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Part III Section C (2)

Directions: There are 2 passages in this section.Each passage is followed by some questions or
unfinished statements.For each of them there are four choices marked A),B),C)and D).You should decide
on the best choice and mark the corresponding letter on Answer Sheet 2 with a single line through the

centre.

Passage Two

Questions 51 to 55 are based on the following passage.

P1 Picture this: You're at a movie theater food stand loading up on snacks. You have a choice of a
small, medium or large soda. The small is $3.50 and the large is $5.50. It's a tough decision: The small
size may not last you through the whole movie, but $5.50 for some sugary drink seems ridiculous. But
there's a third option, a medium soda for $5.25. Medium may be the perfect amount of soda for you, but
the large is only a quarter more. If you're like most people, you end up buying the large (and taking a
bathroom break midshow).

BR—TXMIR: (FERRER/NEWIT R, (RALUER/IE, RSN SX. JWR3.505E5T,
APR5.50%7T, XEMRERRE: IR BENBARIBTRIABSS, (B85 505 TSEESHEIRRIAFIRT
B, BREE=MERE, FMSK5.2555m. PEIFIEFRIFFRIVKE, EAMRARTHER. WM
RIFMAZSEA—H, RESLANR AEEBFHIRTIERMEFE) .

P2 If you're wondering who would buy the medium soda, the answer is almost no one. In fact,
there's a good chance the marketing department purposely priced the medium soda as a decoy(i%1H),
making you more likely to buy the large soda rather than the small.

MER(FBREESLHAK, BRRILFRBA. FX L, SHMBIIRAEHEEHIRUKEN HFE
1B, iHREERREMIARTARIRSK,

P3 1 have written about this peculiarity in human nature before with my friend Dan Ariely, who
studied this phenomenon extensively after noticing pricing for subscriptions(3J %) to The Economist. The

digital subscription was $59, the print subscription was $125, and the print plus digital subscription was
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also $125. No one in their right mind would buy the print subscription when you could get digital as
well for the same price, so why was it even an option? Ariely ran an experiment and found that when
only the two "real" choices were offered, more people chose the less-expensive digital subscription. But
the addition of the bad option made people much more likely to choose the more expensive print plus
digital option.

KZRIE SA&Dan Arielyfi AEHRIX—RFRBEIINE, EEEZIThe EconomistAiT HEMNEXX
—WKBAT T 2R, BARITERES9%ET, REMIJIEE12555T, MARRINEFhRITEHRE125

£, IRBAREEFHNISEEREREFRIVER TWSLRERITE, BB/atABRR—Mklle? Ariely

BT T —IsEL, ARMAREHEAN "B IGE, B AEETREBREFRITE. EMNXMERE

s, AMiIEERaEERE RAVRERRINE FhRiEIT.

P4 Brain scientists call this effect "asymmetric dominance" and it means that people gravitate
toward the choice nearest a clearly inferior option. Marketing professors call it the decoy effect, which is
certainly easier to remember. Lucky for consumers, almost no one in the business community

understands it.
IRFF SRFRIXFIRINL A " AXIFRAE", ERREANMINATEERHAASRERTAILE. SHEFEE
MZIBEERN, XBAESZICHE. MERERRFENE, BR/VFREAERE.

P5 The decoy effect works because of the way our brains assign value when making choices. Value

is almost never absolute; rather, we decide an object's value relative to our other choices. If more

options are introduced, the value equation changes.
BN FREEABAINAREMIERIR FMERTS . MEJVFAKRARERY; Bk, B2
A FEAERERRRE— MG E. RSINESZIER, MEFDAMEHE.

= RSl

51. Why does the author ask us to imagine buying food in the movie theater?
A) To illustrate people's peculiar shopping behavior.
B) To illustrate the increasing variety of snacks there.

C) To show how hard it can be to choose a drink there.

D) To show how popular snacks are among movie fans.
TEZ R 2L RIVBRIEBE B EY°?
A) ATIRBAMMSHRAOEYITA.  B) AT HBEEERMEHREFE.
O) NTEREIREEFREESEM. 1) ATEREREFETESERIL.
[ER] A (BIEEME)
[#)8!] Why does the author ask us to imagine buying foodERIEIEE J9tAREIXMIF,
FREGIFAZR T4, BFFREERIE,

[IF®] Why does the author ask us to imagine buying food in the movie theater?2—/ why
5| SAYEEEEIEE, FFAWhy does the author ask us, to imagine buying foodZask
RYEIE*MNEIE, in the movie theater{EitbrikiEIEIhimagine, FEHSFHER, FobabH.

%32 - https://english-exam.lazynote.cn/cet4/sections/2020-12-1/part3-section-c-2/?f=p - fEL&{E AR B4



[EfZ] If you're wondering who would buy the medium soda, the answer is almost no one. In fact,
there's a good chance the marketing department purposely priced the medium soda as a

decoy, making you more likely to buy the large soda rather than the small.

HD%WT BESEIPRAR, ERR/VFRA. FLE, SHEENMRIERESSEHE
M9FEE, IHRERETSEARTAZ VAR,

GEIR] A) v IEW
there's a good chance the marketing department purposely priced the medium soda as a decoy,

making you more likely to buy the large soda rather than the small

~ people's peculiar shopping behavior
Picture this: You're at a movie theater food stand — To illustrate
FTHRIERE BrEEWTR", EIERATo illustrate people's peculiar
shopping behaworlﬂEtTfEmlllustrate (Z51EH8Y9) Fpeculiar shopping behavior
(FEWTH) , STFHxEME.

B) ETH&ER
the increasing variety of snacksitRIEF R "MRANEL", BREMMLEIRREKF/N
=HEIRAENOIE, RARBITICERITEEZE.

C) (MRS
how hard it can be to choose a drinkitf92"EIXEIEZH". [RXIt's a tough
decisionFSLFRINRTENE, BIXAZS HFHEMNAHE, (FENEESERARARIHLE
ZME, TEPHEEMRN, EIHEHERAER, 26,

D) XHhEH
how popular snacks are among movie fansiifiR " SREFEHPSIZRIL", FRX5T

IRERTENZINEE, HiZBEEEN Amovie fans,

52. Why is the medium soda priced the way it is?
A) To attract more customers to buy it.
B) To show the price matches the amount.
C) To ensure customers drink the right amount of soda.

D) To make customers believe they are getting a bargain.

AR IR K A 4 X R SE 2
A ATRSIEZMEWIE. 8) ATETFNMESSEENE. o ATHERBREREEEMSK.
D) AT ILBEBEMI 1185 T L&,
[(&=x] D e
[#18] Why is the medium soda priced the way it is[RIfSRXHEBERNER, EXNEXENKE
BRIBI, BTFHATE
[#Ff] Why is the medium soda priced the way it is?E=Fg#ansEtIthe medium soda is
priced, the way it isSEATINENGES (=in the way that it is priced) , Z{KaEHY
B"AEEN", EEREERNES, EBpricediRIRmK " HEM",
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[EfiZ] In fact, there's a good chance the marketing department purposely priced the medium soda as

a decoy, making you more likely to buy the large soda rather than the small.
FX b, SHEHRUEREEIETHRENEE, ILRERRETEARIAZIVA.
[ER] A) SExiER

To attract more customers to buy itif92 "I%5 |[EZEERIHH", {EIf you're
wondering who would buy the medium soda, the answer is almost no oneBBfss
IR MENRIBRISIEARE N T ZHFIHAS,

B) THER
To show the price matches the amountiZfJ2"BT-MIESHEERT", BREXNEKE
REMMSEIE, RMERNXMENESHEREMN.

C) faitEE
To ensure customers drink the right amount of sodaifif92 " HBIRMZIESIENE",
INEXNBEEERRIEREIN, RXFEHRERIIEMZEpurposely priced the
medium soda as a decoy, BMEH\MRY, SERIEHER.

D) v IEff
purposely priced the medium soda as a decoy, making you more likely to buy the large soda
rather than the small
~ To make customers believe they are getting a bargain
Medium may be the perfect amount of soda for you, but the large is only a quarter more <
getting a bargain
HIERR LEREAMLE/ S5EE", make customers believe they are getting
a bargainEgetting a bargainlE2" HEH "HIRERIE, STFIFEEILE,

53. What do we learn from Dan Ariely's experiment?
A) Lower-priced goods attract more customers.
B) The Economist's promotional strategy works.
C) The Economist's print edition turns out to sell the best.

D) More readers choose the digital over the print edition.

FAI M\ Dan Ariely) L3+ T B2+ 42
A) MBRIRAIE MRS |EZM%E.  8) The EconomistAYEHRIEB.
¢) The EconomistfIENRINRERRESBRIF. D) ESIEEIEIFEFIRMAEELRIIR.

[#R] B @v®E)

[#18] What do we learn from Dan Ariely's experimentja)jU@3LIASIE R 7+ AZWEEL,
ENRNER, BT,

[#Ff] What do we learn from Dan Ariely's experiment?2what3 |SH4EFkEERIG, £ Awe
learn, from Dan Ariely's experiment/34RiE, EHWER, FEMH.
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[EfZ] Ariely ran an experiment and found that when only the two "real" choices were offered, more
people chose the less-expensive digital subscription. But the addition of the bad option made
people much more likely to choose the more expensive print plus digital option.
Arielyff 7 —P L3RI RIBHEAN"BSL R, EE AR 7 EEREEETE. B0
NBBMERERDIETS, AMNEMEFIEERANRRIEFEEITR.

[EIR] A) LUmEEL

Lower-priced goods attract more customersitfI2 " EINERIRS [ESME", R
EINEEENERIGR " ESANIETERN", FIHMENESZRE,; LWAZOEBNE
TN, EERNENLE,

B) v IFff
the addition of the bad option made people much more likely to choose the more expensive print
plus digital option
< The Economist's promotional strategy works
FHIERE "LIIFIRIFERIEEX", The Economist's promotional strategy works
BworksBl"E=%. #=IER", STFH "B LE; Bpromotional strategylSiFHtiE T
The Economisti¥EFREMNHIE.

C) S5EXHER
The Economist's print edition turns out to sell the bestitfV2 "R FRIREE 5
%F", {BJE3XNo one in their right mind would buy the print subscription when
you could get digital as well for the same priceBBHffgH /IR ABTRFER—T8
AR RRIFEN, MERELRS.

D) kMRiE£
More readers choose the digital over the print editioniif92 "B SiEEEE IR
IR, XRAEButZRIHNZSR (REMNESEMAET) iz, ButZfgthe addition
of the bad option made people much more likely to choose the more expensive
print plus digital option2{Z TIXMER—MRABNIENEN L PFETHA, [
HEButZ/BRIAIN.

54. For what purpose is "the bad option" (Line 7, Para. 3) added?
A) To cater to the peculiar needs of some customers.
B) To help customers to make more rational choices.
C) To trap customers into buying the more pricey item.

D) To provide customers with a greater variety of goods.

B HEI AT H A B2

p) AT NERLMENIEHRGEK.  B) ATEMMEMHEEMEAEE,

O) AT EEMEWEMEESHNER. 0) ATHAMEREESHCANER.
(%] C @sm)
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[#I8] For what purpose is "the bad option" addedalf2 X FBERASHRINBER, BNENXER
HNEMELAR, TR,

[IFFD] For what purpose is "the bad option" (Line 7, Para. 3) added?2#izhg¢na), For what
purpose2ERafIERIE, FiEREthe bad option, 1BiERis added, {ESHAILIne 7,
Para. 32{UEHRR, FEFKSD.

[Efif] But the addition of the bad option made people much more likely to choose the more

expensive print plus digital option.
ENINBR MERERIETI RS A E A TR E SRR RN "HE1T .
(L] A) Feh&Es

To cater to the peculiar needs of some customersixfI2 "INE FEL R AV TAE
XK', BERXFIINFENBNEEHEERN, TEAT HEMZIHITFR,; RXENo
one in their right mind would buy the print subscriptionE EiZiRIEZ AZEX
51T,

B) SRR
To help customers to make more rational choicesifIE " & BNz EH IR MRS
B, (BEXIAEESGILEFH 7RISR —f T ERNMIFEFEER; 1%
THEERMNIRRBIARSR, BERT .

C) v IEM
made people much more likely to choose the more expensive print plus digital option
To trap customers into buying the more pricey item
the more expensive print plus digital option < the more pricey item
FHIEZR N "EMELESRAY", To trap customers into buying the more pricey item
Btrap...intofEEXI N EE " NAERMER, more priceyfEEXIR more expensive,
ST Ui,

D) fMiRHEE
To provide customers with a greater variety of goodsiifIE "Nt E S
Bm'. RXFINEEAZANTFEIEIFE, MEN 7 AN OEEmE R &R
AR NEIR,

55. How do we assess the value of a commodity, according to the passage?
A) By considering its usefulness.
B) By comparing it with other choices.
C) By taking its quality into account.

D) By examining its value equation.
MR8 S F AT 07T VP Ak G o B OB
A) BITEEERIEAE. B BIORESHEMERHTIR. o BIBCHRENANEE.
D) Bt EBAUMES.
[&%] B @s8)
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[#)8] How do we assess the value of a commodity, according to the passage?>k2
according to the passage BN EKRMNAFIKER, BHETA.

€3))

[Efiz]

[i15]

SENTENCE

How do we assess the value of a commodity, according to the passage?ZE+2EHow

do we assess the value, of a commodity2{&ifvaluedI/5& IS, according to the
passageRIENIE, FRNEEKR. EHiBEHT.

Value is almost never absolute; rather, we decide an object's value relative to our

other choices.

MEJLFAARRENIN, MER, BAEET B CHEREMIEIRRE — MImAY
fE.

A)

B)

9)

D)

THhES

By considering its usefulnessiiify2"EEEML", {BR3Value is almost never
absolute; rather, we decide an object's value relative to our other choicesBB#gfgH
MEREXR, MKIERIBLXMRIILERE.

v IEff

we decide an object's value relative to our other choices «

By comparing it with other choices

decide an object's value — assess the value

FRAIZ =R "B FEABEITN", By comparing it with other choicesfy
comparing..withIE2 18X "RIsEILRIX, STFITE A,

ZHhER

By taking its quality into accountitfN2"EHEENAEER", [RXNLEIERKER
RE;, XEREREEMIER]ER.

(T3 o

By examining its value equationiffY2 "BIHIEMEZE". JRXIf more options
are introduced, the value equation changes&#fJvalue equationZ3J I 2045
B, TRARHMENIE, EEZiEcktiEznE, ERETHRE.

INSIGHTS = 47§ i
2 F) K AA)Z BT

MIERGOSERIANGDFFT—PNENE. SNEERE. oSS, Faif
BEEAEME. REUFHATERENT.
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In fact, there's a good chance the marketing department purposely priced the

medium soda as a decoy(3%E1H), making you more likely to buy the large soda

rather than the small.

H2B, FoM

there be GEYEE S BEANED ORI NRIIERIEFIEINGED, BERT5 | HW ARSI
2. WEDIAEEFERRKNEEEEEOR. XMEHEEFZASIEIIRBYE AP XEHI, EiE
ERILORBIFNEEEAERIGF, TBNERS.

I have written about this peculiarity in human nature before with my friend Dan

Ariely, who studied this phenomenon extensively after noticing pricing for

subscriptions(3J %)) to The Economist.

H3B, H1f)

IERRHIMEEEMN B IR AR IX— SN SRFIE IS St I, B N N ERE 2R EMAIER]
EENENEERRRHAER, FORIETMRITEE I ERRING AT 7 B E TR
tb. BARGREERESHIRFREFIERBMNE

HIGH-FREQUENCY « L8 i 4 1A

AR I 42 I8 ISR R A

THREREANEERTHR, N2 WENK HFEREBAISME (ExE i ERHHR
NEFEIALDTF 8) . BNAREAR HIWABSZEHERGN, REIEEZA
Y. Bfr. AESEEGIE.

customer 1 soda s:

n. E, EF n. BFTK

ARS8 IR - Hil 124 9 ARS8 )k - E5T 25 A
option & digital &

n. EHE adj. #=89

A7 R - B 60 G AES6 )% - EH5 75 A
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medium s

adj. FERY
K56 X - Ef 55 9

amount a

n. &2

K3 R -ERE 87 5

economist &2

n. &5 FR
A3 R -Ef 24 6

v. R3] GEEA. X#l)

K2R -BEAM G

plus
prep. i, 0Lt

A2 R -Ef 13 6

author 1
n {E&

KRE1IR - HiE 244 5

quality

5,
<

N

.«—,I

Bt
iﬂ)

VR - E&R 100 &

effect 1

n. /0

ARE3 IR - B 156 G

snack a2

n.E8
A3 X B 3749

would

aux. (will B3 £E) BE, &

KRE2 IR - EfRL 466 9

variety s

n. 2L

KRR - B 476

marketing &
n. =4
A2 R - Bl 16 69

illustrate s

v. 15208
A2 R -Ef 1069

professor s
n. 808 (KREHITHS

A1 R - BRE 105 4

SHRRR)

%32 - https://english-exam.lazynote.cn/cet4/sections/2020-12-1/part3-section-c-2/?f=p - fEL&{E AR B4


https://english-exam.lazynote.cn/cet4/words/medium/?f=p
https://english-exam.lazynote.cn/cet4/words/effect/?f=p
https://english-exam.lazynote.cn/cet4/words/amount/?f=p
https://english-exam.lazynote.cn/cet4/words/snack/?f=p
https://english-exam.lazynote.cn/cet4/words/economist/?f=p
https://english-exam.lazynote.cn/cet4/words/would/?f=p
https://english-exam.lazynote.cn/cet4/words/likely/?f=p
https://english-exam.lazynote.cn/cet4/words/variety/?f=p
https://english-exam.lazynote.cn/cet4/words/attract/?f=p
https://english-exam.lazynote.cn/cet4/words/marketing/?f=p
https://english-exam.lazynote.cn/cet4/words/plus/?f=p
https://english-exam.lazynote.cn/cet4/words/illustrate/?f=p
https://english-exam.lazynote.cn/cet4/words/author/?f=p
https://english-exam.lazynote.cn/cet4/words/professor/?f=p
https://english-exam.lazynote.cn/cet4/words/quality/?f=p
https://english-exam.lazynote.cn/cet4/words/behavior/?f=p

according &

prep. 1R{E
A1 R - EfE 88 6

community s

n. #tX
AE1R-EfE 81 6

account a2

n. iKH

KRR -HiE 616

strategy s
n. SR

ARE1TIR -HE 536

increasing s
adj. MR ZH

ARE1IR B 26 6

trap =
n. PaBH

KRR B 24 9

relative s

tough &
adj. [FIMERY

KRR -EE 208
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consumer s

=L
KiE1IR-Ef 84 4

department 1

n. 2617
KiE1IR - Eff 66 G

ensure s2

v. (R
ANRE1R - B 54 9

addition

n. A0
Al R -BEf 25 6

reader

n. 555

KRR B 23 6

assign s
v. 8 (1E5S. IfF)

FRE1R- B 208

clearly

adv. j5%&ith, AR
KE1R-BER 1949
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certainly 1 assess B2

adv. 25X v.

ARE1TIR B 15 4 A1 IR B 14 4
load & phenomenon s
n. TaZ n. &

ARE1TIR- B 14 6 AR -EE 13 )
rational & sugary s

adj. MY adj. B¥EHY
AE1R-EE 114 KE1R-BEFE 94

VOCABULARY « i VI %k B 23 A

4 187 i7]#% CEFR 2 2B &

SUXEELE 187 MR, KEIE CEFR SRG, SRERR ZERRUT] HER
Y (CDF) |, Sa—HEH 100%, B2 LAE (C1/C2) AESHNA, Aokt 4 4 - £92%,

51% 71% 86% 98% 100% 100%
A1 A2 B1 B2 C1 Ca2
e AT JZ LR J UL R F AT e AT AR

BEN 12 CEFR FRRLAT] HRFESEZR (CDF) - BIEAEEER 187 4 - KIEH 100%

25 NOiAE 2 B2 LA i Bl KULFFER&

187 29 86
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