERMAVE S EER
M, 2R EXERER,

P4 In theory, interactive advertising can engage viewers in a way that 30-second spots do not.
Unilever recently ran an interactive campaign for its Axe deodorant(BFRF!), which kept viewers engaged

for more than three minutes on average.
NI Bl BRI SREAS0M T SREMEIRIS NS AR, UnileveriiEAHAXef R RAIFR T —1HE
EHEN FHRRSE T =51 L,

P5 The amount spent on interactive advertising on television is still small. Magna, an advertising
agency, reckons it will be worth about $138 million this year. That falls far short of the billions of
dollars people once expected it to generate. But DirecTV, Comcast and Time Warner Cable have all
invested in it. A new effort led by Canoe Ventures, a coalition of leading cable providers, aims to make
interactive advertising available across America later this year. BrightLine ITV, which designs and sells
interactive ads, says interest has surged: it expects its revenues almost to triple this year. BSkyB,

Britain's biggest satellite-television service, already provides 9 million customers with interactive ads.
BRIEREMRER & EAHARD, TEREATEMagnafhitSHEX—8HF4/91.38{255T. XiT
TEF ANG R TR E AL~ RIS 1+1Z23E7T. {BDirecTV, ComcastflITime Warner Cable#fiditti# T 7
RE. AFEELEMENEERAIEXECanoe VenturesSiSH—TFTaE, SES EMERHEL TR
EELESTENE R, RIHHEESERShIBrightLine ITVE R, NEHIL TR HSFWNISIEIEF
&, RERANIEEBMRSHEBSKYyBEZMI0SEFRETHE.

P6 Yet there are doubts whether people watching television, a "lean back" medium, crave
interaction. Click-through rates have been high so far (around 3-4%, compared with less than 0.3%

online), but that may be a result of the novelty. Interactive ads and viewers might not go well together.
AT NI BRI FI"ENARSSERD,. FERAALARER—BERSEH3-4% ME%
REERAFN0.3%) EX TR MR RNER. Bl STIMARR BT ARIFHES,

BB 5T
46. What does Colin Dixon mean by saying "It's been the year of interactive television advertising for
the last ten or twelve years" (Lines 4, Para. 1)?
A) Interactive television advertising will become popular in 10-12 years.
B) Interactive television advertising has been under debate for the last decade or so.
C) Interactive television advertising is successful when incorporated into situation comedies.

D) Interactive television advertising has not achieved the anticipated results.

Colin Dixon "&£ HER+ FE, SEHRLIHBMU FE"GE1RFITRITARE?
A) B SBE10-1267%1EiMT.  8) BaEil SEIE+FAA—BEATFIEZH.
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BFLEHIE What does Colin Dixon mean by saying "...", [AINERAGREGEEMHAE
B, RNEREXN—ARXANE L.

BFFEF5 What does Colin Dixon mean by saying "...", EEN\AENR " THWXEIEE
HEHA". by saying 2MERIEEAIURIE, 5ISHEARE saying FIEIE, SH¥HE
™, FoBeH.

Interactive television advertising, which allows viewers to use their remote controls to click
on advertisements, has been pushed for years. Nearly a decade ago it was predicted that
viewers of "Friends", a popular situation comedy, would soon be able to purchase a sweater
like Jennifer Aniston's with a few taps on their remote control. "It's been the year of
interactive television advertising for the last ten or twelve years," says Colin Dixon of a
digital-media consultancy.
REABER S—MRRERSERE 5—ORNESF. EAS5TFrsaian
i, (BRIC) XEAIBRERNMARRRMERERRERILT, LR—H4 Jennifer
Aniston EFRIIER. FEEHFEASIENIMEN Colin Dixon ii: "IE+EH—FE, 58—
FEHR AR BB &2 F, "
A) SEXHER
will become popular in 10-12 years BJEX AT EAT has been ... for the last ten or
twelve years (IIE+EH"FE) HERK 10-12 FASRT, MEARRT.
B) &R
under debate"#Fi8" FEXPHAZKIE, R R HIJHE"F"BIUN", IRBRENRE
TEEFN.
C) S5EXHER
[RSZLRRZ%E "Friends" ATMMSHRIGIF, FRRRZE S BRABRER"BMKINT; is
successful 5RANKRINEEER.
D) v IEff

"It's been the year of interactive television advertising for the last ten or twelve years" <

has not achieved the anticipated results

Nearly a decade ago it was predicted that viewers ... would soon be able to purchase «

the anticipated results
P AR I8 T+ LR R I AR N E R —— "I 1 SRIA R —— BRI the
anticipated results 5 has not achieved, Ett D BPAEMNONBENKES.
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47. What is the public's response to Cablevision's planned interactive TV advertising program?

A) Pretty positive.

B) Totally indifferent.
C) Somewhat doubtful.
D) Rather critical.

SRR Cablevision T3 #E H # B 3h AL & T B A T = B2
A) SRR, B) TEEAKD. o) BLEREE. o) BUSHEA.

[&=]
(A5

(iFe]

(Efiz]

(315 ]

C mHH)

What is the public's response to Cablevision's planned interactive TV advertising
program? [EE—MAFSESL— A RAIRAL, PIMEIREXI N —HMSEE.

FF What is the public's response, 1MMa#@1E to Cablevision's planned interactive TV
advertising program {E response BY{&if, [RERMNIIS. planned RiIEDIANERIERE
15, &1 program, ZEHIFREERH.

So the news that Cablevision, an American cable company, was rolling out interactive

advertisements to all its customers on October 6th was greeted with some skepticism.
2, XEBLBMATE Cablevision 7T 10 B 6 HABEFEHRRE &XH4E, &
BT —LEIRER,

A) S5FRIER
Pretty positive S[R3 skepticism tk48k; REXERESE.
B) SEMiER

Totally indifferent BA"SSE2EAKL", (BIRNBBHE skepticism X—x i, #3E
T2

c) v IEf@
was greeted with some skepticism < Somewhat doubtful
FRA R AEHEAERN T M E——E X " MR E " —&"——23l/&E] doubtful 5
Somewhat, ##% C,

D) faRRE
Rather critical"fBZ#tiF"EL/EX some skepticism"—LEiRgE"F2EE; some+#rather,
skepticism 2"REE" 2 "#IiF",

48. What is the impact of the wide use of digital video recorders on TV advertising?

A) It has made TV advertising easily accessible to viewers.

B) It helps advertisers to measure the click-through rates.

C) It has placed TV advertising at a great disadvantage.

D) It enables viewers to check the sales items with ease.

B R BRI E AX BAL) & A w2
A) EERESZEMEIBN &, - BEH SREHEREE,
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[#8] What is the impact of the wide use of digital video recorders on TV advertising? BB
EA"X XY FIRImEHA", ZPHrYSIER.,
[#Ff] FF What is the impact; of 45iE of the wide use of digital video recorders fRE

impact B93KIR, on #ZiE on TV advertising [REFIIXISR. WENEEN, HEIEM: A
00 B, A A X7 B B9/EFR.

|

[EfZ] The popularization of digital video recorders has caused advertisers to worry that their

commercials will be skipped.

HFRENBERILT SRR S25BH.

[i%EIR] A)
B)
C)
D)

5ExiER

easily accessible to viewers ZIF[EHIA"ERZWNREME]", SHE SWHHIG
[EEESTEEE S

KEFR

helps advertisers to measure the click-through rates BEZ M3 the Internet,
which is cheaper and offers concrete measurements like click-through rates X4
BEAMAIEE, 03 digital video recorders 3L F,

v IEff

has caused advertisers to worry that their commercials will be skipped <

placed TV advertising at a great disadvantage

has caused < has ... placed

FHeR" TSRS E "SI placed TV advertising at a great disadvantage KA
25, i&C

THhER

enables viewers to check the sales items with ease TERSGEAZININ : [RIGRANT
DVR iLMIREE(RHE M.

49. What do we learn about Unilever's interactive campaign?

A) It proves the advantage of TV advertising.

B) It has done well in engaging the viewers.

C) It helps attract investments in the company.

D) It has boosted the TV advertising industry.

X F Unilever B B35 #1E3),RAMN T HEIHA?
A) BUERR TR SH9LE. 8) BAERSIMARSEMERTF. o SBETFRSINATRUE.
D) B T SRR RE.

[#=] B

(4BT5RR)
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[#18] What do we learn about Unilever's interactive campaign? 2" XX {4517 2
A" —RERIFESOZFREA B,

[1FfD] What do we learn about Unilever's interactive campaign? £+ What do we learn,
about MNMAFZIBIEERIERNISR., Unilever's 2R1AFERE, BRXE campaign BNAE. &EiE%
BeabA.

[EfZ] Unilever recently ran an interactive campaign for its Axe deodorant(BRE), which kept
viewers engaged for more than three minutes on average.
BXEFIERITAET Axe BREFIMT —I"RRE &iEs1, BFNLMARIFEIGNET=
parii
[EIR] A) Z4EFRD
proves the advantage of TV advertising #BiERIM "Unilever IXRERNAMA] "4 KAL "B
M SRS, ROTNCHRBX—REANRZE SR, AIER TV &8
.
B) v IEf

kept viewers engaged for more than three minutes on average «

done well in engaging the viewers

for more than three minutes on average — done well

FRA AR "R S AR L EREF" 5 done well in engaging the viewers 55£—%,

1% B,

C) ZTHER
helps attract investments in the company #"IK5 [RIATRHEER ", FEXRFRIE
1”&,

D) SRR
has boosted the TV advertising industry BB R T ESHIZERY ARk a7 2B
HT";, RXREBE—FRE, 2817\ EmHEST.

50. How does the author view the hitherto high click-through rates?
A) They may be due to the novel way of advertising.
B) They signify the popularity of interactive advertising.
C) They point to the growing curiosity of TV viewers.
D) They indicate the future direction of media reform.

TEF M ERIES NIER R RS R

A) BENITRERHRTHAN EHR.  8) BiIRETE SHZIEE.

¢) BiHEABEMMARDERATFED. 0) BANSHE TR ERIARFKISE.
[ER] A (BER)

[#18!] How does the author view the hitherto high click-through rates? 2"{EZ4NEIERE
X", "NERNSEITAR,

%32 - https://english-exam.lazynote.cn/cet6/sections/2016-06-1/part3-section-c-1/2f=p - FELL{E AR EIF



[#R&)] How does the author view the hitherto high click-through rates? 3 How does the
author view X, hitherto (ZIBBIALL) EREEINZEIR high, 2E"ESHIEES"RY
RIS I— M EE U REAB X S EUERISF AL,

[&EfZ] Click-through rates have been high so far (around 3-4%, compared with less than 0.3%

|

online), but that may be a result of the novelty.

25 RAEREER—ERE (4 3-4%, HbZ TN EARE] 0.3%) , EXAIsEREHERIE

PXRYZER,

(EIR] A) v IE

but that may be a result of the novelty < may be due to the novel way of advertising
A EE A EEX R B RER T EE—IE may F1JRRE novelty—— BIRT R
may be due to 5 the novel way of advertising, #% A,

B) SRR
signify the popularity of interactive advertising IEE SR RERRERK KE ™
ET", (BIEEERSER/REE: Interactive ads and viewers might not go
well together,

C) faihE
point to the growing curiosity of TV viewers 8" #r#tR" e " H =IS<aF
0" R R, mERR SEE", FH3IE" growing”,

D) ZTH&EHE
indicate the future direction of media reform IEE TR " RIAKEAIRFE S
[", FRXXMRIRIEARE,

SENTENCE INSIGHTS < 4] F ¥l
2 F) H AR =G

MIEROSERIANGDFFET—PNENE. SNEERE. oSS TRl
BEEREME. REEFHENTERET.

Yet there are doubts whether people watching television, a "lean back" medium,

crave interaction.

F6EL, H1A]

KK there be R, EAENG. DIEAEEFRERE. BANBESFSMAD, BE
AEMNBERTEMSRZ1E doubts J5F3 whether 51§ (TIAFEIUAY that) , T EERIFENTIUE
iR AR BB BT AIIEKNME
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They may be due to the novel way of advertising.

H50/8, A

FRFRENMESHAREVSENDN, AN RIOERDEHRELHIN, BEPEARYE, F

SERIERBEEIUFTIX,

HIGH-FREQUENCY - L 3 /5 45 i

R BB 79 NFEIENFKH A H A

THRRREARERPHI, N2 WiE/H HEFEETISME (ExsinERP
NEFEIALDTF 8) . BNAREAR HIWABSZEXERGN, REIEEZA

RN, S AESERAIE.

advertising &
n. &

AR R HE 7213

viewer B1

n. WEAR
AR10%-EHH 17 9

customer

n. &, EF
ARE3 X - B 87 &

ad »

nJ &

A3 R -

&
N
o
ar

\
/

decade s:
n. +4

A2 R - BRE 1209

interactive &

adj. B
K198k B 279

million »

num.—8 5
A2 IR - Hil 126 9

digital &
adj. =89
AR R B 72 6
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engage s

v. 25 MNH
A2 R - Eff 68 6

campaign s
n. izxf)
A2 R -Efi 57 69

commercial &

adj. FILAY
AR2IX -HH 43 6

advertiser &

nJ 58
A2 R -Efi 8 g

less i
det. &/DEY

AR1IR-BR 2739

view 12

n. MM, &
AE1R-ER 134 9

average A2
adj. SE9H9
AR BEE1124
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internet 1

n. EEX
KiE2 X - Ef 63 G

boost s

=

KRR -BERE 556

comedy s

n. ER&l (fFam)
AR -BEE 114G

would

aux. (will B93EK) BE, &

ARE1IR - Bl 568 &

author

=
AE1IR - B 264 9

online &

adj. EZHY
ARE1R - ERR 139 4

design s
n. 18t
KRR - EHfE 119 §

measure Bsi

v. W=

7N =N 100 &

>
g
[
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https://english-exam.lazynote.cn/cet6/words/boost/?f=p
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medium s

adj. EHY
AR R - ERE 98 )

amount a

n. &

KRR -Hif 84 5

billion s:

num. +{Z (1,000,000,000)
KRR -BiE 7469

enable &

v. fsERE
AR1R - Bif 68 6

easily

adv. 3B
A1 % - ERR 65 4

media s

n. KRR (RTU. B, T BEK.

ARE1IR HiE 58 6

launch &
v. HEH

A1 % - BEfE 56 G

theor)_f B1

n. %
Ais1 IR - EHfR 55 4
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later o

adv. LS, later
AE1R-Ef 87 9

recently 1
adv. i
AE1R-Efi76 9

due &

adj. FREARY
KRR -BRET706

attract s
v. RS GEES. )

KRE1IR B 67 6

available

adj. AJ3A1SHY
AR - B 636

interaction s

n. \HE{EFA
Kig1)R - B/ 53 9



https://english-exam.lazynote.cn/cet6/words/medium/?f=p
https://english-exam.lazynote.cn/cet6/words/later/?f=p
https://english-exam.lazynote.cn/cet6/words/amount/?f=p
https://english-exam.lazynote.cn/cet6/words/recently/?f=p
https://english-exam.lazynote.cn/cet6/words/billion/?f=p
https://english-exam.lazynote.cn/cet6/words/due/?f=p
https://english-exam.lazynote.cn/cet6/words/enable/?f=p
https://english-exam.lazynote.cn/cet6/words/attract/?f=p
https://english-exam.lazynote.cn/cet6/words/easily/?f=p
https://english-exam.lazynote.cn/cet6/words/available/?f=p
https://english-exam.lazynote.cn/cet6/words/media/?f=p
https://english-exam.lazynote.cn/cet6/words/aim/?f=p
https://english-exam.lazynote.cn/cet6/words/launch/?f=p
https://english-exam.lazynote.cn/cet6/words/purchase/?f=p
https://english-exam.lazynote.cn/cet6/words/theory/?f=p
https://english-exam.lazynote.cn/cet6/words/interaction/?f=p

debate &2 response s

n. BHE n. B&

KRR -BE 526 KRR -BE 526
growing i indicate s
adj. I8 v. %88

KRR -HEA4T 8 KRE1IR - -Hifl 46 6
invest & marketing s
v. IR (2. HEFLHEXEREIR) n. 5t

RRE1IR -HE 456 KRR B 456
novel & agency s

n. /M5 n. (CEHAE

KRR -BE43 6 KRR -BER G
spending 2 generate &2
n. 32 v.FE, Sl (BR. REF)
K1 R -BEfE 419 1R -ERE 39 9
investment s budget &

n. 1%& n. &

AR - B398 A1k B 3769
item 1 press i

n. IH v.i%, [E

w1k -EfE314 ARE1R - BRE 30 4
spot 2 accessible &2
n. A adj. BTRILRY
KRR -EE308 FRE1R- B 256G
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https://english-exam.lazynote.cn/cet6/words/indicate/?f=p
https://english-exam.lazynote.cn/cet6/words/invest/?f=p
https://english-exam.lazynote.cn/cet6/words/marketing/?f=p
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https://english-exam.lazynote.cn/cet6/words/generate/?f=p
https://english-exam.lazynote.cn/cet6/words/investment/?f=p
https://english-exam.lazynote.cn/cet6/words/budget/?f=p
https://english-exam.lazynote.cn/cet6/words/item/?f=p
https://english-exam.lazynote.cn/cet6/words/press/?f=p
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revenue s2

n. (AEl. BEREY) W\, =
KEE1IR-BE 259

provider s
n. &

KRR B 24 5

tap &
v. EE. Bl

KRR B 226

reform s

v. &

ARE1IR -HE 20 6

prompt s

v. (B

KRR -BE196

i

ease a1

i

.|>|.3
&y
s S0

engaged &
adj. TCAZAY

KRR -EfE 148

request s

n. imK
A1 IR B 139

leading s:

adj. REZEAY
AR1TR-BEH 245

incorporate s

v. 88
AR1R-EH 234

popularity s
n. IR
KRR -HE 20 6

sample 5

n. MR

AR1R- B 209

curiosity s

n. #F a3
AR -BER174

button

n. 400
AElR-BEf 149

crave a2

v.iBE, Bk (GRRUBEERY))
K1 )X-BER 139

disadvantage »:

n. ARJ&A
KE1 )R- -BEfR 1249
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roll surge s

V. iRz n. B

AR B 124 AH1R B 124
click & signify o

v. | (BArEfiiER) v. "R

AR -BER 1149 AE1R-BEFoG

measurement s:

n. WE
A1k -EHsH

VOCABULARY « i VI %k B 23 A

2 220 A% CEFR M5 BB %

SUXEELE 220 MR, KEIE CEFR SRG, SRERR ZERRUT] HER
ftE (CDF) , S—+EH 100%, B2 LAE (C1/C2) AESMNA, Aokt 64 - £ 3%,

41% 63% 85% 97% 100% 100%
A1 A2 B1 B2 C1 Ca2
e AT JZ LR J UL R F AT e AT AR

BEN 12 CEFR FRRLAT] HRFESEZR (CDF) - BIEAEIEER 220 4 - KEEH 100%

25 NOiAE 2 B2 LA i Bl KULFFER&

220 3% 85
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