20156 - FoE FiE LK (EEULED 15 - 36—45
BB 5T

STATEMENTS & ANALYSIS -« {5 VU & A #r

5 B ULACE AT - 36—45 &

ZRTA 36-45 FRIERE LA R S Z AFTHIMEICET 201556 H2E RIENR KR
iZ (FREEk) FEEEREE. SIEHRE—%HE: 5o& Directions 5 11 RF
SR (FERMIFSERE) 25 10 AfRAZaH, BaRNIFA R RIEANGRETT
— AR, EEMRERE. #HRiRSS. EMNTPREER. RiaSHERAIENHS
XIS 2R EBERHAT.

HE 5525 (2015-06)  IY%

Part III Section B

Directions: In this section, you are going to read a passage with ten statements attached to it. Each
Statement contains information given in one of the paragraphs. Identify the paragraph from which the
information is derived. You may choose a paragraph more than once. Each paragraph is marked with a

letter. Answer the questions by marking the corresponding letter on Answer Sheet 2.
The Changes Facing Fast Food

A) Fast-food firms have to be a thick-skinned bunch. Health experts regularly criticise them severely for
selling food that makes people fat. Critics even complain that McDonald's, whose logo symbolises
calorie excess, should not have been allowed to sponsor the World Cup. These are things fast-food
firms have learnt to cope with. But not perhaps for much longer. The burger business faces more
pressure from regulators at a time when it is already adapting strategies in response to shifts in the

global economy.

RECWHRE—FREENA. BREREETHITE(IEESLARHNER. WTEESHER
McDonald'siXMRESRIEE RIEEIRIFIEWARGZR IR H AN, XEEHERERIEEF
SNXERE, BEFASBEAAT. XETIIEAIGREBENEEANED MR EEEEE
BRRELARIXY £ EREFFRIZE(L,

B) Fast food was once thought to be recession-proof. When consumers need to cut spending, the logic
goes, cheap meals like Big Macs and Whoppers become even more attractive. Such "trading down"
proved true for much of the latest recession, when fast-food companies picked up customers who
could no longer afford to eat at casual restaurants. Traffic was boosted in America, the home of fast
food, with discounts and promotions, such as $1 menus and cheap combination meals.

REBEWANRNEIRR, REBXMNEIE SiHEE RIS 5Big MacsflWhoppersiXt#
HENME|TEEARRS . XM A TR EROXREFEENAE D BB HIERRERY, 2
RMRENTIRS | T BLEABIBSEARNRRETHENME. ERENARFRER, ZREEEHT0M
(BB ENEF 1 SR EENEE.
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As a result, fast-food chains have weathered the recession better than their more expensive
competitors. In 2009 sales at full-service restaurants in America fell by more than 6%, but total sales
remained about the same at fast-food chains. In some markets, such as Japan, France and Britain,
total spending on fast food increased. Same-store sales in America at McDonald's, the world's largest
fast-food company, did not decline throughout the downturn. Panera Bread, an American fast-food
chain known for its fresh ingredients, performed well, too, because it offers higher-quality food at

lower prices than restaurants.

Et REEELLHE B RN TR FRFEL TEFRR, 2009FXELSURSETRIHER
TE 7B 6% (EREIEMERNIEEREMRISAE, ALz MR, ZEMRE RELZH
BRETEM. HARARIRELEMcDonald stEEERRESHEEIER N HRREREIRE .
Panera Bread @2 —RLAFTHF B EFRIEEREEDE RN BRET, B ELALLE TERAUNMERA
EERENEY.

But not all fast-food companies have been as fortunate. Many, such as Burger King, have seen sales
fall. In a severe recession, while some people trade down to fast food, many others eat at home
more frequently to save money. David Palmer, an analyst at UBS, a bank, says smaller fast-food
chains in America, such as Jack in the Box and Carl's Jr.,, have been hit particularly hard in this
downturn because they are competing with the global giant McDonald, which increased spending on

advertising by more than 7% last year as others cut back.

BHIEMEHRENTENMTEIE. T2 AE) taNBurger King SHEEIHIL N, EFENEFRIES,
BR—EARTERARE BFZEMAN T EREMEMERIIR. KIRRTAISHTIIDavid Palmer
18, SEE/ O REIERIE, Z0Jack in the BoxFCarl's Jr. fFEIXR A XK P Z BN TS I8 H
NeESEkEMcDonaldizg & EZFAEEMA SRR SZRIBER T &3 HIEIN T &
37%.

Some fast-food companies also sacrificed their own profits by trying to give customers better value.
During the recession companies set prices low, hoping that once they had tempted customers through
the door they would be persuaded to order more expensive items. But in many cases that strategy did
not work. Last year Burger franchisees($#F1F 48 A) sued(#2 ) the company over its double-
cheeseburger promotion, claiming it was unfair for them to be required to sell these for $1 when they
cost $1.10 to make. In May a judge ruled in favour of Burger King. Nevertheless, the company may
still be cursing its decision to promote cheap choices over more expensive ones because items on its

"value menu" now account for around 20% of all sales, up from 12% last October.
—LRENFRBYHESMERAEFIONEMIE TBECHFIE. ELF=IREE ATBNMEE
BREARLE—BRS IMEH MR R WERER. BEFSER T X —REHAER,
EFBurgerfUFFATFEE ABIFZABRINEZ DX E(REEN ERERILU SEThIM S HEHIE
BA791.10ETHIRERA LR, SBD —(LEEME TEFIFBurger KinghUHiR, RELLIZA
SAIReNEAE O EEISEMIFESRIEFAIRE RAHE BERR" ENEmlESEHEE
B9£920%, mEF108812%.

Analysts expect the fast-food industry to grow modestly this year. But the downturn is making
companies rethink their strategies. Many are now introducing higher-priced items to entice( 5| i%)

consumers away from $l1specials. RFC, a division of Yum! Brands, which also owns Taco Bell and
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Pizza Hut, has launched a chicken sandwich that costs around $5. And in May Burger King
introduced barbecue(J5E)%) pork ribs at $7 for eight.

DITHFHRE T SEERIERK, EE&FRREEREATENBEELE. TS ATIEESE
MRS ESIER LS EHEE TR 1 5T Em. KFCEYum! BrandsiE FAS—MNERI ), 1Z5H
EHBTaco BellfPizza Hut, EHEHEMNLI5ETHIRSN=RA8. 5817,Burger King#fitt 7857355t
HOerEIEHE.

Companies are also trying to get customers to buy new and more items, including drinks.
McDonald's started selling better coffee as a challenge to Starbucks. Its "McCafe" line now accounts
for an estimated 6% of sales in America. Starbucks has sold rights to its Seattle's Best coffee brand
to Burger King, which will start selling it later this year.

NEIRAENLRE WLEAIFIE Z AR &, BIEIREL. McDonald'sFHa i E EIFAIMNHELAk S
Starbucks, E"McCafe" &5t HEEHEEZRI6%, StarbucksEigESeattle's BestMNMEREE
AUEHENRHELLBurger King, & B TS EMERZEFIREE ZMmAE.

As fast-food companies shift from "super-size" to "more buys", they need to keep customer traffic
high throughout the day. Many see breakfast as a big opportunity, and not just for fatty food.
McDonald's will start selling porridge(3#3) in America next year. Breakfast has the potential to be
very profitable, says Sara Senatore of Bernstein, a research firm, because the margins can be high.
Fast-food companies are also adding midday and late-night snacks, such as blended drinks and wraps.
The idea is that by having a greater range of things on the menu, "we can sell to consumers
products they want all day," says Rick Carucci, the chief financial officer of Yum! Brands.
EEREATN BAS A" BESWL" BFEEERARSFEERE. TELTKBREN—E
KB AU ESIER . McDonald' si§FBIFFIAEEEHEN. ARATIBernsteinfiSara
Senatoreii, FRARIREAFREE I E BAFERTRERS. REATEEIN T FEFLRR/\IZ AR
BIRIFIEY. Yum! BrandsEEMSSERick Carucciift, X MEiERIBIT IR F BB SRR

79, "BA TR LA RRiHEE HEMVEZERT~m".

But what about those growing waistlines? So far, fast-food firms have cleverly avoided government
regulation. By providing healthy options, like salads and low-calorie sandwiches, they have at least
given the impression of doing something about helping to fight obesity(ABR¥E). These offerings are
not necessarily loss-leaders, as they broaden the appeal of outlets to groups of diners that include
some people who don't want to eat a burger. But customers cannot be forced to order salads instead
of fries.

(BRI AVIERE R AN R B RTA L HE IS MR T B IR E. B IR R BnsiE i hl
MHE-RIBE=BE8 EMNEEAB T 7T ERSWTICHESEH 72 ANER. XEFRA—ER
SARHEE FEAENT KT IENSE—E NN ENAERRIERHARIRS 1. EREEeEms
RDRIMARESR.

In the future, simply offering a healthy option may not be good enough. "Every packaged-food and
restaurant company | know is concerned about regulation right now," says Mr. Palmer of UBS.
America's health-reform bill, which Congress passed this year, requires restaurant chains with 20 or
more outlets to put the calorie-content of items they serve on the menu. A study by the National
Bureau of Economic Research, which tracked the effects on Starbucks of a similar calorie-posting law

in New York City in 2007, found that the average calorie-count per transaction fell 6% and revenue
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increased 3% at Starbucks stores where a Dunkin Donuts outlet was nearby—a sign, it is said, that

menu-labelling could favour chains that have more healthy offerings.

AR R MEREFE T BEE R ELF. TniRAIPalmerseEin: "BIANRRI SRR MNERA
SRERAOCEERHR, "EEESSFEINET R ERERBE20RNES EINEIETER
B MnTEREERNRBRESE., EEREFARBEN—IARER 72007 FHAHRLI-RIEE
tmEiENTStarbucksAIgZIE, KIAEMHAE Dunkin Donuts| JfERIStarbucks s, SE X AT R
BHRIET 6% WNEINT 3% —RRXE—MNER R PRSI B TG E SR mAvE
IS,

K) In order to avoid other legislation in America and elsewhere, fast-food companies will have to
continue innovating( €l #7). Walt Riker of McDonald's claims the change it has made in its menu
means it offers more healthy items than it did a few years ago. "We probably sell more vegetables,
more milk, more salads, more apples than any restaurant business in the world," he says. But the
recent proposal by a county in California to ban McDonald's from including toys in its high-calorie
"Happy Meals", because legislators believe it attracts children to unhealthy food, suggests there is a

lot more left to do.

AT e EEFIE M RIEMIE REATHEAEAUELEFH. McDonald'skIWalt Rikers=iR, &
38 EATRISEE RN E IR R ML VEFRES. ik " BRAIEENEK. F40. DAL
SERATGELUHA HHIRIREWERZ., "EIFERIMN—ERARENEEIEMcDonald' siE S~
BE"FORER"PESENRE BALEEANXRKS | | ERAMERERIXRBEERE L
1FEIH.

tRu3aksieda) i

36. Some people propose laws be made to stop McDonald's from attaching toys to its food specials for

children.

BRI B I S L B E e R T A .
[&x=] K& @)

(=] mE+FOREE

[EfZ] But the recent proposal by a county in California to ban McDonald's from including toys in
its high-calorie "Happy Meals", because legislators believe it attracts children to unhealthy
food, suggests there is a lot more left to do.

EMNFEERARETE, BRIEZLFESHREN [FFORER] BMiXnE, AL
FHINIERRS ) LEIZAMERRm—XRAEERE TIFEM.

[BZ5] Some people propose laws be made to stop
the recent proposal by a county in California to ban
BIN—1RZ, Fib—ban
attaching toys to its food specials for children < including toys in its high-calorie Happy Meals
(peSTR=ENE ]

532 - https:/english-exam.lazynote.cn/cet4/sections/2015-06-2/part3-section-b/?f=p - TEL{E MR ELF



[#<B] 1 IEtbi) LERAIER, BEAERER BT providing healthy optionskgRIsE,
IREHI WR/ALEERNELIITR] i930E, 5Q36 [ILEBERVGLE] K75
AE,
By providing healthy options, like salads and low-calorie sandwiches, they have at least given the

impression of doing something about helping to fight obesity

37. Fast-food firms may not be able to cope with pressures from food regulation in the near future.

REAFENAKE R RELIENN RE BHBERET.
[Bx] A B (SB#HS)
(=] REmEEED

[E{i] But not perhaps for much longer. The burger business faces more pressure from regulators at

a time when it is already adapting strategies in response to shifts in the global economy.
(EERXHRAARTSAT. REWVERIBEREINESEN, SHRRHSHEE
RELARIX £ EREZ TR L,

[2Z5] may not be able to cope with -
These are things fast-food firms have learnt to cope with. But not perhaps for much longer
EFREERA=FAIRENRT
pressures from food regulation < more pressure from regulators
BEE-RRLRE
in the near future — not perhaps for much longer

BEARTZA =1

[348] 1 JERFESOHIAE, (BiIEEEITMhealth-reform bill ERIFEKRE, EA2AEER
i, SAMEAREL, &fmay not be able to copeiXE [HIME] HIFINR,

America's health-reform bill, which Congress passed this year, requires restaurant chains with 20 or

more outlets to put the calorie-content of items they serve on the menu

K| KERB MG EFNS SR, (B%mEfast-food companies will have to continue
innovating, HEUREWALEIFIANSS, BME5Q37 [MAAT] ER.

In order to avoid other legislation in America and elsewhere, fast-food companies will have to

continue innovating

38. Burger King will start to sell Seattle's Best coffee to increase sales.

AR F ¥ FF 15 44 65 Seattle's Bestiil HE DL 38 hm 4% 65 45 .
[&%] G B E#HS)

(s8] PoFEEI(
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Starbucks has sold rights to its Seattle's Best coffee brand to Burger King, which will start

selling it later this year.
E0CIET [FAHERE] MEFREATERINFISRE TXEE, XETKESFREA IR
FHASRIXFRIIHE,

Burger King will start to sell Seattle's Best coffee

Starbucks has sold rights to its Seattle's Best coffee brand to Burger King, which will start

selling it later this year
BRINK R~ FFENE
to increase sales — Companies are also trying to get customers to buy new and more items

STEZAMENNEE

39. Some fast-food firms provide healthy food to give the impression they are helping to tackle the

obesity problem.

— s

[E=]
(5]

[(Efi]

(5]

(#4<8]

23 ) R R R B o, DA 3E " AT) IE 7 35 B AR R T B 1) R A ED AR

I & GEw®)

SR NS AERH AR

By providing healthy options, like salads and low-calorie sandwiches, they have at least given
the impression of doing something about helping to fight obesity.

BRI AARHME =X SERIEI, MMNEDMEART [TEANTUERELD] /9
EN%:,

provide healthy food < providing healthy options, like salads and low-calorie sandwiches
B+ BRE)

give the impression they are helping to tackle the obesity problem «

given the impression of doing something about helping to fight obesity

RIRIRIRE— XS HUAE R

K| KERtbiHfEEsEs, (BEL55 K= Aoffers more healthy items than it did a few
years agoi&id [EAI TRE] , ixBgive the impressioniX[E [f#ifiFEF] #Y

BIK,

Walt Riker of McDonald's claims the change it has made in its menu means it offers more healthy

items than it did a few years ago

40. During the recession, many customers turned to fast food to save money.

2 5 3L IR H 18], VF 25 B 2 9 1) AR A B T 32

[&=]

(%]

B & (St
RIEHEEERE
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(5]

(#4eR]

Such "trading down" proved true for much of the latest recession, when fast-food companies
picked up customers who could no longer afford to eat at casual restaurants.
ERIOXEEFRBIARONEE, [EEMER] MBS —IRE R TR T BRLHBT
I AR TR .

During the recession < for much of the latest recession
RIREAE &R
many customers turned to fast food <

fast-food companies picked up customers who could no longer afford to eat at casual

restaurants
g = el
to save money <« could no longer afford to eat at casual restaurants

&= IR EIER

C | CEOHMIZHEEUEfast-food chains have weathered the recession better than
their more expensive competitors, EIIBERMSHEIRALIE, BREEERA [
EHEMERE NG| XDE.

In 2009 sales at full-service restaurants in America fell by more than 6%, but total sales remained
about the same at fast-food chains

D | DERtBIKZRERIEZRIT A, (BifAYR2many others eat at home more frequently to
save money—EIRMIR, 5Q40 [FEMIRE] HAER.

while some people trade down to fast food, many others eat at home more frequently to save money

41. Many people eat out less often to save money in times of recession.

V2 NAE G 57 7218 I 10820 A1 Y it B DA 8 T 32 .

[&=]
(=]

[Efiz]

(5]

D & (8%
ERIZIRE

In a severe recession, while some people trade down to fast food, many others eat at home

more frequently to save money.

HEFERRY, —FoARRIZIRE, (BRSEMANT Sk EMEIESRIZIR.
Many people eat out less often — many others eat at home more frequently
DHMH=Z7ER

to save money < to save money

BRPRKIERESH

in times of recession < In a severe recession

REHR N &R
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[#4e8] B BEREESCHERIREREEE, (BiftIREtrading downfEREZHRE, 5Q41 [RDIMNEESR
izt FEfER.

When consumers need to cut spending, the logic goes, cheap meals like Big Macs and Whoppers

become even more attractive

42. During the recession, Burger King's promotional strategy of offering low-priced items often proved

ineffective.
225 228 3 18], DR 51 B AR A 7R i A0 (2 41 SRS 1 BIE BA = R R o
[&R] E & &N
(E=] XEXEMEEER
[®EfiI] During the recession companies set prices low, hoping that once they had tempted customers

through the door they would be persuaded to order more expensive items. But in many cases

that strategy did not work.

E=IBHAE), SATHENMEESRIE, FE—BIEME3I#HT], #MeRRE(IBRERNER
7. BRZERT, XREAS.

[#Z5] Burger King's promotional strategy of offering low-priced items «— companies set prices low

(RN R SRS N
proved ineffective — that strategy did not work
SRR N i
During the recession — During the recession
R NI A =SSR
[##<B] | D | DEREZIBurger KingHHEETE, EREINICQ42 [EMEHEIER] X—B1k
S ERMESEHRE.

Many, such as Burger King, have seen sales fall

F | FRBIREEINETE, (EHIREEHESNbarbecuelEiIHES 7001, RER BRI
B2, 5Q42 [ERIBER] BEER,

in May Burger King introduced barbecue pork ribs at $7 for eight

43. Fast-food restaurants can make a lot of money by selling breakfast.
HRAR E T LSBT 4 AR R 2 4

[&%] H g cems)

[$5e] BEAEmALE

[EfiI] Breakfast has the potential to be very profitable, says Sara Senatore of Bernstein, a research

firm, because the margins can be high.

MBEHEFFR AT BYTES, RENRERANERES, EACOERRETL
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Fast-food restaurants <~ H

ETORERIRE R

make a lot of money < has the potential to be very profitable
BAED+BEF =HkE

by selling breakfast — Breakfast has the potential to be very profitable
SR = RERG

44. Many fast-food companies now expect to increase their revenue by introducing higher-priced items.

e
€59
()
()

(5]

(##<8]

45. A newly-passed law asks big fast-food chains to specify the calorie count of what they serve on the

menu.

22 7] L AE S B2 0 o HE Y B AR B R R IE nN .

F & Gam)

HESN RN

Many are now introducing higher-priced items to entice consumers away from $1specials.

WERSATE T R MEESHEM, EEESEMNETHNmLES .

Many fast-food companies now < Many are now
15+ EMRIE R
increase their revenue < to entice consumers away from $1specials
BAMEHNS IFF =1 21 =181
introducing higher-priced items < introducing higher-priced items

AR RF

G | GERtEUHMETHHEE, (B%EZRget customers to buy new and more items, including

drinks¥ fR2g, ~2Q44 [ESMNME] .

Companies are also trying to get customers to buy new and more items, including drinks

H | HEXtHEHIHE, (BAEEkeep customer traffic high throughout the day2X{&

ZIRIEE, ~EQ44 [HESMmEER] .

they need to keep customer traffic high throughout the day

TR I AR R KRR E PR R L iRt R R ES &,

[E=]
(4]

(Efiz]

J B (3EsER)
FRIR SRR RS E

America's health-reform bill, which Congress passed this year, requires restaurant chains with

20 or more outlets to put the calorie-content of items they serve on the menu.

ZEESSTFESAERNE LR IEHR0RRIA L HEMET, WIRERE LiRERRT

ERRNRRESE.
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[B¥5] Anewly-passed law — America's health-reform bill, which Congress passed this year
NIiEE R AR =S FBERNESR
big fast-food chains < restaurant chains with 20 or more outlets
KT =20R A L[5
specify the calorie count of what they serve on the menu <
put the calorie-content of items they serve on the menu
trERIRER MahiE
[34eB] K KERtOHEEM, (BifAYEban McDonald's from including toys&Z5tE, R<EQ45 [E
KMnEREBE] .
ban McDonald's from including toys in its high-calorie Happy Meals

PARAGRAPH MAP - B % ¥ &K

11 PMERIEE T H 4

ZER—EES + ZBRREXDEN [ERER] , EF9REPEMIIES.

A SRR REGWHREHEHAEMREER, EF2NM, EETREINFAREREER
ERIMIT—RBregulatorsfIE EENEELIREFT LR FTLERI,

Ears ) BEEHEE

B H=BEEZEANLEE: Fast food was once thought to be recession-proof, &4
SSAHEESESNEREtrading downZEERIHRE, F$1 menus and cheap
combination meals{B$EIKk35 |ZiR.

i RIBHAPIERREIRE

C FREMRHEEEDIE B B9iB48: fast-food chains have weathered the recession better
than their more expensive competitors, #2009 HEHIE. 2575 Same-store
saleskEk. Panera BreadZ=IF 41,

BEdea BUREDEREInZTIE
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HFHAEFRAREERS %R not all fast-food companies have been as fortunate, EAE
1BHAmany others eat at home more frequently to save money, Jack in the Box and
Carl's JraX &/ Esi B LZ L FHE.

e TESRIZIREFEIVER

RN RIS R A 7RIE: RERW/ILEMESLEsacrificed their own profits, #5X
B E AFdouble-cheeseburger promotioniSiF SR afl, BBENEEE RS
that strategy did not work,

ERfka (RINMEHRIEER

T ERE RSN R BB A aintroducing higher-priced items to entice
consumers away from $1specials, Z$H57E£a chicken sandwich that costs around

$5. SXEFbarbecuelBRHES 77941,

cEa HEHENMEFTRESS

PR, EIRE: get customers to buy new and more items, including drinks, 2=
LFHEMcCafelUiR2EB5e, NEFESZEEgAYSeattle's Best coffee,

e IXEEEFATEERAEIMEE

HEKIESITEREEE . Msuper-sizet&[Amore buys, BREEMAR, Breakfast
has the potential to be very profitable, &INFFFLRR/INE.

i BERSRFEEIR

RS N 2T SEsalads and low-calorie sandwichesiX££i%&IRgiven the
impression of doing something about helping to fight obesity, f&IttERMIEATIRE.,

frrdha (RERIRIUER TN AERR

HEEEER T EESFEIIhealth-reform billER205R LA LI EABEM Y FHput
the calorie-content of items they serve on the menu, 33 |FHLATH2007FEEEER
X4 2 ErEhIAR.

feiRa . FAREHISEERAA RIS E
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K HRECWAEREEIFNEN : ZSFFREEKEERR, EMMEEban
McDonald's from including toys in its high-calorie Happy Meals, EIXGIAATTER
5|)LEZAMEERRR.

iR WEFROREEMEITE

SENTENCE INSIGHTS < 47Kt

7 AR BA)Z R
THIER S SR TR — FXENE. SHOMERR. SIS, S
RSEAEINE, AETTHNTRR.

Critics even complain that McDonald's, whose logo symbolises calorie excess,

should not have been allowed to sponsor the World Cup.

ABL, ZB3A)
BFEIEI N FAIERNEPIEEHE FINEENTEE IR EIEN T EREAIERHIE
EENIEEEMER. BSaNRINTMEd#HENER (should have been done)LAK whose5 |SAITE

PREMEENDERE X P REHMEHS EEFTAEEFRIEMMERGF.

The burger business faces more pressure from regulators at a time when it is

already adapting strategies in response to shifts in the global economy.

AOFRTERTENNGIUHE: £9 + EENDERERZENES, IIRSENENES
R9ENN. "at a time when.." IXERHEMAIE + EIENDREEEFARTOENFEEAH SR,
BEERGERNAFRNE. EEXXONGAERIAEXURKINDH T, MEAEEERERT /Y
BE B EASED.

As a result, fast-food chains have weathered the recession better than their more

expensive competitors.

CB, 14

BUESShAT + HUAREEMIRIN/ R, EMFEHEANSIFRIEMAIN BARKIE As a result tBEEL
HZEERFR, WRNOERBENAEIERRTREHN, EEAUEEEREREIARSEM
AF, RS
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David Palmer, an analyst at UBS, a bank, says smaller fast-food chains in America,

such as Jack in the Box and Carl's Jr., have been hit particularly hard in this

downturn because they are competing with the global giant McDonald, which

increased spending on advertising by more than 7% last year as others cut back.

DE:, #H44]

ZOEEEREEE, AT EANEFERETERNS IANA9 (FTINEENG) |, LR
ZREITMERDRIRIELIN. ERET 2N AT IR HER 1.

During the recession companies set prices low, hoping that once they had tempted

customers through the door they would be persuaded to order more expensive

items.

B, 32ty

FAEDFEE THESEEWNEIELEH set prices lowEDTFIBEERE EEENDPEWRINES
iB1E would be persuaded FIRETAME to order INEMNAHBZEIEBRESN, BRSNS
KBRS, DiERE. AERAMNEERZERIIGNES.

Nevertheless, the company may still be cursing its decision to promote cheap

choices over more expensive ones because items on its "value menu" now account

for around 20% of all sales, up from 12% last October.

ER, 564

9 + RENENSREEEI N RANETFAETISNeN, BSmamdETirigiE. =5
wAEIES. NERSERITNS, BREERTREHINNHERRHE. FIEEZEFTNDN
AR ERIREIAEREGF

But the recent proposal by a county in California to ban McDonald's from

including toys in its high-calorie "Happy Meals", because legislators believe it

attracts children to unhealthy food, suggests there is a lot more left to do.

KB, 244

FOFEEEZERECEEREAENEEMMTEE, MARKIENDITIEE, RENDER
5|58, there be AEUFRIEMNG, BNTRFE, WREERB. KEEA. NDEBEFEZ S
g, IGMNES.

HIGH-FREQUENCY « I 8 & 4 id
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AR LK 90 A IEE DI E IR A

THRRREARERPHI, N2 WENK HEETISME (ExE =R
NEFEIALDTF 8) . BNAREARE HIWABSZERERGM, [RETEEIZA
RRX. Eir. AESEEGIE.

burger 1

n. iXEG
89 K - BEHL 20 47

customer

n. &, EF
AR R - EE 124 1

recession ci

n. &% =E
K7 X-ER 1849

strategy s
n. 5%

A4 R -ERE53 6

regulation s

n. N, Al
A3 R -BE&H 16 9

outlet &
n. B

A3 IR -HE106

global B2
adj. £BkA9

K2R -HiE 81 8

adj. R[ERY
A6 IR - HRE 43 6

consumer si

==

ARE3R-EiE 84 G

spending
n. 73

KR3R-EfE 159

better
adj. FIFAY (good RUEKERZR)

A2 k- EHH 139 4

pressure i

n. NEBES
A2 R -Effi63 6
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account a2

n. KA
A2 R -Efi61 6

calorie &

n. FERE, RESN
A2 IR - B 57 6

claim &

v. R
AEs2 IR - Ef# 56 6

brand s
n. fehE, AR

A2 IR - B 27 6

promotion s
n. BFt, FER

A2 R -HiE 18 6

impression s
n. &R

KRR -HiE 1249

would

aux. (will BOigE=) BE, &

KRR - Ef7 466
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option s

n. 15&8%
KiE2 IR - Ef# 60 4

obesity &

n. BBR¥ ()
RS2 R - B/ 57 9

shift &

v. %5f)
A2 R -Ef49 9

cope &

analyst s

n. Sl
A2 R -Ef 14 9

revenue a2

n. (A8, BRr) KA, s

K2R B 126

less
det. /DY

A1 R - BRE 224 5

product 1

n. FEER
AN

PN B 128
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financial &

adj. EEY
AR -BE&H 101 4

average A2
adj. 4510
BT R - EIRE 89 1

expert
n. £

ARE1IR -HE 89 6

least »

det. &R/DHY
A1 R -Efl 84 1

sign a1

n. Fr&
A1 R -Ef 78 6

later

adv. LUgF, later
A1 R-ER 70 69

economic 52

adj. &%
ARE1R - -EHi 62 6

perform &

v. JifT
AB1R-HR52 5
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simp_ly B1

adv. {f%, RA
AR1R - B 90 4

case a2

n. &%
KiE1IR-Ef 89 4

opportunity s:

n. Hl&

KRR -HE 89 &

challenge &

n. Hbik
ARE1X - BEH 80 &

decline &2

v. TBF
AElR-BEHE73 9

potential &2
adj. JB7EM
Al R -Ef 63 6
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promote s

v. (B
A1 R B 4749

boost &2

v. 12

ARE1IR -Hifl 46 6

attract s

v.IR5| GEEA. )
AR -EEA G

launch &

v. HEH

A1 R -Ef 394

ban &
v. Z |

A1 R -Ef 374

track
n. /NE&

A1 R -Eff 33 4

chief &
n. B
AE1R-HR 29 5

necessarily s

adv. WA
MRk BRE27 G

response si

n. [A1Z
ARR - B 4T 13

adapt B2

v.IERN, BEE (FENE. #iER)
KE1IR- B 42 6

range si

n. o
AE1IR-BER 4149

particularly s

adv. JTH, 53 (GBRAESEM)
ARE1IR - B 39 9

snack a2

n.EF8
Al R -BEf 3749

appeal &

v. FENF
ARE1R-E# 3119

growing

adj. 1Ay
K1 )R -BfE 29 9

regularly 1

adv. BEHD
A1 X - B/ 27 F)
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concerned &

adj. B4
AR -Hi 23 4

discount &

n. IR
AR EE 211

pI’Ofit Bl

n. ®iE, BF
A1 R -EER 209

complain

v. 3878
Ar1R -BE196

compete s

v. =25

1R EE 184

ingredient s

n (S4T) B, EE

1R EE 184

division

n. o7t
$«A—1 N\

&

B
T

- Effi 16 A

3
S
s

attractive

adj. 51089

AE1R - EF 159
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county

n. &f
AE1IR- Bl 214

frequently &

adv. S
ARIVR-BfE2169

propose i
v. 12
1R - HRE 20 6

judge =
v, HIE,

AE1R-EE 194

critic &

n. #LIEER
AEE1 % - E5 18 A

severe i

adj. =EH/Y
K1 )x-E 184

elsewhere &

adv. 7E8I4b
AES1 R - E5 16 4

combination

n. &8

KRR -EFE 159

Bl
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persuade &

v. AR
KEE1IR-BER 159

competitor s
n. =FEE

KRR -BE13 6

tackle &

v. R
AE1R-ER 1249

iant s
adj. BEAHY

KRR -BEN G

profitable s:
adj. BFIRY, BF/TER

KRR -BE106

advertising &

n. J gl
AR R B 96

VOCABULARY = i JL X & 7 Aii

attach &

v. M 2 b E
AE1R-EfE 139

roposal &
n. 121

KRR -BE13 6

casual s

adj. fEERY
AE1R-BER 1149

sponsor s
n. 22ER

KRR -BEN G

unhealthy &
adj. BERERI 2N

KRR -BE10 6

€XCEesS 52
n. I I=
Al R-BEfoH

2 340 iA3% CEFR & BB =

KB 340 NEIF, IREUE CEFR SR40t. SRERT IZERRIUT] NER
EE (CDF) , |A—HER 100%, B2 LAE (C1/C2) AEMIA, ANEEtL44 -4 1%,
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