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BLANKS & ANALYSIS o kil 45 25 250 A0 fig #r

I SH S A ET - 26—35

ZRTA 26-35 MRIIEHHE SR SETHEITRMEICZ20205F9R H62E HRENREHES
(ETET) FEAEESRNEE. SIEHRE—%ME: Directions, 4 RHETFENX
(BERZBEREPXEF) 515 AHFREESAED, SH FNoETRIRET—Z=

A, FEME. ERESIEKE, IRERMEEARFIERZE TR,

H 5 552%(2020-09) « U

Part III Section A

Directions: In this section, there is a passage with ten blanks. You are required to select one word for
each blank from a list of choices given in a word bank following the passage. Read the passage through
carefully before making your choices. Each choice in the bank is identified by a letter. Please mark the
corresponding letter for each item on Answer Sheet 2 with a single line through the centre. You may not

use any of the words in the bank more than once.

It can be seen from the cheapest budget airlines to the world's largest carriers: Airlines across the
globe 26 various shades of blue in their cabin seats, and it is no 27 . There does appear
to be some psychology behind it. Blue is 28 with the positive qualities of trust, efficiency,

quietness, coolness, reflection and calm.

NEENAVER AN ATRIHR EEARIMSATRAILIES]: SRS ASEESEEER R
AT BREA—REE, XFHIFITE., XEERIUFFE—LOEFRE, BeSEE. 3. <5
I, UBFIERR SRR MR RER,

Nigel Goode is a leading aviation designer who works at a company which has been delivering
aircraft interiors for airlines for 30 years. "Our job as designers is to reinforce the airline's brand and
make it more 29 ," he says. "But our primary concern is to deliver an interior that 30

comfort to create a pleasant environment."

Nigel Goode2— RS AIR=S RN sERT—RAME A TIRM CINIRER30FHLRINE]. it
"B WE AR T ERBUME AT mEHEEEENRE. ERIINEEXNTRRRME—EE
BRAMRERFEFERERNE LBIE— N AR, "

"It's all about making the traveling experience less _ 31  and blue is said to induce a feeling of
calm. While some of the budget airlines might use brighter, bolder shades, most others go with softened
tones. The _ 32  aim is to create a home-like relaxing feel, so airlines tend to use soft colors that
feel domestic, __ 33  and earthy for that reason."

"XEEE RN TR TG ENE /N MEEEREEE R FEIRR. BA LR AT ERER
AR, EAENGRE EXSHEMMEATRERFINGERE. EZRNEEE—MR—ARAVBIAR,
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EtEAn = 2 EMRE FEAERAAa e, XL s ALURR. BAMFMEAYRR, "

It's also a trend that emerged decades ago and has 34 stuck. "Blue became the color of
choice because it's a conservative, agreeable, corporate shade that 35 being trustworthy and safe.
That's why you see it used in all of the older airlines like British Airways," Nigel Goode added.

R+ EFERIHIH—BEREEESHIEEE. Nigel GoodethtiE: BB AN EIEEE REANCE—FER
5. SABRNEIVERESIEEESEIIRE. XMENMARSEBICHATHEEMZ= 0
RERRZAE, "

A) associated I) maximizes
B) coincidence J) natural

C) determined K) principal

D) drastically L) recognizable
E) enormous M) simply

F) imitate N) stressful

G) indication O) symbolizes
H) integrate

26. Airlines across the globe _ (26)  various shades of blue in their cabin seats
[&%] H) integrate i3
GAHE] EEEHRIEEDE
[{&#&] integrate ... in {"IE.....RAAN/RA", 5"ENEEFPRASHIEE " IS
integrate various shades of blue in their cabin seats 28" ENACEEFHRIN /RS
HERE", 5™ anditis no _ (27)_ #RY"XFIFISS "1BHEKIL,
[RFiA] F) imitate "RIGSHIES " BNRE

imitate BA"RG", WREBEZRITA/KUE/FEA, 1 various shades of blue ZE(HFXISEEA
aiZiE, t5eX " hWaEhsAEeE NESHEE,

27. and it is no __ (27)
[%Z] B) coincidence | &id
(EMEE] no FEEBIRNERESH

[##&] no coincidence REEEEE, FREDHCEFIER
T—*A] There does appear to be some psychology behind it BEffRATZ A Tk i
BEBUVEFRE, MLUBI—EERA"XHIFIGE", IER itis no coincidence RIEIE
Tk,

[ZFiA] 6) indication {EECSIBIEIIARIE

indication "%, BEx", EH an indication of/that, &5 no MERFIL. &IE no
indication, BER"&BEHIESR", SEEERGFA There does appear to be some psychology
behind it ZEEK.
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28. Blue is _ (28)  with the positive qualities of trust, efficiency, quietness, coolness, reflection

and calm
[4%] A) associated | fzia
GAMHE] be +  + with BT EDEAFSE

[1&#E] be associated with 2&EEiREREE, ®&'5......HX"
Blue is associated with the positive qualities ... = "IEBSE(E. R, LEHSFEIRRE

BX", BEENNEXOEFHRE—GSEE/ R RIKE,
[E5id] ) determined be determined with ARpEIZAYETRD, BN ERIH
determined {Fid %9175 determined by (H.....R%E) , {FESREANKE"REN", 5 with
[E389 trust, efficiency ERERAFHERBINNTF.
29. reinforce the airline's brand and make it more _ (29)
[&2] L) recognizable | E&ia
[iAEHE] make + =B + _ EAMUIBFAE
[%iE] BtmiEmRILmEERIRA
37 Our job as designers is to reinforce the airline's brand BEFfR A I TIERIR
HWAnEmE", BUmENEREERME ILEERE] (more recognizable) ", BB
I/Ié;gﬂ
[Z$A] E) enormous "iLREEEX"ERIEEABEAR
enormous FEERE/HE, BREARREENIRARE, 5" BURMIREIE " RIESTIY
S BERAR.

J) natural FSEEEEAEXEREE, HAUS 33 @S
natural 5 reinforce the brand FEAN;; B domestic, (33) _ and earthy 45

domestic. earthy F7IHEAZFIGIE, natural 7 33 MREERES, MiLHE 33,
30. deliver an interior that _ (30)  comfort to create a pleasant environment
[&2] I) maximizes | &3
(A1) EENGEE=AFRRHEERFIIBE
[f%#&] maximizes comfort EENEEE, S5 "EiSHIARE"—H
maximizes comfort = "RAWEFEE", SREEEVAIE to create a pleasant
environment FZRERE: IBEFEHMEIRK, NMEERHRIIE,
[F5i7] 0) symbolizes "PIIFRIEEFE 15N R

symbolize BN"&AE", EREEEEHRSESHREEFRSMNER, FOERAIZTARIHE
SCTEAED IR/ R EFIE, MAR'SRIE"EFE, FH symbolizes 5T "SiEkiniig "RIESR
e85,

532 - https:/english-exam.lazynote.cn/cetd/sections/2020-09-2/part3-section-a/?f=p - {EL{E B ELF



31. making the traveling experience less _ (31)
[&=X=] N) stressful  mxia

(RAMHE] make + Bid + _ AR less (EIHZEIRA
[{%iE] less stressful 5TR"IEEBILATEH"FERIFM

EMESE blue is said to induce a feeling of calm, E@EARFER, EERTIHNE
5K, less stressful = BANES, 5 calm RN IFER, BB &4,

[ZFiF] E) enormous FAXR"EX", SHEAERTX
enormous IEEIRE A, K KIFARKE less enormous"BEREIR, tHISES5 TG calm F4RL
JTHR,

J) natural G555 33 F=ihse
natural 7£55 33 =5 domestic, earthy HAIFR"R—RINFMER", BRLEE ST
Az, AZEH natural, less natural (FLERRR) RMEGHE, ShEATEEENSE
K.
L) recognizable iENIEMMmIEIRAI, 54D "FPIE"TX
recognizable BA"ZIRFIN", FEGESmE (W 29 MER) , 5less _ HEFRIEZ
E.
[358] SEEFRZMASERIAE J) — 18 natural iRER 31, XS5 33 i&d0H. BAHKRS
IR, #Z) making the traveling experience less  (31)  BIREARGARZFiE
natural (less natural ELBE) , X domestic, (33)  and earthy & natural

5 domestic. earthy #7%l, B 31 R7&E NG calm BIREIFLR, EHREERE stressful,
At : il 33 RRAYFHFHIBIE natural, FEISLAR 31,

32. The _(32) aim is to create a home-like relaxing feel
[#%%] K) principal f&i
[AE] E=iE The /5 + _ + aim BB
[#k#E] principal aim = EEBH), RERNEEELR
principal {EF.SiREA"EEM", principal aim/principal reason 23EHEEHEHTRE

fig, 5 X to create a home-like relaxing feel B "FEHNREEFR KRN
TSUHARE"

532 - https:/english-exam.lazynote.cn/cetd/sections/2020-09-2/part3-section-a/?f=p - {EL{E B ELF



33. soft colors that feel domestic,  (33)__ and earthy
[&Z] J) natural @ ®&i3
GAHE] = FH7IESEdiEi
[#&#E] 5 domestic, earthy RIE"HRABMAZM"1EXIE
domestic (BZRAY) . earthy (FFSERY. AHERNHY) &6 BA. FO. IN'E%,
natural (B2ARY) SZREIBFHZ, ¥RHEEL, EFIFMNETE create a home-like

relaxing feel,
34. has _ (34)__ stuck

[#%] M) simply &7

GRAME] Bhahia has 513 X531 stuck Z[EiEENE

[f&iE] "BXABATFR WS " LHERRRHEEES " "IHEX
A4 It's also a trend that emerged decades ago and has _ (34) _ stuck 3&EiXF %
BRIEEHIER. 2" BAMA RE TR, simply stuck RIX"FUXARE T
TRESR, BT,

[RFiA] p) drastically 2EDIE, 5"BE"MIESHE

drastically ER"RIZUtE. HIEM", SETRIARIZIZ{L (drastically changed/dropped)
i stuck F¥"BEEARLE", —EREESAHLERFE.

35. a conservative, agreeable, corporate shade that  (35)  being trustworthy and safe

[&2] O) symbolizes | #i3

(RME] EENGFERLESTTIE shade GRN=RIBE

[#kiE] AeSMEEMRRERTENHEEEREL
symbolize being trustworthy and safe = "SAIHEEEEERE", SR EEHEFER
e TEVE: BZFLEE, ERATREEN D ESRAFWRSR.

[Z3E] SEXZMIEIREAR 1) — =FEoaRiE, 1 maximizes IRIEZ 35, maximizes 5
symbolizes EA=FBERYIENE, Bl 35 B 30 ™, E4ERJEEE a conservative ...
shade that _ (35)  being trustworthy and safe &ME maximizes, S%( 30 fifzid &k
symbolizes, BENESEIEN AR, Bdn: 30 @AY maximize comfort R EiRENEIER
Bo, RSCRIERPRI, 35 MBARFE symbolizes,

WORD BANK =« {dlJE K%

15 MR - 371 517

WIAHEE N FRIEZIEE 15 NME (A-0) , A 10 MEZiE— . BEARESHA—X.
THSEHEMIAAMESTEAN, mE [BTENZE] M10MAEE, HRS51MAT
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U,

A) associated @mim mEE B) coincidence i3
(FEDIE/MER) 1HXEXEY; be associated I54; no coincidence = FIFBIA
with = 5... 8% T 27 %

T 28 =

) determined #iE m&EE D) drastically a3
RE; REM RIZUE, s

Pt - ik FHLiE - RIS

E) enormous mEid F) imitate zi3
BEXH 0]

PO - SRt FHRiE - SRk

¢) indication i3 H) integrate i3
TSR, BB BE. BA

PR o R MT3 26 =

1) maximizes i J) natural msEE
(FB=AFREAZY) {FEmAM B, KR

TR 30 = FITH 33 %

K) principal ®ziE &a L) recognizable wm&id
FEN,; RiK/4AE BRBIRY. BPEAR
T 32 &= T 29 =

M) simply =3 N) stressful maiE
EEah; FHEH; #M2 FREDR. SAKKE
T 34 = T 31 =

0) symbolizes i

(B=AFREZY) SAE
T4 35 %
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EVER

=2 BREEBEEFNCIBF SR

EX RS EREEAEEHMEmX—IIEREF, FRBEIS Airlines across the globe
__(26)__ various shades of blue in their cabin seats, and itis no __(27)__, FHEZ R &ITH
Nigel Goode fi#f%: IEESEE. L5k, FISEEOIBSREX, 82BN, R—ikAR
IR,

DISTRACTORS =« T4t & &
X 5 MAIR AR BAE T 1 A

17 15 17188 5 MRGBABNTFHE—C MaMEEEX. AXELRE, R%
BHEA—PE. TEETEREIREBITZ=NEERE. IHAEMH.

C) determined i 28 WERMNIEZSAFIH

#0 associated AT EDIEFS, EEEARCHE be associated with X—EEREE, AJEERLAA
Blue is __(28)__ with the positive qualities of trust BJLAIE determined, 1REE/Ti%: be determined
[5E1Z by B to do, AN with + ISR RERSIZER.

D) drastically &i& 34 BRI TIH

drastically RiRETNENS—1MENE, 5 simply EHEEERNE has 5 stuck Z[BfEIE L =S
L, BfEEANE——Hhas __(34)__ stuck iR i02/ B+F " ANESIE, S drastically (BIZitE) &
[, REGA: Balia stuck JREE/AZR, BhEthERRE R M.

E) enormous m={f 29 MERMEETEFH

enormous A5 recognizable EARAIR, BARTLARIH make it more __(29)__ oA mhE"E
K", REEE: Bl EX reinforce the airline's brand FIESLBRIEIRSIRBIEMIERE, &K

1% recognizable,

F) imitate (% 26 MERMNFRATIR

imitate 5 integrate ERENEER, EESEHEE Airlines FS ERESH. IREGL: IBREE
various shades of blue A A——"tR{AZFEE EFIR 2, M RE/MASHER " Z/FE" N
FEEFRSE NEXEE.

532 - https:/english-exam.lazynote.cn/cetd/sections/2020-09-2/part3-section-a/?f=p - {EL{E B ELF



G¢) indication 5% 27 BERNZFTHE

indication 5 coincidence EA%1A, REIR no FEEIA LEEEIES. 1RHE/5A: no indication &
NRBILS", SMEIE T There does appear to be some psychology behind it IS EIESHER
&, M no coincidence (FEBXR) NSZIME.

SENTENCE INSIGHTS -« 4J 1 Hik

2 A E AR ER

MEROSERIANGDFERTO—PXENE. SWNEERE. oSS Eaif

BEEREE. _REEFENTERET,

The principal aim is to create a home-like relaxing feel, so airlines tend to use soft

colors that feel domestic, natural and earthy for that reason.

B3R, B34

RORVEIFE N N RFIETAFNEPIFFE M RN ED A so ERFRAERRXRE EANEAFEET
IREMEEENDERIXEENNESOERN, FIERASISEAREZE. EENGDRREFHTIR
EXRONEETATREHN, EERDEEE FETLUTBEIKERIGF U0 because/since
5ISJRE. so/therefore S|HER. EIENIEIMKEZIRFHEIARILE,

"Blue became the color of choice because it's a conservative, agreeable, corporate

shade that symbolizes being trustworthy and safe. That's why you see it used in all
of the older airlines like British Airways," Nigel Goode added.

WAR, 20

TP FERBEZ I ZER: SATONEERBRSNE. RERENG. REMEENG.
RIENG, REMANESEESE, URSLFFNMBREFEE. KE. FETLUIBESE

WHEIRFINTFZIENTFED . EUHRENTDRLR. XoEENGSRMENIESE R,
HIGH-FREQUENCY = 3l & 4 i

S LI 32 /N 3ETE DU 4 2L R

THIRFERERNRRIGEXF I, X2 HEEME HEERNEME (EzE5 i EET
HIREDFESADT 8) . BMANEAR RS ZEHERTMN, ~EIEE
ZARREX., . AESEEGIE.
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shade s

n. BEIRAL
AE3IXR-ER 1149

deliver s:

v.EBIX, B (). EHF)

K2R -BHEM G

calm &
adj. 59

A2 IR -HiE 146

less i
det. &/DEY

AE1IR Bt 224 9

quality 1

n. JEmE
ARE1IR-ER 100 9

simply s

adv. ¥, IRt
A1 R -Ef 90 6

positive s

adj. FIREY
ARE1R - -EHi 62 6

associate s

v. BXER
A1 R - Bl 459
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budget

n. &
RS2 IR - Ef 45 )

designer s
n. ig1Hm
A2 R -Effi 24 6

interior &2

n. PSR
AE2R-EfE1149

tend =&

v.lEF, i
AR - B 137 6

decade &
n. +5

KRR -BE 96

concern i

Vg R

KRR -BE796

various si

adj. BFPEHEAY

FRE1R-BfE526

trend s

n. E@%
K1 R - Bl 44 9


https://english-exam.lazynote.cn/cet4/words/shade/?f=p
https://english-exam.lazynote.cn/cet4/words/budget/?f=p
https://english-exam.lazynote.cn/cet4/words/deliver/?f=p
https://english-exam.lazynote.cn/cet4/words/designer/?f=p
https://english-exam.lazynote.cn/cet4/words/calm/?f=p
https://english-exam.lazynote.cn/cet4/words/interior/?f=p
https://english-exam.lazynote.cn/cet4/words/less/?f=p
https://english-exam.lazynote.cn/cet4/words/tend/?f=p
https://english-exam.lazynote.cn/cet4/words/quality/?f=p
https://english-exam.lazynote.cn/cet4/words/decade/?f=p
https://english-exam.lazynote.cn/cet4/words/simply/?f=p
https://english-exam.lazynote.cn/cet4/words/concern/?f=p
https://english-exam.lazynote.cn/cet4/words/positive/?f=p
https://english-exam.lazynote.cn/cet4/words/various/?f=p
https://english-exam.lazynote.cn/cet4/words/associate/?f=p
https://english-exam.lazynote.cn/cet4/words/trend/?f=p

aim s
v. B
A1 R -EfE 38 6

efficiency &2
n. 3R
AE1R-EfE 20 69

emerge s

v. HILFEH
AR1R-BRE 186

comfort s

n. #F1&
A1 R -Ef 15 9

psychology 5

n. RS
A1 R-BER 1149

integrate o
v. EREAN

AE1R-BEfoG

principal &
adj. £EHY

Am1X-BEffog

bold s:
adj. BEIHY, KAERY

FR1R - EE 8

VOCABULARY = id] I #E £ 2 Aii

brand s
n. k8, R

KRR -BE27 8

corporate s
adj. AEAY
KEE1R - B 18 G

aircraft s
n. KIT8S
KE1R - B 17 4

domestic s

adj. EIAY
sl X -EfE 13 4

induce ¢

V.1
A1k -BEF 1049

S
s du

3]}7
[

maximize s

v. fEERAN

KRR -BfEIH

tone s

n. i8S, O
A1k -EFoq

stressful &
adj. [EHRRY

AR BRE8 G

2 104 i73% CEFR E BB &
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https://english-exam.lazynote.cn/cet4/words/integrate/?f=p
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https://english-exam.lazynote.cn/cet4/words/stressful/?f=p

AN EERIE 104 NEE, ZINE CEFR FRGFIT. BIRERTR ZERNLUT]
MRAGEE (CDF) , &A—1FR 100%, B2 LLE (C1/C2) ABMiaE, AL 24-

29 2%,

35% 59% 82% 98% 100%
A1 A2 B1 B2 C1

K ULR PR K UAF JeBLR K ELR

BESN [R CEFR FRRLAT] HRFEEZR (CDF) - HIEAEXEER 104 4 - RIEH 100%

% 5 ME B2 DL & XA Bl K ULF7E

104 29 82

FABETUR 2020459 528 - BHW

100%

K UAR
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Part III Section A SERES GEFEES)
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