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Part [II Section B

Directions: In this section, you are going to read a passage with ten statements attached to it. Each
Statement contains information given in one of the paragraphs. Identify the paragraph from which the
information is derived. You may choose a paragraph more than once. Each paragraph is marked with a

letter. Answer the questions by marking the corresponding letter on Answer Sheet 2.

If we care about plastic waste, why won't we stop drinking bottled water?
We have all seen the damage plastic waste is doing around the world, but sales of bottled water have

continued to grow.

A) For all the innovation and choice that define the food and drink industries, if you want to make
money, you could do a lot worse than fill a bottle with water and sell it. A litre of tap water, the
stuff we have cleverly piped into our homes, costs less than half a penny. A litre of bottled water

can cost well over a pound, especially for something fancy that has been sucked through a mountain.
RERmARAHTI FE#HOIFRFIER:, (BNRFERE, TR FREKEZURESREZNINEZ
—. —FEFRK, EHMERANITIIEITEBSIARKPAIK, RAREFEL, M—FHR=EKEM
OJREmE—EE, JHERLSTHRE ILNT IS,

B) Yet the bottled water market is livelier than ever. It defies our increasing awareness of the harm
plastics do to the environment and a broader, growing sense that something has to change. Sales in
the UK were worth a record £558.4 million this past year, an increase of 7%, according to the latest
figures from the market analyst Kantar. Separate data from other analysts show that last year the
British consumed more than 2.2 billion litres of bottled water, including "take-home" and "on-the-go"

products. That's an annual rise in volume of 8.5%.

PR, /KBt LMEHIRHEEREINEER. SN IIEREERENETAR, LM —F
Bz, BEBKITERIR, RIEMHOTTEKantarfIRHHEE, TEEFRIHERARICILR
H95.58MZEEEE, BT 7%, EftDFUORIEIERR, RFEREANRZE T8I 22{ZFHREK,
SR A" H"RIX ™. XS THEFIEKKS.5%.
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Environmental campaigners are struggling to understand why nations blessed with clean tap water
grow only fonder of the bottle. "It's very surprising to me," says Sam Chetan-Walsh, a political
adviser at Greenpeace and campaigner against ocean plastic. "Public awareness has never been higher,
but the message is not quite reaching all the people it needs to." Where it is heard, the message is
causing concern. Plastic water bottles require oceans of fossil fuels to make and ship. Additionally,
single-use plastics of all types are polluting our cities and seas. Numerous documentaries have shown

how plastic is ultimately killing wildlife.

IMREINATHELIERE, At AEEEEERKHNERAIIRI KA TER. GreenpeaceBLARTA

FEFERRINEENESam Chetan-Walshii: "XiERIEERTF. ARRRNFRMLZ S, EBESHF
RBETERREFBRERENA. "EREX—EENME, BIESIREN. BRKBINEIERZERE
FEEREARMARE. IHh, SEROIRMERIEASARNNEDIEF. RSLERAERRER
LRI RICEF .

Moves against various plastics have gathered pace, from shopping bags to straws and plastic-lined
coffee cups. Chetan-Walsh argues that bottled water is different because the alternatives are so
obvious. "If a product that is so nakedly unnecessary can exist, then the whole system is failing," he

says.
XSRS A TN IEE NG, MREIR E BRI LR AAIMIHAR. Chetan-WalshilJg
REKERAE, BABREEMSBL. ik "WNR—FNLBEERHEN - REReFE, BAED
REFEEMH.

Hope is not entirely out of reach. The rate of growth has begun to ease (sales were up 7% in the

year, compared with 8% the previous year).

HREFIFTEEATR. ERKEECHIANE G FHETIEKT % Ma—F/98%).

But even if large numbers of people are quitting bottled water because of care for the environment,
others are taking it up. The introduction of the "sugar tax" on juices and soda drinks has pushed
more people to bottled water, while health awareness has boosted its desirability. Tap water
consumption is growing at roughly the same pace (UK consumers still drink almost three times as

much tap water as bottled water).

(ERMEREABR X OINETBGEREK Bt ARFHACRAE. SRR FIREIRAHEREY i (2
EEZ AR EfREK MEREIRBEN 7RIS, BRKEREEUABHERENERIEKCEER
BEIRANERKPATLFZAREKI=1E).

So the plastic tide only creeps higher. The industry is quick to point out that all its bottles are
recyclable. "But collection rates are, at the most generous estimates, 56%, so the actual recycling rate
will be lower than that," Chetan-Walsh says. And while bottles may be recyclable, very few are

n

made of recycled plastic. One water bottle company launched recycled half-litre "eco" bottles
alongside its standard bottles. Another has pledged to use only recycled plastic across its range by
2025. Chetan-Walsh believes in a ban on single-use bottles. Bans do exist in some places. Organisers
of a famous music festival announced that water bottles will not be sold this summer. San Francisco
has banned them from city property and events. Last year, the UK government set out plans to ban

single-use plastic from its estate.
FEERER A SRS, iz TlduEs HEER A EL. BRMERERRMEITERE
56%,FTLASEPREMI RS EIR, "Chetan-Walshii, E2ARFRI8EE AT BRI, (BR/D HRIKTEBFHEI AL,
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—SRIRAZK N EHEL 7 AR T MR A, SEAR R TIHE. B—RAEEERI20255
TEHLRIFTRPREAEKEEE, Chetan-WalshZEakEZE 1E—RMEREEK, FEMTHSIFES
<. NMERERTNAREENSFERBAFHEMREIK. San FranciscoBERBIFF1E1H
ZIHFER, =5 REBMHE T EHES TERSE IR ER AT,

Water bottlers, unsurprisingly, don't support bans. But they raise concerns about health rather than
profit margins. Last month one chief executive of a water bottling company said that bans would
"result in greater consumption of sugary drinks, adding to all the health dangers of obesity, diabetes
and tooth decay". Kinvara Carey, general manager of an association of the biggest bottled water
manufacturers, cites a survey in which people were asked what they would do if bottled water were
not available. "Forty-four per cent would buy another drink, which is not great, 14% would go

without and 4.5% said they would find a fountain," she says. "The choice is important."
NEATEL IR EFBASIFES, BENREHAVENSRERMIFFIEER, ER—FRRKA TR
BFEMTERESCR SEERIREIEZEIEININRCE,. HBREIETSMERERESE". JIREX
KBS EEKinvara Carey5 | Y —IUEE, BB AJNRSEREKSEAM, i
" 44 %I NS T SEEABIREL IXFFAIEAE, 14% SR8, 4 ST/ K. ERREE,

What if fountains were more numerous, and tap water more clearly available in cafes, restaurants and
elsewhere? Dozens of fountains are being installed in London. There are similar initiatives elsewhere.
Before plastic and the marketing that made people think they needed bottled water in the first place,
fountains were an urban fixture. Greenpeace, among others, is also pushing for a "deposit return"
scheme. This would mean tax on bottled water would be refunded to customers who returned the

plastic for recycling.

NRIRKANEZ, BRKEMENE, BT RS ERZRE B UCBIEER R MK, H
fitith 5 B RIUEHE. EEFRNILAITA B CE AR ERFKEHEHIZE, KIS Rk mhAY

TERME. GreenpeaceZF AR "HEIRIA"ITX. XEKRERIEKEFIGERIRLEAPLL R ER:LF
FEIKRIRE.

Even if bottled water sales are growing slightly more slowly, the industry is racing to adapt to
changing concerns and tastes. Flavoured water is booming: sales of the sparkling variety shot up by
20%, according to the latest analyst data. Meanwhile, international water brands, as well as a range of
new companies, are selling high-end reusable bottles. And if you must fill them with tap water, why

not add flavouring?

BRI IR A IR 12 TN E S EE R AR I RIRIFIOR. KK IEEEZ R EARE
BT TR SIBKIEEMT 720%. SRR, BRI —RIFHATIEEHES R =S
F7kiR. SNSR(RRAEERKEREN] AT ARRINERIE?

As the owner of multiple sugary drink brands and bottled water, PepsiCo is facing challenges on
health and environmental fronts. Last year, the company bought SodaStream (a drinks company that
sells machines for making tap water bubbly and then consumers add flavours) for $3.2 billion. It also
launched a range of fancy bottles that work with tap water and flavour packets. The bottle is
reusable. The packets? Not so much, and, yes, they are made of plastic, although the company

invites users to post them back for recycling.
TERSANEFEIRE SRR KRR B E  PepsiCott @ BRAIMA A mEPmEImHkEL. EEFZATLA32(Z
ST T SodaStream (—RIBEE B RKESIBKAIEE AEHEE RINSFRVIREAE). ©
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RY, ENMNBERH M REZARRISAFEESEENL.

L) As is so often the case, clever marketing can beat reason; awareness is rarely enough. "There is
always this kind of slip between concern, intent and changed behaviour," says Giles Quick, an
analyst of bottled water. "The best example is five a day, the recommendation to have at least five
portions of fruit and vegetables every day. Almost everyone is aware of this, but something like 15%
of us achieve it." Unless a far-reaching bottle ban does come into force, it will be up to consumers

to not only demand change—but to act themselves.
IEANERAYER Y EH T LSRN I ER AR, /K ornGiles Quickiit:"Xi. &
EFTANRZBEEFEXMT. RFHFFE8RAM AEXREMEARD/KRMGSRAIE
. JVFENASIEX— BBRIIFRERN15%AMET. "BRIEHE— T mRITAREKEE
< BNKGRR T HEEAMNEREZ R, MEEE SXKBYTH.

b3u3alSiea) i

36. Judging from the slowing rate of sales growth, there is still hope to combat bottled water.

M B KR WERE N HMEKNERE.
(&%) E & cass
(H=] HEBERE
[E{%] The rate of growth has begun to ease (sales were up 7% in the year, compared with 8% the

previous year).
IERCEFHANE (REEHEEEK 7%, tRI—FN 8% BT TE) .
[B%5] the slowing rate of sales growth — The rate of growth has begun to ease
slowing 5 has begun to ease E X
there is still hope to combat bottled water — Hope is not entirely out of reach
WEBEFTEE
[#3B] B B EyE~SE Sales in the UK were worth a record £558.4 million this past year,
an increase of 7%, BF"THEMEK", %8 slowing XEER, tHi&E there is still
hope X—3J88, ATLARZIEAN. FARRLE,

Sales in the UK were worth a record £558.4 million this past year, an increase of 7%

37. Bottled water manufacturers base their arguments against bans of plastic bottles on health concerns

rather than on profits.

AL 2 7K 2R 7= T o 2 B R B V8 % T i) A T
(%] H g Gy

(H=] | BLERABERMSES
[Efi] But they raise concerns about health rather than profit margins.

B IF TR R, TAEFER.
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[BZ5] base their arguments against bans of plastic bottles on health concerns rather than on profits «

they raise concerns about health rather than profit margins
rather than XRREEEE
Bottled water manufacturers — Water bottlers

FNGE iR %

38. Sales of bottled water in Britain hit a record high last year even though people are increasingly

aware that plastics are environmentally unfriendly.
RENMIBRBERRB BRI EAREF ZERRKEEEZENRTHEHE.
[&R] B & caEm)
(=] REHEECICR
[EfiZ] Sales in the UK were worth a record £558.4 million this past year, an increase of 7%.
REFFERIHEIAZI T QILRAY 5.584 {2555, FLUIEK 7%,
[B25] Sales of bottled water in Britain hit a record high last year

Sales in the UK were worth a record £558.4 million this past year

record X3 record i UK X¢ Britain
people are increasingly aware that plastics are environmentally unfriendly <
It defies our increasing awareness of the harm plastics do to the environment

increasing awareness [R1aE I

[##3B] £ EEZESE The rate of growth has begun to ease (sales were up 7% in the year,
compared with 8% the previous year), &F"TEIE"; FRADEARZ hit a record
high, AEER, Eit ER~2EL,

The rate of growth has begun to ease (sales were up 7% in the year, compared with 8% the

previous year)

39. It often happens that people can lack reason when faced with skillful marketing.
MNATFE T X T3 00 (8 I AR S e R B
[(&=] L & )
(H=] FHEESEE
[EfZ] As is so often the case, clever marketing can beat reason; awareness is rarely enough.
IFNEERERBRMF, BRRNEHEETIERY, (RERRITTAE,
[BZ5] people can lack reason when faced with skillful marketing « clever marketing can beat reason
MEARENHENS
It often happens that — As is so often the case

RN BV
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40. One city on the west coast of America has banned single-use bottles from its property and events.
5 [ 79 g B 10 — R T 2 78 oA M RV Bl o 4 b A — IR K .

[£=] G & (E#EN)

(] EEESFEHEH

[&EfZ] San Francisco has banned them from city property and events.

IR EEFIEEHBITRIET sl FRAIXSSRZK.

[B%5] One city on the west coast of America — San Francisco
4= LNy PO M VAL L
banned single-use bottles from its property and events «
has banned them from city property and events

NFZEASEM

[##3B] D D EREAZE Moves against various plastics have gathered pace, ERMEE, %
BREEERT, SHRADEKRN FEERERES ERRE EAITES,

Moves against various plastics have gathered pace, from shopping bags to straws and plastic-lined

coffee cups

41. Manufacturing and shipping of plastic water bottles consume a tremendous amount of fossil fuels.

Bk K L D 1 3 A S R T AR R B AL A R

[Fx] C & GE#S)

(H=] HaREiERE

[EfZ] Plastic water bottles require oceans of fossil fuels to make and ship.
BRKIRRYEFER R R RS ERCaraL.

[?45] Manufacturing and shipping of plastic water bottles -
Plastic water bottles require oceans of fossil fuels to make and ship
IAAREXIBEZ1E
consume a tremendous amount of fossil fuels < require oceans of fossil fuels

SKERR N EiR

42. One large beverage company has adapted its operations when confronted with challenges from health

and environmental advocates.

— K RBIYORE 2 7] 72 T 0@ AP R1B S F I Bh s R T iz E .
(%] K cags)
(=] —ZRAIRB AR EESEEE
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[EfZ] As the owner of multiple sugary drink brands and bottled water, PepsiCo is facing challenges

on health and environmental fronts.
BEAREAST SRR REAIREKINEAE, [EHIERERRIEMRIE NS
Heiko
[BZB] One large beverage company — PepsiCo
BRNTIRIR A
adapted its operations <

the company bought SodaStream (a drinks company that sells machines for making tap water

bubbly and then consumers add flavours) for $3.2 billion

s EREEXS BAAE
challenges from health and environmental advocates
facing challenges on health and environmental fronts

JRASM

[#4¢8] H HEBEEERWESHHEEKI 7S, EARE they raise concerns about health
rather than profit margins—— ¥ TREMRGES, MIF EhER". FATE
MR —RAATHEUEIEEMIEE", AR,

they raise concerns about health rather than profit margins

43. Bottled water is considerably more expensive than tap water.

MK ERKER/Z .
[ER] AR (BHN)
(=] MREKEBERKERS
[EfiI] A litre of tap water, the stuff we have cleverly piped into our homes, costs less than half a

penny. A litre of bottled water can cost well over a pound, especially for something fancy that

has been sucked through a mountain.
—FAERK—EHEERA IS EE EES INKFRIBMK—E AR EL, —THR
FKENAJREERIE—RE S, JUEEARMHEIIE" MLLFEBUK ISimES.

[225] Bottled water is considerably more expensive than tap water <

A litre of bottled water can cost well over a pound

3 ESEEE 23
44. Fountains could be seen in cities before bottled water became popular.

FE M 3K WAT 2 B 30 T B AT LUE S W28 .
(&%) | 8 (Eass)

(=] MK TR ERIKEX

532 - https:/english-exam.lazynote.cn/cetd/sections/2024-12-2/part3-section-b/?f=p - TEL{E B ELF



[Efi]

(5]

Before plastic and the marketing that made people think they needed bottled water in the first

place, fountains were an urban fixture.
EERMBRFMEAIAN B CEEMRKIEHREHINZAE, (KL EAIRE.
before bottled water became popular -

Before plastic and the marketing that made people think they needed bottled water in the first

place

ISy INPAN s == O A 3254

S ATESEEETRIT

Fountains could be seen in cities < fountains were an urban fixture

BB HRECE T e RRERL AT I

45. More people have taken to bottled water because of their health awareness.

B TR RN E 2 AT R A K

[E=]
(=]

[Efi]

(5]

(##<8]

=G

EfEREIREE AKX

The introduction of the "sugar tax" on juices and soda drinks has pushed more people to
bottled water, while health awareness has boosted its desirability.

PRI FIDF IR ¥ERL", IBES AR TREK, SRR, RREIRAYE S
58 1 R ZKANIRS |1 A].

More people have taken to bottled water — has pushed more people to bottled water
shinlE &k
because of their health awareness — health awareness has boosted its desirability
JRERIEXS EIBER
H | HERE~RZR they raise concerns about health rather than profit margins——2&/~
BEREREARNES, MMAaBENEHEERIEESIRERREK, EaESHETER
.

they raise concerns about health rather than profit margins

PARAGRAPH MAP - RE T EHE

12 PMEREAH T4

BER—EEE + ZBREEXDEN [EREYN] , BEZEIREEMIIES.
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RA—EMERE: BRKEFARE, RE/KAI8EREIRR, RBRRKE]
FER.

e BRKSIREIKRINERIA

REMREREK, RERSKMIRMEFS, LQHEER. BERESEREFEIK
iz,
EriEa HEERRFKEEIMEILRE

IMRATHEZRTERKTFE#NERRMEZREK, FHEHMEKEFIZHEEAE
warsl, BrisiumhSiEF. BEEFEM).
(s REKEBRNARESRET

REEFUTIEEREH,; IMRATASBRRKAEZIVE, BRRREBE.
EedEa KRB REMSN

HEHET: HEBEABENE, HAI—FH 8% FFE 7%.
fridra ARARZKIHEIEEMNEE

BIEE ABRIMRAGEAREIK, SAZERAN: FERiEs—aRo ARREsK, RS
IRBIRF T HREZKAIRS A,

R RERSRERIRESREK

EINERESRE; SHELHERXERMRES, SEERD. [BEWLRREBRT
iNEsEZIN

itz BRI SRR ERR

K RREEES, TR EERMAEFD: BETHRRKZBEANMIBIESE
IREL. INERRRIA.

kg T EUEBRIRRNES
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I RESIRIUKR: (CREERARIKEL, FHEEEEMMSHEEIZE, Kk
AR, SOMBEEERERIETTSE.
IS 2 TV 9/ S S Tyl ol

J  BEMEREKIBRME, TUAREREREN : ERKEE, SimaESERENE.
fmrdra ERKSEimeES ARG

K BE0REESEEREEREK, HInEERSIMANEES]; BET SodaStream, FiE
HEE B RKERN T ESERE.

5 EEs . BAEEREESIMENEDEZE

L EBRENEHEFEEIENE, (NERRTEEAY,; LU'SHRORE AFGIBRIITE
B, REWFEZEET.
Ry EHEECEY. BRASETITE

SENTENCE INSIGHTS -« £ FX5 il

26 F)HEAA)ZERF U

MIEROSAERIANGFERT—PNENE. SWNEERE. oSS Eaif
BEEBEME. RETFHNTERET,

If we care about plastic waste, why won't we stop drinking bottled water?

P it

"If RENE + EOEER)" ROSREN N BAIEFIEIETERAEN, BRTRERITSRBEHR
5. SOEITSMPRENGSEORNEREESI, URSEAOECESRRETHNAE, BER
BRREAERNE,

Yet the bottled water market is livelier than ever.

BEL, ZFE14]

FRFESCRREEEZSAPRE L BRI TEERLEMENR FAzUEMRIRERE—RR
FIEEREUIBERMULRE BEREREINBEES LR,
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Sales in the UK were worth a record £558.4 million this past year, an increase of

7%, according to the latest figures from the market analyst Kantar.

BE, %34y

BETIE. oA, FE. WERKENHEARRD, BEREESHEEIN (a record £558.4
million) , ATRAFHIRKEWIMREIRG, BOFERD, HROEIE. EENISEEELIMNE
1, )IHKRER.

Separate data from other analysts show that last year the British consumed more

than 2.2 billion litres of bottled water, including "take-home" and "on-the-go"

products.

BB, H44]

EA + that 5| SHEIENARUARIEHRFETNEMEN, BEERTERAEFZAMHIE
XAPHRAEL. NORESERERENE. HEEITDRHREME, EEEUEREIAER
aF.

"Public awareness has never been higher, but the message is not quite reaching all

the people it needs to."

CBt, %34y

HHE T OEN N RFAIEHERPRAER, "but" EERNFORMBNa. REMEEE
MBEMEE. ERXRCENAEERENSNED. WETTAIIRADEL. WEH T
RERPATS, MERATREHNONSHEZE. BRG{EEREIARENERNE.

Where it is heard, the message is causing concern.

CB, #ZH44]
RENTRIE. FHEENEEENEFERHEL FDMESEHITHEESMER. 9B
B—EARM TINS5,

Additionally, single-use plastics of all types are polluting our cities and seas.

CB, #64]

BERAOEHTEEEBERER. FHIRE FEEE. WEFENER, B\ KEiEhREHI
REMEI, BE—ERFYE, ErETEmERGE.
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"If a product that is so nakedly unnecessary can exist, then the whole system is

failing," he says.

DE:, 534y

FNENG (if.. then..) | PREMEEIEMG (that 51S) . SIREH (he says 5ILHEZSE)
EHEMAFAEFPEFEMHRAIDI, XA FHRIR + SR RISIEEEENIC X kA
B, ERETRETS.

But even if large numbers of people are quitting bottled water because of care for

the environment, others are taking it up.

FBL, #14)
IEPNENG ("evenif' 51) + EOREHEN\RMEHERPIFEREL, BTHEEEER
Tz, EiEE “take up” RERENTRAEZBEREER. GEAVEITER "But' BCS1EEMN

B, FRNEME, XFaEieHEmtil. SEADERE, TLATRRIREXURNILE
Hifral.

The introduction of the "sugar tax" on juices and soda drinks has pushed more

people to bottled water, while health awareness has boosted its desirability.

FE, ZE24]

FANPRENDRIEETET RANETTERFEAEL, "While'5 | SXILEFHTRRAIAIA B R
BEL, WETAIERRPREHI. BARSHEERIFIIAREAERNE.

Tap water consumption is growing at roughly the same pace (UK consumers still

drink almost three times as much tap water as bottled water).

FB, 534

FOBEEFBREARD, ESASO8ETBERENIRE, RS REEHERIAF as. as" tHRE
BEEEM, RORAFEE. WREHMFEENRIFSEFEXDzbiasEmss, 5—Ell
e,

The industry is quick to point out that all its bottles are recyclable.

GB, #H24]

FHFEIENDREEEN A RAMEFRERIEEEL, "be + FEEIA + to do" ALK "that" 5|
SHNEENTHESIER. EEADNDITTETIREARERMUT.
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Bans do exist in some places.

GB:, %84

BROFASREENGN, BREMMMINBEEESNFEESHN, BF—ERFE, BRTET
B, SHBR—, HENRIESNEFFISEINERT.

Last year, the UK government set out plans to ban single-use plastic from its

estate.

GB:, ZH114]

F RSN EMINEENERENNRBEX e, EETEAEEEFEEEIERER
IHAWE (plans to do) RN RKIFEEIER. RIEERKHES, BES—ERFY, EEET
an | EIESER IRy iR

But they raise concerns about health rather than profit margins.

HE, #2t)

BREUNTEREHNENMETTIEMEE, A5 —ErHEE, KBREM "rather than" 5|%
SILRINMARIEEN, ENRMEHRDEFERAEN, ERTEEMG. RESEREIMTITH
&, FAZHARIRERETSRT, ZERRETIBHZRER,

Kinvara Carey, general manager of an association of the biggest bottled water

manufacturers, cites a survey in which people were asked what they would do if

bottled water were not available.

HE:, ZH44]

ZENGDRE. TENDEHSR. RIENIRAAEAS. EIIESFRTMRIR, XLERMN K
MEFETFREMEN, EEAOGEETIIRIKERRKEY

Before plastic and the marketing that made people think they needed bottled

water in the first place, fountains were an urban fixture.

1B, 244

DFRELERFREN. EENT KEME that (FEIE) . BiENG (815|548 that) | =B
NBIE (B to FIAER) . INE (MIFFREEH in the first place) FEFpHRE, K52
made people think Z5tgh, think 251 to FIAEIVFEL, EEEENG, XMERRETL
DRTIEREINE. RDTEFE, BEELSZER.
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Even if bottled water sales are growing slightly more slowly, the industry is racing

to adapt to changing concerns and tastes.

JB, #14]

LEPREN S INEDREEEIN SRFIEFRIEFROER, "Even if/though + NG + )" 2
BREEaR,. FEH"be doing to do"FRRIEEHITRIMELUARFE B, BEFEERX. =2
AeERRIAERZEG.

Flavoured water is booming: sales of the sparkling variety shot up by 20%,

according to the latest analyst data.

JEC, 524

B SERERNEUHTEDICRNEMEFA. HEXFPRAER, TEHR RHEA+HIET
B RESE A\ RGESFPE—EAFRY, B0l (EENTD. KENG.
SEEEE) [ HEMHE,

Meanwhile, international water brands, as well as a range of new companies, are

selling high-end reusable bottles.

JB, #i34)
BRAEEREMNENARMNEHRTER, EFEEEFFIBANLHITIISHNES, BE—EX
FAtE, BEFSENFARGE "as well as” FIEEERAL, BHPSRAFRM.

The packets? Not so much, and, yes, they are made of plastic, although the

company invites users to post them back for recycling.

KB, Z56]

KGR [FG + although5 |SANLERIENG ] SRR EANEFIFETNEMT 1LEHET
BT ATIFE X AP A E LA ENES [are made of] #0 [invite sb to do sth| th2HHE
B SR EREN DR EIFLZEERE, o U B TR R K E R a7 LMK EED
LN

As is so often the case, clever marketing can beat reason; awareness is rarely

enough.

"As is so often the case" 5|SAMKBENTFID EEZENFHY FOEEEAFPERNTX, TEKE
MEEIEEF D SHIEN S RAEHFZEHRE RN, EREEIBIIRERUGTF.
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Unless a far-reaching bottle ban does come into force, it will be up to consumers to

not only demand change—but to act themselves.

LB, %44]

FEBEFAEE (). FPRENGD. FHIAREINE (not only..but..), EIEFEEL (come into

SR

Bottled water manufacturers base their arguments against bans of plastic bottles

on health concerns rather than on profits.

537 /8 j

AHGJAY "base A on B rather than on C" MY NRANEHRFNEFRAENR, BETFEEAIXILLICIE
A, EEGHINEE. KIEDFE "rather than" ALY, XLEEFE EMhE R HIATEL,
ERAEME, FEEETREIEOXtLEISIEa RS, SCRMRE.

Sales of bottled water in Britain hit a record high last year even though people are

increasingly aware that plastics are environmentally unfriendly.

56 38/ {

") + even though iERENG" BIUANFAEHIHEFNEMEON, BTFRASZLSTURRINT
tt. RENGRETRENGFERHBENERENE, BROIURER, FIEEERTTHE
RERRGTHIERD, BERSINSERNE.

It often happens that people can lack reason when faced with skillful marketing.

5 39 8 {

"It happens that ..." 27 NRFIERFDEFIRAENNA A EEBED, FIENTRERENTRIE
NEEREAFHNHEG, EEATEWE, FETUBERIBRIRERGE (40 1tis said
that, It seems that &) , SCAAMES.

HIGH-FREQUENCY - L 8 & 45 i

AR I 123 AN SEE N GOUE RS

THREREANEERTHR, N2 WENK HFEERAISME (ExE i ERHHN
NAFEIIRDTF 8) . BNAREAR HIURE S ZEXERDMN, RETEEXE
RRX. Efr. AESEEGIE.
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bottled 1
adj. #RZ=AY
AE15R - B 17 6

tap s

v. BB B
ARE9 R - ERE 14 17

awareness 2

n. 2R
A5 R -Ef 23 6

analyst s
n. ATl

A4 R -HiE 1469

product 1
n. 7 am

Ar52 R - B/ 128 G

i

gI'OWth Bl

n. I
@R BT
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ban s

v. 2

KRR -BERE37 G

concern i

v.iIg R
K5 IR-ER 799

rate a2

n. 1E
A4 R -Ef 78 9

consumer i

n. B&E
A3 R -Eff 84 1

environmental

adj. IR ERY
K3 X B 346

recycle &

v. BIFIA (RER)
AR3X-BEH13 4

challenge &

n. Hkkk
A2 X - EHRf 80 4

[

data ®
n. #UE

rR2R-EET3 G

B1
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event a2 consume s

n. 4 v.iBFE, FEFE (MEL. BER. RES)
K2 X - Ef# 66 G KRE2 R - B/ 52 4

tax a2 available

n. adj. EI3R15H9

K2R -BE 499 KiE2 R - EfR 48 4
exist 1 consumption s
v. &R EE n. JHZ:

A2 R - Eff 46 6 A2 R -Effi 44 6
adapt = billion &

v.1EMN, &S (FiAE. #idEn) num. +{Z (1,000,000,000)
AR -Eff 42 9 AR -EfE 41 49
launch & manufacturer s
v. HEEH n. HIER

A2 R - B39 6 A2 R -BEfi 34 6
aware 2 fuel &

adj. XIERY n. BA¥EL

A2 R - EfE 30 6 A2 IR - Ef 28 1
brand s fossil &2

n. fRkE, AR n. A

A2 R - B/ 27 9 K2 )X - Bl 24 9
profit property s

n. ®iE, A n. Wr=

AR R - B 20 9 K2 )X -BEfR 1949
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numerous B»2

adj. REHY, TFSHY
ARR2IR - B 18 6

latest !

adj. BT
ARR2IR - B 16 G

fancy s

v. 8
K2R -BER 159

campaigner s

n. &R EHESE
A2 R -HE 9T

accord c:
n. (E=x. BURER) Y

ARE1IR -BE174 9

customer

n. lE, 4
AES1 )R- -EHE 124 9

support 1
v. X2HF

AE1R-ER 118 4

type
n. 2584
A1 R B 979

532 - https:/english-exam.lazynote.cn/cetd/sections/2024-12-2/part3-section-b/?f=p - TEL{E B ELF

elsewhere &

adv. fE514k
A2 X - H# 16 4

recycled

adj. B FRRY
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pace &

n. 1E
A2 R -Ef 159

sugary i
adj. E¥EH

KRR -BEE9H

system 1
n. &5

AEE1 R - EHH 162 5

million =«

num.—8hH
KE1R-BEE 1199

lack s:

base 1
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case a2

n. &5
KEE1R-E 8949

amount a

n. &

KRR -HE 8T &

argue »

v. F
A1 R - EfE 58 6

damage &

n. IRE
A1 R -Ef 55 6

increasingly s

adv. R, H &3 ARSI
A1 R -EfE 53 9

nation s:

n. E=x
ARE1IR-BER 5119

innovation &

n. BUFT EF (BT HEITTE)
AEE1R-EHR 50 65

variety s

n. S

FE1R B4 8
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prep. tRHE
1R -EfE 88 6

least &2

det. &/DHY
KiE1IR-Ef 84 4

obesity &

n. BBR¥ ()
A1 R-Ef 576

struggle &
v. 853

AR1R- Bl 546

various si

adj. BHPEERY

KRR B 526

demand s

v. IRjREEK
A1 R - B 50 9

per s

prep. &
A1 R -BEFE 499

boost &2

==¢
V. €=
ANEE1 R - EHH 46 A
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AR1R-Bi 44 6

previous s
adj. FRIAY
AR1R-BRE37 6

executive &2

n TELEEEAR

ARE1IR -HE 306

argument s

n. Fig
A1 R -Ef 29 9

growing a2
adj. tE1<AY
AR - B 296

estimate &2
v. {dit

KRR -BE 276

increasing s

adj. HiR#Za

AR R - F8 26 £

soda s:

n. B¥T7K
A1 R - Bl 259

harm &

n. {5E
AR B 44 6

user

n. EFRE

KRR -BRE37E

recommendation

n. =
AE1R-Ef3049

chief s

n. B

KRR B 296

[

association

n. the

KRE1IR B 28 6

diabetes &

n. FEERIR
A1 R - B 26 6

quit &

v. BF (TfF. #K5%)

FRE1R- B 26 9

announce si

=
V. B

AR R - EH 24

B2
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define i

V.25, TEX
A1 R -Ei 24 5

ultimately s
adv. BRZ&£817
A1 R-Ef23 9

gather &

v.RE&E, &5
AR B 224

stuff 1
n. ZA4

KRR B 226

multiple s:
adj. 219

KRR B 2169

advocate
v. R

KRR -BE 209

alternative &2
n. B ALERAYEYD

ARR - B 196

clearly

adv. 5%, BAEHD
A1 X -EF 1949
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install &

v. &% (IRE. W)
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entirely s

adv. Tt
ARIVR- B 226

political &
adj. BGAR
K1 R -EfE 22 5

collection &:
n. WKEYD

AR Bl 2169

slightlz B1

adv. 3, BEGRY, R

KRR Bl 216

QOI‘tion Bl

n. &85
A1 R -BEf 20 9

annual s

adj. BFH, FE

FRE1R-BEE196

initiative &2
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]udge B1
v. FIH,
AE1R-ER 1969

roughly Bl

adv. K29, Xi#f
AE1R-ER 1969

actual &

adj. BsLAY
AR1X-BEH 184

ease i

P2
i m
o

wildlife &
n. BFAERNIEY

ARE1IR -BHiE 16 6

rarely s

broad s:

adj. ZEFFAY
AE1R-H 139

shoot
v. B

FE1R-EF138
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urban s
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combat &
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adj. BAEEAY
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recycling &
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