20155F6 H - 35 JTE NN EIIET GRIAIESS) - 26-35 BERY
b

BLANKS & ANALYSIS o kil 45 25 250 A0 fig #r

I SH S A ET - 26—35

KT 26-35 MARIIEHHE SRR SETHEITRMEICZ201556 8 5638 RiE/\RMET
(ETET) FEAEESRNEE. SIEHRE—%M|: Directions, 5 RHETENX
(BERZBEREPXEF) 515 AHFREESAED, SH FNoETRIRET—Z=

A, FEME. ERESIEKE, IRERMEEARFIERZE TR,

HE 5 E3E(2015-06) « A%

Part III Section A

Directions: In this section, there is a passage with ten blanks. You are required to select one word for
each blank from a list of choices given in a word bank following the passage. Read the passage through
carefully before making your choices. Each choice in the bank is identified by a letter. Please mark the
corresponding letter for each item on Answer Sheet 2 with a single line through the centre. You may not

use any of the words in the bank more than once.

Travel websites have been around since the 1990s, when Expedia, Travelocity, and other holiday
booking sites were launched, allowing travelers to compare flight and hotel prices with the click of a
mouse. With information no longer 26 by travel agents or hidden in business networks, the travel

industry was revolutionized, as greater transparency helped _ 27  prices.
fRiEMuGE 20tHC 0B HI, AdExpedia, TravelocityFIEMMRHATT MMuSTEGHESY, (ikITE
RAEREFEITHEELLBRIIFBENTS. BEEEABRR T ESRER I &S, KiplRET
FanltE, ENESRIEIEERSEAIEREE 7118,

Today, the industry is going through a new revolution—this time transforming service quality.
Online rating platforms— 28 in hotels, restaurants, apartments, and taxis—allow travelers to
exchange reviews and experiences for all to see.

Mm%, ZATWIEAEZRH—7iEe——XRERSREEE. T XEE. 7. ABMHEFN
LRI TE RS RTICHAIE, HEFEAEE.

Hospitality businesses are now ranked, analyzed, and compared not by industry 29 , but by
the very people for whom the service is intended—the customer. This has 30 a new relationship
between buyer and seller. Customers have always voted with their feet; they can now explain their
decision to anyone who is interested. As a result, businesses are much more _ 31  , often in very

specific ways, which creates powerful 32 to improve service.

BIERS WIERARS . DITAIRAKIEABZTIEWAT, MERSHNEENSR—E. XEX
RS ZERESL 7 —FRIR R, MELERMRE, WM LARHIRSERARREE SRR
B ELt, EIRISERAKNIRR, BERUIFEERRISR, XAKERSEIE T RARTEIIE.
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Although some readers might not care for gossipy reports of unfriendly bellboys(fT7ZE51) in Berlin
or malfunctioning hotel hairdryers in Houston, the true power of online reviews lies not just in the
individual stories, but in the websites' 33 to aggregate a large volume of ratings.
REGUEETRAR DX TENARIFINTE REAERZBUERIXAHEREAY) \EMRIE, (BEZITICHIE
[ENEMUETANE, METMILCESKETRIIEE

The impact cannot be _ 34 . Businesses that attract top ratings can enjoy rapid growth, as new
customers are attracted by good reviews and __35  provide yet more positive feedback. So great is
the influence of online ratings that many companies now hire digital reputation managers to ensure a
favorable online identity.

XTI EARERA 9. SRESTFRNEWAIUEZRIREK, BAMMEHEFTRS|, EEXREH
BEEFUMRRIR, ELITFRNTANLe X, UETIFSASNEERHFFEEEARKHRERIFIEL
iZ

A) accountable I) persisting

B) capacity J) pessimistic
C) controlled K) professionals
D) entail L) slash

E) forged M) specializing
F) incentives N) spectators

G) occasionally O) subsequently
H) overstated

26. With information no longer _ (26)__ by travel agents or hidden in business networks
[&Zx£] C) controlled ' #i3

[iF48] no longer + i$£%78, 5 hidden 75

[#iE] (ERMEIRTH 2] ER 90 FATWIRE

With information no longer controlled by travel agents or hidden in business

networks, the travel industry was revolutionized: TEZiREEMIEHINET, MRSRIKH]

HRiITHE [R5l , 5fE3 transparency (EBAL) FZEURILL, controlled /HEHETTIR,
[5F§7] H) overstated overstated = EX; 5 by travel agents i 12§ iEXHALE

SR [EX] HARBEARFI B ETD,; overstated BB455E 34 & cannot be
AUEIREFBED cannot be overstated (FIMARESG) .
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27. as greater transparency helped _ (27)  prices
[&=x£] L) slash i3
[iA1tt&] helped + FHAERF (to BEZ)
[#%#2] slash prices = KigEM, IER MEPASBUNMETE] SR
greater transparency helped slash prices: {5818 — iHZEBEEALLIN — BxREE
BEffT; slash Eb cut/reduce SEaERN, WAL [#FEap] RIDE.
[FES4F] D) entail entail = URBR/FE, TiEIBE prices TIEFM
entail prices TERRIEEAFLIZ; entail BFEE risks / costs / responsibilities IXSSHEER, B
AAE [HREE] miE [BNEmTXE] .
[Z58] SEXREB4AVEIRERE D) — entail 1aM4EXY, (B#EEciE. entail 5 slash 199amaER,
1RMEREDLES; 1B helped _ (27)_ prices K5 prices piiBBcaIsENE, slash prices Zith
BREIWAGE, entail prices AR3Z, BIER—i) + EREESERETERE.

28. Online rating platforms— (28)  in hotels, restaurants, apartments, and taxis—allow travelers

to exchange reviews

[#2] M) specializing | #i3

GRMEE] B3TSHEAIE, 8 Online rating platforms BIEEEE

[f%#&] specialize in = EIFEMR, SHIRBTIIIERERS
Online rating platforms—_(28) _in hotels, restaurants, apartments, and taxis: &
[EE=E] 8L, BF. A8, HEFEXUMNMESWE, specializing in ZiiERER,; &
XI5 [BEEHRHIFER] .

[BFiF] 1) persisting persist in = IR, WRERMSFTHMmIETIL

persist in hotels and restaurants TEZIEEAFYIL persist in [5# doing/% /1, A [#&
BIERRE:] RBRN, &5 specialize 5 persist B9iENX DT,
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29. Hospitality businesses are now ranked, analyzed, and compared not by industry _ (29) , but by
the very people for whom the service is intended—the customer.

[#2%2] K) professionals | &id
[iA14E] by MFE + not...but IFLLAIE—iw2E the customer

[#%#&] industry professionals = \WRAEIW AT, 5 the customer FZREIERRS
not by industry _ (29) , but by the very people for whom the service is intended—
the customer FEKIE [T EMR] NIER 17U RIT] 22 [REAAD

industry professionals 2EIEEAS, EHFXSE the customer RIRME.

[ZFia] F) incentives X7 [EE] , FTixS by EEMITEEE
incentives 215218 [EE/a041] , industry incentives ¥R ER, 5 the customer
IR ER Y.
N) spectators spectators 2 [MZFEMMR] , 5 hospitality fTIARiGin
spectators 18IAB/iEHIFANEZ, industry spectators BEFEESE, thTTEFE NTELS
WRFTHRIAL X—E N,

30. This has _ (30) _ a new relationship between buyer and seller.

[&Z] E) forged  zia

[iF%EE] This has + = + a new relationship, TSNS ESIA

[{%i&] forge a new relationship = SEiE—EIXER, EEEET

This has forged a new relationship between buyer and seller.: forge a
relationship/alliance/bond 2ZOEEHEE A [NFEEE. BHEZXER] SRR,
ST [FRR] RISETE,

31. businesses are much more _ (31) , often in very specific ways
[£Z] A) accountable | E&HiE
[iF$4E] be 57 are + much more + ==

[{&#E] accountable = %3 (F) IBHAY, STX [MEFUREAABFRERE] FEFMN

Customers...can now explain their decision to anyone who is interested. As a result,
businesses are much more accountable: FREEBENATF — BRAIHEAE,

accountable 2 [X1..7a%/=AE] B9tnEE, HEZIKS TG powerful incentives to
improve service BEER$E,
[ZFiA] 1) pessimistic pessimistic = 3EWMAY, SLXIMRTEETEFF

EICIRFTRAEAMEREERZR [BERSS] . &I more pessimistic WiZiERE, B
pessimistic BEEIBARIOSTIFERITHEML.
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32. which creates powerful _ (32)  to improve service.
[£%] F) incentives #&id
[AM4RE] creates + Fi2&/IA powerful + = + ANET, to improve

[{%#&] powerful incentives to improve service = NERSHIIRXTNH
businesses are much more _ (31) , often in very specific ways, which creates
powerful incentives to improve service.: EZRMFEAIE — FAERBZIIKEEN,
incentive 5 to do FAECRTIESMEIELS.
[ZFiF] B) capacity capacity BEARTE. BXH [8EH] ik [EH]
powerful capacities JLFAAEE]; capacity to do & [BeeNM] , EXADEBRIZ 307/
Ixzh] |, IBEARTS. B B4R 33 & websites' capacity to aggregate,

33. the true power of online reviews lies not just in the individual stories, but in the websites'
_(33)__ to aggregate a large volume of ratings.

[&2] B) capacity | &i3

[iF4RE] FrEHE the websites' + = + to do

[{ki8] capacity to aggregate = JC& (iF%) MIEE
the true power of online reviews lies...in the websites' capacity to aggregate a large
volume of ratings.: FEZITCHINERERSENE, MENL [CESE1FD] B8
capacity to do FKBESIEEF.

34. The impact cannot be _ (34) .

[£%] H) overstated | #id

[EA#EE] cannot be + iIIX5iE, WallEEEH

[{#%#B] cannot be overstated = EZFABATE, BEERE

The impact cannot be overstated. EEIES/EFPNEEHNEANERAR, BEEYT
181R Businesses that attract top ratings can enjoy rapid growth, 1IE2 [k, B

SEIEEA L] .
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35. as new customers are attracted by good reviews and _ (35)  provide yet more
positive feedback

[#22] O) subsequently | 553
[iFERE] and BFHFIFENBIEENA attracted / provide Z [BIEERFE
[{%iE] subsequently = [fif5, IEIFiELE attracted — provide feedback KIRIF

new customers are attracted by good reviews and subsequently provide yet more
positive feedback: FESTHIFITINRG|. MEXBTESIFT, FAERIRER,
subsequently FEERAXMER ST,

[ZE5iF] 6) occasionally occasionally = {§/R, SERIEEHAFE

#iE occasionally, NFIE [MB/R] A&k, FTiE<IERIS rapid growth BBEEIK, ZiE
HR.

[RHE] HEXZMAIERIERE G) — occasionally B4Ry, EiZER. EIFEE G
occasionally 5 O subsequently E2{&i%, EARELEERFRAM, RIDIRE
occasionally; BAiREIR—iE5e/5¥4 provide yet more positive feedback f5HEk
FIRFERS (subsequently) iI£Z50Z (occasionally) ,

WORD BANK < {3 $E

15 Mgk 1A - 84 5186 L

FEES R EIARE 15 M8 (A-0) , 9 10 MEESE— . SRESAK,
TEAHSNIGAESFAY wE [AFSEN =] 010 DHER, BR 5 MAT
i,

A) accountable & B) capacity i3
(IBA/AR) ERRE/EEREN; 18 BN, BE; B0

=H BT 3 %

HFH 31 =

c) controlled =3 ®EmE D) entail #hiF

=H. B (XS EDR) SRR (W) Bk, BE, &K
HTE 26 = FHiia - RiEH
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F) incentives 23

(FEOHe) By, FiE, RE; ME (TEIV A sl RIEH (220

E) forged zia

gX51A) FTF®E 32 %
FAIT 30 %

G) occasionally &3 H) overstated miE f&HEA
&R, Bk K, sEHSE (IX/EEDH)
FHtia - ki JIF5 34 2%

1) persisting i@ WmEiE

5, ISR (shR1R/3EDR) AEMAY
Pk - ik Fikia - ik

J) pessimistic xia

k) professionals i3 L) slash 3 &3

TUWAL; 7R (BH)
FITH 20 %

M) specializing #ia ®&EE

TIINE, T (F1B1E/AUEDR)
T4 28 %

0) subsequently i3

KIERIRL; IEAX
ATH 21 %

N) spectators il

WA, =0E ()
Fikia - Rk

bEfE; B3k
FITH# 35 %

EXEE

LTS EEMmEER VRS RS

NEFTE S 90 SRR MEIERRLAYEE—IREds (Travel websites have been
around since the 1990s) , BHINSKIIE ZIREF——Online rating platformsiL R E#HE
BIE. T2, AERREERS. EEHFFELIEIX—RI (many companies now

hire digital reputation managers) .

DISTRACTORS = T #iid & &k
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X 5 MAME &R ik A
A 15 A 5 MESEAZIOTIRE—SIEEBGR, AXER, 077
PRI, TEEMIFEIIREIASOEE. HHAZKH,

D) entail F{% 27 B helped __ prices RIZZE

entail tBENAIRAZ, FEBOIE helped __ prices; {B entail ZHIRGER, 5 prices FNEHBC. 1R
= B+ BAREIBEMEREHED, slash prices 7 2FEEHE, ¥W greater transparency helped
_(27)__ prices,

G) occasionally i 35 & and __ provide B3

occasionally JAtEXS, EXS, ‘FEHBEE and __ provide; {B new customers are attracted by good
reviews and __(35)__ provide yet more positive feedback AR IERIEIEIR, BE/TER
subsequently, TIFBARY occasionally, 1RiER: BRI ZIE—BZEENFIERINE,

I) persisting H{% 28 @ _ in hotels BIEZ

persisting [@9 -ing FXA, BJ5 in #8HEC persist in, {B persist in [5%% [178/831] mIE [17
M) ; Online rating platforms—specializing in hotels, restaurants, apartments, and taxis ZIZAY2
17T, WA specialize in, IR 1A + MAREEREIASRRE.,

J) pessimistic i 31 & are much more __ B

pessimistic 24EFZEIA, AMRFS are much more __; (B2 EFRMRICHE, pessimistic 553
powerful incentives to improve service FIERIESRAEF G, RR: BREES LT,

N) spectators f&if 29 & by industry __ BIZZE

spectators 22 AIEA1E, 'FAEEHE by industry __; {B spectators I§AB/EH [BE] . 5
hospitality {T/Aihi, industry spectators tBIFZEERC. IRAEA: industry + ZIRANEEREEE
industry professionals/experts,

SENTENCE INSIGHTS -« 47 #5
6 7 E )2 E ARG

MEROSERIANOFERTN—PXENE. SWNEERE. oSS ERH
BEEREME. _REEFENTTERET,
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Travel websites have been around since the 1990s, when Expedia, Travelocity, and

other holiday booking sites were launched, allowing travelers to compare flight

and hotel prices with the click of a mouse.

HIB, F14)

AAXRA "£4 + ERFEEIENG + WEDIFEBE(ERE" B0EE, BREPEHmETENNSS
A; IESTHATEEL since RTEMAIE. HWAMES. DIAMEERINE, RN SRFIEHIFNIEFRRY
=an, BEEREAERERNEENE.

Today, the industry is going through a new revolution—this time transforming

service quality.

2B, F1M)

FEEEMNRSIAHTINEEXNENGR, WFSs| B RSP thRE R,
EDEEFREEERTE—EFN. BASHEGHSHEY, ERENEREXTIRE
£E8h.

Hospitality businesses are now ranked, analyzed, and compared not by industry

professionals, but by the very people for whom the service is intended—the

customer.
HEIB, F14]

AERBEMESER + REMEEENDONE + REMIR)ZE LUK not..but... IIELIRIE 1990075
FAEEETREME USRI ENMARNERNEEN DFIRNESIHIIBE CER TR EHM,
EiREIAERSR EARSNHEEEIITERNE.

As a result, businesses are much more accountable, often in very specific ways,

which creates powerful incentives to improve service.

FIR, Fah

FANFERFIMEEEN DRI NRFIEHRFIEFINESMOR, A "which" 4 TiRERIXATEFA
EFfFERENELF L. BARENAEXNEECERRHESEN, EREIBEIRESRL
a7, KFRMUERE.
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https://english-exam.lazynote.cn/cet6/paper/2015-06-3/part3-section-a/p2-s1/?f=p
https://english-exam.lazynote.cn/cet6/paper/2015-06-3/part3-section-a/p3-s1/?f=p
https://english-exam.lazynote.cn/cet6/paper/2015-06-3/part3-section-a/p3-s4/?f=p

Businesses that attract top ratings can enjoy rapid growth, as new customers are

attracted by good reviews and subsequently provide yet more positive feedback.

5B, oA

FERSRBAFE, FEETONFBEE. RECENINEBER. NENTREERENHINBEE
MZEREMmRD (BTVUAE. ERE. BiE) . FIREETHRECENTD. WENG+HES
WEMESHIFIIBIE, XUHMEFIERRRENZER. FARS NS EIT, EBEEEESME
R, YN ERS.

So great is the influence of online ratings that many companies now hire digital

reputation managers to ensure a favorable online identity.

FHBL, H3A]

FORIREREERM T RRENERX— BB RGNS NIPEEEE. BiE =E.
RIEMAIE. BRVRIEFZMS B BRPNES BSENES RO MRFE BB SLRHT=
ZiIMERS

HIGH-FREQUENCY - L 3 /5 45 i

BB 44 NFEIB SR E B S

THRRBEARRSGEXFHI, X2 EE R HFERNEMmE (EzE51EEH
HIREDFEISALDT 8) . BMANEAR LIRSS ZEAERTM, REIEE
AR, i, AESEEGIE.

online & customer 1

adj. fE&/Y

KB4 R -BER 1399

attract s
v. k5| GEES. &)

ArE2 )R - B 67 9

impact s

n. 20
AR - EHR 185 4

n. E, 4
A3 R - EfE 87 6

traveler .

n. ik{T

A2 R - HE 20 4]

relationship s

n. &%
AE1IR-EHiR 168 G
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https://english-exam.lazynote.cn/cet6/paper/2015-06-3/part3-section-a/p5-s2/?f=p
https://english-exam.lazynote.cn/cet6/paper/2015-06-3/part3-section-a/p5-s3/?f=p
https://english-exam.lazynote.cn/cet6/words/online/?f=p
https://english-exam.lazynote.cn/cet6/words/customer/?f=p
https://english-exam.lazynote.cn/cet6/words/attract/?f=p
https://english-exam.lazynote.cn/cet6/words/traveler/?f=p
https://english-exam.lazynote.cn/cet6/words/impact/?f=p
https://english-exam.lazynote.cn/cet6/words/relationship/?f=p

positive s

adj. FAtRAY
KE1IR-BER 1449

ower a2

n. IXH
KEE1IR-E2 12849

growth &

n. I
ARE1IR - HRE 104 9

digital s
adj. =89

KRR -BET72 6

ensure s
v. BR

ARE1IR - B 57 9

network s

n. R
ARE1IR - B 53 9

interested ::
adj. BEHEIRY
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individual s

adj. EA¥HAY
AR1TR-BEH 1424

gualigy A2

n. s

KRR -BE1124

professional &:

adj. LAY
AR -BEH 824

specific &

adj. B{ARY
AR -BEH59 4

launch &
v. ¥EH

KRE1IX - Bl 56 6

powerful &

adj. 3EARY
A1 R - B 50 9

identity s
n. 57

FRE1R- B398


https://english-exam.lazynote.cn/cet6/words/positive/?f=p
https://english-exam.lazynote.cn/cet6/words/individual/?f=p
https://english-exam.lazynote.cn/cet6/words/power/?f=p
https://english-exam.lazynote.cn/cet6/words/quality/?f=p
https://english-exam.lazynote.cn/cet6/words/growth/?f=p
https://english-exam.lazynote.cn/cet6/words/professional/?f=p
https://english-exam.lazynote.cn/cet6/words/digital/?f=p
https://english-exam.lazynote.cn/cet6/words/specific/?f=p
https://english-exam.lazynote.cn/cet6/words/ensure/?f=p
https://english-exam.lazynote.cn/cet6/words/launch/?f=p
https://english-exam.lazynote.cn/cet6/words/network/?f=p
https://english-exam.lazynote.cn/cet6/words/powerful/?f=p
https://english-exam.lazynote.cn/cet6/words/interested/?f=p
https://english-exam.lazynote.cn/cet6/words/identity/?f=p
https://english-exam.lazynote.cn/cet6/words/capacity/?f=p
https://english-exam.lazynote.cn/cet6/words/site/?f=p

incentive &2

n. RN
AE1R-EfE33 4

reader i

n. &
KEE1IR-BER 3049

transform s
v. (EADIERHKIET (4L ET

ARE1IR -HE 306

analyze &
v. T

A1 R -Ef 27 69

feedback s:
n. KIH

KRR -BiE 2569

exchange &
n. 33k
A1 R -Ef 214

rank s

n. FR
AE1 R EHHE 19 4

i

platform &

n. \/él\

FE1R-EF 168
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flight .

n. findt
KE1IR-Ef 3149

reputation s

n. g5

KRR -BERE306G

hire

v. [EF
AE1R-Ef 299

revolution s

n. B

AR1R- Bl 276

intend s

v.3 18, it
AR -BEH 254

volume i

=y
AR EE 214

[

apartment .

n. B
K1)

T

CEHF 16 4

>.
T

vote &

n K=

FREI1R-BEE136G


https://english-exam.lazynote.cn/cet6/words/incentive/?f=p
https://english-exam.lazynote.cn/cet6/words/flight/?f=p
https://english-exam.lazynote.cn/cet6/words/reader/?f=p
https://english-exam.lazynote.cn/cet6/words/reputation/?f=p
https://english-exam.lazynote.cn/cet6/words/transform/?f=p
https://english-exam.lazynote.cn/cet6/words/hire/?f=p
https://english-exam.lazynote.cn/cet6/words/analyze/?f=p
https://english-exam.lazynote.cn/cet6/words/revolution/?f=p
https://english-exam.lazynote.cn/cet6/words/feedback/?f=p
https://english-exam.lazynote.cn/cet6/words/intend/?f=p
https://english-exam.lazynote.cn/cet6/words/exchange/?f=p
https://english-exam.lazynote.cn/cet6/words/volume/?f=p
https://english-exam.lazynote.cn/cet6/words/rank/?f=p
https://english-exam.lazynote.cn/cet6/words/apartment/?f=p
https://english-exam.lazynote.cn/cet6/words/platform/?f=p
https://english-exam.lazynote.cn/cet6/words/vote/?f=p

agent s

n. fXIEA
AR -BER 1249

specialize s

v. & INE
AR -ER 1049

overstate ci

v. &KX
A1 R -Efig g

click &

v. R (FRFREfEER)
AR B 116

forge »:
v. {HiE
KE1R-BELs g

revolutionize

v. R
AR1X- B8 8

VOCABULARY « i VI %k B 23 A

2 130 7% CEFR X8 BB %

BN ARG 130 NMRiE, ZEUE CEFR ER5t1t. BRERR ZERNIAT]
MEFGEE (CDF) , &BAE—HER 100%, B2 LAL (C1/C2) AEMiE, AmE44-
29 3%,

36% 62% 82% 97% 100% 100%
A1 A2 B1 B2 C1
FULF J LR JeLAF B UL R NN F UL R

BIEN [2 CEFR FRRLAT] HRFEEZR (CDF) - HIEAEXEER 130 4 - RIEH 100%

2 H NOAE B2 DL I 1A Bl KU F&E®E

130 3% 82
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https://english-exam.lazynote.cn/cet6/words/specialize/?f=p
https://english-exam.lazynote.cn/cet6/words/forge/?f=p
https://english-exam.lazynote.cn/cet6/words/overstate/?f=p
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